rucMic 
i>di  ir*/*  I 

INCORPORATING  RETAIL  CHEMIST 


JUNE  7 1980 


This  advertisement  is  making 
a  lot  of  chemists  very  happy 

Stop  the  Pain 
and  itching  of 

sfire^Kin 


u 


ABRASIONS. 
ROUGHNESS 

Common  enough, 
but  pamful  and 
annoying  Derm.de* 
gives  prompt  reliet. 
promotes  healing 


COLLAR  CHAFING 

Dermidex.ap.dW 

eases  the  pain  causeo 
by  collar  rubb.ngo> 
•razoi  .oughness 


ACHING  HOT  FEET 

Dermidex  cools, 

°°'he5:^ceapU 
those  painful  scrap 
and  scratches  too 


NDER-ARM 
SORENESS 

UsualW  caused 
by  persp.rat.on 
Oerm.dex 

soothes  and 
calms 


Most  women  know 
,he  pain  ot  washday 
,aw  hands -and 
minor  bu.ns 
Dermidex  deadens 
,he  pain,  speeds 
healing 


MINOR  RASHES  & 
SKIN  IRRITATION 

In  folds  ot  the  sk.n 
(sometimes  sweat 
iasr,es)  Dermidex 
cools,  soothes 


DERMIDEX 

^MEDICINE 

as  well  as  their  customers! 

CHECK  YOUR  STOCKS  OF  DERMIDEX  NOW 
ORDER  FROM  YOUR  WHOLESALER 
OR  DIRECT  FROM 
INTERNATIONAL  LABORATORIES. 


Minimum  profit  of  50%  on  cost. 
Retail  87p  (50g)  Trade  £0.5043  each. 

INTERNATIONAL  LABORATORIES  LTD 
Wilsom  Road,  Alton,  Hants. 
Tel:  Alton  88174 
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PSGB  questions 
a  Numark 
advertisement 

Thirteen  new 
PSGB  Fellows 

Driving  a 
good  bargain 

Price  service: 

Important 

announcement 

see  page  961 
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A  Second  Home 
for  the  House  of  Ransom 


Behind  Ransom's  famous  gatehouse  stands  the 
factory  which  has  been  their  home  for  more  than 
1 30  years.  But  now  they  have  a  second  home  —  a 
completely  new,  purpose-built  factory  which 
greatly  expands  their  capacity  to  manufacture 
and  supply  galenicals  and  standard  medicinal 
products  to  the  highest  specifications. 

And  together,  their  two  homes  enable  Ransoms 
to  provide  a  better  service  than  ever  before  to  an 
increasing  number  of  customers. 

William  Ransom  &  Son  Ltd  today  combines  all 
the  traditional  values  of  quality,  service  and 
personal  attention  to  detail,  with  the  very  latest 
in  modern  equipment,  production  facilities  and 
plant  layout.  From  the  purchase  of  raw  materials 
right  through  to  manufacture,  analysis  and  pack- 
aging, Ransom's  quality  control  is  designed  to 
safeguard  the  interests  of  their  customers  and 
uphold  their  own  enviable  reputation. 


A  most  ambitious  research  and  development 
programme  is  established  at  Ransoms.  Chemists 
and  technicians  specially  recruited  for  their  depth 
of  knowledge,  skill  and  expertise  within  the 
areas  of  plant  extraction  and  analysis  techniques, 
are  constantly  reviewing  and  improving  the 
production  and  analytical  methods. 

...to  customer's  own  needs 

This  research  team  is  also  available  to  design 
and  develop  to  a  customer's  own  specifications 
and  to  the  same  rigorous  standards  of  quality,  while 
maintaining  the  strictest  confidence  in  all  dealings. 

Still  a  totally  independent  company,  Ransoms 
have  a  depth  of  expertise  and  basic  skills  beyond 
comparison  in  their  specialised  sphere. 


You  will  find  it 
Ransoms. 


pleasure  to  do  business  with 


-  and  you  can  benefit  from  both  - 

William  Ransom  and  Son  Limited 

MANUFACTURING  CHEMISTS  104  BANCROFT  HITCHIN,  HERTFORDSHIRE  SG5  1LY.  ENGLAND 
Kstablished  1846  Telephone  Hitchin  (0462)  4575/7       Telex:  825631 
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Compound  confusion 

"I'm  faced  with  a  couple  of  hundred  scripts  for 
endorsement — and  I've  just  realised  what  it  will  mean  if  we 
have  to  price  every  script  with  the  price  we've  paid." 
That  telephoned  comment  from  a  C&D  subscriber  this 
week  may  have  considerable  substance  if  the  notional 
prices  schemes  introduced  by  most  major  wholesalers 
from  the  beginning  of  this  month  are  not  retrospectively 
still-born.  Another  chemist  threatened  to  return  to  the 
wholesaler  every  item  charged  at  above  the  NHS  price, 
but  he  will  be  fortunate  indeed  if  he  still  has  access  to  a 
"list  price"  supplier. 

Most  parties  to  the  notional  price  development  seem 
to  have  taken  leave  of  their  senses — so  perhaps  the 
"unavailability"  of  several  potential  commentators  this 
week  may  be  attributed  to  apparently  overdue  retirements 
for  reflection.  Certainly  there  has  been  a  dirth  of  reasoned 
comment,  a  notable  exception  coming  from  Lincolnshire 
independent  wholesalers  Maltby,  who  have  written  to 
customers  asking  for  their  involvement  in  what  must  be  a 
difficult  decision  about  following  the  lemmings.  Had  the 
major  groups  given  similar  thought  to  the  consequences 
of  their  action,  perhaps  they  would  have  stepped  back 
from  the  brink. 

One  organisation  which  might  have  been  expected  to 
have  pertinent  comments  to  make  is  the  National 
Association  of  Pharmaceutical  Distributors;  however,  its 
chairman  and  vice-chairman  are  attending  a  conference 
abroad  and  no  other  officer  was  prepared  to  venture  into 
print.  It  is,  however,  confirmed  that  Mr  Roy  Leaver,  the 
secretary  who  has  helped  guide  the  organisation  since  its 
earliest  days,  is  leaving.  With  Vestric  outside,  and  internal 
divisions  ever  apparent,  it  seems  questionable  whether 
wholesalers  will  ever  again  find  sufficient  common  ground 
to  fight  major  battles  in  their  common  interest — there  can 
be  little  doubt  that  in  cutting  wholesalers'  margins 
manufacturers  have  taken  advantage  of  their  collective 
political  weakness. 

And  the  manufacturers'  pressure  is  unabated,  the  latest 
exponent  being  Squibb  who  (in  the  absence  of 
explanation)  seem  to  have  capped  it  all  by  proposing  a 
series  of  wholesaler  discounts  ranging  from  nil  to 
13i  per  cent  according  to  the  size  of  the  order.  Inevitably 
this  will  be  to  the  detriment  of  the  smaller  wholesalers, 
some  of  whom  are  themselves  struggling  to  maintain 
service  in  sparcely  populated  areas  that  the  major  groups 
are  only  too  happy  to  leave  almost  to  their  own  devices. 

But  even  more  unlikely  is  the  Squibb  intention  to  give 
only  1\  per  cent  on  Modecate  orders  of  any  size.  As  one 
wholesaler  told  C&D:  "On  that  margin  we'd  have  had  no 
option  but  to  impose  a  notional  price,  even  without  the 
new  scheme." 

The  Pharmaceutical  Services  Negotiating  Committee  is 
expected  to  raise  the  whole  question  with  the  Department 
of  Health  at  meetings  this  week  and  next.  As  we  said  in 
this  column  last  week,  the  DHSS  may  be  the  only  party 
able  to  bring  a  return  to  sanity.  Let  us  hope  that  the  point 
will  not  be  lost  on  Ministers  and  officials. 
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Notional  pricing 
to  be  taken  up 
with  Department 


Wholesalers'  notional  prices  on  "ethieals" 
supplied  at  less  than  the  traditional  15 
per  cent  margin  (C&D  last  week,  p912) 
were  expected  to  be  discussed  at  a  meet- 
ing between  the  Pharmaceutical  Services 
Negotiating  Committee  and  Department 
of  Health  officials  on  Wednesday.  The 
meeting  was  a  preliminary  to  one  with 
the  Minister  of  Health,  Dr  Gerard 
Vaughan,  next  Monday  at  which  PSNC 
hopes  to  get  "something  concrete"  in  the 
way  of  Government  proposals  for  imple- 
menting the  Franks  panel  report. 

The  reason  for  raising  the  prices 
question  is  that  the  original  Franks 
"package"  offered  by  the  Government 
included  provision  for  an  interim  dis- 
count scale  and  a  discount  inquiry;  the 
advent  of  notional  prices  means  that  the 
scale  must  'be  renegotiated. 

In  the  Commons  on  Tuesday,  Dr 
Vaughan  said  he  had  recently  written  to 
PSNC  reaffirming  the  offer  of  a  package 
deal  which  "in  my  view  fairly  reflects  the 
Intention  of  the  Franks  panel"  and  agree- 
ing in  principle  to  set  up  an  independent 
agency  to  resolve  disputes  between  the 
Department  and  the  Committee.  Dr 
Vaughan  added  that  he  would  'be  dis- 
cussing details  of  the  offer  "and  the 
precise  form  such  an  agency  should  take" 
and  hoped  to  be  able  to  complete  the 
discussions  shortly. 

Barclays'  innovations 

Barclays  are  the  latest  major  wholesaler 
group  to  confirm  plans  for  notional 
pricing;  their  scheme  will  start  from  July 
1,  however.  The  group  is  also  to  intro- 
duce, from  August,  a  £25  per  month 
management  fee  on  accounts  below  £500 
per  month.  They  point  out  that  they 
start  discounting  at  £1,000  and  therefore 
hope  customers  will  be  prepared  to  bring 
their  accounts  above  the  £500  level 
before  the  operative  date. 

Another  Barclay  innovation  from  July 
1  will  be  a  10  per  cent  surcharge  on  splits 
ordered  by  telephone — they  believe  they 
are  the  only  wholesalers  still  offering 
such  a  service,  which  without  the  charge 
has  become  uneconomic. 

Independents  undecided 

One  or  two  independent  wholesalers 
contacted  'by  C&D  are  still  undecided 
about  their  reaction  to  notional  pricing, 
though  some  are  understood  to  have 
followed  the  groups'  lead.  However,  F. 
Maltby  &  Sons  Ltd,  Lincoln,  have  con- 
firmed that  they  will  be  taking  no  action 
until  at  least  June  30.  Meanwhile  they 
are  consulting  their  customers  about 
policy.  "We  will  do  all  we  can  to  avoid 
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it,"  Mr  John  Maltby  told  C&D,  "and  will 
only  follow  if  we  find  ourselves  com- 
pletely out  of  line". 

Pack  supervision 
anomaly  to  go? 

The  anomaly  in  Medicines  Act  Regula- 
tions which  requires  the  larger  pack  sizes 
of  analgesics  to  be  sold  under  the  super- 
vision of  a  pharmacist — even  though  two 
smaller  packs  of  equivalent  quantity 
could  be  sold  without  supervision  (or 
from  the  supermarket) — would  be  cor- 
rected under  proposals  currently  being 
circulated  to  interested  parties  by  the 
Department  of  Health.  The  change  would 
be  effected  by  removing  pack  size  limits 
from  the  General  Sale  List  and  imposing 
them  by  means  of  a  Regulation  under 
Section  53(4)  of  the  Act,  prescribing  that 
except  in  a  pharmacy,  the  specified  pro- 
ducts must  not  be  offered  for  sale  other- 
wise than  in  packs  containing  not  more 
than  the  specified  quantity. 

Another  change  proposed  would  secure 
that  no  products  marketed  for  use  as  eye 


drops  or  eye  ointments  should  be  included 
in  the  General  Sale  List.  For  the  first 
time  this  would  include  medicinal  pro- 
ducts marketed  as  eye  drops  which  fall 
within  the  definition  of  '"cosmetic". 
Details  are  given  in  MLX  126. 

Labour  confirm 
'public  stake' 

A  future  Labour  government  would  seek 
a  public  stake  in  the  pharmaceutical  and 
medical  equipment  industries,  according 
to  the  policy  document  approved  by  a 
Party  conference  last  week. 

"Peace,  jobs,  freedom"  says :  "We  will 
also  extend  public  enterprise  to  ensure 
a  significant  public  stake — and  a  degree 
of  control — in  each  important  industrial 
sector."  The  document's  proposals  are 
almost  certain  to  be  included  in  a  future 
manifesto,  according  to  our  Parliament- 
ary correspondent. 

New  kidney  donor 
card  wording 

The  message  on  the  new  plastic,  credit- 
card-sized  kidney  donor  card  is :  "I  would 
like  to  help  someone  to  live  after  my 
death".  The  new  kidney  card  is  backed 
by  a  poster  campaign  by  Anna  Ford, 
Kevin  Keegan,  Ian  Botham  and  Richard 
O'Sullivan — all  potential  kidney  donors. 
As  well  as  the  new  kidney  card, 
Dr  Vaughan,  Minister  for  Health,  re- 
cently announced  a  new  multi-donor 
card  which  will  be  generally  available  in 
about  six  weeks. 
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IMPORTANT 

June  Price  List 

We  regret  that  the  June  edition  of  the  C&D  Price  List  does  not  incorporate 
the  price  updates  advised  in  weekly  Supplements  during  May.  Unfortu- 
nately the  fault — which  occurred  between  the  computing  and  photo- 
typesetting  stages — did  not  come  to  light  until  after  the  new  list  had  been 
despatched.  Urgent  arrangements  have  been  made  to  reprint  the  May  24 
Supplement,  a  copy  of  which  is  included  with  this  issue,  and  this  should 
be  used  in  conjunction  with  the  June  cumulative  Supplements  as  they 
are  published.  We  apologise  to  all  subscribers  for  the  inconvenience  this 
hiccup  in  our  service  must  inevitably  cause. 

Retain  May  24  Supplement  received  with  this  issue 


Use  of  titles 
in  a  Numark 
advertisement 
questioned 

The  Pharmaceutical  Society  has  invited 
Independent  Chemists  Marketing  Ltd  to 
explain  why  a  recent  advertisement  for 
Numark  carried  the  word  "dhemist" 
more  than  once. 

According  to  Council  guidelines  on  the 
use  of  restricted  titles  issued  following  a 
settlement  of  the  Unichem  case  last  year, 
the  word  "chemist"  may  be  used  only 
once  in  an  advertisement,  whether  or  not 
it  is  part  of  the  registered  company  or 
business  name  (C&D  March  1,  p321). 

Confirming  reports  that  a  letter  had 
been  received  from  the  Society, 
Mr  Arthur  Trotman,  IOML  managing 
director,  told  C&D  that  his  organisation 
had  been  seeking  discussions  to  resolve 
the  titles  question  and  to  get  some  "prac- 
tical" guidelines.  The  present  rules 
created  many  problems  for  those  in- 
volved in  formulating  promotions,  he 
said.  As  examples,  Mr  Trotman  cited  the 
need  to  indicate  company  name  and 
outlet  type  on  both  sides  of  competition 
entry  forms,  and  similarly  the  require- 
ment for  names  on  each  redeemable 
money-off  coupon  that  might  appear  in 
a  newspaper  advertisement.  In  some  cases 
it  was  "virtually  impossible"  to  write 
effective  copy  without  using  the  title 
more  than  once. 

Kodak  cut 
some  prices 

Kodak  have  reduced  the  prices  of  pro- 
fessional black-and-white  papers  and 
some  colour  films.  The  cuts  are  largely 
due  to  the  fall  in  the  price  of  silver,  but 
costs  in  general  have  also  been  reviewed. 

The  company  say  they  do  not  antici- 
pate reductions  in  the  prices  of  their 
amateur  films  because  the  increases 
caused  by  the  upsurge  in  the  cost  of 
silver  in  1979  were  lower  on  amateur 
products  than  those  imposed  on  profes- 
sional films.  Moreover  while  silver  prices 
have  fallen  recently,  Kodak  say  other 
costs  have  risen.  — — 

Professional  black-and-white  paper 
prices  have  been  cut  by  5  per  cent,  colour 
sheet  film  by  8  per  cent  and  long  rolls 
of  professional  colour  film  by  10  per 
cent.  Revised  price  lists  will  be  sent  to 
professional  customers  as  soon  as  pos- 
sible. 


VAT  notes  revised 

A  new  edition  of  "VAT  Notes"  has  been 
issued  by  HM  Customs  and  Excise.  The 
Notes  highlight  changes  announced  by 
the  Chancellor  in  his  March  1980  Budget 


but  also  cover  other  VAT-related  topics 
including  the  VAT  treatment  of  pro- 
forma  invoices;  bulked  entries  for  impor- 
ted goods;  education  and  training  other- 
wise than  for  profit;  VAT  liability  of 
catering  in  educational  institutions  in  the 
independent  sector  and  business  promo- 
tion schemes. 

Copies  of  "VAT  Notes"  are  being  sent 
to  all  VAT-registered  traders  with  their 
return  forms.  Extra  copies  are  available 
from  local  VAT  offices. 

Warning  on  aspirin 
and  'blue  babies' 

A  warning  that  aspirin  should  not  be 
taken  in  pregnancy  was  given  this  week 
by  Dr  Riohard  Rowe,  director  of  paedi- 
atric  cardiology,  Toronto  Hospital  for 
Sick  Children. 

He  told  the  World  Congress  of  Paedi- 
afcric  Cardiology  there  was  evidence  that 
aspirin  could  lead  to  the  birth  of  "blue 
babies",  according  to  a  report  in  The 
Times. 

A  small  number  of  cases  had  occurred 
in  which  "blue  babies"  whose  mothers 
had  taken  aspirin  during  pregnancy  were 
found  to  have  thickened  walls  in  their 
lung  arterioles.  Aspirin  could  produce  a 
similar  effect  in  experimental  animals, 
leading  to  a  lack  of  oxygen  in  the  blood. 
It  was  not  clear  what  dose  of  aspirin 
caused  the  damage  or  what  period  of 
pregnancy  was  critical,  Dr  Rowe  added. 

Licence  review  of 
infusion  solutions 

The  Department  of  Health  is  to  carry 
out  a  review  of  large  volume  parenteral 
infusion  solutions. 

Product  licence  holders  will  be  asked 
for  information  on  the  manufacture  and 
quality  control  of  their  products.  The 
first  objective  will  be  to  identify  any 
products  where  there  is  reason  to  believe 
that  the  quality  is  inadequate  and  likely 
to  be  a  safety  hazard.  Any  such  products 
will  be  brought  forward  for  accelerated 
review.  For  the  remainder,  the  data  will 
be  assessed  in  the  normal  way  with  a 
view  to  replacing  licences  of  right  and 
the  older  product  licences  with  reviewed 
licences. 


President  unchanged 

Mr  David  Sharpe  has  been  re-elected  for 
a  second  term  as  president  of  the  Phar- 
maceutical Society  of  Great  Britain. 
Professor  A.  H.  Beckett  remains  vice- 
president  and  Mr  J.  C.  Bloomfield 
treasurer. 

Patents  decrease; 
trade  marks  gain 

A  total  of  44,666  patent  applications 
were  filed  in  1979  along  with  30,919 
search  requests  and  19,369  examination 
requests. 

Applications  filed  by  UK  residents 
were  5.5  per  cent  higher  than  in  1978. 
Those  filed  by  US  residents  showed  a 
decrease  of  3  per  cent  while  those  by 
lapanese  residents  increased  by  2.3  per 
cent.  Overall  these  appears  to  have  been 
a  decrease  of  4  per  cent  for  patent  pro- 
tection in  the  UK. 

Applications  for  trade  marks  were  6.5 
per  cent  higher  than  in  1978  reaching  a 
record  high  of  19,328  (applications  await- 
ing examination  numbered  9,253  with  a 
seven  month  waiting  list). 

The  most  frequently  used  class  of 
goods  in  terms  of  trade  marks  remained, 
as  in  1978,  the  scientific  (997  registra- 
tions) and  pharmaceuticals  (918  registra- 
tions). Patent,  Designs  and  Trademarks 
J  979,  HM  Stationary  Office  (£2.50). 

No  import  controls 

The  Retail  Consortium  say  they  support 
the  Trade  Secretary,  Mr  John  Nott,  in 
condemning  import  controls  as  a  way 
of  protecting  British  industry. 

A  delegation  from  the  Consortium 
has  told  the  Secretary  of  State  about 
retailer's  efforts  to  improve  the  perform- 
ance of  British  suppliers  by  providing 
them  with  information  about  the  gaps  in 
the  market  and  the  need  for  improved 
performance. 

Also  emphasised  was  the  need  for 
choice  in  the  market  place,  which  the 
Consortium  believe  is  inhibited  by  im- 
port controls,  and  they  gave  the  Minister 
information  on  higher  prices  which  they 
felt  would  be  an  inevitable  result  of 
excessive  controls. 
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Higher  lecture  fees  for 
hospital  pharmacists 


Hospital  pharmacists  are  to  receive  an 
increase  in  lecture  fees. 

The  new  rates  are  £6.20  per  lecture  for 
grades  1  and  2,  £7.35  for  grade  3  and 
£9.20  for  grades  4  and  above.  Implemen- 
tation dates  have  not  yet  been  agreed. 

Other  items  discussed  at  the  joint 
meeting  of  the  Pharmaceutical  Whitley 
Council  on  Monday  were  payment  for 
unsocial  hours,  the  establishment  of 
recognised  relativities  for  top  posts,  and 
a  minimum  of  five  weeks'  leave.  How- 
ever, no  agreement  was  reached  and  a 
further  meeting  is  planned  for  luly  22, 
when  details  of  the  awards  to  NHS, 
scientists — to  whom  hospital  pharmacists' 
salaries  are  linked — should  be  known. 

The  ASTMS  divisional  officer,  Donna 
Haber,  told  the  Guild  of  Hospital  Phar- 
macists Council  meeting  on  May  21  that 
because  the  scientific  civil  service  had 
still  to  reach  agreement  on  a  salary 
settlement  for  1980,  it  was  not  yet  pos- 
sible to  start  negotiations  for  hospital 
pharmacists  and  pharmaceutical  officers. 
However  a  settlement  within  the  scientific 
civil  service  was  expected  within  the  next 
few  weeks,  and  a  meeting  to  discuss  the 
1980  claim  for  NHS  scientists  had  been 
arranged  for  early  July. 

Council  received  a  report  of  the  ninth 
annual  general  assembly  of  the  European 
Association  of  Hospital  Pharmacists,  in 
which  it  was  noted  that  the  UK  delega- 
tion had  been  elected  as  the  "bureau"  for 
the  next  two  years,  Mr  Colin  Hethering- 
ton  having  been  elected  president,  and 
Mr  Colin  Hitchings  secretary /treasurer 
of  the  association.  It  was  reported  that 


the  Directive  on  the  free  movement  of 
pharmacists  within  the  EEC  would  be 
issued  shortly,  now  that  agreement  had 
been  reached  that  the  English  three-year 
degree  course  plus  one  year  of  the  A -level 
course  was  equivalent  to  the  continental 
four-year  course. 

Further  information  on  the  proposed 
TEC  certificate  programmes  in  pharma- 
ceutical sciences  for  pharmacy  jtechni- 
cians  was  considered  by  the  council.  It 
was  agreed  that  a  letter  supporting  the 
proposals  should  be  submitted,  expressing 
the  view  that  there  should  be  some  pro- 
vision in  the  regulations  to  allow  tech- 
nicians with  either  the  Apothecaries  Hall 
or  City  and  Guilds  certificates  to  have 
their  qualification  accepted  as  a  partial 
credit  towards  a  subsequent  full  TEC 
certificate  programme. 

In  response  to  a  letter  from  the 
Department  of  Health's  chief  pharmacist 
concerning  the  future  professional  ad- 
visory machinery  in  the  reorganised 
health  service,  Council  agreed  the  con- 
tinuing need  for  the  Local  Pharmaceu- 
tical Committee,  the  (new)  district  hos- 
pital committee,  although  modifications 
to  their  composition  and  terms  of  refer- 
ence would  be  required. 

Offers  to  host  the  Weekend  School  in 
1982,  1983,  1984  and  1985  had  been 
received  from  the  Border  group  (to  he 
held  in  Durham),  the  Manchester  group, 
the  Northern  Ireland  group  (Belfast)  and 
the  South  Wales  group  respectively,  and 
were  accepted  with  thanks. 

'Miss  Ann  Walton  was  re-elected  to  the 
Health  Service  Advisory  Committee. 


Approved  Prescription  Services  packaging  manager,  Mr  Chris  Robinson,  explaining 
The  automated  packaging  line  to  a  party  from  the  Manchester  Jewish  Pharmacists 
Association  who  recently  visited  the  Cleck'heaton  factory  as  part  of  the  ABPI  50 
years  celebration 


Patients  want  to 
make  drug  choice 

An  American  survey  has  shown  that 
most  people  would  like  to  make  either 
their  own  decisions  about  choice  of  drugs 
or  joint  decisions  with  their  doctors.  And 
just  over  foa.lt  those  questioned  disagreed 
that  licensing  should  be  restricted  to 
medicines  Which  were  effective  and  safe. 

Workers  at  the  Public  Affairs  Research 
Center,  Clafk  University,  Massachusetts, 
interviewed  a  random  sample  of  1,514 
people  last  year  to  find  out  their  atti- 
tudes towards  government  drug  regula- 
tion. The  results,  published  in  a  recent 
issue  of  Pharmaceutical  Technology, 
showed  there  was  overwhelming  support 
for  some  degree  of  drug  regulation,  with 
those  questioned  having  more  confidence 
in  government  than  in  the  drug  industry; 
58.5  per  cent  thought  the  government 
should  have  the  final  say  on  availability 
of  medicines  for  serious  disease  whereas 
30.5  per  cent  thought  the  responsibility 
should  be  with  the  drug  companies. 

The  sample  preferred  doctors  rather 
than  government  or  industry  to  evaluate 
and  provide  information  on  drugs.  When 
asked  whose  information  they  trusted 
most  in  deciding  whether  or  not  to  take 
drugs  27  per  cent  said  the  government, 
7  per  cent  said  drug  companies,  but 
most  of  the  rest  mentioned  their  doctor. 
When  asked  whose  information  they 
trusted  the  least,  54  per  cent  said  the 
drug  companies,  25  per  cent  the  govern- 
ment and  1 1  per  cent  their  doctor;  85 
per  cent  agreed  that  patients  should 
make  final  decisions  on  drug  use. 


Fewer  scripts 

Chemist  contractors  in  England  dispensed 
approximately  2.5  million  fewer  prescrip- 
tions in  1979  than  in  1978.  This  decrease 
is  less  than  1  per  cent  of  the  total 
number  dispensed  in  1979,  Which  was 
304,556,144  (184,028,316  forms). 

The  average  total  cost  per  prescription 
was  £2.43  (£2.14  in  1978)  and  the  aver- 
age number  of  prescriptions  per  form 
was  1.65.  Total  figures  for  December 
1979  are  24,267,760  prescriptions 
(14,555,449  forms)  at  an  average  cost 
of  £2.57  per  prescription. 


DITB  manual 

"Selling  Through  Merchandising"  is  the 
latest  in  a  series  of  course  manuals  pro- 
duced by  the  Distributive  Industry  Train- 
ing Board.  The  manual  contains  the 
material  needed  for  an  instructor  to  run 
a  one-day  course  which  will  give  sales 
staff  an  appreciation  of  merchandising 
techniques  and  how  they  aid  sales  in 
self -selection  and  self-service  outlets. 
Although  it  is  designed  as  a  one-day 
course,  the  six  main  sections  can  also  be 
used  as  individual  training  sessions.  The 
manual  (£8.25)  handouts  (£3.40)  and 
OHP's  (£7.00)  are  available  from  DITB, 
Maclaran  House,  Talbot  Road,  Stretford, 
Manchester  M32  0FP. 
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"  I've  got 

£300,000's  worth 

of  advertising 
behind  me." 


says  Jim  Ewart  FPS# 
of  Norwich. 


it 


"Big  spaces  in  the  national  press  and  the  popular 
women's  magazines,  plus  extra  spaces  for  the  Superbuy 
in  the  TV  Times.  Not  just  once  or  twice  a  year,  but  every 
month.  And  only  Numark  gives  me  this  huge  advertising 
back-up  which  I  would  not  be  able  to  afford  by  myself. 

As  well  as  colourful  new  merchandising  and  point  of 
sale  material  every  month. 

People  are  now  coming  into  the  shop  with  newspaper 
cuttings,  which  certainly  proves  to  me, 
Numark  advertising  works". 


NUMARK 


XHEMISL 


The  helping  hand  to 
make  your  business  grow. 


For  more  information  on  the  benefits  of  being  a  Numark  member,  contact  your  local  Numark  wholesaler  or  Charles  Morris-Cox 
at  Numark  Central  Office,  51,  Boreham  Rd,  Warminster,  Wilts.  Tel  0985-215555. 
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...and  helpyo 

NewF 


self  to  a  Free  Holiday 
mula  ENTEROSAN 


The  holiday  season's  here  again  and  with 
it  the  problems  of  the  tummy  bug.  So  everyone  will  be 
asking  you  for  Enterosan. 

Enterosan  are  easy-to-take,  pleasant-tasting, 
handy-to-carry  tablets,  containing  Kaolin  and 
Morphine  which  go  to  work  instantly  to  give  fast  relief 
from  diarrhoea  and  stomach  upsets.  And  because 
Enterosan  is  backed-up  by  a  national  advertising 
campaign  and  in-store  display  material,  it's  going  to 
be  in  constant  demand  and  a  big  profit 
maker  for  you. 

Because  you'll  want  to  help  your 
customers  by  anticipating  this  huge 
demand, you  should  stock  up  Now. 

Help  Yourself  To  A  Free  Holiday 
Whilst  you're  helping  your 
customers,  you  can  also  help  yourself  to 
a.fantastic,  sun-soaked,  two-week 
holiday  for  two  in  Miami  worth  £750, 
plus  many  other  fabulous  travel  prizes - 
(see  Entry  Form  for  details) - 
by  entering  the  Enterosan  Free 
Holiday  Competition. 


Your  local  wholesale  representative  will 
be  calling  soon  with  competition  entry  forms  and  the 
latest  Enterosan  display  material. 

In  addition,there  will  be  a  display  competition 
with  prizes  to  the  value  of  £250. 


Win  a  Free  Holi 


Ask  your  representative,  or  write  to 
Pharmagen  Ltd,  Chapel  Street,  Runcorn, 
Cheshire  WA7  5AP  for  entry  form  and 
display  material. 


CUTS  ' 


Manufactured  by  Mayfair  Chemicals  Limited:  Distributed  in  the  U.K.  by  Pharmagen  Limited  (Telephone:  Runcorn  72816) 
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Chemist  Assistant 
OfTheYear 
COMPETITION 


SUbyNPA  Products 


'Be  confident' 
advises  our 
1979  winner 


Mrs  Margaret  Trueman,  C&D  Chemist 
Assistant  of  the  Year  for  1979,  provides 
a  note  of  encouragement  for  this  year's 
contestants — and  brings  us  up  to  date 
on  her  career.  Winner  of  the  Midlands 
and  East  Wales  regional  heat,  she  now 
resides  in  Bournemouth  where  she  is 
working  with  her  pharmacist  husband, 
Geoffrey. 


It  really  doesn't  seem  12  months  since  I  embarked  on  the  exciting 
run-up  to  becoming  C&D  Chemist  Assistant  of  the  Year  1979. 

The  time  has  gone,  like  the  prize-money,  very  quickly,  but  I've 
certainly  enjoyed  my  title  and  shall  be  a  little  sad  to  relinquish  it  to 
this  year's  winner. 

What  a  feeling  of  elation  accompanies  the  winner  home,  clutching  a 
bouquet  in  one  hand,  and  THE  CHEQUE  in  the  other,  and  full  of 
hopes  for  the  future. 

I  moved  two  weeks  after  the  finals  were  held  and  missed  out  on  a  lot 
of  potential  follow-up,  but  I  was  interviewed  on  local  radio  and  made 
quite  a  splash  in  the  local  Press. 

Surprisingly  enough,  I  was  out  of  work  for  eight  weeks  after  we  moved 
to  Bournemouth,  but  did  find  myself  a  part-time  job  to  tide  me  over 
and  am  now  working  with  my  husband  again.  The  prize-money  came 
in  very  useful  to  pay  removal  expenses,  but  the  bulk  has  been  earmarked 
towards  buying  our  own  business. 

I  hope  this  year's  winner  enjoys  the  prestige  as  much  as  I  have,  and 
makes  the  most  of  the  social  side  of  the  competition,  meeting  her 
colleagues,  and  comparing  shops  and  customers ! 

C&D  and  NPA  Products  certainly  made  it  a  day  to  remember  last 
year  and  I'm  sure  none  of  the  magic  will  be  missing  this  time.  I'd  like 
to  say  to  all  the  would-be  finalists — Don't  be  shy.  Take  pride  in  your 
work,  have  confidence  in  your  ability,  and  most  of  all — enjoy  yourselves ! 


WESTMINSTER 
REPORT 

Medicines  costs 
quadruple 

The  average  total  cost  per  person  of 
medicines  rose  by  more  than  four  times 
during  the  1970s,  according  to  figures 
given  in  the  Commons  by  Sir  George 
Young,  Under-Secretary  for  Health. 

Mr  Nicholas  W'interton  had  asked  foi 
statistics  covering  the  UK  and  including 
chemists'  dispensing  fees  and  other 
"distributory"  costs.  Sir  George  gave  the 
following  information: 


1979 

£16.590 

1974 

£6.167 

1978 

£14.802 

1973 

£5.297 

1977 

£12.501 

1972 

£4.843 

1976 

£10.215 

1971 

£4.281 

1975 

£8.129 

1970 

£3.849 

Soviet  bloc  imports 

Dr  Gerard  Vaughan,  Minister  for  Health, 
told  the  Commons  recently  that  imports 
of  human  and  veterinary  medicinal  and 
pharmaceutical  products  from  the  Soviet 
Union,  East  Germany,  Poland,  Czech- 
oslovakia, Hungary,  Rumania  and  Bul- 
garia totalled  £1.2m  in  1979.  This  re- 
presented 0.55  per  cent  of  the  total 
imports  of  such  products  into  the  UK. 

Dr  Vaughan  confirmed  that  the  Dept 
was  in  the  process  of  setting  up  a  supply 
council  to  review  NHS  purchasing. 

History  officers 

Mr  A.  Wright  has  been  elected  president 
of  the  British  Society  for  the  History  of 
Pharmacy.  Mr  Wright  was  formerly 
director  of  C&D,  retiring  last  year.  Other 
officers  elected  are  Dr  E.  W.  Court  vice- 
president  and  joint  secretary,  Dr  T.  D. 
Whifctet  joint  secretary  and  Mr  J.  C. 
Bloomfield  treasurer. 

Mr  T.  T.  Macadam  was  elected  to  the 
committee  which  now  stands  as  fol- 
lows: Dr  V.  Berridge,  Mr  J.  C.  Bloom- 
field,  Mrs  J.  Burnby,  Dr  W.  E.  Court, 
Dr  M.  P.  Earles,  Mr  B.  Hardisty,  Mr 
D.  A.  Hodgson,  Miss  D.  A.  Hutton, 
Mrs  A.  Lothian  Short,  Mr  T.  T.  Maca- 
dam, Mr  A.  G.  Mervyn  Madge,  Mr  L.  G. 
Matthews,  Dr  D.  T.  Whittet  and  Mr  A. 
Wright. 

The  history  session  to  be  held  at  the 
British  Pharmaceutical  Conference  in 
Newcastle-on-Tyne  on  the  afternoon  of 
September  18  includes  Mr  W.  A.  Camp- 
bell, department  of  inorganic  chemistry, 
Newcastle  University,  on  "The  copperas 
trade  of  Tyneside"  and  Councillor  W.  P. 
Pope  on  "A  photographic  journey  on 
Hadrian's  Wall". 

Beconase  valves 

Some  Beconase  inhalers  with  the  batch 
numbers  9LR405  and  9NR406  have 
valves  that  stick  and  will  be  replaced  on 
request.  Allen  &  Hanburys  Ltd,  Bethnal 
Green,  London  E2  6LA. 
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PEOPLE 

Society's  thirteen 
new  Fellows 

The  following  have  been  designated  as 
new  Fellows  of  the  Pharmaceutical 
Society : 

For  distinction  in  the  practice  of  phar- 
macy 

Stanley  A.  Hibbert,  Nottingham 
James  Mackie,  Middlesex 
For  distinction  in  the  profession  of  phar- 
macy 

John  A.  Baker,  London 
Alfred  J.  Edwards,  London 
William  Gavshon,  South  Af  rica 
George  Gunthorpe,  London 
William  MdKeith,  Cheshire 
Robert  Milburn,  Worcester 
Harold  J.  Newitt,  Surrey 
Kenneth  Scatchard,  Glasgow 
Gordon  W.  Taylor,  Derby 
Ronald  W.  Wiltshire,  Middlesex 
For  distinction  in  the  science  of  phar- 
macy 

Allan  D.  Russell,  Cardiff 

Mr  Alf  Reed  is  leaving  Sangers  Pharma- 
ceuticals at  the  end  of  June  to  go  into 
business  privately.  He  has  been  with 
Sangers  for  31  years,  the  past  14  as  an 
executive  group  director.  Mr  David 
Smith,  managing  director,  says  his  con- 
tribution will  be  very  much  missed;  the 
board  has  wished  him  success  in  his  new 
venture. 

Deaths 

Bain:  Mr  Charles  Hirst  Bain,  MPS,  of 
Crieff,  Perthshire.  Mr  Bain  registered  in 
1941. 

Evans:  On  May  3,  after  a  long  illness, 
Mr  John  Ernest  Evans,  MPS,  of 
Wilmington,  Dartford,  Kent.  Mr  Evans 
registered  in  1925. 

Farthing:  On  May  13,  Mr  George  Doug- 
las Farthing,  MPS,  a  former  territorial 
general  manager  of  Timothy  Whites  and 
Taylors.  Mr  Farthing,  who  was  82  years 
of  age,  had  lived  in  Seaford,  Sussex,  since 
his  retirement  in  1963.  He  qualified  in 
1923  and  began  his  career  with  Taylors, 
in  Liverpool.  During  the  1939-45  war 
he  managed  the  Lord  Street,  Liverpool, 
branch  of  Timothy  Whites  and  Taylors, 
later  becoming  a  district  manager  and 
then  territorial  general  manager.  Mr  Far- 
thing, who  was  commissioned  during  the 
1914-18  war,  served  on  the  Warwick- 
shire and  Staffordshire  Pharmaceutical 
Committees  for  a  period  before  his  re- 
tirement. 

Ireland:  On  May  25,  Mr  Charles  Ireland, 
Goya  key  account  executive  in  Scotland. 
Mr  Ireland  represented  Goya  in  Scotland 
for  28  years. 

Lush:  On  May  29,  following  a  short  ill- 
ness, Mr  Frederick  Lush,  Miles  Labora- 
tories western  regional  sales  manager. 
Mr  Lush  had  been  employed  by  the 
consumer  products  division  of  Miles  for 
15  years.  He  was  53. 


TOPICAL  REFLECTIONS 


by  Xrayser 


The 


party  is  over 

Last  week  1  wrote  a  straightforward  article,  a  sort  of  pharmacists'  creed 
on  how  drugs  should  properly  be  used.  Great,  I  thought,  very 
professional,  but  when  I  read  the  other  articles  in  that  same  issue 
I  began  to  wonder  how  I  came  to  be  reflecting  on  such  matters  when 
so  much  else  was  happening.  The  truth  is,  with  staff  holidays  under  way 
I've  been  so  busy  that  1  never  saw  the  statement  by  Vestric  that 
"settlement  discount  rebate  will  be  calculated  on  a  new  list  price  so 
that  we  can  maintain  your  discount  across  the  product  range"  . . . 
and  certainly  would  not  have  understood  this  to  mean  they  would  be 
charging  more  on  the  invoice  than  the  manufacturer's  Mst  price.  Sounds 
misleading  to  me,  but  if  all  the  major  wholesalers  are  going  to  follow 
suit,  then  I  suppose  we  have  no  choice  but  to  continue  to  be  misled. 
After  all,  there  is  nothing  new  in  that,  is  there! 

But  if  they  are  going  to  charge  us  more  than  the  maker's  list  price, 
by  as  much  as  6  per  cent,  then  bang  goes  the  extra  money  I  have  been 
collecting  by  way  of  discounts.  In  my  case  it  is  more  than  I  have  been 
collecting — money  which  has  helped  keep  my  small  pharmacy  profitable 
through  these  last  worrying  years.  Apparently  new  discount  schemes 
are  being  hastily  introduced  too,  so  that  again  we  face  a  guidele'ss 
journey  through  the  newly  twisted  wholesaling  kaleidescope. 

I  don't  like  it  at  all,  for  on  my  calculations,  if  the  government  were  to 
pay  at  maker's  list  price  I  may  well  end  up  subsidising  them,  since  from 
two  wholesalers  I  receive  no  rebates  of  any  kind.  And  while  it  was  nice 
of  the  editor  to  applaud  Sangers  for  charging  a  10  per  cent  premium 
for  low  level  "convenience"  accounts  I'm  afraid  he  will  be  clapping  alone 
unless  we  get  paid  in  turn,  for  with  invoice  prices  already  2\  per  cent 
to  5  per  cent  above  maker's  list  before  the  10  per  cent  it  will  mean 
dispensing  at  a  real  loss.  But  all  this  because  once  again  the 
manufacturers,  Whom  I  praised  last  week,  are  showing  a  singularly 
unpleasant  commercial  opportunism  which  seems  out  of  place  in  view 
of  the  prosperity  they  enjoyed  from  a  stable  distribution  system.  So 
we're  back  where  we  started  from — and  now  finally,  I  reckon  the 
party  is  over. 

Free  range 

Well  .  .  .  not  quite  free  range,  but  something  a  good  deal  better  than 
the  present  limited  factory-farm  style  counter-prescribing.  Not 
surprisingly,  at  the  Branch  Reps  meeting  last  week  there  was  an 
overwhelming  vote  that  the  Society  should  take  steps  to  widen  the 
range  of  medicines  we  may  prescribe  for  our  customers,  because  at 
present  we  are  intolerably  restricted  to  the  few  old  simples  which  still 
exist.  I  particularly  liked  the  reference  to  the  former  C&D  book 
"Diseases  and  Remedies"  and  Mr  Bloomfield's  reply  to  a  motion  that 
the  Society  should  prepare  a  reference  book  as  a  guide  to  pharmacists. 
Since  another  motion  on  the  same  theme  (from  Dover)  was  carried,  can 
we  look  forward  soon  to  a  decent  up-to-date  publication? 


Not  high  rise 


After  three  years  .  .  .  which  have  suddenly  become  very  short  years 
(as  opposed  to  the  three  or  four  long  years  of  unsuccessful  PSNC/DHSS 
negotiation)  the  statutory  fees  of  our  Society  are  to  go  up.  Hardly 
surprising,  though  still  unwelcome  when  put  alongside  the  rates  and  all 
the  other  increases.  But  in  the  same  statement  as  this  notice  I  was 
surprised  to  learn  that  we  have  had  to  buy  a  further  2,300  sq  ft  of 
office  space,  for  I  assumed  that  the  move  from  Bioomsbury  would 
automatically  have  covered  future  space  requirements.  But  when  you 
look  at  it,  this  isn't  all  that  logical,  merely  an  acceptance  of  the 
concept  that  any  organisation  automatically  gets  bigger  and  bigger 
irrespective  of  its  reason  for  existence  or  number  of  members.  Since 
we  no  longer  conduct  examinations  and  serve  one-third  fewer 
pharmacies,  perhaps  we  should  do  a  Thatcher-hatchet  job  on  our  own 
little  bureaucracy,  rather  than  provide  more  space  to  be  filled  up? 
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PRESCRIPTION 
SPECIALITIES 


NICORETTE  chewing  gum 

Manufacturer  Lundbeck  Ltd,  Lundbeck 
House,  Hastings  Street,  Luton,  Beds  LU1 
5BE 

Description  Square  pieces  of  chewing 
gum  containing  nicotine  2mg  or  4mg 
Indications  Nicotine  replacement.  It  is 
intended  to  help  those  who  want  to  give 
up  smoking  but  experience  great  difficulty 
because  of  their  nicotine  dependence 
Dosage  The  strength  of  gum  used 
depends  upon  the  smoking  habits  of  the 
'individual.  Patients  are  recommended  to 
begin  treatment  with  the  2mg  gum  to 
determine  its  acceptability.  Chewing  the 
4mg  pieces  leads  to  mean  nicotine  blood 
levels  comparable  to  those  produced  by 
inhaling  from  a  standard  filter  cigarette. 
For  patients  who  do  not  inhale,  the  2mg 
strength  is  recommended.  Nicorette 
should  be  chewed  slowly,  up  to  a  maxi- 
mum of  15  x  4mg  pieces  a  day.  Most 
people  require  about  ten  2mg  pieces  a 
day.  All  available  nicotine  is  released 
after  about  30  minutes  chewing.  Since 
effective  absorption  is  through  the  buccal 
mucosa,  the  rate  of  chewing  should  be 
adjusted  to  minimise  swallowing  of  nico- 
tine in  saliva.  Frequency  of  use  should 
be  gradually  reduced  until  all  forms  of 
nicotine  consumption  are  abandoned 
Contraindications  Pregnancy 
Precautions  Swallowed  nicotine  may 
exacerbate  symptoms  in  patients  suffering 
from  gastritis  or  peptic  ulcer.  The  cardio- 
vascular effects  of  nicotine  may  be 
deleterious  to  patients  with  angina  or  a 
history  of  coronary  artery  disease 
Side  effects  Slight  throat  irritation  and 
increased  salivation  may  occur  at  the 
start  of  treatment  and  excessive  swallow- 
ing of  dissolved  nicotine  may,  at  first, 
cause  hiccupping.  Indigestion  sufferers 
may  experience  this,  or  heartburn,  if  the 
4mg  gum  is  used.  Slower  chewing — and 
the  use  of  the  2mg  gum  will  usually 
overcome  this  problem.  Excessive  con- 
sumption of  Nicorette  by  patients  not 
used  to  smoking  could  possibly  lead  to 
nausea,  faintness  or  headaches.  Depend- 
ence is  a  rare  side  effect  and  is  both  less 
harmful  and  easier  to  break  than  smoking 
dependence 

Packs  105  pieces  (2mg,  £3.50;  4mg, 
£5.60,  trade) 

Supply  restrictions  Prescription  only 
Issued  June  1980 

HERPLEX  LIQUIFILM 
eyedrops 

Manufacturer  Allergan  Ltd,  Fennels 
Lodge,  St  Peters  Close,  Loudwater,  High 
Wycombe,  Bucks 

Description  Clear,  colourless,  sterile 
aqueous  ophthalmic  solution  containing 
idoxuridine  0.1  per  cent 
Indications  Treatment  of  ocular  lesions 
produced  by  the  Herpes  simplex  virus 
Dosage  The  infected  tissues  should  be 
kept  "saturated"  for  optimal  results  and 


one  of  the  following  dosage  schedules  is 
recommended.  Either  instil  one  drop  in 
the  infected  eye(s)  every  hour  during  the 
day.  At  night  this  may  be  reduced  to  one 
drop  every  other  hour.  Or  instil  one  drop 
every  minute  for  five  minutes.  This 
schedule  should  be  repeated  every  four 
hours — night  and  day 
Contraindications  Corticosteroids  are  usu- 
ally contraindicated  in  herpes  simplex 
keratitis.  Boric  acid  should  not  be 
administered  during  the  course  of 
therapy 

Precautions  Should  be  administered  with 
caution  in  pregnancy  or  in  women  with 
child-bearing  potential.  Some  strains  of 
Herpes  simplex  virus  appear  resistant  to 
the  action  of  idoxuridine.  If  there  is  no 
lessening  of  fluorescein  staining  in  14 
days,  another  form  of  therapy  should  be 
undertaken.  Recurrence  may  occur  if 
medication  is  not  continued  five  to  seven 
days  after  lesion  is  apparently  healed 
Side  effects  Occasional  irritation,  pain, 
pruritus,  inflammation,  oedema  of  the 
eyes  or  lids,  allergic  reactions,  photo- 
phobia, occasional  corneal  clouding,  stip- 
pling, punctuate  defects  of  the  epithelium 
Packs  15ml  plastic  dropper  bottles  (£2.59, 
trade) 

Supply  restrictions  Prescription  only 
Issued  June  1980 

EPIFRIN  eyedrops 

Manufacturer  Allergan  Ltd,  Fennels 
Lodge,  St  Peters  Close,  Loudwater,  High 
Wycombe,  Bucks 

Description  Clear,  colourless  to  very 
slightly  yellow,  sterile,  aqueous  ophthal- 
mic solution  containing  adrenaline  1  or 
2  per  cent,  present  as  the  hydrochloride 
Indications  Chronic  simple  glaucoma 
Dosage  The  dosage  should  be  adjusted 
for  each  individual.  Usual  recommended 
dose  is  one  drop  in  affected  eye(s)  once 
daily 

Contraindications  Closed-angle  glaucoma 
Precautions  Adrenaline  has  been  reported 
to  produce  macular  oedema  in  some 
aphakic  patients  and  should  be  used  with 
caution  in  these  cases 
Side  effects  Eye  pain  cr  ache,  brow  ache, 
headache,  conjunctival  hyperaemia,  and 
allergic  lid  reactions  may  occur,  Adrena- 
chrome  deposits  in  the  conjunctiva  and 
cornea  after  prolonged  adrenaline  therapy 
have  been  reported 

Pharmaceutical  precautions  Protect  from 
excessive  light.  If  the  solution  discolours 
or  a  precipitate  forms  it  should  be  dis- 
carded 

Packs  10ml  dropper  bottle  (1  per  cent, 
£2.10;  2  per  cent  £2.30,  trade) 
Supply  restrictions  Prescription  only 
Issued  June  1980 

FSVIL  LIQUIFILM  eyedrops 

Manufacturer  Allergan  Ltd,  Fennels 
Lodge,  St  Peters  Close,  Loudwater,  High 
Wycombe,  Bucks 


Description  White,  microfine,  sterile 
ophthalmic  suspension  containing  fluoro- 
metholone  0.1  per  cent 
Indications  Steroid  responsive  inflamma- 
tion of  the  palpebral  and  bulbar  con- 
junctiva, cornea  and  anterior  segment  of 
the  globe 

Dosage  One  to  two  drops  instilled  into 
the  conjunctival  sac  two  to  four  times 
daily.  During  the  initial  24  to  48  hours 
the  dosage  may  be  safely  increased  to  2 
drops  every  hour 

Contraindications  Acute  superficial 
herpes  simplex  keratitis.  Fungal  diseases 
of  ocular  structures.  Vaccinia,  varicella 
and  most  other  viral  diseases  of  the 
cornea  and  conjunctiva.  Tuberculosis  of 
the  eye 

Precautions  Steroid  medication  in  the 
treatment  of  herpes  simplex  keratitis 
(involving  the  stroma)  requires  great 
caution.  Prolonged  use  may  result  in 
glaucoma,  damage  to  the  optic  nerve, 
defects  in  visual  acuity  and  fields  of 
vision,  posterior  subcapsular  cataract 
formation,  or  may  aid  in  the  establish- 
ment of  secondary  ocular  infections  from 
fungi  or  viruses  liberated  from  ocular 
tissue.  Safety  during  pregnancy  and  in 
children  two  years  and  under  has  not 
been  established.  In  diseases  causing  thin- 
ning of  the  cornea  or  sclera,  perforation 
has  been  known  to  occur  with  the  use  of 
topical  steroids.  Fungus  invasion  must 
be  suspected  in  any  persistent  corneal 
ulceration  where  a  steroid  is  or  has  been 
used.  This  preparation  contains  benzal- 
konium  chloride  and  should  be  used  with 
caution  in  association  with  hydrophilic 
contact  lenses.  Intraocular  pressure 
should  be  checked  frequently  during  use. 
Side  effects  Glaucoma  with  optic  nerve 
damage,  visual  acuity  or  field  defects, 
posterior  subcapsular  cataract  formation, 
secondary  ocular  infection  from  patho- 
gens liberated  from  ocular  tissues,  per- 
foration of  the  globe.  Local  side  effects 
of  steroid  therapy,  such  as  skin  atrophy, 
striae  and  telangiectasia,  are  especially 
likely  to  affect  facial  skin 
Packs  Plastic  dropper  bottles  (5ml,  £0.99- 
10ml,  £1.78,  trade) 
Supply  restrictions  Prescription  only 
Issued  June  1980 

Lanitop  change 

From  June  9,  Lanitop  tablets  will  be 
changed  to  round,  yellow  tablets,  6mm  in 
diameter,  with  a  score  line.  They  will  be 
marked  "LAN/TOP"  on  one  side  only. 
Roussel  Laboratories  Ltd,  Roussel 
House,  Wembley  Park,  Middlesex. 

APS  co-trimoxazole 

Approved  Prescription  Services  Ltd  have 
added  co-trimoxazole  tablets  BP  (500, 
£30  trade)  to  their  range  of  generics. 
APS  Ltd,  Whitcliffe  House,  Whitcliffe 
Road,  Cleckheaton,  West  Yorks. 
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RoC.  Medical  principles 
applied  to  cosmetology. 

Twenty  years  of  research  have  led 
RoC  to  its  present  position  as  a  leader 
in  the  field  of  hypo-allergenic 
cosmetology.  The  elimination  of 
perfumes  (well  known  allergens)  as 
well  as  all  colourants  likely  to  be 
irritant,  compulsory  clinical  tests  and 
rigorous  manufacturing  controls  are 
all  factors  which  clearly  distinguish 
RoC  and  make  it  a  brand  whose  true 
place  is  in  the  Chemist. 

Women  who  use  RoC  are  aware 
of  the  sensitivity  of  their  skin.  They  need 
qualified  advice  and  who,  if  not  the 
pharmacist  can  give  this  to  them? 

RoC  and  skin  cleansing 

To  RoC,  cleansing  of  course  means 
the  combined  action  of  an  efficient 
cleanser  plus  a  tonic  whose  emulsifier 
will  remove  all  traces  of  oil  (cleanser 
and  impurities). 

Cleansing  with  RoC  also  means  a  choice  of  cleansers  and  tonics 
formulated  for  the  different  skin  types  (oily,  combination,  dry  and  very  dry). 

Cleansers  are  either  of  the  "oil-in-water"  or  "water-in-oil"  type.  Alcohol 
is  included  in  tonics  for  oily  and  for  combination  skins,  but  not  in  those  for 
the  more  fragile,  dry  and  very  dry  skins. 

RoC  cleansing  preparations :  efficient  and  safe. 


KpC 


HYPO-ALLERGENIC  BEAUTY  PREPARATIONS  GUARANTEED  WITHOUT  PERFUME 


EXCLUSIVE  TO  CHEMISTS 


MADE  IN  FRANCE 
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THE 

COST-EFFECTIV 

PROPRANOLOL' 


BERKOLOL 


(propranolol  hydrochloride  B.P) 


LJir^lJ  r\\  IAI  I  TV  as  demonstrated 
nlon  LJUALI  I  Y  by  bioavailability  study** 


POSITIVELY  DENTIFIED  TABLETS  y^i^/' 


COMPETITIVELY  PRICED 


BERKOLOL 


THE  COST-EFFECTIVE 
'  PROPRANOLOL 


*  *  Further  information  available  on  request  to  the  company 

Full  prescribing  information  available  on  request 
Berk  Pharmaceuticals  Limited 

Shalford.  Guildford.  Surrey  GU4  8HE 


4 


or 


*  Trade  Mark 
J.5302 


COUNTERPOINTS 


Beecham  support  Jovan  and 
Pagan  man  fragrances 


Beecham  are  aiming  for  a  leading  posi- 
tion in  the  UK  fragrance  market  with 
heavy  marketing  support  for  their  Jovan 
musk  oil.  A  £500,000  television  advertis- 
ing campaign  is  planned  to  start  in  the 
months  preceding  Christmas. 

Jovan,  a  Chicago-based  company,  was 
acquired  by  Beecham  in  late  1979.  In  ten 
years  it  had  grown  to  become  one  of  the 
leading  fragrance  houses  in  the  US,  say 
Beecham,  with  a  1979  turnover  of  $93m. 
Musk  oil  has  consistently  been  the  top- 
selling  perfume  in  the  range,  they  say, 
with  musk  oil  for  men  claiming  30  per 
cent  of  the  total  US  men's  fragrance 
market. 

Both  the  men's  and  women's  fragrances 
are  being  sold  in  the  UK  with  perfume 
(£2.45),  and  spray  cologne  '('25ml  £2.95, 
60ml  £4.75)  comprising  the  women's 
range,  and  aftershave/cologne  (50ml 
£2.95,  120ml  £4.75)  the  men's.  Packaging 
is  in  orange/gold  and  orange/silver.  All 
the  sizes  feature  the  "talking  packs" 
which  describe  what  "musk  oil  does  for 
the  wearer".  Beecham  think  this  feature 
will  make  the  packs  stand  out  well  from 
the  competition. 


Although  the  Jovan  range  has  pre- 
viously been  available  iin  the  UK,  it  had 
a  limited  distribution  and  received  only 
minimal  support.  Beecham  Scott  & 
Bowne  are  now  handling  the  sales  and 
marketing  of  Jovan  and  'intend  to  with- 
draw the  other  products  in  the  range. 

Major  advertising  support  is  also  being 
given  to  Pagan  Man,  with  a  £450,000 
national  television  campaign  using  the 
theme  "There's  a  bit  of  the  pagan  in 
every  man".  Although  the  brand  is  a 
relatively  small  one  at  present,  Beecham 
feel  this  is  only  due  to  the  restricted 
distribution  and  support.  Beecham  Scott 
&  Bowne,  Beecham  House,  Great  West 
Road,  Brentford,  Middlesex. 


Vichy  beauty  bag 


For  holiday  and  weekend  convenience 
Vichv  have  come  up  with  a  handbag- 
size  beautv  bag  containing  trial  sizes  of 
four  Vichy  products — cleansing  milk, 
tonic  lotion,  emulsions  essentielles  and 
tinted  Equalia.  The  Vichy  travel  kit 
(£2.60)  is  available  for  oily,  normal  and 
dry /delicate  skin  types.  Vichy  UK  Ltd, 
Ashville  Trading  Estate,  Nuffield  Way, 
Abingdon  Oxon. 

Suleo  repackaqinq 

Jeyes  have  repackaged  Suleo  carbaryl- 
based  lice  shampoo  to  bring  the  product 
in  line  with  the  modern  shampoo  market. 


A  75ml  sloping-shoulder  bottle  has  been 
introduced  with  a  newly  designed  label 
and  carton  to  present  a  quality  image. 
Jeyes  Ltd,  Brunei  Way,  Thetford, 
Norfolk. 

Feet  first 

Scholl  have  introduced  a  display  unit  for 
Deodorisers,  the  anti-bacterial  insoles. 
The  gravity-fed  dispenser  unit,  shaped 
like  a  giant  Deodoriser  pack  holds  four 
dozen  individual  packs.  Scholl  (UK)  Ltd, 
182  St  John  Street,  London  EC1P  1DH. 

Sweetex  push 

A  Sweetex  advertising  campaign  using 
the  television  theme  of  "Taking  the 
lumps  out  of  your  life"  is  currently 
running  in  IPC  women's  magazines. 

The  £120,000  campaign  is  scheduled 
to  run  for  three  months  in  Woman, 
Woman's  Own,  Woman's  Realm  and 
Woman's  Weekly,  and  will  be  backed 
by  similar  heavy  weight  advertising  in 
the  slimming  Press.  Crookes-Anestan 
Ltd,  PO  Box  94,  1  Thane  Road  West, 
Nottingham  NG2  3  A  A. 

Aviance  offer 

A  summer  promotion  from  Prince 
Matchabelli  comprises  a  free  Aviance 
45g  eau  de  toilette  spray  (£4.50)  when  a 
115ml  Aviance  eau  de  toilette  (£7.15)  is 
purchased.  Prince  Matchabelli,  Victoria, 
London  NW10. 


Optique  range  now 
through  chemists 

Optique,  a  range  of  eye  cosmetics  formu- 
lated for  contact  lens  wearers  and  women 
with  sensitive  eyes,  is  being  launched  to 
the  chemist  trade.  The  range  has  hitherto 
been  available  only  through  selected 
opticians. 

Comprising  seven  shades  of  eye 
shadow  (£1.45)  in  viola,  moss,  quick- 
silver, azure,  olive,  chocolate  and  apricot 
three  mascaras  (£1.45)  in  ebony,  ma- 
hogany    and     navy;      eye  make-up 


remover  cream  (£1.75)  and  eyecare  moi- 
sturiser  (£1.65),  all  products  are  claimed 
to  be  allergy-tested  and  perfume-free. 

The  makers  stress  that  all  lens  wearers 
should  avoid  cosmetics  that  are  likely  to 
shed  particles  on  to  the  eye  or  which  are 
greasy.  The  Optique  range,  they  say, 
keeps  particles  to  a  minimum  and  the 
creams  are  described  as  low  in  oil. 

An  Introductory  parcel  available  to 
the  trade  comprises  18  mascaras,  14  eye 
shadows,  4  eye  make-up  removers,  4 
eyecare  moisturisers  and  7  free  eye 
shadows.  A  display  unit  and  backcard  is 
included  in  the  pack,  together  with 
leaflets  for  distribution  to  customers. 
Richards  &  Appleby  Ltd,  Gerrard  Place, 
East  Gillibrands,  Skelmersdale,  Lanes. 

Promotional  fore 

Cussons  UK  are  to  sponsor  for  the  sixth 
year  in  succession  the  first  hole  at  the 
Greater  Manchester  Open  Golf  Cham- 
pionship, being  held  at  Wilmslow  Golf 
Club  June  19-22.  Cussons  will  be  mount- 
ing a  promotion  featuring  the  Classic 
D-type  Jaguar  adjacent  to  the  first  hole. 
Leaflets  with  lOp  money-off  coupons  will 
be  distributed  to  spectators.  Cussons  UK 
Ltd,  Kersal  Vale,  Manchester. 

Christmas  shows 

Cliro  Perfumeries  Ltd,  26  Nottingham 
Place,  London  W1M  3FB:  Glasgow 
Perfumery  Fair,  June  8-11;  Harrogate 
Perfumery  Fair,  June  14-18  and  Brighton 
Perfumery  Fair,  June  29  to  July  3. 
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And  so  will  lots  of  other  people  this 
summer,  encouraged  by  Bergasol's  new 
advertising  campaign:  next  insertion  is 


ben 


in  this  Tuesday's  Daily  Express.  So  while 
your  customers  are  going  brown  faster, 
you'll  be  getting  rich  quicker. 


bergasol 

It  makes  you  go  brown  faster. 


HlfilE 


Corporate  identity  for 
Cow  &  Gate  baby  foods 

Cow  &  Gate  Ltd  have  repackaged  their 
complete  range  to  portray  a  corporate 
identity  which  reinforces  the  fact  that 
Cow  &  Gate  provides  all  the  foods  a 
baby  needs  in  its  first  year. 

For  milks,  a  "modern  and  clinical 
image"  is  provided  by  the  new  designs 
which  use  soft  colours  of  pink  and  blue. 
The  new  carton  for  Premium  is  predom- 
inantly pink  whilst  Babymilk  Plus  is  blue. 
The  bright  colours  of  the  new  babymeals 
labels  stage  1  and  stage  2  are  said  to 
strengthen  on-shelf  impact  and  help 
mothers  to  differentiate  between  age  seg- 
ments and  meal  times.  Stage  1  replaces 
strained  and  stage  2  the  junior  labelling. 
Orange  concentrate  and  blackcurrant 
syrup  are  now  being  packed  in  clear  glass 
bottles. 

Illustrations  of  babies  in  different  posi- 


tions denote  the  appropriate  stage  for 
using  each  product  in  a  baby's  develop- 
ment. The  new  packaging  is  available 
from  June  onwards  for  milk  cartons  and 
July  onwards  for  the  rest  of  the  range. 
It  is  being  supported  by  point  of  sale 
material.  Cow  &  Gate  Ltd,  Cow  &  Gate 
House,  Trowbridge,  Wilts  BAM  8HZ. 


Sangers  June  offers 

Sangers  Supersavers  for  June  1  are  Agree 
cream  rinse  conditioner,  Andrex  toilet 
tissue,  Brylcreem,  Colgate  dental  cream, 
Wella  color  sets,  Coopers  flykiller,  Cutex 
nail  polish  remover,  Elnett  hairspray, 
Euthymol  toothpaste,  Gillette  Gil  car- 
tridges, Heinz  baby  foods,  Imperial 
Leather  soap,  Kleenex  tissues,  Oil  of 
Ulay,  Saxin,  Slender  six  day  plan,  Stera- 
dent,  Tampax,  Vosene  and  ZR  roll-on 
deodorant. 

Sangers  are  currently  running  a  joint 
offer  with  Lilia-White  in  which  the 
number  of  packs  ordered  determines 
which  of  the  three  articles  of  garden 
furniture  offered  the  member  becomes 
eligible  for.  Sangers  Ltd,  Cinema  House, 
225  Oxford  Street,  London  W1R  1AE. 

Unichem  bargains 
for  June 

Unichem  members  bargains  available 
June  9-27  are  as  follows :  — Astral  cream, 
Amplex  capsules,  Amami,  Brylcreem  (and 
antidandruff)  Brut  33  splash-on  lotion 
and  talc,  Bran  Slim  tablets,  Clearine, 
Carefree,  Cossack  hairspray,  Corimist 
spray  tonic,  Duracell  batteries,  Dextrosol 
single,  Dr  Whites,  Denclen,  Elseve 
shampoo,  Eucryl  toothpaste,  Johnson's 
dental  floss,  KY  Jelly,  Kleenex,  Kotex, 
Simplicity,  Lanacane,  Maclean's  tooth- 
paste, Marigold  lightweight  gloves. 
Mum  Rollette,  Opfcrex  lotion  and  drops, 
Qdoreaters,  Radox  herbal  bath,  Setlers, 
Supersoft  hairspray,  Unichem  nail  polish 
remover,  Veeto,  and  Vosene. 

Unichem  have  added  a  baby  shampoo 
(240ml,  £0.41)  to  their  own  label  range 
at  a  special  introductory  price  of  £0.32 
until  June  27. 

Linked  with  the  launch  of  Unichem's 


baby  shampoo  is  a  "baby  bonanza"  with 
offers  to  Unichem  members  on  22  other 
baby  products.  A  window  bill  and  price 
cards  will  be  available  during  the  offer 
which  runs  until  June  27  on :  — AMreah 
baby  wipes  sachet,  Angiers  junior  aspirin, 
Delrosa  rosehip  syrup,  Dentinox  gel, 
Dinnefords  gripe  mixture,  Johnson's 
baby  lotion,  Matey  bubble  bath,  Milumil 
baby  milk,  Milupa  infant  foods,  Optrose 
orange  juice,  Osterusks,  Ovaltine  teeth- 
ing rusks,  Pears  soap,  Simpla  tablets, 
Snugglers,  Unichem  baby  shampoo,  Wet 
Ones  for  Baby,  and  Whistling  Pops. 
Unichem  Ltd,  Crown  House,  Morden, 
Surrey- 


Lancome  harmonies 

"Promenade  en  Provence"  is  the  name  of 
two  new  make-up  harmonies  from  Lan- 
come. 

They  comprise  two  new  eye  pencils  in 
gris  bleu  and  noir  with  new  shades  in 
lipsticks,  blusher,  eye  shadow,  pencils  and 
nail  polish  which  have  been  added  to  the 
existing  Lancome  collections.  Lancome 
Ltd,  14  Grosvenor  St,  London. 


Energen  saving 

Energen  are  launching  an  on-pack  sum- 
mer promotion  to  help  customers  slim 
and  save  with  their  range  of  crispbreads. 

A  free  coupon-booklet  (worth  £0.80) 
is  being  offered  against  three -proofs  of 
purchase  from  the  special  offer  packs. 
The  booklet  has  16  money-off  vouchers 
giving  savings  on  foods  made  by  Energen 
and  others  including  St  Ivel,  Heinz, 
Gales  and  Findus.  The  offer,  appearing 
on  over  two  million  packs,  is  open  until 
December  31.  RHM  Foods  Ltd,  10 
Victoria  Road,  London  NW10  6NU. 


Cussons  extend 
Classic  range 

Cussons  have  introduced  three  new  pro- 
ducts to  the  Imperial  Leather  Classic 
men's  toiletries  range — cologne  (£2.15), 
shower  gel  (£1.30)  and  aerosol  anti- 
perspirant  deodorant  (£1.15). 

Recent  research  and  general  market 
trends,  the  company  says,  have  demon- 
strated that  'following  the  initial  success 
of  the  Classic  range,  Cussons  were  in  a 
positition  to  capitalise  by  extending  the 
range  to  include  more  sophisticated 
grooming  aids.  The  1980's  male,  they 
believe  now  considers  as  quite  normal 
toiletry  products  which  only  five  years 
ago  would  have  been  "not  for  'him". 

The  markets  for  the  three  new  pro- 
ducts, Cussons  say,  have  all  shown  signi- 
ficant growth  in  recent  years,  reflecting 
the  more  sophisticated  requirements  of 
today's  customers.  The  male  cologne 
market  in  the  UK,  they  estimate,  cur- 
rently stands  at  £4  million  per  annum 
and  60  per  cent  of  all  men  now  use  an 
aerosol  anti-perspirant  deodorant. 

Shower  gel  is  another  market  sector 
with  "enormous  prospects"  and  in  which 
Classic  is  expected  to  progress  quickly. 
Cussons  believe  the  addition  of  these 
products  will  increase  the  brand  share  of 
the  range  and  help  establish  it  as  a 
forward-looking,  modern,  men's  toiletries 
collection.  Cussons  (UK)  Ltd,  Kersal 
Vale,  Manchester. 


ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc— Scotland;  WW— Wales  and  West; 
So — South;  NE— North-east;  A— Anglia;  U — Ulster; 
We — Westward;  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Alka  Seltzer:  All  areas 

Anadin:  All  areas 

Balance:  M,  Lc,  Y,  NE. 

Body  Mist:  All  areas 

Cow  &  Gate:  All  areas 

Crest  toothpaste:  All  except  Lc,  So,  B,  G,  E 

Eversun:  All  areas 

Harmony  hairspray:  All  areas 

Head  &  Shoulders:  All  except  E 

Immac:  Ln,  'M,  Y,  Sc,  WW,  NE,  U,  We 

Johnsons  baby  powder:  All  except  Ln,  WW, 

So,  B,  E,  CI 
Keystone:  Ln,  Lc 
Odor  eaters:  AM  areas 
Oil  of  Ulay:  M,  Lc 
Phensic  soluble:  Y,  NE,  Lc 
Philishave  battery  deluxe  shaver:  All  except 

E,  CI 

Scholl  sandals:  All  areas 
Sine-off:  Ln 

Sure  deodorant:  All  areas 
Slimgard:  All  except  E,  CI 
Wilkinson  Sword:  All  areas 
Zest  toilet  soap:  M,  Lc,  Sc,  B 
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Your  customers 

will  soon  be 

rumbling 

Turns. 


What's  the  big  noise  in  the  indigestion 

market  right  now? 
Turns,  one  of  Americas  biggest  selling 
indigestion  remedies,  is  about  to  shake  up  the 

£12  million  British  market. 
Turns  have  been  redesigned  in  eye-catching 
new  packs.  They  now  come  in  handy  single  packs, 
selling  at  19p,and  economy  triple  packs,  46p. 
Both  come  in  attractive  display  boxes. 
We'll  be  spending  £250,000  on  advertising, 
so  everyone'll  hear  about  it.  And  when  the  word  gets 
around,  the  rumble  will  turn  into  an  avalanche. 
Your  only  protection  is  to  stock  up  with  plenty  of  Turns. 
You  can  order  through  Pharmagen.  Then  stand  by  for  a 

flood  of  customers. 


RITAIlfS  BIGG 

TOILET  TO 


Softness  with  Strength 


FbmilyTbiletffii 


¥  Volume  saies+40%:  first  3  months  1980  v  1979 -Tissue  Industry  Audit 


EST  GROWING 

HIE  brand: 


ue 


*  It's  going  to  grow  even 
bigger! 


*  Massive  £1  millionTV 
campaign,  starting  June, 
reaching  over  90%  of 
your  housewife 
customers! 


*  New  campaign  theme: 
Kleenex  FamilyToilet 
Tissue  is  The  Big  Softy.'. . 
that  means  big  softness, 
big  strength,  big  value! 

*Make  sure  of  your 
stocks  of  Kleenex  Family 
Toilet  Tissue  now! 


The  Big  Softy. 

*Regd.  trademark  Kimberly-Clark  Corp. 


Investment  for  babies— 
from  Snugglers 

An  in-store  promotion  by  Curi'ty  Snug- 
glers will  offer  mothers  the  chance  of 
winning  a  £1,000  investment  for  their 
babies. 

In  a  competition  to  run  from  June  16- 
September  30,  every  entrant  will  receive 
a  free  Snugglers  bib.  For  the  three 
winners,  Curity  Snugglers  will  put  up 
£1,000  to  be  invested  by  the  Sun 
Alliance  Group  for  a  minimum  of  10 
years.  Retailers  will  also  be  able  to  run 
their  own  in-store  free  draw  for  which 
Curity  Snugglers  will  provide  either  an 
inflatable  dingy  or  a  giant  soft  toy 
elephant  as  the  prize. 

For  the  national  competition,  which 
will  be  advertised  in  the  July  issue  of 
Family  Circle,  entrants  will  need  proof 
of  purchase  tokens  from  any  two  packets 
of  Curity  Snugglers.  Entry  forms  will  be 
supplied  with  point  of  sale  displays. 
Mothers  have  to  indicate  in  which  order 
of  importance  they  place  six  features 
of  Curity  Snugglers  listed  on  the  entry 
form  and  complete  a  tie  breaker. 

Colgate-Palmolive  say  sales  of  Snug- 
glers "soar"  in  the  summer  months, 
peaking  in  June  and  July  when  the 
competition  begins,  and  when  ordinary 
monthly  sales  are  doubled.  Colgate- 
Palmolive  Ltd,  76  Oxford  Street,  London. 


Sanpro  consumer 
offer  from  J  &  J 

Johnson  &  Johnson  are  to  feature  a 
consumer  offer  on  Carefree  panty  shields 
30s  packs. 

The  offer  consists  of  a  blue  denim- 
style  wallet  for  the  handbag,  designed 
to  hold  a  day's  supply  of  panty  shields. 
The  wallet  offer  will  be  running  from 
June  supported  by  a  shelf  card. 

The  makers  predict  that  during  1980 
the  mini-pad  share  of  the  total  of  sanpro 
market  will  rise  from  12  per  cent  to 
18  per  cent  with  Carefree  maintaining 
its  brand  leadership.  Johnson  &  Johnson 
Ltd,  260  Bath  Road,  Slough,  Berks. 


to  emphasise  the  convenience  and  versa- 
tility of  Cool  Wipes  and  complements 
the  advertising  campaign  for  Baby  Wipes 
currently  running  in  women's  magazines 
which  will  continue  throughout  the  year. 

Promotional  support  for  Cool  Wipes  is 
to  run  concurrently  with  the  television 
campaign  and  will  take  the  form  of 
money-off-next-purchase  packs  featuring 
a  lOp  off  coupon.  Cuticura  Laboratories 
Ltd,  Clivemont  Road,  Maidenhead,  Berks. 


Innoxa  booklet 


KY  repackaging 

Johnson  &  Johnson  have  introduced  new 
KY  jelly  packaging  which  can  be  con- 
verted into  display  cartons  for  POS 
selection.  This  follows  tests  by  the  com- 
pany which  showed  that  consumer  self- 
selection  of  KY  jelly  causes  sales  to  more 
than  double. 

Packs  now  available  hold  either  one 
dozen  large  (82g)  or  small  (42g)  tubes. 
Also  available  is  an  attachable  dispenser, 
with  a  self-stick  strip,  to  merchandise 
the  new  "frankly  speaking"  leaflets. 

Trade  deals  will  be  available  through 
June  and  KY  jelly  will  be  supported  by 
advertising  in  the  Sunday  Mirror, 
Woman's  Own,  Woman,  Woman's 
World,  Mother,  Parents  and  Cosmo- 
politan. Johnson  &  Johnson  Ltd,  260 
Bath  Road  Slough,  Berks. 

Cool  Wipes  set  for 

summer 

Cool  Wipes  are  to  be  supported  by  a 
national  television  campaign  this  summer 
in  a  £150,000  spend  by  Culticura  Labora- 
tories. The  campaign  begins  July  7  and 
runs  during  the  brand's  peak-selling 
months  backed  by  strong  promotional 
support. 

A  new  commercial  has  been  produced 


"Beauty  ever  after"  is  the  title  of  an 
Innoxa  booklet  on  beauty  care.  Described 
as  "an  uncomplicated,  unfussy  guide  to 
the  Innoxa  range  beauty  care,"  it  pro- 
grammes routines  for  all  skin  types, 
techniques  for  a  lasting  Colour  True 
make-up,  grooming,  hand  care  and  per- 
fume. 

The  booklet  will  be  supported  until 
December  by  advertisements  in  Woman, 
Woman  and  Home,  Vogue,  Cosmopoli- 
tan, She,  Woman's  Journal  and  Living. 
Innoxa  (England)  Ltd,  202  Terminus 
Road,  Eastbourne,  East  Sussex. 

Replica  are  offering  special  packaging  on 
their  Rameses  aftershave  and  cologne  for 
Fathers'  Day  (June  15).  In  brown  and 
gold,  with  purple  ribbon  and  seal  to  match 
the  Rameses  colours,  the  package  con- 
tains either  12  90ml  units  and  tester  for 
aftershave  (£18.00)or  cologne  (£20.40). 

Also  available  from  Replica  is  a  Toz 
(30g)  size  of  eau  de  toilette  (£1.95)  and 
a  display  unit  £(20.34)  of  18  products  and 
three  testers.  Replica,  90  Belsize  Lane, 
London  NW3  5BE 


Lancome  activity 

Lancome  are  offering  an  opportunity  to 
try  their  lipstick  and  nail  polish  (£2.65)  in 
a  choice  of  six  shades  at  a  price  less  than 
if  the  two  were  brought  separately.  The 
lip  and  nail  pack  will  be  available  from 
the  beginning  of  July. 

Controle  de  Lancome  are  four  products 
to  be  used  in  a  three  stage  programme 
designed  to  combat  the  problems  of  oily 
skin. 

Regular  use  of  the  four  products,  the 
company  says,  will  refine  pores,  cleanse 
the  skin  and  keep  it  oil-free. 

The  products  are  purifying  bar  (£5.25), 
regulating  liquid  and  cream  (duo  pack — 
£9.85)  and  matt  finish  day  cream  (£4.85). 
An  introductory  offer  of  Controle  de 
Lancome  containing  trial  sizes  of  all  the 
products  is  available  (£6.85)  whilst  stocks 
last.  The  products  will  be  available  from 
the  beginning  of  August.  Lancome 
(England)  Ltd,  14  Garrick  Street,  Lon- 
don WC2. 

Expression  offer 

A  26g  eau  de  toilette  (£3.75)  not  nor- 
mally in  the  Expression  range,  will  be 
available  from  July  1.  This  size,  the 
company  says,  presents  an  opportunity 
to  try  Expression  for  the  first  time  at  a 
price  well  under  standard  items  in  the 
range  and  for  regular  users  to  buy  a 
holiday  travelling  size.  Parim  Ltd,  14 
Grosvenor  Street,  London  W1X  0AQ. 

Aziza  savings 

For  summer  Aziza  are  offering  the  con- 
sumer a  saving  on  mascara  with  sealer. 
When  the  consumer  buys  Aziza  shadow 
(£1.85),  she  will  have  the  opportunity 
to  purchase  a  mascara  for  half  price 
(£0.77  instead  of  £1.55). 

Aziza  eye-shadow  will  be  available  in 
blue  lustre,  gray,  ivory  lustre,  peachy 
beige,  aquamint,  and  cocoa  green,  and 
mascara  in  black  or  brown /black.  Prince 
Matchabelli,  Victoria  Road,  London 
NW10. 
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Something  to  make  your 
customers*  eyes  sparkle. 

£2000  worth  of  diamond  and  goldjewellery  is  enough 
to  make  anyone's  eyes  sparkle.  That's  what  we're  giving  the 
winner  of  the  1980  Miss  Eye  Dew  Contest. 

In  order  to  enter,  each  contestant  will  have  to  send  us 
an  empty  Eye  Dew  carton.  That  means  thousands  of  women 
will  be  asking  for  Eye  Dew  not  only  to  make  their  eyes 
sparkling  clear,  but  to  get  their  chance  at  the  booty. 


Following  the  success  of  last  year's  competition 
make  sure  you  take  full  advantage  of  this  year's  by  obtaining 
the  special  display  unit  from  your  Optrex  salesman. 
A  special  price  is  available  from  your  wholesaler  too. 

If  an  Optrex  salesman  doesn't  normally  call  on  you, 
you  needn't  miss  out.  For  your  display  and  competition 
leaflets  contact  Mrs.  Ann  Hunt,  Optrex  Ltd. , 
City  Wall  House,  Basing  View,  Basingstoke,  Hampshire. 
Tel:  0256  57272.  The  effect  on  your  sales  will  make  your 
eyes  sparkle  too. 


The  platform 
for  the  tube 


PLAQUE 


Throughout  1980 
we'll  go  on  putting 
across  one  basic  prop 
osition  in  our  advertising  to 
denture-wearers. 

Our  platform  is  this:  Dentu-Creme 
is  the  best  way  of  removing  plaque  from 
dentures. 

And  as  plaque  is  a  major  dental  health 
concern,  Dentu-Creme  will  be  selling 
faster  than  ever. 

To  make  sure  it  goes  on  growing  at  a 
dynamic  rate,  we'll  be  increasing  our 
spending  to  an  all-time  high. 


On  a  colourful 
new  press  campaign 
that'll  reach  96%  of  all 
denture  wearers. 
On  special  promotions  that II 
be  irresistible  to  you  and  your  customers. 

Ask  your  Stafford-Miller  representative 
to  give  you  the  details. 

And  we'll  also  be  giving  better  value 
and  a  higher  return  than  ever- with  new 
giant-size  packs  being  made  available 
throughout  the  country,  later  this  year. 

Remember,  you're  on  the  right  line 
with  Dentu-Creme. 


Dentu-Creme 


The  denture  toothpaste  more  powerful  than  plaque 


The  onl  v  toothpaste  made  soeclall  v  for  denture-wearers. 


COUNTERPOINTS 


Babies  bounce  their  way 
to  the  top  of  the  table 


March  was  definitely  a  month  for  the 
baby — according  to  the  latest  Tabs 
report.  Four  out  of  the  top  five  products 
in  the  table  especially  compiled  for 
C&D  are  to  do  with  babycare  products. 

The  "Top  ten"  chemist-orientated  list 
is  as  follows : 

Peau  Douce  66 
Cow  &  Gate  baby  foods  64 
Wrigley's  spearmint  60 
Curity  Snugglers  59 
Johnson's  cotton  buds  57 
Chanel  no  19  57 
Ribena  55 
Savlon  antiseptic  55 
Lemsip  55 
Jeyes  Sanilav  liquid  54 
Deep  Fresh  foam  bath  54 
Domestos  54 
Rennies  tablets  54 

A  score  of  50  is  regarded  as  high,  81 
the  highest  yet  and  30  is  low. 

The  Peau  Douce  babies'  nappies  cam- 
paign appears  to  have  achieved  a  striking 
initial  impact  although  some  people  have 
difficulty  in  remembering  and  pronoun- 
cing the  name.  The  advertisement  was 


variously  described  as  "so  natural"; 
"refreshingly  different";  "all  the  babies 
bottoms  tumbling  about  said  it  all,  very 
good  I  thought";  "beautiful,  shows  what 
the  product  is  and  who  its  for". 

In  the  overall  top  ten  advertised  brands 
Peau  Douce  came  fourth  with  Cow  & 
Gate  baby  foods  seventh. 

Towards  the  bottom  end  of  the  TABS 
analysis  a  few  advertisements  attracted 
vociferous  comments,  notably  the  recent 
Toblerone  advertisement.  Comments 
included  "pointless,  must  be  the  worst 
advert,  especially  the  singing",  and 
"whoever  thought  it  up  wants  shooting 
with  that  horrible  man  singing  off  key". 
In  a  similar  way  Harpic  came  in  for 
comment  being  described  as  "a  load  of 
rubbish.  Whoever  thought  this  one  up 
must  think  us  a  load  of  idiots.  It's  ter- 
rible"; I  consider  this  ad  an  insult  to 
HM  Forces,  making  them  look  fools.  I 
do  hope  our  soldiers  have  something 
better  to  do  than  examine  loos — hardly 
an  advertisement  to  join !  Television 
Bureau  (TABS)  Ltd,  12  Greek  Street, 
London  W1V  5LE. 


Enterosan  relaunch 

A  competition  for  retailers  which  offers 
a  prize  of  a  holiday  in  Miami  is  being 
used  to  relaunch  Enterosan.  The  product 
is  to  be  promoted  through  national  Press 
advertisements  and  display  material  with 
the  headline  "Beat  the  tummy  bug". 

Containing  kaolin  and  morphine  for 
relief  from  diarrhoea,  colic  and  stomach 
upsets,  Enterosan  comes  box-packed  in 
strips  of  16  or  48  tablets. 

The  competition  is  open  to  pharma- 
cists and  assistants  who  stock  and  display 
Enterosan.  They  are  Invited  to  answer 
six  questions  on  the  product  and  as  a 
"tie-breaker"  are  asked  to  complete  the 
sentence  "I'd  recommend  Enterosan  to 
my  customers  because  .  .  .  ". 

First  prize  is  a  fortnight's  holiday  for 
two  in  Miami,  arranged  through  Thomas 
Cook  Ltd.  Second  prize  comprises  travel 
vouchers  worth  £150  and  third  of  £100 
to  be  spent  on  any  holiday  booked 
through  Thomas  Cook  Ltd.  A  subsidiary 
competition  offering  £250  in  cash  prizes 
is  a  draw  competition  based  on  numbers 
on  the  reverse  of  display  cards  at  retail 
outlets.  Pharmagen  Ltd,  Chapel  Street, 
Runcorn,  Cheshire  WA7  SAP. 

Sowing  the  seeds 

Carters  Tested  Seeds  have  introduced 
an  horticultural  advisory  service  for  the 
trade.  The  company  explains  that  it 
appreciates  many  retailers  are  not  expert 
horticulturists  but  are  frequently  con- 
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fronted  by  customers  wanting  answers 
to  complicated  horticultural  questions. 
In  addition,  retailers  themselves,  they 
say,  may  need  advice  on  such  subjects 
as  seasonality  of  different  seed  varieties, 
shelf  life  and  so  on. 

According  to  Carter's  managing  direc- 
tor, John  Harwood,  the  company  receives 
many  such  inquiries  from  its  trade 
customers  and  has  simply  decided  to 
formalise  the  service.  Carters  Tested 
Seeds,  Ltd,  Abbey  Dingle,  Llangollen, 
Clwyd  LL20  8DD. 


Gillette  sponsorship 

Gillette  shaving  are  to  jointly  sponsor 
the  formula  one  team  of  Guy  Edwards 
for  the  1980  racing  season.  This  is  the 
first  time  that  Gillette  have  become  in- 
volved in  motor  racing  sponsorship  be- 
lieving the  sport  is  compulsive  viewing 
amongst  young  men.  Gillete  UK  Ltd, 
Great  West  Road,  Isleworth,  Middlesex. 


Summer  campaign 

Piz  Buin's  1980  Press  advertising  cam- 
paign Cosmopolitan,  She,  Honey  and 
Over  21  during  June,  July  and  August. 
The  campaign  majors  on  protective  tan- 
ning, using  the  theme  "What  it  means  is 
brown",  linked  to  a  girl  with  a  wind- 
surfer. Cologne  Perfumery  Ltd,  Telford 
Road,  Basingstoke,  Hants. 


A  fragrance  for 
both  sexes 

Parfums  Givenchy  are  to  launch  a  fra- 
grance which  they  say  "does  not  dis- 
criminate between  the  sexes — but  does 
justice  to  both."  Eau  de  Vetyver  comes 
in  green  and  black  packaging  with  the 
familiar  Givenchy  "G"  logo  and  com- 
prises eau  de  toilette  atomiser  (lOOg, 
£10.80);  eau  de  toilette  (109ml,  £9.95; 
220ml,  £16.20);  aftershave  lotion  (109ml, 
£7.50)  and  atomiser  (lOOg,  £9.00);  deo- 


dorant spray  (140g,  £3.45)  and  soap 
(lOOg,  £2.00).  Parfums  Givenchy  Ltd, 
22  Old  Bond  Street,  London  Wl. 


Agree-able  tennis 

Johnson  Wax  are  backing  tennis  with 
the  sponsorship  of  the  Agree  Challenge 
Cup. 

First  prize  is  a  holiday  for  two  at 
John  Gardiner's  tennis  ranch  in  the 
United  States  and  there  is  also  over 
£2,500  in  prize  money  at  stake  with  silver 
salvers  for  individual  winners. 

The  tournament,  open  to  ladies  under 
30  who  form  Agree's  target  market,  is 
being  run  under  the  auspices  of  the 
Lawn  Tennis  Association  on  a  county 
basis,  culminating  in  a  national  final  held 
at  Queens'  Club,  London,  on  September 
20.  Christine  Truman  will  present  the 
prizes.  Johnson  Wax,  personal  care 
division,  Frimley  Green,  Camberley, 
Surrey. 

Tape  cassette  stand 
from  Agfa 

Agfa-Gevaert  have  produced  a  metal 
display  and  storage  unit  for  their  blank 
tape  cassettes.  Measuring  14.5  x  21  x  56 
cm  it  holds  a  total  of  45  cassettes  in  three 
trays.  In  dark  grey  and  white,  the  unit  is 
free  to  dealers  when  they  order  45 
cassettes.  Agfa-Gevaert  Ltd,  27  Great 
West  Road,  Brentford,  Middlesex. 
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BRAND  LEADERS  MAKE 

THE  MOST 
OF  FEMALE  VANI 


LADYSHAVE  SPECIAL  HP  2115 


ULTRAPHIL  DE  LUXE  SUNLAMP  HP  3115 


However  much 
fashions  may 
change,  one 
thing  never 
does:  women 

always  want  to  look  ,,,™,r.li[_,ir, 

Al    .   ,      A  ONE  THOUSAND 

their  best.  hairdrier  hp  4225 

Which  makes  the  Philips  range 
of  beauty  care  products  good  business  f oryouT 

Our  Ladyshave  is  already  brand 
leader  and  we're  keeping  it  in  front  with  £750,000 
worth  of  support  on  TV  and  in  women's  magazines. 

With  so  many  ladies  keen  to  show  off  a  suntan 
all  the  year  round  we're  constantly  extending 
our  range  of  solaria.  And  Philips  health  and  sun 
lamps  are  already  brand  leaders. 

When  your  customers  don't  have  time  for 
endless  trips  to  the  hairdresser,  you  can  offer  them 
a  choice  of  five  lightweight  hairdriers,  like  the  new 
One  Thousand  illustrated  here. 

So  why  not  get  in  touch  with  your  Philips 
supplier  or  representative? 

Your  business  could  soon  be  looking 
as  good  as  your  customers. 

Simply  years  ahead. 


PHILIPS 


.  DENROY  INTERNATIONAL  LIMITED 
Surbiton  Surrey  Telephone  01-399  41 51 


DESMAN 


© 


Preferred  by  professionals  worldwide 


'FREEFLOW 

a  range  of  brushes 
created  especially 

for  today 


o 


■  m 


CONTENTS 


Editor  R.  E.  Salmon  MPS      Features  Kim  Pearl 


3 


Counterpoints  review:  If  you  want  to  be  there 
wear  L.A. 


4 


Counterpoints  review:  Whatever  happened  to 
your  Mum? 


Personalities  in  the  beauty  business:  Alison  Page, 
Almay  product  marketing  manager. 


Bath  waters  run  deep — and  what  an  additive  may 
say  about  the  user! 


Supplement  to  Chemist  &  Druggist,  7  June,  1980 


COUNTERPOINTS 
REVIEW 

If  you  want  to  be  there....wear  LA 


"L.A.",  said  a  Max  Factor  spokesperson, 
"is  aspirational  'but  now  achievable."  It 
is  achievable  through  the  launch  of  their 
latest  fragrance  whose  name  does  not, 
despite  popular  rumour,  refer  to  Luton 
A'irport,  but  to  Los  Angeles.  The  Ame- 
rican city  which,  according  to  Max  Fac- 
tor, best  symbolises  the  American  ex- 
perience to  which  young  English  girls 
aspire. 

America,  it  seems,  represents  success, 
excitement  and  achievement  and  these 
are  immortalised  in  films,  television 
shows,  cocktail  bars  and  restaurants,  and 
even  experienced  today  by  so  many  more 
people  thanks  to  cheap  air  fares.  It  is 
now  more  convenient  to  experience  the 
American  sensation,  to  visit  those  Ame- 
rican cities  which  abound,  apparently, 
with  successful,  sophisticated  women,  and 
most  especially  to  see  L.A.,  which  is 
said  to  have  an  especially  romantic 
overlay  (cracks  about  that  being  the 
soft  focus  induced  by  the  smog  are 
not  appreciated). 

Max  Factor,  whose  previous  fragrance 
launches  have  included  Rapport  and 
Just  Call  Me  Maxi,  decided  that  British 
consumers  are  bored  with  the  "libera- 
tion"   theme    that    has    been  running 


through  perfume  promotion.  "L.A.",  they 
say,  "is  the  fragrance  that  transforms 
your  life,  its  got  style  and  character, 
a  character  that  endures  and  is  defin- 
itely feminine." 

The  fragrance  itself  is  described  as 
"a  compelling  floral  fantasy  of  rose, 
carnation,  hyacinth  and  jasmin  combined 
with  an  extravagant  champagne  top  note 
which  develops  into  the  rich  warmth 
of  oriental  woods  and  spices,  leaving  at 
last  sensual  lingering  undertones." 

These  oriental  fragrances  leaped  back 
into  favour  with  the  launch  a  couple  of 
years  ago  of  Opium  by  Yves  St  Laurent. 
Jicky,  Shalimar,  Tabu,  Shocking  and 
Youth  Dew  were  earlier  manifestations 
of  this  fragrance  family.  But  with  the 
launch  of  Opium  the  note  regained 
popularity.  Cinnabar  from  Estee  Lauder, 
which  is  in  fact  a  softer  version  of  her 
Youth  Dew,  followed  Opium  and  then 
we  saw  the  launch  of  Mystere  de  Rochas, 
Nahema  from  Guerlain  and  Dioressence, 
all  distinguished  by  oriental  notes. 

"L.A."  continues  the  spokesperson, 
"is  the  fragrance  which  captures  the 
life,  the  style  the  excitement  of  this 
bustling  American  city.  The  L.A.  girl 
lives  for  today  and  doesn't  wait  around 


for  tomorrow.  Amusing  and  bright,  she's 
not  just  one  of  the  crowd,  she's  a  per- 
sonality and  an  individual  with  style  .  .  . 
Her  life  is  full,  she'll  ski  in  the  moun- 
tains, swim  and  surf  in  the  ocean  or  go 
dune  buggying  in  the  desert.  She  loves 
cocktails  at  six  and  dining  and  dancing 
at  the  "in'  clubs.  She  plays  hard,  but 
works  hard  too. 

"L.A.  'is  the  city  that  moves  .  .  .  it's 
fast  freeways,  eight  lanes  of  gleaming 
cars,  bright  lights  in  the  sky,  those  crazy 
neon  signs  twinkling  over  a  dramatic 
skyscraper  skyline.  Follow  the  sunsets  .  .  . 
revel  in  the  nostaligia  of  Hollywood, 
the  magic  city  of  Disneyland,  the  splend- 

The  L.A.  girl  lives 

for  today  and 
doesn't  wait  around 

for  tomorrow' 

our  of  Beverly  Hills  .  .  .  there's  nothing 
quite  like  it." 

"If  you  want  to  be  there,"  continues 
the  exhortation,  "wear  it ! "  This  is  the 
theme  Max  Factor  have  taken  to  sell 
their  latest  fragrance  offering  to  the 
target  audience  of  young  girls  aged  be- 
tween 16  and  24.  The  advertising  which 
breaks  in  mid-June  will  appear  in  Vogue, 
Cosmopolitan,  She,  Over  21,  Company, 
19,  Honey  and  Wo/nan's  World  until 
December. 

L.A.  is  available  as  a  60g  spray  col- 
ogne (£5.40),  a  30g  spray  cologne  (£3.60), 
55ml  cologne  (£4.85),  perfume  (14g  £5.85) 
and  talc  (lOOg  £1.65).  An  introductory 
size  spray  cologne  (15g  £1.25)  is  also 
available.  It  is  presented  in  burgundy 
packs  which  are  said  to  be  reminiscent 
of  "a  glowing  L.A.  sunset".  The  carton 
pales  from  dramatic  burgundy  to  dusky 
pink  with  a  striking  silver  logo,  "shining 
out,"  it  seems,  "with  the  intensity  of 
neon  light." 

Max  Factor  estimate  that  the  UK 
fragrance  market  is  currently  worth 
about  £77  million.  It  is  also  probably 
the  most  exciting  in  this  period  of  re- 
trenchment and  relaunches.  Since  the 
beginning  of  the  year  we  have  seen  the 
launch  into  the  upper  market  area  of 
Metal  by  Paco  Rabanne,  White  Linen 
from  Estee  Lauder,  Galitzine  from  Princ- 
ess Galitzine  and  Ivoire  de  Balmain  from 
Revlon.  Goya  have  also  launched  Futura 
Goya  whose  packaging  in  striking  purple/ 
pink  and  silver  aerosols  will  probably 
assume  a  strong  visual  presence  on  shelf 
and  Quant  by  Quant  from  (guess  who?) 
Mary  Quant  a  captivating  floral  frag- 
rance which  joins  Havoc. 
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Whatever  happened  to  your  Mum? 


Mum  is  about  24  years  old.  She's  very 
popular  but  about  two  years  ago  rumours 
began  circulating  to  the  effect  that  she 
was  beginning  to  show  signs  of  age.  Her 
thickened  waist  was  pointed  to  as  a 
minus  point.  Because  of  this  it  was  de- 
cided to  up-date  her.  She's  been  given 
new  clothes,  a  pinched-in  waist,  a  new 
image  and  is  even  said  to  be  easier  to 
use!  Before  the  screams  of  outrage 
from  the  mother's  liberation  army  deafen 
us,  perhaps  we  ought  to  explain  that 
we're  talking  about  Mum  antiperspirant 
from  Bristol  Myers. 

Mum  was  brand  leader  in  the  market 

She's  still  the  market 

brandleader 
but  she  was  beginning 

to  show  some 
signs  of  her  age 

throughout  the  sixties  and  seventies  and 
still  enjoys  that  number  one  spot  with 
a  16  per  cent  share.  It  is  said  that  she 
outsells  any  competitive  aerosol  or  roll- 
on  by  over  two  to  one. 

Product  manager,  Jim  Bradford,  ex- 
plains the  reasons  behind  the  relaunch. 
"As  brand  leader  in  the  deodorants  mar- 
ket we  obviously  have  to  be  very  aware 
as  a  company  of  how  consumers  perceive 
the  brand,  what  its  strengths  are  in  the 
eyes  of  the  consumer,  and  any  negatives. 
To  this  end  we  regularly  adopt  usage 
and  attitude  studies  to  look  at  changing 
consumer  attitudes  towards  deodorants 
and  in  particular  to  Mum. 

"Research  in  1978  showed  that  the 
brand,  despite  its  acceptance  as  being 


effective,  gentle  and  feminine,  was  start- 
ing to  show  signs  of  being  seen  as 
slightly  'old-fashioned',  primarily  as  a 
result  of  the  modernity  of  new  brands 
and  pack  presentations  which  had  entered 
the  market  between  76  and  78  in  com- 
parison to  the  Mum  cylindrical  pack, 
which  had  been  around  since  1956. 

'"Extensive  packaging  research  was 
carried  out  on  a  wide  range  of  designs 
with  the  objective  of  creating  a  design 
which  was  modern,  impactful,  cosmetic 
in  presentation  and  still  highly  feminine. 
In  addition  the  pack  needed  to  have  a 
strong  identity  and  improve  the  existing 
size  impression  which  was  poor  in  com- 
parison to  the  'waisted'  packs  of  the  com- 
petition. 

"The  final  design  was  fully  researched 
amongst  loyal  users  of  the  brand  to 
ensure  the  loyal  core  of  Mum  users  were 
in  no  way  alienated,  as  well  as  amongst 
potential  users  of  competitive  aerosols 
and  roll-ons." 

The  new  waisted  bottles  with  the  up- 
dated graphics  also  have  a  new  one-inch 
ball  applicator  which  is  said  to  make 
Mum  quicker,  easier  and  more  comfort- 
able to  apply.  "The  new  presentation," 
says  Jim  Bradford,  "is  the  most  funda- 
mental activity  on  the  brand  since  the 
launch  and  provides  a  platform  for  fur- 
ther development  of  the  indisputable 
strength  of  the  brand  during  the  1980s." 

Last  year  the  company  added  a  wild 
orchid  variant  to  the  Mum  range.  This 
differed  from  the  existing  products  in 
that  it  had  an  alcohol  base  as  opposed 
to  the  regular  lotion-based  formulation. 

Research  had  indicated  to  the  com- 
pany that  there  was  a  call  for  an 
aloohol-based    product    because    of  its 


quicker-drying  qualities.  "In  the  market 
place,"  continues  Jim  Bradford,  "this 
variant  proved  extremely  successful, 
accounting  for  a  significant  percentage 
of  Mum  sales." 

The  research  demonstrated  that  there 
remained  a  strong  preference  for  the 
lotion  formula,  however.  This  preference 
was  based  on  kindness  to  the  skin, 
gentler  perfume  and  the  creaminess  of 
the  product.  Nevertheless,  a  segment  of 
the  market  was  found  to  be  attracted  by 
the  quicker  drying  properties  of  an 
alcohol-based  version  of  Mum.  This  seg- 
ment was  made  up  primarily  of  younger 
users. 

The  Mum  range  is  theref  ore  also  being 
extended  to  incorporate  a  new  range 
under  the  name  of  Mum  Quick  Dry. 
Mum  Quick  Dry  is  being  test-marketed 
in  the  Southern  television  area  and  is 
available  in  four  variants.  It  is  said  that 
a  special  ingredient  makes  the  product 
comfortable  and  smooth  to  apply  and 
superior  fragrances  have  been  developed 
which  are  said  to  remain  gentle  and 
attractive  despite  the  alcohol  base,  which 
can  be  rather  pungent.  "We  believe," 
said  Jim  Bradford,  "that  we  will  carve 
out  a  significant  additional  share  of  the 
market  through  the  appeal  of  Quick  Dry 
to  this  younger  target  group." 

Bristol  Myers  plan  to  spend  £1|  mil- 
lion on  a  promotional  and  advertising 
programme.  The  national  television  cam- 
paign is  worth  £600,000  and  a  Press  cam- 
paign will  also  be  run  in  young  women's 
magazines  during  the  summer.  This  will 

The  new  presentation 

is  the  next 
fundamental  activity 

on  the  brand 
since  the  launch 

be  targeted  at  the  16  to  24-year-old 
users  Who  are  expected  to  be  attracted 
to  the  new  Mum  presentation. 

The  whole  deodorant  market  was 
worth  around  £34  million  in  1979.  Aero- 
sols accounted  for  51.4  per  cent  of  that 
market  and  roll-ons  for  45.9  per  cent. 
This  compares  with  their  27.2  per  cent 
share  in  1975  .Bristol  Myers  do  not  en- 
visage any  significant  changes  in  the 
market  in  1980.  "The  trend  from  aero- 
sols to  roll-ons  will  probably  continue," 
they  say,  "although  the  rate  is  likely  to 
slow  down.  In  what  is  predicted  as  being 
a  difficult  year,  price  and  value  for  money 
are  likely  to  be  dominant  factors  in  the 
brand  selection  process,  with  increased 
consumer  knowledge  of  the  subject  also 
becoming  an  important  issue." 
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Relieve  tension. 
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Now 


Now  richer  in  Herbs  and  Mineral  Salts 


We're  really  splashing  out  on  the 
two  brand  leaders  in  the  £35m  bath 
additive  market. 

New  packaging,  new  formulations, 
and  bigger,  better  advertising  for  Radox 
Salts  and  Radox  Herbal  Bath.  Just  what 
you  need  to  put  new  life  into  your  profits. 


Pharmaceuticals,  Toiletries 
Hospital  Supplies 
Radox  is  a  trade  mark 


Nicholas-Number  l  at  bathtime. 


PERSONALITIES  IN  THE 
BEAUTY  BUSINESS 


Product 

marketing 
manager: 
Alison 
Page 

Interviewed  by  Kim  Pearl 


Like  so  many  of  our  other  successful 
personalities  in  the  beauty  business, 
Alison  Page,  product  marketing  manager 
at  Almay,  did  not  quite  know  what  she 
wanted  to  do  after  leaving  school.  Per- 
haps it's  wrong  to  decide  firmly  at  the 
age  of  three-and-a-half  that  you  want  to 
be  a  marine  biologist  or  die,  and  better 
to  keep  your  options  open.  Keep  an 
open  mind — open  and  receptive  how- 
ever, not  open  and  vague.  What  Alison 
did  was  to  go  to  Bracknell  College  and 
study  languages;  French  and  Spanish  and 
a  dash  of  Italian,  and  to  pursue  a  busi- 
ness studies  course. 

She  had  some  thoughts  it  seems  of 
going  into  personnel,  but  someone  sug- 


gested trying  publicity  and  so  she  even- 
tually joined  the  industrial  firm  of 
Honeywell  as  a  secretary /p. a.  on  the 
publicity  side.  Again  this  is  an  instance 
of  isomeone  not  being  quite  sure  but 
picking  up  on  a  suggestion  when  it  was 
presented  to  her. 

Alison  enjoyed  her  position  at  Honey- 
well but  began  to  be  a  hit  bored  after 
three  years  and  when  she  saw  an  ad  in 
Campaign  (the  magazine  for  the  adver- 
tising industry)  that  interested  her  she 
applied  for  it.  Syntex  Pharmaceuticals 
— the  firm  which  was  until  very  recently 
run  by  the  glamorous  and  clever  Miriam, 
wife  of  Tom,  Stoppard — were  looking 
for  an  advertising  administrative  assis- 
tant. Alison  recalls  that  she  hardly  said 
anything  at  the  interview,  more  or  less 
bluffing  her  way  through,  and  feels  that 
she  must  have  looked  very  good  on 
paper  because  they  offered  her  the  job. 
The  bluffing  must  have  had  a  solid  base 
to  it,  however,  because  she  was  soon 
promoted. 

Creative  streak 

She  was  there  for  four-and-a-half 
years  and  although  she  had  no  art  back- 
ground discovered  during  this  time  a 
creative  streak  in  herself.  She  began  to 
do  a  lot  of  presentation  work,  preparing 
artwork  and  visuals  for  conferences  and 
the  like,  and  finally  realised  that  she  was 
doing  two  jobs :  "It  all  just  escalated. 
I  suppose  because  I  really  need  a  chal- 
lenge to  keep  me  going.  I  did  have 
O-level  art,  but  no  real  training.  My  boss 
saw  my  potential  though  and  encouraged 
it,  maybe  because  I  was  actually  saving 
them  a  lot  of  money.  In  fact  I  finally  left 
because  I  worked  out  that  in  one  year 
I  had  saved  them  about  £8,000.  I  was 
also  working  evenings  and  weekends 
and  decided  it  wasn't  worth  the  hassle. 

"I  approached  an  executive  agency 
with  thoughts  of  going  into  either  adver- 
tising or  marketing  proper.  They  felt  I 
was  better  off  going  for  a  marketing 
position  as  my  previous  role  had  been 
that  way  inclined.  I  really  enjoyed  my 
time  at  Syntex  but  there  was  finally  no 
real  slot  for  me  there,  I  landed  a  PR 
job  in  the  city — all  red  carnations  in  the 
button  holes  and  bowler  hats.  Not  really 
me,  but  I  wanted  out  of  the  rut. 

"Just  before  I  left  (and  incidentally 
before  I  was  going  off  on  holiday)  the 
agency  rang  me  and  said  they  thought 
I  ought  to  apply  for  this  job  they'd 
found.  I  was  a  bit  difficult  at  first,  saying 
that  I  had  a  job  but  they  bugged  me 
and  I  decided  they  just  wanted  their 
fee.  Eventually  I  agreed  and  breezed  into 
the  Almay  offices  at  Nicholas  Labora- 


tories to  be  interviewed  for  the  position 
of  marketing  executive.  My  attitude  was 
fairly  blase  and  I  told  them  that  really 
I  already  had  a  job  and  anyway  I  was 
off  to  the  Canary  Islands  in  a  couple  of 
days  and  how  were  they  going  to  sell  me 
the  job ! " 

Needless  to  say  they  did  sell  it  to  her. 
In  fact  it  was  a  question  of,  well  we 
want  you  so  do  you  or  don't  you  want 
us?  "They  made  me  an  offer  and  we  did 
come  to  an  agreement.  It  was,  appar- 
ently, the  swiftest  decision  that  particular 
director  had  ever  made,  which  is  very 
flattering. 

"I  was  very  glad  I  moved.  It  was 
incredible  at  first,  the  difference  between 
working  in  "ethical"  pharmaceuticals  and 
consumer  cosmetic  products  was  fasci- 
nating. I  was  also  very  lucky  because  I 
was  practically  given  carte  blanche.  I 
spent  six  months  just  talking  to  people, 
after  all  I  didn't  know  anything  about 
cosmetics — except  what  I  knew  as  a 
woman  who  used  them — whereas  these 
people  had  been  working  with  cosmetics 
for  years.  I  was  in  some  awe  of  their 
experience  at  first.  Within  six  months, 
however,  I  developed  a  better  feel  of 
Almay  and  its  products  and  of  what  was 
wrong — namely  the  packaging  and  the 
colour  range  which  was  very  bad,  very 
unfashionable.  We  presented  the  cos- 
metics market  with  no  competition  and 
were  really  known  only  as  a  skin  care 
house. 

"As  I  said,  they  offered  me  virtual 
carte  blanche  and  I  made  it  my  im- 
mediate decision  to  improve  the  colour 
cosmetic  range.  My  main  criterion  was 
of  course  profitability.  I  produced  a 
lengthy  report  on  what  I  thought  needed 
doing,  a  report  in  fact  whose  suggestions 
eventually  took  18  months  to  implement. 
That's  the  most  frustrating  part  of  my 
job,  waiting  for  an  idea  to  see  the  light 
of  day. 

"Ninety-five  per  cent  of  our  research 
and  development  had  been  done  in  the 
States.  We  are  now  beginning  to  do  more 
ourselves  because,  of  the  shades  which 
we  used  to  bring  over  from  America 
maybe  only  50  per  cent  were  suitable  for 
the  UK  market.  My  philosophy  is  to 
keep  the  number  of  shades  to  a  minimum 
otherwise  you  always  come  up  against 
an  inventory  problem.  We  have  a  fash- 
ionable range  now  without  being  'high 
fashion'.  It's  all  very  well  an  enormous 
multi-national  company  bringing  out 
fuschia  nail  polish  with  cerise  spots  or 
something  but  it's  not  what  our  cus- 
tomers want.  They  see  us  as  trustworthy 
and  reliable  and  while  we  might  have 
been  thought  of  as  staid  in  the  past  it  is 
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not  true  today.  Women  now  see  us  as  a 
colour  cosmetic  company  as  well  as  skin 
care  specialists.  Colour  Rich  was  my 
first  baby  and  it  was  really  exciting  see- 
ing it  on  counter. 

"More  recently  we  have  been  busy 
rationalising  the  packaging  for  the  skin 
oare  range.  We  have  launched  one, 
another  is  being  launched  at  the  moment 
and  there  will  be  two  more  in  the 


"I  can't  think  of  anything  I'd  rather 
be  doing  at  the  moment  though.  There 
is  a  very  strong  feeling  within  Almay. 
It  is  still  basically  a  small  company,  or 
at  least  it  feels  like  it,  right  the  way 
through  from  the  factory  to  the  consul- 
tants. It  got  me  going  very  quickly, 
within  six  months  I  was  so  wound  up 
in  the  company  and  Almay's  raison 
d'etre.  The  company  inspires  tremendous 


autumn.  We  are  standardising  the 
colours,  bringing  everything  under  the 
black,  white  and  gold  theme  with  identi- 
fying colour  dots  to  differentiate  the  skin 
types  for  which  the  products  are  suit- 
able. We  are  aiming  to  make  the  cor- 
porate image  stronger,  as  will  be  seen  in 
our  new  consumer  ads,  and  to  bring  the 
packaging  up  to  date.  I  feel  that  we've 
actually  gone  beyond  that.  The  States 
are  very  interested  in  this  development. 
They  have  repacked  about  six  times  in 
the  past  ten  years  and  are  now  watching 
our  experiment  with  interest. 

"I  suppose  the  one  regret  in  my  life 
at  the  moment  is  that  I  didn't  use  my 
languages  more.  Having  them  there  is  of 
course  very  useful.  I  was  at  one  stage 
going  to  work  in  France  but  couldn't  go 
because  of  certain  personal  commit- 
ments. I  regret  it  a  bit  now  and  don't 
think  I'd  turn  down  the  chance  again. 


feelings  of  loyalty.  It  went  through 
something  of  a  struggle  in  the  first  ten 
years  of  its  life  in  the  UK — 1976  for 
instance  was  a  very  rough  year.  But  I 
joined  just  after  they'd  topped  their  first 
million  and  were  on  the  crest  of  a  wave. 
Things  are  very  good  now.  We're  just 
under  the  two  million  mark  and  are 
happy  to  stay  around  there  for  the 
moment. 

"I  feel  that  I'm  able  to  leam  such  a 
lot  from  Tony  Pooke,  our  marketing 
director.  He  is  a  person  I  respect  very 
much.  There  is  obviously,  however,  a 
time  limit.  There's  only  so  much  that  can 
be  done.  A  time  Will  come  when  111  want 
to  broaden  my  horizons.  I've  just  taken 
on  a  new  assistant  who  is  taking  over 
some  of  my  responsibility  for  the  point- 
of-sale  work  because  of  course  I  also 
control  the  advertising  and  merchandis- 
ing side  of  things — everything  in  fact 


except  the  sales,  but  happily  there  is  a 
very  close  relationship  between  the 
marketing  department  and  the  sales 
team. 

"That  was  something  I  did  know  when 
I  joined — my  main  Objective  was  to 
bring  these  two  teams  closer  together, 
it's  so  important.  Luckily  the  sales  people 
agreed  and  I  feel  that  has  had  a  lot  to 
do  with  our  success.  Also  important  was 
the  fact  that  I  didn't  arrive  with  a  prima 
donna-ish  attitude,  I  wasn't  cocksure. 
I  sat  and  listened,  and  learned.  These 
boys  didn^t  want  someone  coming  in  and 
reading  the  Riot  Act.  I  think  we  are  now 
reaping  the  benefit  of  that  liaison. 

"I  am  27,  which  I  know  is  young  for 
someone  in  my  position  but  no,  since 
you  ask,  I  don't  think  I've  peaked  yet. 
There's  a  lot  I  want  to  get  my  hands  on. 
Creativity  is  very  important  to  me  now. 
I  wouldn't  be  happy  in  a  job  without  a 
creative  side,  I  need  that  buzz.  Some- 
times I  wofk  at  fever  pitch  for  a  month 
or  so,  when  I  can't  wait  to  bounce  my 
ideas  off  people.  Then  I  have  to  get 
down  to  the  nitty  gritty  and  actually 
formalise  and  implement  those  ideas.  As 
I've  said,  the  interval  between  that  for- 
malisation  and  the  fruition  is  the  most 
frustrating  time. 

Shade  interpretation 

"I  have  the  final  say  when  it  comes 
to  shade  selection  but  I  never  dictate. 
We  always  test  a  shade,  asking  our  con- 
sultants and  in-house  personnel  first.  We 
watch  fashion  trends  closely  but,  yes,  a 
lot  of  poaching  does  go  on,  even  of 
shades  and  produot  names.  I  think  we 
all  do  it.  Sometimes  when  we  take  an 
American  shade  we  interpret  it  for  the 
British  market,  or  I  will  present  our 
boys  with  two  shades  and  ask  them  to 
produce  something  in  the  middle.  We 
then  come  up  with  a  range  of  ten  which 
we  further  slim  to  perhaps  six  colours 
so  that  we  provide  a  good  spectrum 
without  going  mad.  For  instance  we  used 
to  have  no  fewer  than  45  shades  of  lip- 
sticks and  of  course  we  duplicated  like 
mad,  but  now  we've  fined  that  down  to 
24 — 12  cream  and  12  frosted.  Duplica- 
ting is  a  trap  that  many  companies  fall 
into,  where  some  shades  may  be  only 
one  or  two  tones  different.  I  suppose 
that  someone  involved  with  colour  shade 
selection  has  to  have  as  accurate  a  colour 
eye  as  a  perfumer  has  to  have  a  fine 
'nose'. 

"Another  problem  from  which  we 
suffered  in  the  early  days  was  that  as  a 
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pharmaceutical  company  Nicholas  didn't 
really  understand  the  rather  specialised 
needs  of  a  cosmetic  house.  We  are  busy 
educating  them  now!  And  there  is  a 
much  greater  degree  of  understanding. 
We  really  had  to  fight  against  the  fide. 
The  trade  situation  is  fairly  dire  at  the 
moment,  I  think  we  may  well  see  one  or 
two  companies  going  to  the  wall  this 
year  or  next,  but  we  are  now  in  a  strong 
position  and  are  capitalising  on  that 
fight.  We  have  our  house  in  order  and 
only  those  companies  who  can  say  that 
really  stand  much  of  a  chance. 

"Although  women  really  are  more 
educated  about  skin  care  now,  they 
might  not  stilil  quite  understand  the  term 
'hypo-allergen'ic' — which  is  why  we've 
always  said  our  products  are  pure  and 
gentle,  which  explains  without  really 
explaining.  But  we  have  now  introduced 
the  cosmetic  control  system  which  is  a 
six-step  outline  of  our  stringent  testing 
and  quality  control  procedures.  This  out- 
line will  now  be  appearing  on  all  our 
skin  care  packs.  It  aims  to  explain  to 
women  that  we  do  go  a  step  or  two 
further  than  simply  being  unperfumed. 

"There  are  more  and  more  'unper- 
fumed' ranges  these  days;  they  are  not 
all  by  any  means  hypo-allergenic  al- 
though some  call  themselves  that.  The 
more  honest  among  them  simply  state 
that  they  are  unperfumed  or  fragrance- 
free,  and  this  is  certainly  an  expanding 
market  of  the  eighties.  There  is,  after  all, 
almost  no  other  way  in  which  the  skin 
care  market  can  expand  at  the  moment. 

All-round  effort 

"I  really  think  that  our  success  is  due 
to  an  all-round  effort.  The  Whole  has 
gelled  around  that  and  that  is  down  to 
people — people  and  common  sense.  I 
make  it  my  business  to  keep  in  touch 
and  go  out  with  our  sales  people  from 
time  to  time.  Ft  would  be  ludicrous  for 
me  to  stay  tucked  away  in  an  office  and 
pretend  I  knew  what  was  going  on.  I 
have  noticed  that  our  trustworthiness, 
our  straightforward,  feet-on-the-ground 
approach  is  appreciated  by  many  in  the 
trade  as  well  as  the  consumers.  We  don't 
pull  any  wool,  we  are  basically  an  honest 
company.  For  instance,  we  hammer 
home  to  people  that  we  do  not  promise 
complete  screening  from  allergy  reaction, 
we  simply  minimise  the  risk. 

"I  have  a  very  open-mind  about  the 
future.  I'm  enjoying  what  I'm  doing.  I 
feel  tremendous  loyalty  to  Almay  and 
there's  not  a  lot  that  would  induce  me  to 
leave  now." 

Alison  is  the  sixth  person  I  have  inter- 
viewed in  this  series.  Strangely  enough, 


whilst  talking  to  one  the  name  of  another 
often  cropped  up.  For  instance  the  pre- 
vious incumbent  of  Alison's  job  was 
Deirdre  Allen  whom  I  talked  to  in  Sep- 
tember 1979.  Deirdre  is  now  the  mar- 
keting manager  at  Prince  Matchabelli 
which  of  course  is  part  of  Chesebrough- 
Pond's,  a  company  for  Whom  Sue  Bates 
(April  1980)  once  worked.  She  is  now 
director  of  marketing  at  Elizabeth 
Arden. 

Deirdre  also  worked  for  a  time  with 
the  Gala  group  of  companies,  as  did 
Janet  Lloyd  (August  1979)  who  is  now 
managing  director  of  Yardley,  where 
Lynn  Smith  (December  1979)  now  divi- 
sional marketing  manager  (cosmetics)  at 
Roche,  once  worked.  Janet  trained  at 
Unilever,  as  did  Veronica  Williams  (June 
1979)  now  colourants  brand  manager  at 
Elida  Gibbs. 

I'm  not  quite  sure  what  this  indicates 
but  have  a  feeling  that  it  does  show  that 
there  is  a  certain  type  of  woman,  typified 
perhaps  by  these  six  even  though  they 
all  remain  fiercly  individual,  who  has  the 
making  of  a  beauty  business  personality. 
They  all  know  pretty  much  what  they 
want  from  life,  even  if  they  weren't  so 
sure  at  first.  The  age  range  encompassed 
by  the  six  is  fairly  wide  and  yet  they 
all  share  a  certain  brand  of  enthusiasm 
both  for  life  and  their  work.  They  all 
possess  open  minds  and  are  ready  to 
bend  to  circumstances  unless  those  cir- 
cumstances are  borne  on  an  ill  Wind  in 
which  case  they  stand  firm  and  fight. 

They  are  all  loyal  and  have  boundless 
energy.  Another  common  quality  is  a 


certain  amount  of  humility  tempered  by 
a  knowledge  of  being  capable  of  doing 
the  job.  They  are  all  prepared  to  take 
advice  and  learn,  and  they  all  have  a 
large  measure  of  common  sense.  Listen 
to  some  of  the  things  the  others  had  to 
say:  "I  was  lucky  some  wise  people 
gave  me  good  advice  ...  I  can  never 
resist  a  challenge  ...  I  had  only  vaguely 
thought  about  becoming  a  solicitor  .  .  . 
I  am  constantly  surprised  at  the  turns  my 
life  is  taking  ...  I  fixed  on  either  a  diplo- 
matic career  or  one  in  marketing  ...  I 
recognise  the  need  to  escape  from  my 
ivory  tower  occasionally  ...  I  have  cer- 
tain goals  but  tend  not  to  think  about 
tomorrow  overmuch  ...  I  was  clearer 
in  my  mind  about  what  I  didn't  want  to 
do  that  what  I  did  .  .  .  I'm  a  workaholic 
...  if  one  thinks  of  life  as  a  curriculum 
vitae  and  keep  looking  too  far  ahead  one 
can  so  easily  miss  a  lucky  opportunity 
.  .  .  with  no  clear  idea  in  mind  I  applied 
.  .  .  few  companies  offer  such  a  chal- 
lenge." 

I  find  I  have  again  and  again  used 
the  words  candid  and  enthusiastic, 
involved  and  dedicated  to  describe  these 
ladies.  Obviously  an  acceptance  of  new 
ideas  is  vital  too  and  a  need  to  feel 
challenged  and  stretched  to  one's  limit. 

If  you  have  all  those  qualities  plus  a 
healthy  addiction  to  hard  work  you  might 
be  the  Beauty  Business  personality  in  ten 
years  time.  Meanwhile  why  not  start  by 
entering  C&D's  Assistant  of  the  Year 
Competition:  you'll  find  some  of  those 
qualities  honoured  there  too  and  it's  all 
good  experience. 


Step  number  one  on  the  ladder  to  the  top?  A  contestant  in  the  1979  C&D  Chemist 
Assistant  of  the  Year  Competition  answer's  the  judging  panels'  questions  during  one  of 
the  regional  finals.  Why  not  complete  the  entry  form  opposite  and  make  your  target 
that  £1,000  first  prize? 
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Price  service 


Albion 

SKIN  SOAP 
Naturally  medicated 


Trade  prices  are  given  per  unit  unless  otherwise  stated.  Bold  upright  figures  (0.14)  in  the  retail  column 
indicate  the  price  is  subject  to  retail  price  maintenance.  Italic  figures  (0.14)  is  manufacturers  recommended  price 
Light  upright  (0.14)  is  a  suggested  guide,  a  =  price  advanced,  r  =  price  reduced  •  =  new  entrv  d  =  delete 
c  =  correction,  i  =  insert. 
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Cumulative  amendments  to  May  Price  List. 


Trade 


VAT 


ABOL  X  (I.C.I, 
to  make 


Plant  Prot  Div) 


34 


7.51 
(Hdz) 


1.1265 
(Hdz) 


1. 38 


0.207 


ACETOXYL  2.5  (Stiefel) 
effective  May  1 
acne  gel  40g 
ACETOXYL  5  (Stiefel) 
effective  Ma\  1 
acne  gel  40g       1.53  0.2295 

ACNAVEEN  (Cooper  Health) 
bar  80g  2.95 

(idz) 


0.4425 
(idz) 


ACTRILAWN   (May  &  Baker  Agrochemicals) 


weddkiller 


250ml 
500ml 


ADDAMEL  (KabiVitrum) 
effective  May  I 

5  x  10ml 

ADDIS  (Addis) 
effective  May  1 
baby  goods  and  bath  brushes 
baby  brush  and  comb 

3033 


7.! 
(10) 
11.47 
(10) 


7.00 


baby  set 
back  brush 
bath  brush 


6131 
5039 
5028 
9761 
6026 
9637 
9697 
7082 
7083 


bath  set 
bucket 
nursery  set 
pot 

trainer  seat 
combs 
beauty  nylon  8in  4041 

poly-prop  8in  4045 
metal  5in 

barber 

dress  6jin 

tail 

nylon  7{  in 
fine  5in 
6in 
tail  8in 
polypropylene 
7yin 
Sin 

carded  5in 


4504 
4506 
4505 
4507 
4105 
4108 
4114 
4066 


7.89dz 
12.12dz 
19.83dz 
16.00dz 
34.80dz 
I4.26dz 
23.28dz 
81.00dz 
10.08dz 
1 1  40dz 

2.78dz 
1.95dz 
2.78dz 
2.78dz 
3.06dz 
2.78dz 
2.7ldz 
1.39dz 
2.09dz 
2.09dz 


1.17 
(10) 

1.7205 
(10) 


1.05 


1.183dz 
1.818dz 
2.974dz 
2.40dz 
5.22dz 
2.139dz 
3.492dz 
12. 15dz 
1.512dz 
1.71dz 

0.417dz 
0.292dz 
0.417dz 
0.417dz 
0.459dz 
0.417dz 
0.406dz 
0.208dz 
0.313dz 
0.313dz 


4104 
4068 
C4202 


1.39dz 
1.39dz 


4113 
4107 

4511 
4512 


fine  5in 
6in 

Supa  comb 
assorted 
tortoiseshell 
denture  and  toothbrushes 
316 
Disney 
duet 
hairbrushes 
ladies  bristle 
round  cushion 


0.208dz 
0.208dz 
6.26  0.939 
(gross)  (gross) 
1.25dz  0.187dz 
1.39dz  0.208dz 


quill-n-bristle 


3181 
3201 
3343 
3272 
3274 


twisted  wire  3570 
wood  all  around 

3334 

ladies  haircare 

HC3133 
curl  brush  HC3112 
HC3123 


2.09dz 
3.34dz 

1.50dz 
2.28dz 
3.72dz 

18.84dz 
12.84dz 
23.52dz 
15.24dz 
25.32dz 
4.44dz 


0.313dz 
0.501dz 

0.225dz 
0.342dz 
0_558dz 

2.826dz 
1.926dz 
3.528dz 
2.286dz 
3.798dz 
0.666dz 


4.92dz 
3.12dz 
2  76dz 


0.738dz 
0.468dz 
0.414dz 


Retail 
inc.  VAT 


0.72 

2.38  P 

2.64  P 
0.85  GSL 

1.35 


POM 


1.15 
1.75 
2.85 
2.30 
5.00 
2.05 
3.35 
11.65 
1.45 
1.65 

0.40 
0.28 
0.40 
0.40 
0.44 
0.40 
0.39 
0.20 
0.30 
0.30 

0.20 
0.20 


0.18 
0.20 

0.30 
0.48 

0.43 
0.32 
0.54 

2.70 
1.85 
3.38 
2.20 
3.65 
0.65 


27.48dz     4.122dz  3.95 


0.70 
0.45 
0.40 


001562 

160016 

162183 
002305 

002704 
002712 

053120 


handy  all  round 

HC3091 
pintail  HC3113 
quill  all  round 

HC3125 
single  strand  HC3 135 
twisted  wire  HC3560 
ladies  mixture 
all  around  wood 

3317 

junior  radial  3382 
wood  mixture  3304 
ladies  nylon 
all  around 
continental 
dainty 
easy  grip 
junior  continental 

3211 

rubber  cushion 


BP3718 

3378 
3197 
3190 


new  shape  BP3186 
pintail  3113 
professional  BP3187 
rubber  cushion  3178 


441635 

wire  pin 

3371 

356719 

slimline 

3470 

365645 

stylemaster 

3126 

356727 

travel 

BP3291 

356743 

venturi 

3116 

356778 

wig  brush 

3271 

356786 

wood 

BP3326 

356794 

ladies  hairdresser  range 

356808 

5  row  classic 

3129 

477982 

7  row  classic 

3130 

dual  master 

3393 

356956 

grip— dri 

3392 

297305 

hi-styler 

3396 

357944 

professional 

3391 

357936 

vent  angle 

3114 

357952 

vent  axial 

3119 

357960 

vented  quill 

3121 

356972 

men's 

356980 

brainwave 

3012 

356999 

clubman 

3352 

357073 

rubber  cushion 

nylon 

3069 

357022 

set 

6052 

357081 

wood 

3243 

356840 

William  Addis 

Ballantrae 

3345 

357057 

Brecon 

3358 

357065 

Chelsea 

3351 

Eton 

3354 

063444 

Hertford 

3373 

063428 

Windsor 

3370 

York 

3359 

083097 

ladies  hairbrush 

sets 

357146 

denim 

6225 

357154 

nail  brushes 

bristle 

116 

357200 

double  duty 

1069 

470686 

five  row 

1026 

357456 

1084 

303135 

grippy 

1068 

374156 

handy 

1003 

320439 

nylon 

1001 

veg 

1010 

430137 

sundries 

251011 

all  purpose  bowl 

7027 

beaker 

9744 

374334 

7010 

185795 

denture  bath 

7004 

Trade 


7.32dz 
3.84dz 


VAT 


Retail 
inc.  VAT 


1.098dz  105 
0.576dz  0.55 


3.12dz  0.468dz  0.45 
4.44dz  0.666dz  0.65 
4.44dz     0.666dz  0.65 


15.96dz  2.394dz  2.30 

10.80dz  1.62dz  155 

20.52dz  3.078dz  2.95 

8.90dz  1.335dz  128 

13.56dz  2.034dz  /  95 

4.92dz  0.738dz  0.70 

8.04dz  1  206dz  1.15 


10.80dz 

1.62dz 

1.55 

357340 

5.88dz 

0.882dz 

0.85 

3.96dz 

0.594dz 

0.56 

5.88dz 

0.882dz 

0.85 

13.80dz 

2.07dz 

1.99 

13  56dz 

2.034dz 

1.95 

8.76dz 

1.314dz 

1.25 

4.80dz 

0.72dz 

0.69 

4.92dz 

0.738dz 

0.70 

9J2dz 

1.458dz 

1.40 

10.44dz 

1.566dz 

1.50 

7.32dz 

1.098dz 

1.05 

10.08dz 

1  5 1 2dz 

1.45 

13.80dz 

2.07dz 

1.99 

1 1  40dz 

1.71dz 

1.65 

10.80dz 

1.62dz 

1.55 

9.36dz 

1.404dz 

1.35 

10.44dz 

1.566dz 

1.50 

12.60dz 

1  89dz 

1.80 

6.60dz 

0.99dz 

0.95 

20.76dz 

3. 1 14dz 

2.99 

25.80dz 

3.87dz 

3.70 

25.32dz 

3.798dz 

3.65 

11.16dz 

l.674dz 

1.60 

17.76dz 

2.664dz 

2.55 

29.49dz 
36.38dz 
34.80dz 
48.00dz 
24.48dz 
55.37dz 
36.38dz 


4.423dz 

5.457dz 

5.22dz 

7.20dz 

3.672dz 

8.305dz 

5.457dz 


7.51dz 
3.83dz 
6.96dz 
3.69dz 
3.62dz 
4.87dz 
5.00dz 
3.97dz 

3.48dz 
2.30dz 
2.40dz 
2.76dz 


1.126dz 

0.574dz 

1.044dz 

0.553dz 

0.543dz 

0.73dz 

0.75dz 

0.595dz 

0.522dz 
0.345dz 
0.36dz 
0.414dz 


4.24 
5.23 
5.00 
6.90 
3.52 
7.96 
5  21 


17.39dz     2.608dz  2.50 


1.08 
0.55 
1.00 
0.53 
0.52 
0.70 
0.72 
0.57 

0.49 
0.33 
0.35 
0.40 


430129 
185779 

185817 
029203  i 
083127 


404543 
357359 
357588 

357405 
313475 
470678 
357243 

313467 


357375 
357391 
357448 
044695 
357472 
313483 
147028 
357529 
138398 
128554 
357642 

374512 

374520 

374539 

374547 

028983  i 

083119 

374431 

374458 

374474 

357790 
357839 

357863 
357871 
357901 

063452 
063487 
063460 
063479 
374148 
068616 


028975  i 

358002 
357995 
477990 
359513 
359548 
304131 
313505 
478008 

359920 
359939 
383791 
191752 
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Donald  Duck  holder 


7002 

5.52dz 

jig 

9739 

4.52dz 

9740 

9-74dz 

Micky  Mouse  holder 

7001 

5.52dz 

quill  comb 

4021 

2.04dz 

soap  box 

7026 

2.76dz 

toilet  roll  holder 

9804 

1  5  ICiAv 
i  J . JUOZ 

toothbrush  holder 

& 

beaker 

7805 

1 1 . 13dz 

iletries 

elephant 

202 

6  12dz 

just  natural  shampoo 

901 

5.47dz 

nurse 

206 

9  96dz 

octopus 

195 

6. 12dz 

Sergeant  Soaky 

bubble  bath 

198 

6  42dz 

shampoo 

209 

4  92dz 

talcum 

208 

543dz 

snowman 

197 

6.12dz 

spaniel 

203 

6. 1 2dz 

talcum 

900 

7.50dz 

ADRIAMYCIN  (Montedison) 
effective  May  I 
vial  10ml  8.67 
50mg  41.70 
AD  70  (Biocosmetics) 

elixir  300ml      2  63 

AFRAZINE   (Warrick  Pharmaceuticals) 
(oxymetazoline  hydrochloride) 
nasal  drops  15ml  0.44 

paediatric         15ml  0.40 
spray  15ml  0.44 

ALB  AMY  CIN  T  (Upjohn) 
effective  May  1 
capsules  250mg         16  1.79 
100  10.86 
paediatric  lOOmi  1.69 

ALBERTO  (Alberto-Culver) 
effective  April  1 
Balsam  conditioner 

100ml  5.99dz 
200ml  9.35dz 
400ml  15.05dz 
shampoo  125ml  5.40dz 

250ml  9.31dz 

V05 

conditioner         100ml  5.55dz 
200ml  8.62dz 
hairdressing  6.50dz 
shampoo  150ml  5.40dz 

300ml  9.31dz 

ALCOBON  (Roche) 
effective  May  1 
tablets  500mg  100  27.75 

ALCON  (Farillon) 

balanced  salt  solution  15ml 
ALEXA   (Henlys  Medical) 
plastic  occulusive  dressings 
arm  sleeve 


small 

OD/1 

0.53 

large 

OD/2 

0.53 

foot  bag 

OD7/6 

0.53 

OD/26 

0.53 

gloves 

small 

OD/14 

1.20 

medium 

OD/1 5 

1.20 

torso  vest 

adiult 

OD/7 

1.45 

Irousers 

child 

OD/22 

1.65 

junior 

OD/23 

1.65 

leg  sleeve 

small 

OD/3 

0.53 

medium 

OD/4 

0.53 

large 

OD/5 

0.53 

ALEXANDRA   (Henlys  Medical) 
colostomy  bags  12  x  4in  1.54 
12  x  5in  1.80 
24  x  4in  1.54 
12  x  6in  2.38 
12  x  8in  3.15 
ALLCOCK'S   (Richards  &  Appleby) 
porous  plaster  2.92dz 
ALLOFERIN  (Roche) 
effective  May  I 
ampoules  10mg/2ml     10  4.58 
ALUZYME   (Phillips  Yeast) 
effective  May  5 
tablets  500  6.82dz 

100     1 1  88dz 
AMBI   (Phils  (Wholesale)) 
dual  purpose  cleanser  4oz 
extra  skin  toning  cream 

42.5g  9.88dz 
moisturizer  make-up  base  4oz  size 
skin  cream  with  moistutizets 

113g  22.24dz 
soap  with  cocoa  butter 

99g  7.42dz 

special  skin  toning 

cream  42. 5g  8.20dz 
AMBRAY  (Holloway) 
bath  crystals 
Cologne,  rose,  verbena 

600g  3.27dz 
cleansing  milk  5.83dz 
foam  bath 


0.828dz  0.79  360007 

0.678dz  0.65  470732 

1.461dz  1.40  083305 

0.828dz  0. 79  360074 

O.306dz  0.30  360120 

0.414dz  0.39  360147 

2.295dz  2.20  381179 

1.669dz  1.60  383813 

0.918dz  0.89  392790 

0.82dz  0.70  036919i 

1494dz  1.43  430269 

0.918dz  0.89  331031 

0.963dz  0.82  223425 

0.738dz  0.63  395234 

0.814dz  0.69  395218 

0.918dz  0.89  331058 

0.918dz  0.89  398357 

1.125dz  0.96  381195 


1.3005  ...  POM  003778 
6.255        ...    POM  434086 

0.3945       4.31  GSL  002763 


0.066  0.76  P  054267 
0.06  0.69  P  057126 
0.066        0.76  P  057274 


0.2685  ...  POM  005576 
1.629  ...  POM  005584 
0.2535       ...     POM  005592 


0.898dz  0.82  312096 

1.402dz  1.28  312088 

2.257dz  2.06  209279! 

0.81dz  0.69  382027 

1.396dz  1  19  464538 

0.832dz  0  76  190136 

1.293dz  1.18  190063 

0.975dz  0.89  394122 

0.81dz  0.69  461113 

1.396dz  1.19  461121 


4.1625       ...     POM  398179 


0.0795  ...  328995 

0.0795  ...  329002 

0.0795  ...  329010 

0.0795  ...  329029 

0.18  ...  329045 

0.18  ...  329061 

0.2175  ...  329177 

0.2475  ...  329185 

0.2475  ...  329193 

0.0795  ...  329231 

0.0795  ...  329258 

0.0795  ...  329266 

0.231  ...  006661 

0.27  006688 

0.231  ...  006696 

0.357  ...  006726 

0.4725  ...  006734 

0.438dz  0.40  GSL  007293 


0.687         ...     POM  007528 


1.023dz  ...  GSL  009288 
1.782dz      ...     GSL  009296 


1.482dz      1.32  339504 

d 

i 

3.336dz  2.98  418137 
III 3dz  0.99  435767 
l.23dz       1.10  336688 


0.49dz  0.42  343269 
0.874dz      0.74  319589 


Cologne,  herbal,  peach 

11  8.49dz 

1.51  12.87dz 

hairspray  280g  8.06dz 

500g  10.93dz 

hand  lotion  5.83dz 

moisturiser  5.83dz 
nail  polish  remover 

glass  100ml  3.37dz 

220ml  5.03dz 

polythene  220ml  5.03dz 

shampoo 
family,    egg/lemon,  medicated, 

herb,  apple        340ml  4.67dz 

11  8.49dz 

family,  egg/lemon, 

medicated  1.51  12.87dz 

skin  toner  5.83dz 

talcum  powder        350g  5. 1  ldz 

400g  6.16dz 
AMINEX   (Cow  &  Gate) 

entire  entry 
ANANASE  (Pharmax) 
effective  Mav  1 

forte  tablets    '  25  2.09 

250  17.65 


ANCODENT  (Prevdent) 


toothbrushes 

27 

1.65dz 

36 

1.98dz 

41 

1.65dz 

43 

2.28dz 

NDRE  PHILIPPE   (Andre  Philippe) 

after  shave  lotion 

103 

5.70dz 

bubble  bath 

baby  swan  dimple 

1 

2.45dz 

bubble  bottle 

25 

5.50dz 

candlestick 

7 

6.90dz 

cocktail  set 

30 

16.30dz 

crown 

34 

6.22dz 

daddy  Christmas 

11 

5.50dz 

decanter 

8 

16.30dz 

dimple 

2 

2.45dz 

dolly  bird 

12 

5.50dz 

eutopa 

19 

5.50dz 

French  decanter 

33 

6.22dz 

gay  dragoon 

13 

5.50dz 

muskateer 

9 

5.50dz 

pearly  king 

28 

5.50dz 

queen 

29 

5.50dz 

shower 

18 

9.00dz 

refill 

4 

3.70dz 

soldier  boy 

10 

5.50dz 

swan  dimple 

3 

5.50dz 

trio  gift  set 

41 

8.20dz 

twist  bottle 

6 

3.70dz 

unicorn 

16 

20.10dz 

Cologne 

69 

26 

8.20dz 

baby  swan  dimple 

36 

2.45dz 

bubble  bottle 

38 

5.50dz 

crown  bottle 

39 

6.22dz 

dimple 

37 

2.45dz 

europa 

21 

5.50dz 

French  decanter 

35 

6.22dz 

swan  dimple 

23 

5.50dz 

twist  bottle 

27 

3.70dz 

unicorn 

17 

20.10dz 

lavender 

europa  bottle 

21 

5.50dz 

French  decanter 

6.22dz 

shampoo 

beer,  egg  &  lemon,  herb, 

lanolin 

32 

3.20dz 

medicated 

20 

4.80dz 

soap  -guest  ovals 

31 

6.90dz 

talc  69 

5 

5.70dz 

ANEURONE   (Harris,  Philip) 

500ml  1.32 
21  3.76 


ANODESYN  (Boots) 
ANODESYN   (Crookes  Anestan) 
effective  April  1 
ointment  25g  2.76dz 

suppositories  12  5.61dz 

ANTUSSIN  (Sterling  Health) 
effective  May  1 

55ml      4. 5  ldz 
110ml  7.51dz 
ANXON    (Beecham  Reseatch) 
(ketazolam) 

capsules  15mg  100  6.56 

30mg         100  10.25 
ARFONAD  (Roche) 
effective  May  1 
ampoules  250mg/5ml   10  25.03 
ARONDE   (Columbia  Products) 
shampoos 
balsam  0079      4.1  ldz 

beer  0072      4. 1 ldz 

coconut  oil  0077  4.1  ldz 
egg  &  lemon  0071  4.1  ldz 
lanolin  0076      4.1  ldz 

protein  0078      4.1  ldz 

ASILONE   (Berk  Pharmaceuticals) 
suspension  500ml  2.75 

ASTRIC  (Astric) 

'dry  bed'  (Enuresis) 
spare  pads 
A.T.10   (Sterling  Research) 
solution  15ml  8.81 


1.273dz 

1. 17 

321818 

1.93dz 

1.78 

326216 

l,209dz 

1.11 

297208 

1.639dz 

1.58 

331813 

0.874dz 

0.74 

329096 

0.874dz 

0.74 

328480 

0.505dz 

0.49 

326631 

0.754dz 

0.69 

346616 

0.754dz 

0.69 

309532 

0.70dz 

0.63 

305391 

1.273dz 

1.17 

321583 

1.93dz 

1.78 

321613 

0  874dz 

0.74 

329088 

0.766dz 

0.58 

309540 

0.924dz 

0.84 

343277 

d 

0.3135 

3.61  P 

01 1827 

2.6475 

30.45  P 

01 1835 

0.247dz 

0.25 

171743 

0.297dz 

0.30 

074934 

0.247dz 

0.25 

072486 

0.342dz 

0.35 

302902 

0.855dz 

0.83 

012157 

0.367dz 

0.35 

012289 

0.825dz 

0.79 

012173 

1.035dz 

0.99 

012181 

2.445dz 

2.35 

161632 

0.933dz 

0.89 

316083 

0.825dz 

0.79 

3 1 6008 

2.445dz 

2.35 

012238 

0.367dz 

0.35 

157066 

0.825dz 

0.79 

329452 

0.825dz 

0.79 

327573 

0.933dz 

0.89 

316075 

0.825dz 

0.79 

388912 

0.825dz 

0.79 

392952 

0.825dz 

0.79 

320692 

0.825dz 

0.79 

452793 

1.35dz 

1.30 

159166 

0.555dz 

0.53 

3 1 5990 

0.825dz 

0.79 

329460 

0.825dz 

0.79 

1 95944 i 

1.23dz 

1.18 

320706 

0.555dz 

0.53 

012300 

3.015dz 

2.90 

452750 

1.23dz 

1.18 

159174 

0.367dz 

0.35 

452807 

0.825dz 

0. 79 

452815 

0.933dz 

0.89 

299472 

0.367dz 

0.35 

161624 

0.825dz 

0.79 

309443 

0.933dz 

0.89 

316091 

0.825dz 

0.79 

203440 

0.555dz 

0.53 

452785 

3.015dz 

2.90 

299448 

0.825dz 

0. 79 

309435 

0.933dz 

0.89 

151483 

0.48dz 

0.46 

320714 

0.72dz 

0.69 

316059 

1.035dz 

0.99 

012424 

0.855dz 

0.83 

320722 

0.198 

2.27)  POM 

012696 

0.564 

6.48j  POM 

012718 

d 

i 

0.414dz 

0.40  P 

013161 

0.841dz 

0.80  P 

013188 

0.676dz 

0.54  P 

014834 

1.126dz 

0.90  P 

014842 

0.984 

247081 

1.5375 

247103 

3.7545 

...  POM 

34963 1 

0.616dz 

0.59 

080020 

0.616dz 

0.59 

U 184ZZ 

0.616dz 

0.59 

018465 

0.616dz 

0.59 

018481 

0.616dz 

0.59 

018538 

0.616dz 

0.59 

018589 

0.4125       4.73  GSL         198587  i 


4.40  020648 
1.3215       ...     P  020656 
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AVEENO  (Cooper  Health) 
bar  80s 


bath  colloidal  50g  sachet 


2.95 

,     .  (Wz) 
oilated  80g      2  95 

(idz) 

1.52 

(ydz) 

oilated  sachet  1.52 

ddz) 

AVIANCE  (Prince  Matchabelli) 
eau  de  Cologne  spray 

60ml  1.55 
dusting  powder  602 

AVOCA  (Avoca) 
caustic  pencils  40% 
95% 

NHS 

douche  can  NHS 
eye  bath  NHS 
orange  manicure  sticks 
pessaries  PVC  NHS 
styptic  pencils  2in  bulk 

carded 

AYRTON   (Ayrton  Saunders) 
effective  April  1 
malt  &  cod  liver  oil  lib      8  52dz 
21b  13.50dz 
malt  extract  lib  7.92dz 

21b  12.78dz 
BABY  GRIFFIN  (Griffin) 
effective  April  1 
baby  food  heater  4.73 
car  baby  food  heater  2.57 

BABYLISS  (Standring) 
Heat  Away  809  13.66 

hot  brush 
mini  274  9.97 

BABY  RIBENA   (Beecham  Foods) 
blackcurrant  drink 

BACTRIM  (Roche) 
effective  May  1 
Drapsules 


suspension,  adult 
syrup,  paediatric 
tablets  dispersible 

BAGHARI 


0.4425 

(}dz) 

0.4425 

(ydz) 

0.228 

(ydz) 

0.228 

(i<h) 


0.2325 


0.85  GSL 


022152 


0. 18 

0.027 

0.40 

0.06 

1.68 

0.252 

0.03 

0.0045 

0.095 

0.0142 

0.54 

0.081 

0.67 

0.1005 

(10) 

(10) 

0.115 

0.0172 

1.278dz 
2.025dz 


0.7095 
0.3855 


2.049 
1.4955 


0.85  GSL 

435880 

0.44  GSL 

022160 

0.44  GSL 

022179 

2. 75 

161543 

0.31 VP 

062871 

f)  AO  D 

062898 

2.90 

062901 

0.06j 

237590 

0.16j 

063126 

0.93} 

256048 

0. 12  GSL 

153052 

063 1 69 

...  GSL 

107638 

...  GSL 

107646 

356565 

356573 

7.25 
3.95 


20.95 
14.95 


4.00dz 

0.60dz 

30 

3.35 

0.5025 

100 

9.40 

1.41 

500 

42.68 

6.402 

100ml 

2.28 

0.342 

100ml 

1.42 

0.213 

100 

9.40 

1.41 

500 

42.68 

6.402 

POM 
POM 
POM 
POM 
POM 
POM 
POM 


eau  de  toilette  60ml 

7.18 

1.077 

13.00 

120ml 

11.05 

1.6575 

20.00 

240ml 

17.68 

2.652 

32.00 

480ml 

27.07 

4.0605 

49.00 

56cc,  HOcc,  250cc  & 

500cc  sizes 

parfum  4m] 

4.42 

0.663 

8.00 

7ml 

14.92 

2.238 

27.00 

15ml 

19.34 

2.901 

35.00 

30ml 

32.05 

4.8075 

58.00 

60ml 

45.31 

6.7965 

82.00 

atomiser 

13.81 

2.0715 

25.00 

3.5cc,  7cc,  14cc,  28cc, 

&  56cc  sizes 

BALMOSA  (Pharmax) 
effective  May  1 
tube  20g 
40g 

BANDIT 

(distributor  Houbigant) 
eau  de  toilette  60ml 
120ml 
240ml 
480ml 


0.22 
0.30 


7.18 
11.05 
17.68 
27.07 


sizes  56cc.  lOOcc.  250cc  &  500cc 


parfum  4ml 
7ml 
15ml 
30ml 
60ml 
atomiser 
creme  60ml 
sizes  3.5cc,  7cc,  14cc, 
&  creme  2oz 

1ARNET  (Holloway) 
combs 
Barlon 
gents  Sin 
6in 

ladies  5in 
6in 
7in 
tail 


SR44/41 
SR42/43 
SR75/76 
SR77/78 
SR79 
S74 


4.42 
14.92 
19.34 
32.05 
45.31 
17.68 
9.95 
28cc,  56cc 


0.90dz 

1.17dz 

0.90dz 

1 . 1 7dz 

1.485dz 

1.245dz 


0.033 
0.045 


1.077 
1.6575 
2.652 
4.0605 

0.663 

2.238 

2.901 

4.8075 

6.7965 

2.652 

1.4925 


0.135dz 
0.175dz 
0.135dz 
0.175dz 
0.222dz 
0.186dz 


EAUCAIRE  (LRC  Products) 
pack  of  1  gallon 

EAUTEX  (Baker) 
handi-pant 
terry  trainer  pants 
standard  (2) 


6.30dz 


large  (2) 
ex-large  (2) 


6.24 
(Jdz) 
6  36 
(ydz) 
7.18 
(ydz) 


0.38  P 
0.52  P 


13.00 
20.00 
32.00 
49.00 


27.00 
35.00 
58.00 
82.00 
32.00 
18.00 


0.23 
0.28 
0.23 
0.28 
0.37 
0.30 


0.75 
1.56 
1.66 
1.96 


070084 
134392 

220000 i 
161527 

113735 


023736 
023744 
023752 
023787 
023795 
023809 
023817 


023906  i 
023914 
023922 
023930 

d 

023957i 

023965 

023973 

023981 

024007 

024627 

d 


024201 
024228 


024589  i 
024597 
024600 
024619 

d 

024635  i 

024643 

02465 1 

024678 

024686 

024694 

178209 


392316 
392332 
392324 
392340 
392359 
392308 


BECOSYM  (Roche) 
effective  May  1 
ampoules  2ml  10 
syrup  100ml 
tablets  100 
500 

forte  25 
100 
500 

BELLODGIA  (Douek) 


eau  de  toilette 


parfum 


026328 
026344 


026352 
026360 


60cc 
120cc 
240cc 
7cc 
15cc 
30cc 
60cc 


parfum  de  toilette 
atomiser 
BEMAX    (Beecham  Food's) 
lOoz 
20oz 


1.41 

0.56 
0.39 
1.23 
0.59 
1.55 
7.02 

4.04 
6.40 
10.10 
6.94 
11.10 
17.50 
25.62 


0.2115 

0.084 

0.0585 

0.1845 

0.0885 

0.2325 

1.053 

0.606 

0.96 

1.515 

1.041 

1.665 

2.625 

3.843 


...  POM 
0.%  GSL 
0.67  GSL 
2.12  GSL 
1.02  GSL 
2.67  GSL 
12.11  GSL 

8.20 
12.90 
20.50 
12.75 
20.40 
32.20 
47.15 


BENADON  (Roche) 
effective  May  1 
tablets  20mg 


2Toz      5.38       0.807  10.90 


4.74dz 
4.28 
(Idz) 


100 
100 


0.94 
1.87 


0.141 
0.2805 


0.0915 
0.1485 
0.021 
0.03 
0.0615 
0.1035 
0.1785 
0.2925 


0.1695 
0.135 

0.1815 
0.138 


0.141 

0.195 
0.1455 


BENERVA  (Roche) 
effective  May  1 
ampoules 
25mg/lml  10  0.61 

lOOmg/lml  10  0.99 

tablets  3mg  100  0.14 

10mg  100  0.20 

25mg  100  0.41 

50mg  100  0.69 

lOOmg  100  1.19 

300mg  100       1  95 

BENOXYL  5  (Stiefel) 
effective  May  1 
cream  .  40g  in 

lotion  30ml  0.90 

with  sulphur  2% 
cream  40g  1.21 

lotion  30ml      0  92 

BENOXYL  10  (Stiefel) 
effective  May  1 
lotion  30ml  0.94 

with  sulphur  5% 
cream  40g       1  30 

lotion  30ml  0.97 

BENOXYL  20  (Stiefel) 
effective  May  1 
lotion  100ml 
BEOGEX  (Pharmax) 
effective  May  1 
suppositories  adults      60  2.81 
paediatric  6  0.26 

BINOX   (Mayfair  Photographic) 
Tempest  binoculars 

6  x  16  RP  55.61 
8  x  20  RP  56.48 
8  x  30  RP  66.91 

7  x  35  '  32.13 

8  x  40  34.74 
10  x  50  41.70 

BIOBRONZE  (Eylure) 

suntan  system  1  61 

BLUE  STRATOS  (Shulton) 
effective  May  1 
after  shave 

lotion 
body  splash 

extra  light 
deodorant  aerosol 

stick 
Pre-electric 

shave  lotion 
smooth  shave 
talc 

BOLEX  (Eumig) 
projectors 
18-3TCf/1.3 

102MTC  &  sound  SP8E 
BONNE  BELL  (Eylure) 

10-0-6  lotion         50ml      0.38       0  057 
120ml      0.67       0  1005 
240mi       125  0.1875 
BOUNCE   (Ped.gree  Petfoods) 
effective  May  5 
dog  food 


supermince 


1.62  GSL 
3.23  GSL 


...  POM 
...  POM 
0.24  GSL 
0.35  GSL 
0.71  GSL 
1.19  GSL 
2.05  GSL 
3.36  GSL 


1.95  P 
1.55  P 

2.09  P 
1.59  P 


1.62  P 

2.24  P 
1.67  P 


3.45  0.5175 


0.4215 
0.039 


8.3415 
8.472 
10.0365 
4.8195 
5.211 
6.255 


POM 


4.85  GSL 
0.45  GSL 


0.3915  4.50 


4410 

19.64dz 

2.946dz 

2.90 

4467 

'  25.03dz 

3.754dz 

3.70 

4029 

10.84dz 

1.626dz 

1.60 

4437 

8.8ldz 

1.321dz 

1.30 

4438 

8.8ldz 

1.321dz 

1.30 

4464 

12.86dz 

1.929dz 

1.90 

4455 

8.81dz 

1.321dz 

1.30 

4430 

8.81dz 

1.321dz 

1.30 

superchunks 


d      BOVRIL  (Bovril) 


BRASIVOL  (Stiefel) 
effective  May 
fine 

medium 
coarse 


large 

8.90 

1.335 

(48) 

(48) 

giant 

4.23dz 

0.634dz 

handy 

12.14 

1.821 

giant 

(80) 
6.205 

(80) 

0.9307 

handy 

(8) 

(8) 

12.14 

(80)  . 

1.821 
(80) 

4oz 

5.39dz 

8oz 

10.16dz 

16oz 

9.91 

(idz) 

115g 

1.97 

0.2955 

135g 

1.97 

0.2955 

150g 

1.97 

0.2955 

99.50 


0.65 
1.15 
2.15 


0.27} 

0.52 
0.22} 

1.15 

0.22} 


0.53 
1.01 
1.97 


3.40  GSL 
3.40  GSL 
3.40  GSL 


026417 
026433 
026441 
026468 
026476 
026484 
026492 

027251 
027278 
027286 
027308 
027316 
027324 
027332 

338370 

027790 
027804 


027820 
027839 


028231 
028258 
028274 
028282 
028304 
028320 
028339 
028355 


028517 
028525 


495530 
495557 


160008 


159999 
495565 


376051 


028762 
028770 


106968 
106984 
1 17609 
117617 
117625 
117633 

065129 


311278 
284696 

096822 
313378 
312207 

137820 
242756 
311294 


288527 


349461 
362794 
185582 


034045 


420603 
386707 


434353 
082325 


034398 
034401 
034428 


214108 
214116 
213195 
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BRIETAL  SODIUM  (VET) 

(Elanco) 

elective  April  1 

phial  0.5g 

0.99 

0. 1485 

POM 

035297 

3.70 

0.555 

POM 

330345 

BRONCO   (British  Tissues) 

effective  April  7 

25  case  rate 

interleaved 

7.18 
(36) 

1.077 
(36) 

356883 

rolls 

7.18 
(36) 

1.077 
(36) 

036277 

BRUFEN  (Boots) 

syrup  100mg/5ml  200ml 

0.97 

0.1455 

POM 

037443 

BUDGETCARE  (Sellaway) 

nappy  liners  200 

39.50 

1.39 

161551 

(50) 

BUZZ  OFF  (Kalium) 

aerosol  333g 

0.95 

0.1425 

1.64 

308706 

B'XTRA    (British  Chemotheutic) 

entire  entry 

CALIFORNIA   (Sterling  Health) 

effective  May  1 

syrup  of  figs  55ml 

3.84dz 

0.576dz 

0.46 

GSL 

040533 

110ml 

7.01dz 

1.051dz 

0.84 

GSL 

040541 

CALOTHERM    (Calotherm  Mfg) 

cleaning  cloths 

lens  standard 

0.1042 

0.0156 

0.18 

040762 

treble  size 

0.2083 

0.0312 

0.36 

040789 

record 

0.25 

0.0375 

0.50 

040770 

lens  cleaning  solution 

20ml 

0.2083 

0.0312 

0.36 

040797 

spray  de  luxe  100ml 

1.16 

0.174 

2.00 

227293 

trade  use  220ml 

1.25 

0.1875 

040819 

refill  550ml 

2.50 

0.375 

040827 

CAMEO  (Croydex 

shampoo  spray  1031 

1.36 

0.204 

2.35 

296724 

CANDEPTIN  (Pharmax) 

effective  May  1 

vaginal  ointment  2  x  75g 

2.86 

0.429 

4.93 

POM 

041181 

tablets  28 

3.07 

0.4605 

5.30 

POM 

041203 

CANTOPAL  COMPOUND  (Cantassium) 
capsules  100 


10.72 


CARBOCAINE   (Pharmaceutical  Mfg) 
injection 
4  solution 
ampoule  2ml        10  2.35 
CARISMA  (Croydex) 
shampoo  spray 
standard  1033  -1.73 

model  1034 
CARMEN  (Carmen) 
hairdryers 
Bahama  HD370 
Cariba  HD380 
pro  1000  I0OOP 
salon  styler  HD390 
traveller  500F 
heat  retaining  rollers 
20  BD20 
88's  SD230 
cascade  BS20 

spare  rollers 
condition  lotion  refill 
condition'n  set  lotion 

refill 
packet  of  clips 
set  to  go 
Smoothline 

ladies  shaver 
styler 

compactacurl 
Minicurl 
sunlamps 
sundial 
filter 

solarium  special  131 
CARNATE   (Richards  &  Appleby)  1 
effective  April  1 
nail  polish  conditioner  5.04dz 
CARNATION.   (Carnation  Foods) 
Slender  meal  replacement 
bran 

Slender  six  day  diet  plan 


18.50  P 


.3525 
.2595 


POM 


TS240 


SN1 


MC3 


128 
120/f 


2.99 


9.95 
15.95 
20.95 
39.95 
17.95 

28.95 
21.95 
38.95 
0.85 
1.25 

1.25 
1.45 
16.95 

12.95 

15.95 
12.95 

26.95 
49.95 
229.00 


CARON.  (Douek) 


8.99dz 
13.49 
(ydz) 


0.756dz  0.69 


0.94 
2.82 


376167 


042404 


(152426 


126527 
128392 
174262 
132853 
293784 

136751 
165670 
136735 
463752 
436585 

436593 
436615 
14 


151432 

118435 
093114 

178195 
406007 
118451 


043087 


449407 i 
111961 


CH3  tablets 


tri  plus 


B-aclive  bioyeast 


CEDURAN  (Tillots) 

tablets  100 
CELATON  (Biocosmetics) 
buerlecithin  250ml 
500ml 
1000ml 

dragees      children  24 
adult  12 
24 

36 
48 

jujubes  adults  30 
72 

vita  250ml 
500ml 
1000ml 
60 
120 
240 
500 
1000 
60 
120 
240 
500 
1000 
50 
100 

calcium  pantothenate  120 
embrycordin  10 
herbal 

tablets  60 
120 
240 
500 

liver  and  iron  tablets  120 
prosta 

protavit  banana  & 

strawberry  flavour  150g 
pure  juniper  extract 

225mg 

plant  juice  160ml 
rejuvenation  tablets  120 
240 
500 

soya  lecithin 

granules  400  200g 

powder  1  OOg 

sunflower  seed  oil  lOOml 
vegetable  protein 

clearsoup  145g 
vital  ginseng  forte  250ml 
vit  E  pure  wheatgerm 

extract  capsules  50 
100 

wheatgerm  oil  200ml 
concentrate  100ml 

wheatgerm  and 
orange  1 50ml 

epigran  5  pack 

cosmetics 

anti  dandruff  shampoo 
avocado  oil  150ml 
baby  oil  (wheatgerm) 
bubble  bath 
cellobioton  hair  lotion 

HOcc 

clear  skin  cream  40g 
lotion  40g 
cleanser/refresher 
collagen 
after  shave  lotion 
after  sun  cream 

lotion 
day  moisture 


hand  cream 
milk  lotion 
night  star 


special 


special 
3oz 


special  soap 
toner 
face  lift 

ferment  face  mask  75g 
hait  &  nail  care  tablets 
hair  conditioner 


after  shave 

60cc 

2.20 

0.33 

4.00 

225401 

treatment 

120cc 

3.06 

0.459 

5.65 

225428 

dry/greasy 

170cc 

3.58 

0.537 

6.60 

225436 

honey  night  and 

atomiser 

120cc 

4.28 

0.642 

7.90 

341835 

day  cream 

deodorant  atomiser  5oz 

2.45 

0.3675 

4.50 

225517 

H.Pantogen  tablets 

eau  de  toilette 

60cc 

3.26 

0.489 

6.00 

225444 

for  hair  growth  60 

120cc 

4.58 

0.687 

8.45 

225452 

120 

170cc 

5.35 

0.8025 

9.85 

225460 

Lochris  ampoules  for 

240cc 

7.10 

1.065 

13.05 

225479 

hair 

400cc 

10.16 

1.524 

18.70 

225487 

massage  oil  300ml 

720cc 

15.64 

2.346 

28.80 

225495 

placenta  cream 

atomiser 

I20cc 

5.35 

0.8025 

9.85 

225509 

oil 

shaving  foam 

122cc 

2.14 

0.321 

3.95 

425745 

royal  jelly 

soap 

90g 

1.04 

0.156 

2.10 

225525 

shining  star  shampoo 

talc 

4oz 

2.14 

0.321 

3.95 

225533 

HOcc 

CARRESIN    (Richards  &  Appleby) 
effective  April  1 

baby  lotion           120cc      4.56dz  0.684dz  0.59 
CAVED-S  (Tillots) 

tablets                     60      2.46  0.369  ...  GSL 

240      8.80  1.32  ...  GSL 

600     19.79  2.9685  ...  GSL 
CEDOCARD  RETARD  (Tillots) 

tablets                     60      4.15  0.6225  ...  P 


043451 

044105 
044113 
044121 

209694 


skinglow  capsules 
sun  oil 

sunshine  shampoo 

vitamin  C  powder 
vitamin  E  inositol 
vitamin  E  oil 
vitamin  F  shampoo 


150cc 
50 

HOcc 
150cc 
125g 
100 
100ml 


sachets 


8.62 

1.293 

POM 

044423 

2.53 

0.3795 

4.42  GSL 

044474 

3.67 

0.5505 

6.22  GSL 

044482 

7.25 

1 .0875 

11.99  GSL 

044490 

1.10 

0.165 

1.94  GSL 

044504 

0.73 

0.1095 

1.16  GSL 

352438 

1.47 

0.2205 

2.36  GSL 

352454 

2.19 

0.3285 

3.60  GSL 

044520 

1.50 

0.225 

2.74  GSL 

044512 

1.75 

0.2625 

3.16  GSL 

044539 

2.89 

0.4335 

4.99  GSL 

044547 

3.20 

0,48 

5.00  GSL 

044555 

4.75 

0.7125 

7.79  GSL 

044563 

7.59 

1.1385 

12.57  GSL 

044571 

2.25 

0.3375 

3.60  GSL 

044598 

3.58 

0.537 

6.20  GSL 

044601 

7.00 

1.05 

10.40  GSL 

044636 

12.24 

1.836 

18.45  GSL 

044644 

22.74 

3.411 

32.19  GSL 

044652 

2.63 

0.3945 

4.37  GSL 

415030 

4.52 

0.678 

7  76  GSL 

415049 

8.75 

1.3125 

14.49  GSL 

415057 

15.74 

2  361 

26  15  GSL 

415065 

30.60 

4.59 

46.24  GSL 

415073 

0.83 

0.1245 

1.36 

352489 

1.38 

0.207 

2.37 

352527 

0.98 

0.147 

2.01 

379670 

4.72 

0.708 

8.38  POM 

044709 

1.00 

0.15 

1  67  GSL 

352462 

1.44 

0.216 

2.59  GSL 

415111 

2.63 

0.3945 

4.70  GSL 

415138 

4.95 

0.7425 

9.04  GSL 

488186 

2.50 

0.375 

4.53 

379654 

1.10 

0.165 

2.09 

352470 

1.20 

0.18 

1.93 

237752 

0.94 

0.141 

1.57 

395838 

0.73 

0.1095 

1.44 

395811 

2.40 

0.36 

4.44  GSL 

415146 

4.59 

0.6885 

8.38  GSL 

415154 

8.83 

1.3245 

13.41  GSL 

488097 

1.38 

0.207 

2.20 

385735 

1.10 

0.165 

1.75 

111899 

0.52 

1.17 

488100 

1.39 

1.83 

415189 

4.02 

0.603 

5.69 

395846 

1.50 

0.225 

2.85  GSL 

044725 

2.50 

0.375 

4.23  GSL 

044733 

0.99 

1.45  GSL 

488127 

1.10 

1.75 

488135 

1.54 

0.231 

2.83 

379700 

0.35 

0.0525 

0.77 

414859 

1.60 

0.24 

2.19 

372048 

0.44 

0.066 

1.36 

488143 

0  94 

0.141 

1.94 

488151 

2.57 

0.3855 

4.75 

414964 

1.39 

0.2085 

2.52 

352535 

1.49 

0.2235 

2.85 

352772 

1.49 

0.2235 

2.85 

352799 

0.97 

0.1455 

2.36 

414832 

0.73 

0.1095 

1.60 

488178 

1.53 

0.2295 

3.24 

376191 

0.97 

0.1455 

2.36 

414670 

2.09 

0.3135 

4.31 

415227 

242 

0J63 

5.17 

415235 

1.28 

0.192 

2.74 

415219 

0.97 

0.1455 

2.36 

414719 

2.40 

0.36 

5.15 

415197 

3.20 

0.48 

5.86 

415200 

0.38 

0.057 

0  76 

378682 

2.03 

0.3045 

3.76 

488194 

1.60 

0.24 

3.56 

414743 

1.52 

0.228 

3.10 

352748 

1.10 

0.165 

2.16  GSL 

443603 

0.35 

0.0525 

0.77 

488208 

0.67 

0.1005 

1.51 

414972 

2.42 

0.363 

5.17 

352721 

1.75 

0.2625 

3.12  GSL 

488216 

3.03 

0.4545 

5.00  GSL 

414921 

2.47 

0.3705 

4.99 

488224 

1.60 

0.24 

2.64 

372064 

1.60 

0.24 

.3.56 

415006 

1.10 

0.165 

2.66 

414956 

2.63 

0.3945 

4.65 

443581 

0.57 

0.0855 

1.31 

488240 

0.73 

0. 1095 

1.57 

352616 

1.53 

0.2295 

2-85 

352659 

0  80 

0.12 

1  93 

414751 

0.52 

0.078 

1.20 

488267 

0.73 

0.1095 

1.57 

042811 

1.25 

0.1875 

2.37 

395781 

2.50 

0.375 

4.23 

395803 

1.32 

0.198 

2.41 

488119 

0.35 

0.0525 

0.77 

443638 
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CELESTE  (Ravina) 
effective  May  1 
blistercard 
hair  decorations 
barrettes 
bamboo  filigree 

912130 
wood  oval  912127 
barslide  grip  9121% 
912197 
covered  elastic  band 
bow  plain  912142 
velvet  912143 
clip  spring 

bow  velvet  912219 
hair  grips 
bow  plain  912161 
polka-do! 

912160 
velvet  912149 
hairslides 
bow  velvet  912144 
floral  912156 
ring  pattem912121 
with  hinge  912125 
ponytail  band  floral 
912158 
ponylail  holders 
gill  bobbles 

912102 
912103 

sidecombs 
3{ins  912195 
coronet  912206  &  91 
floral  single 

912154 
half  round-lop 

912211 
plain  bar  top  912207 
rectangular  8cms. 
crystal  912218 
simulated  shell  912217 
wide  toothed  912162 
multicard  hair  decorations 
barrette  junior  3  ring 
wood  effect  922133 
922146 
oval  922147 
barslide  gold  922150 

grip  922155 

silver  922151 

beedibands  elasticated 
imitation  pearl 

922153 

wooden  3  row 

922152 

clip  spring 
bow  velvet  922172 

covered  elastic  bands 
ponylail  bows 

assorted  922102 

check 
922100 

velvet 
922130 


padded 


5.91dz 
3.13dz 
2.57dz 
2.51dz 

2.37dz 
2.51dz 


0.886dz 
0.469dz 
0.385dz 
0.376dz 

0.355dz 
0.376dz 


0.85 
0.45 
0.36 
0.36 

0.34 
0.36 


2.78dz  0.41 7dz  0.40 
2.37dz     0.355dz  0.34 


2.37dz 
2.51dz 

4.18dz 
3.13dz 
2.37dz 
2.65dz 


0.355dz 
0.376dz 

0.627dz 
0.469dz 
0.355dz 
0.397dz 


0.34 
0.36 

0.60 
0.45 
0.34 
0.38 


3.82dz     0.573dz  0.55 


1.81dz 
3.48dz 

2.51dz 
2212 


0.271dz 
0.522dz 


0.26 
0.50 


0.376dz  0.36 


3.82dz 

0.573dz 

0.55 

2.51dz 

0.376dz 

0.36 

&  912213 

I.81dz 

0.271dz 

0.26 

2.09dz 

0.313dz 

0.30 

&  91219 
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2.09dz 

0.313dz 

0.30 

2.78dz 

0.417dz 

0.40 

3.13dz 

0.469dz 

0.45 

2.51 

0.3765 

0.18 

(2dz) 

(2dz) 

2.51 

0.3765 

0.18 

(2dz) 

(2dz) 

2.51 

0.3765 

0.18 

(2dz) 

(2dz) 

hairgrips 
animal 


922124 


bow  gingham  check 
922140 

plain  922142 

polka  dot 

922141 

velvet  922143 

fancy  end  922120 

nylon  animal  922169 

hairslides 
bow  velvet  922101 


floral 


922137 


metal  with  hinge 

922111 

ring  pattern  922108 
shell  922107 

ponytail  band  floral 

922139 

ponytail  holders 
gilt  bobbles 
adult  922103 


4.03 

0.6045 

0.29 

(2dz) 

(2dz) 

3.62 

0.543 

0.26 

(2dz) 

(2dz) 

2.78 

0.417 

0.20 

<2dz) 

(2dz) 

2.37 

0.3555 

0.17 

(2dz) 

(2dz) 

2.37 

0.3555 

0.17 

(2dz) 

(2dz) 

2.51 

0T3765 

0.18 

(2dz) 

(2dz) 

2.51 

0.3765 

0.18 

(2dz) 

(2dz) 

2.37 

0.3555 

0.17 

(2dz) 

(2dz) 

2.37 

0.3555 

0.17 

(2dz) 

(2dz) 

2.37 

0.3555 

0.17 

(2dz) 

(2dz) 

2.51 

0.3765 

0. 18 

(2dz) 

(2dz) 

2.09 

0.3135 

0.15 

(2dz) 

(2dz) 

2.37 

0.3555 

0.17 

(2dz) 

(2dz) 

4.18 

0.627 

0.30 

(2dz) 

(2dz) 

6.26 

0.939 

0.45 

(2dz) 

(2dz) 

2.65 

0.3975 

0.19 

(2dz) 

(2dz) 

2.37 

0.3555 

0.17 

(2dz) 

(2dz) 

2.09 

0.3135 

0.15 

(2dz) 

(2dz) 

7.64 

1.146 

0.55 

(2dz) 

(2dz) 

3.62 

0.543 

0.26 

(2dz) 

(2dz) 

153427 
233994 
075361 
075396 

054550 
180130 

381233 

207500 

207497 
180963 

055514 
203009 
242411 
375756 

203017 


234117 
462942 

075353 

d 

393703  i 
097349 


428655 
394068 


228915 
075426 
075442 
153001 

077445 

153028 


077410 
077399 
350699 i 

333972 
333964 
208027 
125210 


298069 
333603 

300772 
228257 
130230 
381209 i 

333980 
292168 

37131? 
368067 
337811 

292176 
153958 


922105 
922123 


twin  bobbles 
glass  effect922117 

wood  beads 

922116 

owl  design  nylon 

922168 


2.22 
(2dz) 
2.22 
(2dz) 

2.09 
(2dz) 

2.09 
(2dz) 


side  combs 
3}ins  922160 
curved  bar  top 

922158 
922159 
floral  single  922135 
half  round  top 

922128 
922157 
rectangular  8cms. 

crystal  922170 
simulated  shell  922171 
wide  toothed  922144 
922145 
922156 
CERTO   (General  Foods) 
bottle 

CETAVLON   (Imperial  Chemical) 


2.37 
(2dz) 


0.333 
(2dz) 
0.333 
(2dz) 

0.3135 
(2dz) 

0.3135 
(2dz) 

0.3555 
(2dz) 


0.16 
0.16 

0.15 

0.15 

0.17 


2.51dz    0.376dz  0.36 


3.89dz 
4.59dz 
3.82dz 

2.22dz 
2.51dz 

2.09dz 
1.81dz 
2.92dz 
3.89dz 
4.59dz 


0.583dz 
0.688dz 
0.573dz 

0.333dz 
0.376dz 

0.313dz 
0.271dz 
0.438dz 
0.583dz 
0.688dz 


solution 


CETIPRIN  (KabiVitrum) 
effective  May  1 
tablets  lOOmg  '  50 

250 
500 

200mg  50 
250 

CHAPPIE    (Pedigree  Petfoods) 
effective  May  5 

large 


2.32 
9.04 


2.80 
12.35 
22.30 
5.55 
22.30 


0.348 
1.356 


0.42 

1.8525 

3.345 

0.8325 

3.345 


0.56 
0.66 
0.55 

0.32 
0.36 

0.30 
0.26 
0.42 
0.56 
0.66 

0.381 

4.00 
15.60 


POM 
POM 
POM 
POM 
POM 


7.77 
(48) 
3.62dz 


1.1655 
(48) 
0.543dz 


giant 

CHARLES  OF  THE  RITZ   (Charles  of  the  RTtz) 
Ritz 

instant  lashbuilder 
brown  &  black  1  77       0  2655 

CHEKWATE   (Beecham  Foods) 
orange,  lemon,  lime, 
grapefruit  4.14dz 
CHILVAX    (British  Chemotheutic) 
effective  May  1 
pine  baths  1.57dz 
tablets  50  5.48dz 

CHRISTY  (Christy) 
effective  April  14 
face  pack 
lanoline  sachet  3 


0.24 
0.441 


0.621dz 


0.235dz 
0.822dz 


CINDICO  (Cindico) 
bib  pelican 
senior 
Bouncer 
Bouncette 
bouncing  cradle 

de  luxe 
cadet  seat 
stand 

seat  &  stand 
carry-cot  restraint 

harness 

Cindicape 

Cindipin  baby's  rattle 
CLAIROL  (Bristol-Myers) 
effective  April  28 
Nice  N'Easy  hair  colour 
electrical  appliances 
3-way  hairsetter  de 

luxe 

Crazy  Curl  wand  CK2 
1200  hairdryer 
CLAROX  (Kalium) 
water  purifier  lOoz 
igal 
Igal 

tablets 

CLEESOL   (Harris,  Philip) 


250ml 
500ml 

CO-BET ALOC  (Astra) 
effective  May  1 
tablets  100 
COLDREX   (Sterling  Health) 

effective  May  1 


1.89 
(Idz) 


0.2835 
(ydz) 


0.20  GSL 
0  .70  P 


0.54 


cough  syrup 
nasal  spray 
tablets 


55ml 

12 
24 
20 


throat  lozenges 
COLESTID  (Upjohn) 
effective  May  1 

250g 
30  x  5g 


0.31 

1.00 

0.15 

6.50 

0.975 

12.95 

1.9425 

4.50 

0.675 

5.95 

0.8925 

6.30 

0.945 

6.30 

0.945 

12.40 

1.86 

4.95 

0.7425 

2.20 

0.28 

6.042 

0.986 

0.1479 

18.23 

2.7345 

9.29 

1.3935 

10.40 

1.56 

0.43 

0.0645 

1.90 

0.285 

3.15 

0.4725 

0.30 

0.045 

1.725 

0.2587 

Agrochemicals) 

7.80 

1.17 

(10) 

(10) 

11.47 

1.7205 

(10) 

(10) 

17.98 

2.697 

3.925dz 

0.588dz 

4.675dz 

0.701dz 

4.59dz 

0.688dz 

7.265dz 

1  089dz 

3.51dz 

0.526dz 

1.60  t 


0.75 
3.28 
5.44 
0.52 

2.97) 

1.35 
1.98 


15.82 
10.24 


2.373 
1.536 


POM 


0.47  GSL 
0.56  P 
0.55  GSL 
0.87  GSL 
0.42  GSL 


POM 
POM 


153982 
011231 

130206 

047856 

365 122 i 

292265 

239801 
269719 
267074 

048429 
160466 

381217i 

381225 

359211 

021709 

160474 

318620 

388483  i 
388491 


046663 
046671 


229164 
229369 


047643 
047651 


077003 
049123 


049271 
049301  i 


497193 


052515 
134724 
052523 
052531 
052558 
131814 
160563 
279021 
325791 

356182 
349305 
349313 


052981 

480118 
294322 
233323 

053163 
053171 
053198 
053201 

053414 

379867  i 

363286 


386022 


449792 
318507 
054623 
054631 
449784 


272426 
284033 
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COLGATE  (Colgate-Palmolive) 
effective  May  5 
plus  MFP  fluoride 


standard 

12.70 

1.905 

0.38} 

054658 

(48) 

(48) 

large  50cc 

14.35 

2.1525 

0.58 

054666 

(36) 

(36) 

extra  large  85cc 

13.19 

1.9785 

0.80 

054674 

(2dz) 

(2dz) 

family  125cc 

16.49 

2.4735 

1.00 

054682 

(2dz) 

(2dz) 

COLLO-CAL  D  (C-Vet) 

oral  100ml 

10.50dz 

1.575dz 

1.51  P 

082961 

500ml 

16.00 

2.40 

4  .60  P 

082988 

(}dz) 

(Idz) 

21 

9.50 

1.425 

16.39  P 

221104 

COLLOVET  (C-Vet) 

6  x  500ml 

12.00 

1.80 

20.70  PML 

092606 

21 

8.00 

1.20 

13.80  PML 

054933 

COLOMYCIN  (Pharmax) 

effective  May  1 

injection  500,000  units 

10 

8.54 

1.281 

!4.73  POM 

055050 

1,000,000  units  10 

12.36 

1.854 

21.32  POM 

055069 

sterile  powder  lg 
5g 

13.38 

2.007 

23.08  POM 

055077 

65.31 

9.7965 

112.67  POM 

055085 

syrup  powder  for  80ml 

2.04 

0.306 

3.53  POM 

055093 

tablets  1,500,000  units  50 

46.80 

7.02 

80.73  POM 

055131 

COMPRESSANA   (Personal  Supports) 
non-rubber  hosiery 
below  knee  stocking  4.95 
CONTACTACLEAN  (Contactasol) 
cleaning  solution      20ml  0.76 
CONTACTASOAK  (Contactasol) 
contact  lens  soaking 
solution  120ml  0.83 

CONTACTASOL  (Contactasol) 
Cavalier         (hard  lens)  3.26 
(soft  lens)  3.89 
courtesy  pack  (hard  lens)  1.82 
(soft  lens)  1.76 

hard  lens 
contact  lens  wetting 

solution  60ml  0.88 

Contessa  1.00 
Lenset  de  luxe  2.00 
Montana  4.13 
patient  kit  4.22 
pocket  1.60 
Tristar  1.19 
pouchette  2.40 
Viscount  1.00 
zipper  3.82 
soft  lens 
Hydroset  3.24 
Nova  1.71 
pouchette  2.62 
Regal  4.85 
CONTAC  400  (Menley  &  James) 

24  14.472dz 
CONTIQUE.   (Burton  Paxsons) 
hard  lens  solution 
cleaning  1.14 
COOLTAN  (Court) 
(distributors  De  Witt) 
sundowner  120ml  11.30dz 

COOPER   (Cooper  Agricultural) 
veterinary 

border  winter  dip  lgal 

5gal  ... 
40gal 

marking  fluid  (all  colours) 


(thick  grade)  lgal 
milkstone  remover  51 
tick  dip  (B.H.C.)  51 
cattle  drencher,  drenching  kit 
fly  strip,  fluke  drencher, 
formalin  5gal,  M.D  dusting 
dip  101b,  P.T.Z.  drenching 
gund,  &  varidoser 
COOPERS  (Wellcome) 
effective  April  1 
aerosols 
flykiller  safe  near  food 
Freshaire 
bouquet  lavender  & 
pine 

COPAL  (Photax) 

entire  entry 
CORGARD  (Squibb) 
effective  May  2 
tablets  40mg  100 
80mg  100 
CORNUCRESCINE  (Cowie) 
effective  April  14 
hoof  ointment  small 
medium 
large 

COTAZYM  (Organon) 
effective  May  1 
capsules  100 
COTAZYM  B  (Organon) 
effective  May  1 
tablets  120 


10.71 
15.75 


9.00dz 
20.35dz 
7.00 


4.16 


0.7425 
0.114 


8.50 
1.09 


242470  i 
096938 


Switzerland 
presentation  box 
CRAVACHE 
(distributor  Houbigant) 

after  shave  60ml      4.14  0.621 

120ml      6.08  0.912 
sizes  56cc  &  112cc 
eau  de  toilette        60ml      6.63       0  9945 
120ml     11.05  1.6575 
240ml     14.92  2.238 
480ml     19.34  2.901 
sizes  56cc,  112cc,  220cc,  &  440cc 
CREAM  E45   (Crookes  Anestan) 
effective  April  1 
cream  50g  3.13dz 

500g  11.52dz 
CRESCORMON  (KabiVitrum) 
effective  May  1 
human  growth  hormone 

4in  single  vial  24.80 
CROOKES   (Crookes  Labs) 
CROOKES   (Crookes  Anestan) 
effective  April  1 
halibut  liver  oil 

capsules  100      4.31dz     0  646dz 

wheat  germ  oil  capsules 
100 

CRUSHA   (Rayner  Burgess) 
effective  April  14 
milk  shake  syrups  6|oz 
C-THRU  (Optimedic) 
effective  April  1 
contact  lens  solutions 
hard  lens 


7.00 


7.50 
11.00 

12.00 
20.00 
27.00 
35.00 


0.469dz 
1.728dz 


3.72 


7.58dz  1.137dz 


0.45  GSL 
1.66  GSL 


POM 


0.62  GSL 
1.09  GSL 


2.52dz     0.378dz  0.30 


1.695dz  1.49 


10.52  PML 
46.24  PML 
314.64  PML 

7.97 
8.11 
9.05 

29.56  PML 


448389 


493139 
493147  . 
493155 

057339 
057347 
122564 
140317 


CUPAL  (Cupal) 
bismuthated  magnesium  ovals 
36 


bottles 
pastilles 
Gees  linctus  cartons 
CUPRINOL  (Cuprinol) 
woodworm  killer  125ml 
500ml 
II 
2.51 
51 

CURITY  SNUGGLERS   (Colgate  Pamloi 
disposable  nappies 
super  daytime  12 
newborn  12 


2.80dz    0.364dz      0J7  GSL 


3.48dz     0.452dz      0.46  PCDI 


1.04 
2.16 
3.28 
6.38 
9.68 


ive) 


18.40dz 
14.77 
(16) 


5.05dz  0.757dz  0.65 
4.32dz     0.648dz  0.55 


1.6065  18.48  POM 
2.3625  27.17jPOM 


1.35dz 

3.052dz 

1.05 


0.624 


GSL 
GSL 
GSL 


7.17  P 


4.96 


COW  AND  GATE   (Cow  &  Gate) 

babycereais 
CRABTREE  &  EVELYN 

guest  soap 

Monpelas  France 
traditional  series 


0.744        8.55  P 
(Crabtree  &  Evelyn) 


2.25 
2.55 


056804 
056855 


439800 
224561 


058297 
058300 
058319 


059668 
059676 

d 

210439i 
210455 


newborn  pack  of  15 
CUXSON  GERRARD   (Cuxson  Gerrard) 
cellulose  tissue  BPC500g       1.34  0.201 
wadding  BPC  500g 
effective  April  14 
finger  stalls 
Supertex  auto-yie 
small 
medium 
large 

extra  large 
thumb 
tie-on 
small,  medium 
large 

extra  large 
thumb 
C-VET  (C-Vet) 
Acetade  1.21 

Acetade  1 1 

antiscour  powder  (vet.)  lOOg  &  lk  size 
Copacobal  1.21 

11  15.00 

FVR-C  vaccine  (vet) 

5  courses  18.00 
20  courses  66.00 

10  courses 
multi-vitamin  injection  (vet) 

100ml  28  50dz 
obstetric  cream  (vet.)  250ml  &  1.21 
veterinary  iodine  solution  500ml  &  21 


1.76 
1.06 


2.31 


2.25 


2.70 
9.90 


25. 87  f  PML 

31.05  POM 
113.85  POM 


210447 


061433 i 
061441 

d 

061468 i 
061476 
061484 
061492 


080578 
080586 

453463 

c 

i 

094870 
062421 

062596 


0.1245 

1.20 

056073 

soaking/cleaning 

110ml 

0.78 

0.117 

1.35 

201146 

0.489 

4.69 

139939 

wetting 

70ml 

0.86 

0.129 

1.35 

'  201138 

soft  lens 

0.5835 

5.59 

139947 

cleaning 

70ml 

0.86 

0.129 

1.35 

208469 

0.273 

148962 

rinsing 

ilOml 

0.78 

0.117 

1.35 

208248 

0.264 

148989 

storage 
soft/hard 

110ml 

0.86 

0.129 

1.35 

208221 

re-wetting 

15ml 

0.82 

0.123 

1.35 

201154 

0.132 

1.26 

056103 

CULMAK  (Culmak) 

0.15 

1.44 

139858 

effective  May  1 

0.30 

2.87 

139890 

shaving  accessories 

0.6195 

5.93 

140112 

bowl 

7046 

9.00dz 

1.35dz 

1.30 

083275 

0.633 

6.06 

139963 

bowl  &  brush 

7047 

19.08dz 

2.862dz 

2.75 

083283 

0.24 

2.30 

140090 

set 

7049 

25.00dz 

3.75dz 

3.59 

246697 

0.1785 

1.71 

139874 

soap 

7045 

4.92dz 

0.738dz 

0.70 

083291 

0.36 

3.73 

148954 

shaving  brushes 

0.15 

1.44 

139866 

No.  30 

36.12dz 

5.418dz 

5.20 

063959 

0.573 

5.49 

139955 

No.  50 

74.04dz 

1 1 . 106dz 

10.65 

412244 

4.66 

091340 

50/50 

31.92dz 

4.788dz 

4.59 

063916 

0.486 

Chum 

12.12dz 

1.818dz 

1.75 

063878 

0.2565 

2.46 

326119 

Junior 

8.04dz 

1.206dz 

1.15 

063843 

0.393 

4.01 

148970 

Major 

8.76dz 

1.314dz 

1.25 

031178 

0.7275 

6.99 

140120 

Plus 

15.96dz 

2.394dz 

2.30 

063908 

Prince 

35.88dz 

5.382dz 

5.15 

063932 

2.17dz 

1.85  P 

058629  i 

Senior 

13.08dz 

1.962dz 

1.89 

063886 

Spartan 

7.32dz 

1.098dz 

1.05 

063835 

Vega 

8.76dz 

1.314dz 

1.25 

031186 

0.171 

1.73 

193127 

brush  set  5/6 

34.73dz 

5.209dz 

4.99 

083267 

064521 

064890 

064963 
065013 
065005 
064998 
065021 


238481 i 
378585 


338621 


0.74 

0.111 

1.28 

338648 

1.45dz 

0.217dz 

0.21 

459062 

1.45dz 

0.217dz 

0.21 

459070 

1.45dz 

0.217dz 

0.21 

366013 

1.45dz 

0.217dz 

0.21 

366021 

1.45dz 

0.217dz 

0.21 

366048 

1.14dz 

0.171dz 

0.16 

366056 

1.14dz 

0.171dz 

0.16 

152919 

1.14dz 

0.171dz 

0.16 

366064 

1.14dz 

0.171dz 

0.16 

366072 

2  50 

0.375 

4.31  PML 

082910 

4.275dz      4.10  PML 


d 
d 

220825 i 


311847 
315702 


083062 
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vitamin  A  injection  (vet.) 

50ml     24.00dz  3.60dz 
vitamin  B12  (vet.)  injection 

I000/.:g/ml          50ml     26.00dz  3.90dz 


250Ag/ml 
CYCLOSAN 


50ml  17.00dz  2.55dz 
(May  &  Baker  Agrochemicals) 


4oz 


8oz 


lib  size 

CYKLOKAPRON  (KabiVitrum) 
effective  May  1 
injection  O.lmg/ml  6  x 
5ml 

tablets  0.5g  50 
CYTOSAR  (Upjohn) 
effective  May  1 
freeze  dried  powder 
lOOmg  with  diluent 
DAFFODIL  (Modo) 
effective  April  14 
facial  tissues 
regular 


mansize 

household 

twin  pack 
toilet  tissues 

twin  pack 

four  pack 

six  pack 

giant  twin  pack 

fout  pack 

DARIN'S   (LRC  Products) 
effective  May  5 
bitter,  extra  strong  bitter, 
lager  &  Pils  type  kits 

DALACIN  C  (Upjohn) 
effective  May  1 
capsules  75mg  16 
100 

150mg  16 
100 
500 

paediatric  granules 

to  make  100ml 
phosphate  injection  2ml  5 
4ml  5 

JALMANE  (Roche) 
effective  May  1 
capsules  15mg  100 
500 

30mg  100 
500 

►ANERAL-SA  (Hoechst) 
effective  May  5 
tablets  50 
'AONIL  (Hoechst) 
effective  May  5 
tablets  5mg  100 
500 

EAKIN'S  (Deakin) 
cough  &  cold  healer 

100ml 
200ml 

inflamation  remedy  100ml 
200ml 


6.13 
(10) 
8.13 
(10) 


0.9195 
(10) 

1.2195 
(10) 


3.45  PML 

174  PML 
2.44}PML 

1.06 

1.40 


6.85 

1.0275 

POM 

8.55 

1.2825 

POM 

3.60 

0.54 

POM 

8.18 

1.227 

(2dz) 

(2dz) 

9.65 

1.4475 

(2dz) 

(2dz) 

5.81dz 

0.871dz 

5.04 

0.756 

(Hdz) 

(Hdz) 

4.97 

0.7455 

(9) 

(9) 

4.97 

0.7455 

f-LH7i 

(ydz) 

6.60 

0.99 

(Hdz) 

(ljdz) 

6.53 

0.9795 

(9) 

(9) 

12.71 

1.9065 

2.95 

(}dz) 

(idz) 

1.82 

0.273 

POM 

10.81 

1.6215 

POM 

3.35 

0.5025 

POM 

20.16 

3.024 

POM 

99.61 

14.9415 

POM 

3.04 

0.456 

POM 

9.31 

1.3965 

POM 

17.36 

2.604 

POM 

5.60 

0.84 

POM 

22.41 

3.3615 

POM 

7.47 

1.1205 

POM 

29.89 

4.4835 

POM 

3.95 

0.5925 

6.81 

P 

9.64 

1.446 

16.63 

POM 

48.11 

7.2165 

82.99 

POM 

2.92dz 

0.438dz 

0.40 

GSL 

(Organon) 


ECA-DURABOLIN 

effective  May  1 
ampoules  25mg 
50mg 
lOOmg 
Orgaject  syringe 
25mg 
50mg 
3CLINAX  (Roche) 

effective  May  1 
tablets  lOmg 

20mg 


iCODERM  (Merck) 
entire  entry 

XROSA   (Sterling  Health) 

effective  May  1 
ose  hip  syrup  170ml 
340ml 
510ml 

with  blackcurrant  170ml 
with  orange  170ml 
340ml 
iinior  vitamin  C  tablets 
50 

LEN   (International  Lai 
enture  fixative 
powder 

NMAN  (Denman) 

effective  April  1 
rushes 

Dl 

D3 

D3RL 
D3TL 


4.59dz 
2.92dz 
4.59dz 


0.688dz 
0.438dz 
0.688dz 


0.63  GSL 
0.40  GSL 
0.63  GSL 


3 

5.02 

0.753 

8.65 

3 

9.66 

1.449 

16.66 

3 

19.14 

2.871 

33.53 

1 

1.80 

0.27 

3.10 

1 

3.41 

0.5115 

5.88 

100 

3.20 

0.48 

500 

13.13 

1  9695 

100 

4.63 

0.6945 

500 

19.05 

2.8575 

POM 
POM 
POM 
POM 


3.84dz 

0.576dz 

0.46 

7.0Idz 

1.051dz 

0.84 

9.43dz 

1.414dz 

1.13 

4.255dz 

0.638dz 

0.51 

3.84dz 

0.576dz 

0.46 

7.01dz 

1.051dz 

0.84 

3.17dz 

0.475dz 

0.38 

0.3884    0.0582  0.67 


4.95dz 
10.72dz 
11.26dz 
11.26dz 


0.742dz 
1.608dz 
1.689dz 
1.689dz 


0.71 
1.54 
1.62 
1.62 


083054 


062405 
062413 


067024 
067032 


453447 
453455 


067385 

479950 
479969 

479977 
479934 
252565 
479942 
176907 
362298 

413054 


067504 
067512 
067539 
067547 
067555 

067563 
229377 
229970 


395749 
395757 
395765 
395773 


068292 


068802 
068810 


069531 
069558 
069566 
069574 


069760 
069787 
134279 

069809 
069825 


069949 
069957 
069965 
069973 


070572 
070580 
070599 
432164 
432148 
070580 

381454 


348368 


382264 
382256 
1 25059 i 
268275 


D4  I5.73dz  2.359dz 

D4RL  16.52dz  2.478dz 

D4TL  16.52dz  2.478dz 

D5  20.09dz  3.013dz 

D6  2.17dz  0.325dz 

D14  7.7idz  1.156dz 

D14RL  81.00dz  12.15dz 

D14TL  8.10dz  1.215dz 

D143  8.87dz  1.33dz 

D1431  g.87dz  1.33dz 

D24  i.66dz  0.249dz 

D27  2.80dz  0.42dz 

D31  10.72dz  1.608dz 

D33  3  76dz  0.564dz 

D36  6.70dz  1.005dz 

D36ND  23.27dz  3.49dz 

D36S  31.37dz  4.705dz 

D37  6.70dz  I.005dz 

D40  I2.00dz  1.80dz 

D41  15.73dz  2.359dz 

D51  25.40dz  3.81dz 

D52  25.40dz  3.81dz 

D53  25.40dz  3.81dz 

D54  25.40dz  3.81dz 
replacement  pin  packs 

Dill  5.37dz  0.805dz 

D112  53.70dz  8.055dz 

Dl  13  53.70dz  8.055dz 
combs 

Al  1.76dz  0.264dz 

D10  l.55dz  0.232dz 

Dll  1.28dz  0.192dz 

D12  2.49dz  0.373dz 

D16  1.28dz  0.192dz 

brush  &  pan  set  K35  40.27dz  6.04dz 

corn  eraser  D34  3.16dz  0.474dz 
DEPO-MEDRONE  (Upjohn) 
effective  May  1 
i/c  vials  40mg/ml 
lml 


2ml 
5ml 


single 

6 

single 

6 

single 
6 

2ml 


1.78 
10.57 
3.20 
19.07 
7.15 
42.73 
3.20 


syringe 

DERMEPIL   (Hershman,  Give) 
low  temperature  beeswax 
depilatory  2  70 

DETTOL   (Reckitt  &  Colman) 

51  58.88dz 
DEVONCARE  (Devoncare) 
effective  April  1 
bath'n  shower  cap 

00  3005 


00  3007 

bourdoir  cap      00  3000 


combs 
comb-out 

large 
dressing 

dust 

family  pack 
pocket 


00  0836 
00  0837 
00  0834 

00  0838 
00  0833 

00  0831 


stainless  metal 

00  0810,  00  0812 


styling 
tail 

teasing 

hairbands 
slim  lin 

wide  2in 


00  0832 
00  0830 
00  0816 


00  2116 
00  2156 


hair  grips 

00  7246,  00  7266 


00  7216, 


00  7226 
00  7236 


00  7366,00  7356 

untipped  40  7246 

40  7266 

decorated  00  1608 
00  1636 
00  1637 
00  1639 
00  1640 
00  1651 
00  1652,  00  1653 

00  1654 
00  1656 
00  1658 

hair  nets 
invisible  bylonOO  2000 


roller 
slumber 


00  2020 
00  2010 


3.24 
(}dz) 
2.29 
(|dz) 
3.00 
(ydz) 

2.1Idz 
2.46dz 
3.66 
(2dz) 
1.55dz 
4.22 
(2dz) 
4.23 
(36) 

2.53dz 
6.75 
(36) 
4.23 
(36) 
3.38 
(2dz) 

4.64 
(2dz) 

5.36 
(2dz) 

5.91 
(36) 

5.91 
(36) 
6.75 
(36) 

9.30 

(36) 

1.83dz 

1.83dz 

1.83dz 

i.83dz 

2.11dz 

2.39dz 

1.83dz 
1.83dz 
1.83dz 

4.02 

(36) 

3.52 
(2dz) 

2.68 
(2dz) 


0.267 
1.5855 
0.48 
2.8605 
1.0725 
6.4095 
0.48 


0.405 
8.832dz 


0.486 

(idz) 

0.3435 

(}dz) 

0.45 

(ydz) 

0.316dz 
0.369dz 
0.549 
(2dz) 
0.232dz 
0.633 
(2dz) 
0.6345 
(36) 

0.379dz 
1.0125 

(36) 
0.6345 

(36) 
0.507 
(2dz) 


0.696 
(2dz) 
0.804 
(2dz) 

0.8865 
(36) 

0.8865 

(36) 
1.0125 

(36) 

1.395 
(36) 
0.274dz 
0.274dz 
0.274dz 
0.274dz 
0.316dz 
0.358dz 

0.274dz 
0.274dz 
0.274dz 

0.603 
(36) 
0.528 
(2dz) 
0.402 
(2dz) 


2.26 
2.37 
2.37 
2.89 
0.31 
1.11 
1.16 
1.16 
1.28 
1.28 
0.24 
0.40 
1.54 
0.54 
0.96 
3.35 
4.51 
0.96 
1.73 
2.26 
3.65 
3.65 
3.65 
3.65 

0.77 
0.77 
0.77 

0.25 
0.23 
0.19 
0.36 
0.19 
5.79 
0.46 


POM 
POM 
POM 
•POM 
POM 
POM 
POM 


4.85 

6.76  GSL 

0.92 
0.65 
0.85 


0.30 
0.35 
0.26 

0.22 
0.30 

0.20 


0.36 
0.32 

0.20 

0.24 

0.33 
0.38 

0.28 

0.28 
0.32 

0.44 

0.26 
0.26 
0.26 
0.26 
0.30 
0.34 

0.26 
0.26 
0.26 

0.19 

0.25 

0.19 


382272 

140902 i 

268283 

382280 

112410 

382299 

185981  i 

282049 

118621i 

051721 

382213 

382221 

149950 

382248 

393916 

140805 

47101 1 

140791 

227307 

153389 

097527 

112380 

296260 

1 24567 i 

051748 
21 1850  i 
220531 

099198 
382302 
420999 
179426 
382310 
268267 
382329 


071404 
265411 
071412 
265446 
071390 
274488 
469327 

i 

388475 
486590 


373621 
304298 
373648 


373494 
459372 
373508 

459364 
430749 

373516 


373524 
373532 

373540 

140538 

424552 
424595 

373672 

437301 
373680 

373702 

215007 
051314 
051322 
051497 
051330 
424617i 

424684 
424692 
431923 

373710 

373729 

373737 
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triangular 

00  2030 

4  22dz 

0  fXKAi 

U  ,VJ JUL 

0  60 

373745 

hair  pins 

tipped  and  untipped 

5  91 

0  8865 

0 

^73753 

\JO) 

hair  rollers  and 

perm  curlers 

00  0678.  00  0679 

7  1\ 

V.JJHJ 

U.  Jo 

1 OUJ JO 

\  ™) 

dream  00  0655,  00  0656 

2  68dz 

0  38 

180599 

foam  00,0646-47^18 

2  35 

0  3525 

0  40 

180572 

( iu; 

magic  mesh  with  brush 

00  0620,  00  0621 

00  0622,  00  0623 

00  0624,  00  0625 

3  16 

0  474 

0  54 

373796 

no^ 

(10) 

snap-on  00  0630 

00  0631, 

00  0632 

2  64 

0  396 

0  45 

373834 

whitl  00  0650  ,  00  0651 

3  38dz 

0  507dz 

0  48 

373850 

wonder  00  0606 

00  0607,  00  0608, 

00  0609 

2  35 

0  3525 

0  40 

18052 1 

noi 

hair  slides 

band 

00  1530 

2  82 

0  423 

0  20 

44609^ 

OAi\ 
\LQZ) 

(2dz) 

barette  bobby  pins 

00  1611 

2  68dz 

U.'+U  ZUZ 

0  38 

215899 

coloured 

00  1641 

2  1 1  dz 

0  316dz 

0  30 

447935 

disney 

00  1633 

2  96dz 

0  4^ 

1 80483 

duotine  curlclips  00 

1643 

2  96dz 

fl  AAA  A 

0  42 

455^88 

floral  or  abstract 

medium  laminated 

00  1631, 

00  1632 

2  25dz 

0  337dz 

V.JC 

1 80467 

small 

nn  i^in 
UU  IOjU 

2  1  ldz 

0  316dz 

0  30 

loU'+^+U 

floral  ring 

n/i  i  A^to 

2  25dz 

0  337dz 

0  32 

UZDJUO 

gilt  metal 

00  160 1 

2  1  ldz 

0  3 16dz 

0  30 

1 7448-1 

medium 

nn  1 

UU  1622 

2  82dz 

0  423dz 

0  40 

0080/SO 

small 

UU  10UZ 

2  39dz 

0  358dz 

0  34 

1 745 1 3 

tiny 

00  1619 

2  04dz 

U.  JUOUt 

0  29 

007560 

UU / JOU 

gingham  bar 

00  1605 

2  25dz 

0  337dz 

0  32 

l  oo jZo 

ladybird 

UU  104Z 

2  82dz 

0  423dz 

0  40 

455261 

 IL1„J  1  

marlbled  bar 

00  1603 

2  25dz 

0  337dz 

0.32 

188190 

nickel  small 

UU  IOZj 

2  39dz 

0  358dz 

0  34 

008 10Q 
UUo I Uy 

onyx 

00  1661 

2  25dz 

0  ^37dz 

0  3~* 

455334 

pearl  &  shell 

UU  10j4, 

UU  lOJJ 

2  68dz 

0  407H7 
\)  ,LrJ  1\1Z 

0  38 

180505 

rainbow 

nn  i AAn 
uu  I oou 

2  68dz 

fl  407H7 

u.'+uzqz 

0  38 

455318 

shaped  shell 

U0  1604 

2  25dz 

0  337dz 

0  3"* 

21 1672 

shell  bar 

nn  i  m\A 
UU  1 6U4 

2  25dz 

0  337dz 

0  32 

188255 

slim  shell 

00  1615 

2  68dz 

0  407H7 

0.38 

234907 

slim  floral 

00  1616 

2  68 dz 

O  zin.7H7 
U.HVZUz 

0  38 

234915 

liny .  ring 

nn  icio 

00  1528 

2  35 

0  3525 

0  16 

327301 

\£J) 

make-up  cape 

HA  1AAA 

UO  JUOO 

3.70 

0  555 

1  05 

365238 

(jdz) 

(}dz) 

mirror  handbag 

00  5502 

5  36 

0  804 

0  38 

} 74040 

\LOL) 

pin  curl  clips 

double  prong 

00  0504 

2.53 

0  3795 

0.36 

374059 

C\fi\ 

\j\>) 

\jo) 

single  prong 

00  0506 

2  53 

0  3795 

0  36 

374067 

\JO) 

(36) 

stainless 

00  0505 

2  53dz 

0  ^79dz 

0  36 

374075 

sleepie 

00  0507 

7  si 

L.JJ 

0  3795 

0  36 

374083 

(JO) 

\JOf 

ponytail  slides 

bobble 

00  1007 

7  SA 

U.Jo  1 

fi  is 
U.  lo 

37AOQI 
J  l^\jy\ 

(ZOZJ 

HA7\ 

\LQZ) 

00  1600 

1  55dz 

0  232dz 

0  22 

2 1 498 1 

00  1614 

1  55dz 

0  232dz 

0  22 

36745 1 

ponytail  bands 

00  1003 

3  94 

0  591 

n  is 

374172 

\L\1L) 

00  1610 

2  25dz 

0  337dz 

0  3^ 

43 19^1 

tainhood 

00  5503 

3  18 

0  477 

0  15 

374229 

(36i 

VVUJ 

wu/ 

00  3002 

3  24 

0  486 

0  92 

373664 

(idz) 

(idz) 

roller  pins 

aluminium 

00  Q676 

5  91 

0  8865 

•J.  OOU  J 

0  28 

374237 

\JO) 

plastic 

00  0675 

4  65 

0  6975 

0.22 

437298 

(JO) 

(AO) 

safety  pins 

00  5500 

7  80 

1  1 7 

0  37 

431 1 17 

(JO) 

\jo) 

side  combs 

00  0805 

2  39dz 

0  358dz 

0  34 

374245 

coloured 

00  0800 

7  1QA-7 

u.  jjoaz 

0  34 

431 125 

floral 

00  1625 

4  86dz 

0  729dz 

0.69 

051470 

marbled  shell 

00  1626 

5  28dz 

0  792dz 

0  75 

05 1489 

modern 

00  0806 

4  08dz 

0  612dz 

0.58 

424609 

snappy  pins 

00  5501 

J  .0+ 

0  846 

0  40 

374253 

(laz) 

(2dz) 

styling  brushes 

combrush 

00  0851 

2  1  ldz 

0  316dz 

0  30 

374261 

combination  00  0881 

3  99 

0  5985 

0  68 

254657 

(luj 

cushion  quill 

00  0880 

3  58 

0  537 

0  61 

245755 

no^ 

cut'n'comb 

00  0884 

2  64 

0  396 

0  45 

327638 

noi 

V  1UJ 

noi 

flat 

00  0850 

j . oUQZ 

u.j /az 

0  54 

374288 

half  quill 

00  0882 

3  16 

0  474 

0  54 

268356 

MO^ 

handbag 

00  0854 

4  7 ldz 

fl  7D6H7 
U.  /UDOZ 

0  67 

374296 

professional 

00  0883 

3  99 

0  5985 

0  68 

268798 

(10) 

(IU) 

radial  bylon 

00  0885 

5  04 

0  756 

0  86 

327646 

( 1U) 

( 1UJ 

radial  quill 

00  0870 

3  05 

0  4575 

0.52 

245631 

(10) 

(10) 

smei  radial 

00  0853 

6.05dz 

0.907dz 

0.86 

374318 

tease 

00  0852 

3.  lOdz 

0.465dz 

0.44 

374326 

DEXCAFEX  (Guest) 
elective  April  I 


tablets 

3.90dz 

0.585dz 

0.58  GSL 

072990 

DIAMON  DEB   (LPB  Import  Distributors) 

ejjeclive  May  1 

nail  files 

4in 

0.80 

0.12 

1.38 

207772 

6in 

1.00 

0.15 

1.73 

209147 

Sin 

1.16 

0.174 

2.01 

209155 

foot  dresser 

1.50 

0.225 

2.60 

213853 

DICONAL  (Calmic) 

tablets  100 

4.22 

0.633 

7.28  POMCD 

073857 

DIJEX  (Boots) 

DIJEX   (Crookes  Anestan) 

effective  April  1 

liquid  250ml 

4.04dz 

0.606dz 

a  eft  p.ci 

074276 

21 

27.84dz 

4,176dz 

a  iu)  nit 

074284 

tablets  30 

2.43dz 

0.364dz 

0.35  GSL 

U  /4z92 

300 

20.40dz 

3.06dz 

074306 

DISPOS-A-GLOVE  (Arbrook) 

disposable  gloves 

petite,  small,  medium  or  large 

non-sterile  100 

gloves 

2.40 

0.36 

375322 

sterile      100  gloves 

5.25 

0.7875 

378895 

50  pairs 

5.00 

0  75 

435694 

DISPRIN   (Reckitt  &  Colman) 

'effective  May  5 

1  97dz 

0.295dz 

0.26  GSL 

161586 

24 

3.74dz 

0.56Idz 

a  M  est 

435538 

48 

5  33dz 

0.799dz 

0  70  P 

435546 

96 

8.70dz 

1.305dz 

L12  P 

435554 

uial vAj   iDrmsn  tissues) 

effective  April  7 

25  case  rate 

facial  tissues 

mansize 

9.02 
OH71 

1.353 
(2dz) 

076104 

studio 

6.82 
(2dz) 

1.023 
(2dz) 

308765 

whites/shades 

7.72 
(2dz) 

1.158 
(2dz) 

076090 

hankies  pocket  pack 

8.39 
(gross) 

1.2585 
(gross) 

233218 

kitchen 

pattern 

8.71 

1 , 3065 

n7£nQT 

U  /OUoz 

(l|dz) 

(1  ;UZ) 

plain 

8.71 

1 .3065 

356875 

(Hdz) 

(l}dz) 

soft  toilet  tissue 

6.08 
(Hdz) 

0  912 

1 1  inVl 

076139 

DOCTOR'S  (Guest) 

effective  April  1 

catarrh  pastilles 

3.06dz 

0.459dz 

0.43  GSL 

076325 

DOMEX  (Modo) 

effective  April  14 

pocket  paper  hankies 

362379 

(10)  6pk 

13.82 

2.073 

(40) 

(40) 

DOOM  (Napa) 

(distributors  Rentokil) 

insect  bite  repellent 

J0844U 

with  sunscreen  170g 

9.38dz 

1  407dz 

1.35 

155g  pack 

DORANT  (LAB) 

effective  May  1 

mouthrinse  with  fluoride 

210ml 

0.39 

n  n<Q^ 

0.68  GSL 

184470 

mouthwash  55ml 

0.43 

Ct 

0.73  P 

077151 

DOROT  (Dorot) 

effective  April  2 

ZU  /  /  L  1 

soap,  germicidal  90g 

2.41dz 

0.361dz 

0.35 

DOROTHY  GRAV  (Interbeauty) 

Basic  Formula 

pure  cleanser 

3.05 

036684 

moistu  riser 

3.05 

024708 

toner 

3.05 

319317 

Better-off  for  the  face 

30g 

2.20 

029734 

for  the  legs 

H5g 

2.15 

029742 

cellogen 

hand  cream  30ml 

1.85 

044857 

60ml 

3.20 

044865 

125ml 

4.10 

276774 

tube  100ml 

1.95 

245054 

deodorant  roll-on  55cc 

1.65 

077585 

spray  94g 

2.15 

077593 

Natura 

avocado  night  cream 

30ml 

2.25 

422738 

60ml 

3.45 

422827 

cucumber  cleansing 

milk  125ml 

3.30 

422746 

honey  night  cream 

30ml 

2.25 

422754 

60ml 

3.45 

422762 

lavender  lotion  125ml 

3.30 

422770 

mint  &  honey  mask 

2.25 

422789 

peach  day  cream  30ml 

2.25 

422797 

60ml 

345 

422800 

wild  lemon  cleansing 

grains  75g 

2.75 

422819 

orange  flower  skin 

lotion  250cc 

3.75 

077550 

Satura 

2  Minute  Magic  125cc 

4.10 

067261 

brush-on  blusher 

3.55 

467413 

cheek  colour 

2.60 

467421 

cleansing  lotion  125ml 

3.55 

067253 

cream  powder 

2.75 

467448 
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extra  rich  night  cream 


nylon  combs 


30ml 

2.75 

067466 

dressing 

0.26 

054917 

60ml 

4.45 

067474 

pocket  5in 

0.19 

052736 

I25ml 

7.00 

068144 

6in 

0.22 

053309 

eye  beauty  cream  15ml 

2.75 

308269 

tail 

0.24 

054909 

eye  brow  pencil 

1.00 

467456 

comb  &  nail  file 

0.24 

057495 

eye  shadow 

DUROMORPH  (LAB) 

cream  powder 

2.10 

467472 

effective  May  1 

duo 

2.95 

467480 

ampoules  10 

3.84 

0.576 

...  POMCD 

211621 

face  powder 

2.95 

467502 

DURST  (Eumig) 

facial  mask  60g 

2.75 

069515 

colour  enlarger  with  lamp 

foundation 

&  lens 

tinted 

2. 15 

467510 

C35 

115.00 

149012 

freshener          1 25ml 

3.40 

308188 

DUVADILAN  (Duphar) 

lipsticks 

1.90 

467529 

retard  capsules  40mg 

mascara 

compliance  pack  56 

8.02 

1.203 

...  P 

069906 

brush-on 

1.80 

467537 

pack  of  60 

moisture  cream  30ml 

2.10 

068187 

DYNAVITES  (Healthilife) 

60ml 

3.45 

068195 

effective  April  1 

125ml 

4.70 

069442 

multi-vitamin  capsules  16 

10.43 

1.5645 

0.90 

342327 

lotion  60ml 

2.50 

069477 

(20) 

(20) 

125ml 

4.95 

069493 

32 

9.10 

1.365 

1.57 

342335 

rinse-away  cleansing 

(10) 

(10) 

cream  60ml 

1.95 

479217 

100 

2.20 

0.33 

3.80 

342343 

125ml 

3.45 

069884 

EASI-SHAVE  (Sellaway) 

salon  gold  cream  60g 

2.60 

067199 

double  edged  blades  5 

10.80 

1.62 

0.29 

415731 

125g 

4.45 

067202 

(72) 

(72) 

sensitive  skin  cream 

EAU  DE  PATOU  (Douek) 

30ml 

2.95 

068152 

flacon  2oz 

4.35 

0.6525 

7.90 

319287 

125ml 

7.25 

068179 

4oz 

7.10 

1.065 

12.90 

319899 

sensitive  skin  freshener 

8oz 

11.50 

1.725 

20.90 

319902 

125ml 

3.45 

067288 

vapomiseur  4oz 

7.65 

1.1475 

13.90 

319929 

Secret  of  the  Sea 

EFFICO  (Pharmax) 

cleanser 

5.45 

204722 

effective  May  1 

mask  60g 

4.95 

256595 

300ml 

0.63 

0.0945 

1.09  GSL 

480428 

moisture  cream  15ml 

3.85 

256544 

21 

3.38 

0.507 

5.83  GSL 

082260 

30ml 

6.30 

256552 

ELASTO   (New  Era) 

60ml 

11.55 

256560 

natural  salve 

3.50dz 

0.525dz 

0.50  GSL 

082635 

emulsion  60ml 

8.20 

256579 

ELBEO   (Personal  Supports) 

125ml 

10.75 

244996 

mother's  lib  tights 

moisturising  eye  cream 

6.05 

227730 

ELSAN  BLUE  (Elsan) 

regenerating  phials 

11.00 

441031 

1.141 

8.64dz 

1.296dz 

1.10  t 

086967 

skin  freshener 

5.85 

204730 

2  51 

7.26 

1.089 

1  85  t 

086975 

sensitive  skin 

6.05 

213802 

(idz) 

(|dz) 

supreme  creme  30ml 

15.95 

441104 

51 

7.72 

1.158 

2.95  t 

086983 

60m) 

24.95 

441112 

(4) 

(4) 

throat  cream  30ml 

7.65 

441120 

ELSANOL  (Elsan) 

Young  &  Lovely 

51 

7.16 

1.074 

2  .75  t 

086991 

beauty  lotion  100ml 

1.75 

077909 

(4) 

(4) 

cleansing  grains  70g 

1.95 

077933 

ELVARON   (May  &  Baker  Agrochemicals) 

clearing  cream  30ml 

2.15 

077925 

blackspot  spray 

■ 

refining  lotion  100ml 

1.75 

078018 

ENERGEN    (R.H.M  Foods) 

skin  cleanser      1 1 6ml 

1.75 

078026 

One-Cal            1  Hfl  oz 

3.65 

0.5475 

125075 

DRAZA   (May  &  Baker  Agrochemicals) 

(2dz) 

(2dz) 

slug  killer 

5.50 

0.825 

0.95 

078220 

ENGLISH  GRAINS    (English  Grains) 

(10) 

(10) 

natural  bran  flakes  lib 

5.39 

0.36 

212660 

DREAMLAND  (Dreamland) 
electric  blankets 


single 


double 


double/dual 
Halcyon 
heating  pad 


DL11P 

DL41 
DL41P 

DM31 
DM3  IP 

DS11 
DL14P 

DL42 
DL42P 

DL43 

DM32 
DM32P 
DS12 
DL43P 
CU3 

DHP2 


24.21 
25.32 
26.74 
19.09 
20.70 
14.69 
31.91 
33.60 
35.08 
35.66 
25.32 
26.74 
22.00 
39.10 
49.25 
13.74 


148997 

365092 

446750  i 

365076 

436852 i 

365041 

149004 

365106 

461 202 i 

365114 

365084 

441252i 

365068 

469165  i 

490431 

174742 


(20) 


3.99 
7.29 


5.77 


0.5985 
1.0935 


0.8655 


100 

0.31 

0.0465 

0.53 

GSL 

089206 

100 

0.61 

0.0915 

1.05 

GSL 

089214 

100 

1.60 

0.24 

2.76 

GSL 

089222 

20 

1.13 

0.1695 

1.95 

GSL 

089230 

100 

4.77 

0.7155 

8.23 

GSL 

089249 

2.03 
1.95 


DRISTAN   (International  Chem) 
nasal  mist  with 
oxymetazoline 
DROMORAN  (Roche) 
effective  May  1 
ampoules  2mg/ml  10 
tablets  1.5mg  50 
DROXALIN   (Sterling  Health) 
effective  May  1 
tablets  30  5.255dz 

180  18.09dz 
DRY  CLEAR   (International  Chem) 
lotion  30ml  5.67 

(Idz) 

DUMAS   (Lamberts  (Dalston)) 


6.50dz     0.975dz     0.83  GSL  199818 


0.3045 
0.2925 


0.788dz 
2.713dz 


0.8505 
(idz) 


POMCD  078832 
POMCD  060542 


0.67  GSL  078867 
...     GSL  078875 


caps 

DUOFILM  (Stiefel) 
effective  May  1 

15ml 

DURABOLIN  (Organon) 
effective  May  1 
ampoules  25mg/ml 
Orgaject  syringe 
25mg/ml 
50mg/ml 
DURALON   (Dobson,  John) 
combs 


22.56dz  3.384dz 


1.90 


2.82 


1.00 
1.87 


0.285 


0.423 


0.15 
0.2805 


1.45  P 

3.65 
3.28  P 


207195 
079189 
291072 


4.86  POM  079618 

1.72)  POM  .079650 
3.22  POM  079677 


pocket 

Sin 

0.10 

184608 

5jin 

0.11 

184616 

6in 

0.12 

184624 

dressing 

7{in 

0.16 

184632 

dust 

3|in 

0.17 

184675 

handle 

9in 

0.19 

184659 

handle,  tinsel 

9in 

0.29 

184667 

tail 

8in 

0.14 

184640 

31b  and  71b  sizes 
natural  wheat  germ  flakes 

31b  and  71b  sizes 
yeast  powder 

71b 

141b 

EPANUTIN    (Parke  Davis) 
capsules 

with  phenobarbitone 

5Q0 

EPHYNAL  (Roche) 
effective  May  1 
tablets  3mg 
lOmg 
50mg 
200mg 


EPILIM   (Reckitt  &  Colman) 
tablets  enteric  coated 
200mg  100     84.48dz  12.672dz 

EPSIKAPRON  (KabiVitrum) 
effective  May  1 
powder  50%     sachet  30      6.55  0.9825 
syrup  30%  250ml      5.75  0.8625 

ESTEE  LAUDER   (Estee  Lauder) 
White  Linen 
eau  de  parfum  65ml 
spray  60ml 
parfum  7ml 
perfumed  body  lotion 

125ml   

soapbox  lOOg 
EUMIG  (Eumig) 
camera  Super  8  sound  31  XL 
projectors 
Silent 

Mark  614D   

type  610D 
Sound 

S905   

Silent  Cine  Set 
mini  3  camera  plus 
Mark  60  projector 
EVIDENT  (Burton  Parsons) 

entire  entry 
EXTRA-TAIL  (Kalium) 
aerosol 


6,59  GSL 
//  98  GSL 


POM 


POM 


POM 
POM 


14.00 
14  00 
20.00 

8.00 
4.25 


92.95 
129.95 
149.95 


liquid 


264628 
265314 


449474 


269808 


089397 
089400 


297003  i 

314064 

003573 

003743 
003735 


4 1 3 1 86  i 
d 


027650 


379832i 


134g 

0.66 

0.099 

1.14  GSL 

095990 

333g 

1.08 

0.162 

1.86  GSL 

096008 

lOoz 

0.81 

0.1215 

1.40  GSL 

474592 

11 

2.50 

0.375 

4.31  GSL 

380474  i 

quart 

2.79 

0.4185 

4.82  GSL 

474606 

rgal 

4.78 

0.717 

8.25  GSL 

474614 

lgal 

8.45 

1.2675 

14.58  GSL 

474622 
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EYECLEAR  (Conlaclasol) 


eye  drops 

20ml 

0.64 

0.0% 

0.92 

0961 80 

EYESOOTHE  (Contactasol) 

eye  lotion  120ml 

0.64 

0.096 

(1.92 

UyozUZ 

EYLURE  (Eylure) 

lashes  fashion 

0.% 

0.144 

1.65 

411345 

Naturalites 

0.96 

0.144 

1.65 

411329 

Lashfix 

0.28 

0.042 

0.49 

096334 

nails 

1.01 

0.1515 

1. 75 

096342 

Nailfix 

U.io 

0  042 

0  49 

remover 

0  46 

0  069 

0  79 

096369 

nail  polish  remover 

0.46 

0.069 

0. 79 

uvoj / / 

FABERGE  (Faberge) 

Cologne 

splash  59ml 

2102 

2.53 

0.3795 

4.55 

184381 

1 18ml 

2104 

4.01 

0.6015 

7.20 

184403 

spray  59ml 

2112 

2.70 

0.405 

4.85 

184411 

118ml 

2114 

4.17 

0.6255 

7.50 

184438 

Brut  for  Men 

deodorant 

stick  56g 

5734 

1.09 

0.1635 

1.95 

106925 i 

lotion 

spray  90ml 

5488 

3.31 

0.4965 

5.95 

1 06909 i 

talc  shaker  lOOg 
the  'BRUT'  soap 

5735 

1  36 

0  204 

2  45 

7076W 

5512 

L53 

0*2295 

2.75 

024813 

Cavale 

eau  de  parfum 

2121 

2.37 

0.3555 

4.25 

323500i 

light  night  cream  2049 
oil  control  stick  2047 


Faberge  West 

anti-perspirant 

100ml 

5819 

1.45 

0.2175 

2.60 

359505 

deodorant  spray 

142g 

5836 

1.45 

0.2175 

2.60 

389005 

lotion 

30ml 

5800 

1.34 

0.201 

2.40 

133221 

60ml 

5823 

2.06 

0.309 

3.70 

362735 

115ml 

5824 

2.95 

0.4425 

5.30 

362743 

spray 

5842 

2.06 

0.309 

3.70 

389013 

soap-on-a-rope 

227g 

5821 

1.92 

0.288 

3.45 

362778 

talc  113.4g 

5826 

1.45 

0.2175 

2.60 

362786 

Kiku 

Cologne 

30ml,  60ml,  118ml  sizes 
&  92ml  aerosol 
Organics 
hair  care 
conditioner  150ml 

0685 

hair  spray  175g0691 
shampoo  150ml  0684 
Partage 
perfume 
8ml  0754 
15ml  0702 
30ml  0701 
FANCY  FREE  (Lilia-White) 
effective  April  21 
press  on  towels  10 
F  ASTHMA  (Lilia-White) 
effective  April  21 
mini  pads  10 
20 

FELI-PAN  (C-Vet) 
vaccine  30 
MLV  vaccine  10 
40 

FENOX  (Boots) 
FENOX   (Ctookes  Anestan) 
effective  April  I 
nasal  drops  15ml 
SDray  1 5ml 

FLAVELIX  (Pharmax) 
effective  May  1 
lincrus  150ml 
21 

FLETCHERS  (Pharmax) 
effective  May  1 
disposable  enemas 
arachis  oil  130ml 
mag.  sulph.  130ml 
phosphate         1 28ml 
long  tube  128ml 
FLEURS  DE  ROCAILLE 


4.17dz 
4.52dz 
4.17dz 


7.21 
11.10 
16.11 


0.625dz 
0.678dz 
0.625dz 


1.0815 

1.665 

2.4165 


0.60 
0.65 
0.60 


12.95 
19.95 
28.95 


4.79dz  0.7I8dz 


3.25dz 
6.29dz 

21.00 
10.50 
38.00 


3.06dz 
3.27dz 


0.62 

5.70 


0.487dz 
0.943dz 

3.15 

1.575 

5.70 


0.459dz 
0.49dz 


0.093 
0  855 


36. 22 {POM 
18.11jPOM 
65.55  POM 


0.44  P 
0.47  P 


eau  de  toilette 


parfum 


60cc 
120cc 
240cc 
7cc 
15cc 
30cc 
60cc 


0.83 
0.42 
0.34 
0.47 
(Douek) 
4.04 
6.40 
10.10 
6.94 
11.10 
17.50 
25.62 
7.16 
4.90 


1245 
063 
051 
0705 

606 
96 
515 
041 
665 
625 
843 
074 
735 


atomiser 
refill 

parfum  de  toilette 

atomiser  2|oz      5.38  0 

soap  90g      1.04  0 

talc  4oz      2.16  0 

FLOSS-A-MAT1C   (Stanmore  Marketing) 
effective  May  10 

dental  flossing  aid  18.52dz  2 
refill                 33yd      4.36dz  0 
FLOXAPEN   (Beecham  Research) 

capsules  250mg        500  87.25  13 

500mg         100  34.90  5 

FLUORO-URACIL,  ROCHE  (Roche) 
effective  May  1 

ampoules  250mg/10ml  10  10.80  1.62 


156 
324 


778dz 
654dz 


0875 
235 


1.07  P 
9.83  P 


1.43  GSL 

0.72  GSL 

0.59  GSL 

0.81  GSL 

8.20 
12.90 
20.50 
12.75 
20.40 
32.20 
47.15 
13. 15 

9.00 

10.90 
2.10 
3.95 


0.63 


POM 
POM 


POM 


244317 
244325 
244309 


203920  i 
239046 
215392 


227285 


097152 
308943 

083038 
280062 
280097 


098264 
098272 


100900 
100919 


101036 
101044 
101052 
101079 

i 

101206 
101214 
101222 
101249 
101257 
101265 
101273 
101281 
101303 

101230 
101338 
101311 


082449 
082457 


2102771 
210285 


189952 


FKAC'AN 

(distributor  Houbigant) 

eau  de  toilette        60ml  7.18 

120ml  11.05 

240ml  17.68 

480ml  27.07 


sizes  56cc, 
parfum 


1 lOcc,  250cc  &  500cc 


4ml 
7ml 
15ml 
30ml 
60ml 

creme  60ml 
sizes  3.5cc,  7cc,  14cc, 
56cc  &  creme  2oz 
FRAMOMYCIN  (C-Vet) 
anti-scour  paste  10  dose 
6 

ear  drops  &  skin  lotion 
5ml 
30ml 


injection 

vial  5% 
sachets  250mg 
suluble 
feed  additive 


100ml 
50ml 

100 
300g 
500g 
1.5kg 

5kg 


4.42 
14.92 
19.34 
32.05 
45.31 
9.95 
28cc, 


7.00 

5.00dz 

5.50 
(idz) 
57.00dz 
22.50dz 

7.50 
16.75 

6.60 
18.00 
54.00 


1.077 
1.6575 
2.652 
4.0605 

0.663 

2.238 

2.901 

4.8075 

6,7965 

1 .4925 


1.05 

0.75dz 

0.825 

Udz) 

8.55dz 

3.375dz 

1.125 

2.5125 

0.99 

2.70 

8.10 


13.00 
20.00 
32.00 
49.00 

8.00 
27.00 
35.00 
58.00 
82.00 
18.00 


12  07}  POM 

0.72  POM 
1.58  POM 

8.19  POM 
3.231  POM 
12.94  POM 
28.89{POM 
II.  38  }POM 
31.05  POM 
93.15  POM 


FRANTIN    (Cooper  Agricultural) 

entire  entry 
FRESCA   (Beecham  Foods) 
low  calorie  drink 

11|  fl.oz  3.75 
(2dz) 

FRISIUM  (Hoechst) 

effective  May  5 
capsules  100  5.75 

FROZOCLONE   (Richards  &  Appleby) 

effective  April  1 

5.82dz 

FROZOLA VENDER   (Richards  &  Appleby) 
effective  April  I 

5.82dz     0.873dz  0.79 

FULCIN    (Imperial  Chemical) 
feed  additive  lk     10.89       1.6335      18.78  POM 

3.5k    33.43       5.0145     57.66  POM 
FUMITE   (May  &  Baker  Agrochemicals) 


0.8625       9.92  POM 


i.873dz  0.79 


lindane 


lechnalin 


No.l 


No.2 


12.48 
(36) 
18.72 
(40) 
10.40 
(40) 


1.872 
(36) 
2.808 
(40) 
1.56 
(40) 


0.60 


0.90 


0.45 


FUNGUS  FIGHTER   (May  &  Baker  Agrochemicals) 


100ml 


200ml 
400ml 


.13 
(10) 
12.47 
(10) 
10  14 
(5) 


FYLDE  (Fylde) 

all  fours  candy 
GANTRIS1N  (Roche) 
effective  May  I 

syrup 

tablets  0.5g 
GARAMYCIN 

(gentamicin) 
injection 
40mg  25  > 


100ml  0.63 
100  1.80 
(Kirby  Parmaceuticals) 


2ml 
amp/vial 
lOmg  paediatric  vial  5 
x  2ml 


39.78 
3.33 


1.2195 
(10) 
1.8705 
(10) 
1.521 
(5) 


0.0945 
0.27 


5.967 


0.4995 


1.40 


2. 15 


3.50 


0.20 


POM 
POM 


POM 


POM 


GERMAINE  MONTEIL   (Germaine  Monteil) 
eye  make-up 
remover  lotion 
GESTANIN  (Organon) 
effective  May  1 
tablets  5mg  100      9.94  1.491 

GLEN   (British  Tissues) 
effective  April  7 
25  case  rate 
kilchen  towels 


multicolour  tissues 

family 

toilet  tissue  polysack  (2) 

(4) 

(6) 

GLUTRIL  (Roche) 
effective  May  1 
tablets  25mg  100 
GODDARDS.  (Goodard) 
de-odair  5oz 
dry  clean  5oz 
spray  starch  255h 
GOLDEN  BABE  (Lilia-White) 
effective  April  21 
Bouncer  baby  pants 
Snuggi  pants 
GOLDEN  HEALTH 
herbal  remedies 
catarrh 


3.50 


17.14  POM 


3.28dz 
5.66dz 
(English  Grains) 


103594 i 
103608 
103616 
103624 

d 

103640 i 

103659 

103667 

103675 

103683 

181870 

d 


103748 

103756 
167665 

103764 
307521 
103772 
103799 
103829 
103837 
103845 


277762 

174807 
105333 

105368 

173061 
329924 

253758 

264601 

295574 

i 

035556 
035564 
083259 

007447 


107395 
107409 


388424 
388432 

455342  i 

110914 


3.30 

0.495 

138886 

(9) 

(9) 

3.78 

0.567 

138894 

(2dz) 

(2dz) 

4.49 

0.6735 

312126 

(l}dz) 

(Hdz) 

4.41 

0.6615 

495298 

(9) 

(9) 

8.74dz 

1.311dz 

417149 

6.75 

1.0125 

...  POM 

483052 

7.66dz 

1.149dz 

0.98 

071307 

6.35dz 

0.952dz 

0.81 

390852 

5,33dz 

0.799dz 

0.68 

351474 

nerve 

rheumatism 


80  5.15dz 
100  5.85dz 
100  6.67dz 


0.772dz      0. 74 
0.877dz      0.84  GSL 
l.OOdz       0.96  GSL 


112852 
112925 


243205 
489506 
075558 
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GOMINA  ARGENTINE  (Jaccaz) 
effective  April  I 
hair  fixative  rube  16.20dz 

jar  22.25dz 
GOOD  NIGHT  (Biocosmetics) 
tablets  60  1.32 

120  1.92 

GRANOSE  (Granose) 
ravioli  15oz  4.80dz 

GRANOTON  (Biocosmetics) 
entire  entry 

GRIFFIN  (Griffin) 
effective  April  1 
electric  blanket    10201/2  29.97 
10203/4  52.79 
heating  pad  7.50 
GUCCI   (Douglas  Parfums) 
effective  May  15 
Linge  parfum  1  Joz 
eau  de  parfum  2oz 
4oz 
8oz 

spray  2oz  refill  13602 
2oz  size  &  13602/B 
natural  spray  }oz 
soap  1 
traveUer 
pour  homme 
after  shave  2oz 
soap  1 
traveller 

HAEMACCEL  (Hoechst) 
effective  May  5 
infusion  500ml 
HAIR  FACTOR  9  (Phylun 
entire  entry 

HALCION  (Upjohn) 

effective  May  1 
tablets  0.125mg  100 
0.25mg  100 

HALDOL  (Janssen) 

tablets  0.5mg  pack  of  500 

HALOXIL   (Cooper  Agricultural) 

liquid  drench  (vet.)  lgal  size 
HARPIC   (Reckitt  Prods) 

bleachmatic 
HAYMINE  (Pharmax) 
effective  May  1 

tablets  30  1.49 

HEALTHILIFE  (Healthilife) 
effective  April  1 

boldo  tablets  100 


2.43dz 
3.337dz 


0.198 
0.288 


4.4955 
7.9185 
1.125 


2.30 
3.22 


2.68  GSL 
4.58  GSL 


0.57 


45.95 
80.95 
11.50 


3.28dz     0.492dz  0.45 


0.2235      2.58  P 


1000 

brewers  yeast  tablets  500 
1000 

cider  vinegar  golden  }1 
11 

cidersim  B6  capsules  120 


devils  claw  capsules 
900mg 


200 
100 


lecithin  granules 
panax  ginseng 
capsules  250mg 


tablets  150mg 

safflower  seed  oil 
capsules 


sunflower  seed  oil 
capsules 


super  leciplus 
vitamin  B 


1000 


5.79 
(10) 
5.20 
8.70 
(20) 
8.11 
(10) 
8.40 
(20) 
7.12 
(10) 
13.33 
(10) 
1.94 

14.59 
(10) 
13.00 


0.8685 
(10) 

0.78 

1.305 
(20) 

1.2165 
(10) 


1.9995 
(10) 
0.291 

2.1885 
(10) 
1.95 


1.00 

8.97 
0.75 

1.40 

0.56 

0.95 

2.30 

3.35 

2.50 

22.45 


tablets  50 

5.85 

0.8775 

1.01 

(10) 

(10) 

500 

5.26 

0.789 

9.07 

vitamin  Bl  capsules  100 

5.21 

0.7815 

0.90 

(10) 

(10) 

1000 

4.68 

0.702 

8.08 

B12  capsules  100 

3.13 

0.4695 

0.54 

(10) 

(10) 

1000 

2.81 

0.4215 

4.86 
1.90 

B15  tablets  100 

11.00 

1.65 

(10) 

(10) 

1000 

9.90 

1 .485 

17.08 

113204 
113212 


219053 
219061 


369047 


070106 
070114 
127019 


5.40 

0.81 

9  95 

30492 1 i 

6.70 

1.005 

12.50 

242608 i 

9.15 

1.3725 

16.75 

242683 

13.90 

2.085 

25.50 

257214 

13.85 

2.0775 

24.50 

300667 

d 

12.50 

1.875 

22.95 

034959 i 

2.00 

0.30 

3.65 

300683 

2.25 

0.3375 

3.95 

300845 

5.30 

0.795 

9.75 

351350 

2.00 

0.30 

3.65 

354279 

2.25 

0.3375 

3.95 

402958 

3.46 

0.519 

...  POM 

013293 

Therpicare) 

d 

4.66 

0.699 

...  POM 

357820 

6.30 

0.945 

...  POM 

357812 

d 
d 

227765 i 
283568 

342963 

342998 
363499 

363502 

341703 

341746 

363456 

363464 

363510 

363529 


50 

12.00 

1.80 

2.10 

342823 

(10) 

(10) 

1000 

21.50 

3.225 

37.00 

342831 

100 

9.98 

1.497 

1.69 

■  342807 

(10) 

(10) 

1000 

8.82 

1.323 

15.20 

342815 

100 

12.75 

1.9125 

1.10 

342920 

(20) 

(20) 

250 

15.76 

2.364 

2. 72 

342939 

(10) 

(10) 

500 

3.03 

0.4545 

5.24 

342947 

1000 

5.73 

0.8595 

9.89 

342955 

100 

7.76 

1.164 

1.34 

343005 

(10) 

(10) 

200 

14.72 

2.208 

2.54 

343013 

(10) 

(10) 

1000 

6.98 

1.047 

12.04 

343021 

8oz 

16.20 

2.43 

2.80 

105627 

(10) 

(10) 

342424 


342432 
342440 


342459 
342505 


342513 
105635 i 


268763 


wheat  germ  oil 
capsules 


yeast  powder 


HEALTHY  FEET  (Pickles) 
spray 

HEDEX    (Sterling  Health) 
effective  May  1 
tablets  16 

24 
40 

72 


100 

A  AA 
O.OO 

0.999 

1. 15 

342890 

/ 1  ni 
UUJ 

(10) 

200 

1?  70 

1  GfK 

1  .  7UJ 

2. 19 

342904 

\  w) 

(10) 

1000 

^  GO 

0.8985 

10.33 

342912 

8oz 

7  30 

1  095 

U.JO 

341436 

(20) 

(20) 

I6oz 

14.08 

2.112 

1.08 

341444 

(20) 

(20) 

3.34dz 
4.59dz 
6  595dz 
10.685dz 


HEDEX  SELTZER   (Sterling  Health) 
effective  May  1 
carton 
HEDGES  (Hedges) 
L.260  snuff 
handy 
dispenser 

small 
dispenser 

medium 
large 
HEINZ  (Heinz) 
baby  foods 
strained  food  in  cans 
4{oz 


0.501dz 
0.688dz 
0.989dz 
1.602dz 


0.40  GSL 

0.55  GSL 

0.79  P 

1.28  P 


4      2.84dz     0.426dz      0.34  GSL 


junior  food  in  cans 


44oz 


3.305 
(2dz) 


3.305 
(2dz) 


strained  food  in  jars 

4{oz  1.993dz 
yoghurt  dessert  in  jars 

4^oz  1.993dz 
junior  food  in  jars  6oz  2.43dz 
dessert  jars  4ioz  1.993dz 

low  calorie 

dressing  4.20dz 
effective  April  21 
baby  beakers  orange 
HEMINEVRIN  (Astra) 
effective  May  1 
capsules  100  4,64 

solution  bottle  500ml  4.36 
syrup  300ml  3.40 

500ml  4.70 
HERMESETAS   (Crookes  Anestan) 
Sprinkle  Sweet 
powder  70g  8.01dz 

HBITEX    (Imperial  Chemical) 


0.17 


0.17 


0.20j 

0.20j 
0.25 
2.05 

0.42 


849dz   0.427dz  0.39 


0.696 
0.654 
0.51 
0.705 


POM 
POM 
POM 
POM 


O.i 


teat  dip 
udder  cream 


251 
500g 
2.5k 
51 


udder  wash 
HILKINSON   (Hill,  E) 
effective  April  1 
binoculars 
BWCF  range 
Ascot  10  x  50 

Goodwood     7  x  50 
Newmarket    8  x  40 
ZCF  RANGE 

Balmoral       7  x  50 
ZWCF  range 
Argyll  8  x  40 

Highlander  16  x  50 
7  x  35 
10  x  50 


13.91 
1.62 
4.05 
10.64 


2.0865 
0.243 
0.6075 
1.596 


21.33  GSL 
2.48  GSL 
6.21  GSL 

16.30  GSL 


59.80 
58.65 
52.90 


50.60 


46.00 
55.20 
43. 12f 
51.75 


Stirling 
Sutherland 
compact 

Hawk      10  x  40      ...  44  85 

Kestrel      8  x  30      ...  39  fo 

HORMOFEMIN  (Medo) 
effective  March  31 
compound  tablets  50  &  250  sizes 
HYCAL   (Beecham  Foods) 
blackcurrant,  lemon,  orange 
raspeberTy  6oz      7.26  1.089 

(2dz)  (2dz) 

HYDROCLEAN  (Contactasol) 

solution  20ml      0.76       0  114         }  ( 

HYDROCORTISONE  SODIUM  SUCCINATE,  Organon 
(Organon) 

effective  May  1 
ampoules  lOOmg 
vial  lOOmg 
vial  500mg 
HYDROSOAK  (Contactasol) 
hydrophilic  contact  lens 
sterilising  solution  20ml      0.61  0.0915 
120ml      0.99  0.1485 
twin  pack       1.92  0.288 
HYDROSOL  (Conlractasol) 
hydrophilic  contact  lens 
lubricating  solution 

20ml      0.76       0.114        1  09 

HYMOSA   (New  Era) 
after  shave  creme  8.97dz     1.345dz  129 

4  in  1  pack  15.58dz    2.337dz     2  24 

HYPAQUE   (Sterling  Research) 
ampoules  25%  20ml     5      4.34       0  651 
45%  20ml     5      5.76  0.864 
20     20.30  3.045 


10 

3.30 

0.495 

10 

3.30 

0.495 

10 

15.84 

2.376 

1.09 


5.70  POM 
5.70  POM 
27.32  POM 


0.87 
1.43 
2.76 


120618 
120626 
378542 
217573 


383236 


0.89dz 

0.133dz 

0.10 

35 1024 i 

2.22 

0.333 

0.10 

420972 

(21dz) 

(2}dz) 

2.07dz 

0.31dz 

0.24 

120634 

4.14 

0.621 

0.24 

423556 

(2dz) 

(2dz) 

4.14dz 

0.62 ldz 

0.48 

120642 

7.80dz 

1.17dz 

0.89 

120650 

POM 
POM 
POM 


393282 
453404 

120723 

340030 
120766 
493457 

092789 

120677 


122122 
122149 
061212 
122165 


375667 

245534 
046639 
391948 
127213 


123145 
123153 
123188 

319368 

272515 
311758 
272507 
298689 

003409 
003344 


276405 
316024 


350729 
350737 
350745 


468967 
323527 
118109 


323519 

242721 
435414 

126101 
126128 
126136 


12 
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globin  zinc 

80  units  10ml 

3.51 

0.5265 

5.38 

P 

372684 

isophane 

40  units  10ml 

2.10 

0.315 

3.22 

p 

132365 

80  units  10ml 

3.51 

0.5265 

5.38 

P 

132373 

protamine  zinc 

40  units  10ml 

2.10 

0.315 

3.22 

P 

132403 

80  units  10ml 

3.51 

0.5265 

5.38 

p 

372692 

zinc  suspension  (lente) 

40  units  10ml 

1.86 

0.279 

2.85 

p 

132438 

80  units  10ml 

3.09 

0.4635 

4.74 

p 

132446 

amorphous  (semilente) 

40  units  10ml 

1.86 

0.279 

2.85 

p 

132454 

80  units  10ml 

3.09 

0.4635 

4.74 

p 

132462 

crystalline  (ultralente) 

40  units  10ml 

1  86 

0.279 

2.85 

p 

132470 

80  units  10ml 

3.09 

0.4635 

4.74 

P 

132489 

Nuso.  neutral 

40  units  10ml 

2.04 

0.306 

3.13 

P 

132497 

80  units  10ml 

3.39 

0.5085 

5.20 

P 

132500 

INTRALIPID  (KabiVitrum) 

effective  May  1 

10%  100ml 

3.15 

0.4725 

POM 

440310 

500ml 

7.20 

1.08 

POM 

133523 

20%  100ml 

4.70 

0.705 

POM 

336254 

500ml 

10.45 

1.5675 

POM 

336262 

IODO-EPHEDRINE  (Harris 

Philip) 

500ml 

1.44 

0.216 

2.481  P 

133922 

:21 

4.29 

0.6435 

P 

133930 

IONAX  SCRUB  (Farillon) 

36.1 


pack  of  4oz 
IOTOX    (May  &  Baker  Agrochemicals) 

entire  entry 
ITT  (ITT) 
(distributors  Ashe) 
camera 
Fashion  Flash 
JACOMO  (Longmuir) 
Cicane 

savon  130g  1748 
Eau  Cendree 
savon  130g  2748 
JACQUELLE  (Jackel) 
hairbrush 

plastic  mixture 
nail  files 
sapphire 


stainless  steel 


5.412 


2  70 
2.70 


298581 


185213 
185302 


3in 

0.345 

0.0517 

0.59 

335665 

Sin 

0.40 

0.06 

0.69 

335673 

6in 

0.46 

0.069 

0.79 

335681 

7in 

0.52 

0.078 

0.S9 

335703 

8in 

0.575 

0.0862 

0.99 

335711 

4in 

0.205 

0.0307 

0.35 

187968 

6in 

0.26 

0.039 

0.45 

190217 

30ml    20  30.26 

65%  20ml     5  10.13 

85%  20ml     5  13.04 

bottle  25%           250ml  8.50 

350ml  11.30 

sodium  powder       500g  28.39 
I.C.I.   (Imperial  Chemical) 
louse  and  insect  powder 

3k  4.61 

12.5k  12.09 

sprinkler  tin         700g  1.57 

minijector  kit  10.39 
Nilverm  (vet.) 

2.51  15.40 

51  29.51 

101  56.00 

251  126.81 

in  feed  wormer    900g  9.65 

3k  30.25 

injection  500ml  15.44 
pig  wormer 

100  weaner  dose  3.17 

500  weaner  dose  15.08 
Nilzan  (vet.) 

2.51  18.17 

51  13.23 

101  25.20 

in  feed              900g  11.16 

3kg  35.24 

sheep  dip                 51  30.37 

2jl  16.56 

101  54.18 

superdrencher  kit  33.61 

superjeclor  kit  28.24 
winter  sheep  dip 

2j]  13.17 

51  23.48 

101  41.90 

Zanil  (vet.) 

51  13.23 

101  25.20 

in  feed  granules      3k  13.41 
900g  size 

INDIABRAN    (British  Chemotheutic) 


effective  May  1 
Indian  Brandee  4.31dz 
INFINI  (Douek) 


parfum 

7cc 

6.94 

15cc 

11.10 

30cc 

17.50 

60cc 

25.62 

atomiser 

l°z 

7.16 

refill 

ioz 

4.90 

parfum  de  toilette 

60cc 

4.04 

120cc 

6.40 

240cc 

10.10 

atomiser 

2|oz 

5.38 

soap 

90g 

1.04 

talc 

4oz 

2.16 

INGASETTER  (Ingasetter) 

Blue  Peter 

aftershave 

120cc 

0.92 

Catriona 

Cologne  spray 

lOg 

0.49 

27g 

1.27 

perfume 

14ml 

2.86 

spray 

10ml 

2.52 

cleansing  cream 

48g 

0.52 

Dee  lavender 

170ml 

2.08 

mini 

0.43 

spray  mist  27g 

1.01 

Islay 

Cologne  spray 

lOg 

0.49 

27g 

1.27 

perfume  spray 

10ml 

2.52 

lavender 

bath  oil 

170ml 

1.42 

flowers 

sachet 

0.20 

hand  lotion 

150ml 

0.49 

lily  of  the  valley 

hand  lotion 

150ml 

0.49 

Osprey 

aftershave 

58ml 

0.72 

123ml 

1.21 

foam  bath 

123ml 

0.72 

pot  pourri 

sachet 

0.20 

Skeet-o-Stik 

insect  repellent 

0.20 

soap  Catriona,  Dee  lavender, 
heather  &  wild  thyme,  Islay, 
oatmeal  &  briar  rose,  scots  pine, 
witch  hazel  lOOg  0.43 

vitamin  foundation     50g  0.52 
INNOXA  (Innoxa) 
Free  &  Easy 
aerosol 
INSULEX  (Insulex) 
basyers  8.28dz 
box  shaped  picnic  bag  4.90 
butter  dish  8.85 
(jdz) 

mugs  lOoz  7.98dz 

set  cups  7oz  (4)  2.52 

INSULIN,  BOOTS  (Boots) 
effective  May  1 
soluble 

20  units  10ml  1.14 

40  units  10ml  1.89 

80  units  10ml  3.27 

320  units  10ml  6.42 


4.539 

...  POM 

126144 

I  5195 

...  POM 

126152 

1.956 

...  POM 

126160 

1'  275 

POM 

126179 

1.695 

POM 

126187 

4.2585 

...  P 

417831 

0.6915 

7.06  GSL 

126969 

1.8135 

18.54  GSL 

126977 

0.2355 

2.40  GSL 

126950 

1.5585 

12.70  GSL 

310565 

2.31 

23.62  PML 

127078 

4.4265 

45.24  PML 

433942 

8.40 

85.86  PML 

433950 

19.0215 

193.21  PML 

134244 

1.4475 

14  .80  PML 

433969 

4.5375 

46  38  PML 

433977 

2.316 

23.66  PML 

433985 

0.4755 

4.85  PML 

127116 

2.262 

23.11  PML 

127124 

2.7255 

27.86  PML 

127094 

1.9845 

17.64  PML 

127248 

3.78 

33.60  PML 

1 73045 

1.674 

17.11  PML 

324167 

5.286 

54.02  PML 

326410 

4.5555 

46.92  PML 

326429 

2.484 

25.39  PML 

250929 

8.127 

83.07  PML 

328979 

5.0415 

42.94  GSL 

127175 

4.236 

36.07  GSL 

434027 

1.9755 

20.19  PML 

302406 

3.522 

36.07  PML 

305944 

6.285 

64.25  PML 

310557 

1.9845 

17.64  PML 

127248 

3.78 

33.60  PML 

1 73045 

2.0115 

17.88  PML 

434043 

0.646dz 

0.55  GSL 

129623 

1.041 

12.75 

130117 

1.665 

20.40 

130125 

2.625 

32.20 

130133 

3.843 

47.15 

130141 

1.074 

13. 15 

384089 

0.735 

9.00 

384097 

0.606 

8.20 

130079 

0  96 

12  90 

130087 

1.515 

20.50 

130095 

0.807 

10.90 

130109 

0.156 

2.10 

336475 

0.324 

3.95 

415626 

0.138 

1.60 

033294 

0.0735 

0.85 

269794 

0.1905 

2.20 

181544 

0.429 

4  95 

042900 

0  378 

4  35 

299251 

0.078 

0.90 

130265 

0.312 

3.60 

070068 

0.0645 

0.75 

101028 

1l.l515 

1.75 

1 79450 

0.0735 

0.85 

299286 

0.1905 

2.20 

311103 

0.378 

4.35 

299278 

0.213 

2.45 

104523 

0.03 

0.35 

334944 

0.0735 

0.85 

107301 

0.0735 

0.85 

130273 

0.108 

1.25 

325570 

0.1815 

2.10 

325589 

0.108 

1.25 

325627 

0.03 

0.35 

012793 

0.03 

0.35 

263354 

0.0645 

0.75 

344516 

0.078 

0.90 

130281 

1.50 

130869 

1.242dz 

1.19 

288381 

0.735 

8  45 

249912 

1.3275 

2.55 

131881 

(jdz) 

1.197dz 

1.15 

368873 

0.378 

4.36 

288438 

0.171 

1.75  P 

132292 

0.2835 

2.90  P 

132314 

0.4905 

5.01  P 

132330 

0.963 

9.84  P 

372676 

d 


J  CLOTH   (Johnson  &  Johnson) 
effective  May  1 

assorted  colours  6  0.358 

12  0.609 

green  extra  large  0.801 
JEAN  PATOU  (Douek) 

bronze  de  chaldee  3.10 

creme  de  chaldee  3.10 

huile  de  chaldee       tube  3.10 

atomiseur  3.10 


0.0537  0.55  136700 

0.0913  0.93  136719 

0.1201  1.23  435775 

0.465  5.65  136875 

0.465  5.65  427373 

0  465  5.65  136883 

0.465  5.65  084654 


JEYES  (Jeyes) 

effective  April  21 
toilet  flats 


Babysoft  single 

7.85 

1.1775 

258539 

(48) 

(48) 

Superstrong  single 

5.46 

0.819 

258571 

(2dz) 

(2dz) 

toilet  rolls 

Babysoft  twin 

6.53 

0.9795 

137898 

(Hdz) 

(Hdz) 

JEYSOFT  (Jeyes) 

effective  April  21 

258598 

toilet  flats  single 

8.86 

1.329 

(48) 

(48) 

double 

8.86 
(2dz) 

1.329 
(2dz) 

137839 

JIF  (Reckitt  &  Colman) 

lemons  2oz 

1.71dz 

0.171 

138045 

150ml 

3.39dz 

0.33 

408603 

JILAN  (Gomey) 

false  finger  nails 

0.72 

0.108 

1.24 

0961 13 

JOHN  O'DONNELL 

tweezers 

scissor  448 
mirrors 
stand  magnifying/ 
plain 
JOY  (Douek) 
coffret 

dusting  powder 
eau  de  Joy 


atomiseur 

vapomiseur 
parfum 
cristal  baccarat 
le  compagnon 
flaconette  de  luxe 
flacon  de  luxe 


(O'DONNELL,  John) 


small 

1.73 

0.2595 

2.99 

368423 

24.45 

3.6675 

44.50 

046574 

12.92 

1.938 

23.50 

336513 

loz 

9.35 

1.4025 

17.00 

336521 

Hoz 

12.65 

1.8975 

23.00 

336548 

3oz 

20.90 

3.135 

38.00 

336556 

6oz 

33.52 

5.028 

61.00 

336564 

2oz 

17.60 

2.64 

32.00 

336572 

refill 

13.75 

2.0625 

25.00 

084662 

Hoz 

12.92 

1.938 

23.50 

336580 

loz 

134.70 

20.205 

245W 

084670 

ioz 

14.02 

2.103 

25.50 

336599 

jOZ 

17.32 

2.598 

31.50 

336602 

ioz 

29.14 

4.371 

53.00 

336610 

loz 

45.60 

6.84 

83.00 

336629 

Hoz 
2Joz 

72.00 

10.80 

131.00 

336637 

100.60 

15.09 

183.00 

336645 

to  Chemist  &  Druggist    May  24,  1980 


13 


ur  de  luxejoz 
joz 
(1) 

(3) 

Vitrum) 
May  1 

%  100ml 
julin  16%  2ml 
5ml 
(KabiVitrum) 
May  1 

1  vial 
1  vial 
1  vial 
ranary  Foods) 
er  227g 
biscuit 
ited 

(Upjohn) 
May  1 

150ml 
500ml 
(Upjohn) 
May  1 

500ml 
(Crookes  Labs) 
(Crookes  Anestan) 
April  1 
psules  10 
500 


May  5 


large 


giant 

(Biocosmetics) 
lets  30 
.  60 
(Keroderm) 
jar  loz 
(Kerodex) 
cream 
ler  repellant) 
53g 
(Kerodex) 
15ml 

(Keystone  Camera) 


10.15  1.5225 
28.30  4.245 
outfit  39.00  5.85 

lay  &  Baker  Agrochemicals) 


17.32 

2.598 

31.50 

336653 

23. 10 

3  465 

42  00 

454540 

3J0 

0.495 

6.00 

084689 

9.08 

1.362 

16.50 

336661 

36.50 

5  475 

POM 

453498 

3]  15 

0^4725 

POM 

453528 

7.45 

1. 1 175 

POM 

453536 

8.20 

1.23  ' 

...  POM 

477338 

14.75 

2.2125 

...  POM 

477346 

30.70 

4.605 

...  POM 

477354 

6.75dz 

0.75 

243701 

1.28 

0.192 

...  POM 

143294 

4.06 

0.609 

...  POM 

143308 

1.44 

0.216 

...  GSL 

143316 

2.50dz 

0.375dz 

0.36  P 

143502 

6.30 
s) 

0.945 

10.87  P 

143510 

7.77 

1.1655 

0.24 

143596 

(48) 

(48) 

3.58dz 

0.537dz 

0.44 

296406 

2.27 

0.3405 

3.16  GSL 

352209 

423 

0.6345 

6.32  GSL 

414654 

1.00  P 

147176 

1.35 

147192 

250ml  9.40 
(10) 

500ml  14.00 
(10) 

(Pedigree  Petfoods) 
May  5 


1.41 

(10) 
2.10 
(10) 


77.50 
49.85 
67.25 

1.62 

2.42 


(Fallowfield,  Jonathan) 
aitry 

(LPB  Import  Distributors) 
May  1 


:urlers 


curlers 
(Douek) 


2oz 
4oz 
8oz 


1.72 
0.38 


3.34 
5.50 
8.60 
6.20 
4.63 
7.74 
12.90 
8.28 
4.63 
7.74 
12.90 
8.28 
3.42 


2oz 
40z 
8oz 
4oz 

!  2oz 
4oz 
8oz 
.  4oz 
6oz 

(Emperor  Ginseng) 
oral  ampoules 

26  7.95 
(LRC  Products) 

try 

(Lancome) 
Matin 

tube  50ml 
ncil  5900 

lOOg  ... 

me 

iser  double 
ration  42g 

9083 


u.258 
0.057 


0.501 

0.825 

1.29 

0.93 

0.6945 

1.161 

1.935 

1.242 

0.6945 

1.161 

1.935 

1.242 

0.513 


0.66 


5.95 

9.80 
15.30 
11.00 

8.25 
13.80 
23.00 
14.75 

8.25 
13.80 
23.00 
14.75 

6.10 


1.1925  72.75 


4.35 
2J5 


2.85 


3.25 


327883 

052884 
370460 
363766 

147931 

147958 


handy 

8.50 

1.275 

0.77/ 

148334 

(72) 

(72) 

large 

9.39 

1.4085 

0.29 

148342 

(48) 

(48) 

giant 

4.31dz 

0.646dz 

0.53 

294012 

large 

10.85 

1.6275 

0.33j 

083321 

(48) 

(48) 

(Phillip 

s  Yeast) 

May  5 

wormer 

3.68dz 

0.552dz 

0.53  GSL 

022594 

50 

2.26dz 

0.339dz 

0.32 

148385 

250 

5.20dz 

0.78dz 

0.72 

148393 

750 

12.00dz 

1.80dz 

1.64 

148407 

(LAB) 

May  1 

24 

0.26 

0.039 

0.46  GSL 

150509 

209163 
209198 


389188 
389196 
389218 
421464 
389234 
389242 
389250 
389269 
389285 
389293 
389307 
389315 
389323 


152595 


247146 
249831 


249858 


433047 


LANGDALE   (Dobson,  John) 
rain  hood 
hair  band 
LANOXIN  P.G.  (Wellcome) 

tablets  0.0625mg  100 
LANTEX   (Sterling  Health) 
effective  May  1 
moist  anal  tissues  10 
LARODOPA  (Roche) 
effective  May  1 
tablets  500mg  200 
LASIKAL  (Hoechst) 
effective  May  5 
tablets  100 
250 

LASIX  (Hoechst) 
effective  May  5 
paediatric  liquid 
granules  to  make 

150ml 

plus  K  combination  pack 
tablets  20mg  60 
600 

40mg  250 
1000 

500mg  100 
LASSIE    (Pedigree  Petfoods) 
effective  May  5 
liver,  oxtail  &  beef  390g 

LASTONET  (Lastonet) 
Lastofine 
elastic  socks  for  men 

Pr 

elastic  yam  tights 
Lastolita 
elastic  yam  tights 
maternity 
with  adjustable 
waistband 
Lastothread  one  way  stretch 
seamless  stout  thread 
stockings 
above  knee  pr 
Lastoyarn 


tights 
Spanflex  70  lycra 
maternity 
support  tights 

slocking: 
wrist  supports 

LE-LO  (L1-L0) 
hot  water  bottles 
Airflow 


0. 12 

057509 

0.62 

0.093 

1.07 

POM 

154822 

4.675dz 

0.701dz 

0.56 

GSL 

369624 

11  06 

1.659 

POM 

155101 

5.45 

0.8175 

9.40 

POM 

086622 

12.96 

1.944 

22.36 

POM 

086649 

1.13 

0.1695 

1.95 

POM 

188611 

3.05 

0.4575 

5.26 

POM 

428752 

2. 12 

0.318 

3.66 

POM 

155233 

19.46 

2.919 

33.57 

POM 

155241 

14.85 

2.2275 

25.62 

POM 

155276 

56.25 

8.4375 

97.03 

POM 

155284 

58.68 

8.802 

101.22 

POM 

434868 

4.94 
(2dz) 


0.741 
(2dz) 


0.30( 


6.69 


1.0035  77.54 


320897 


2.25 

0.3375 

3.89 

156027 

6.25 

0.9375 

10.79 

156078 

5.19 

0.7785 

8.96 

156051 

6.48 

0.972 

11.18 

156086 

7.34 

1.101 

12.66 

360856 

155977 


5cm 

4.50dz 

0.675dz 

0.65 

129992 

7.5cm 

6.38dz 

0.957dz 

0.92 

146897 

10cm 

8.65dz 

1.297dz 

1.25 

146900 

15cm 

I2.56dz 

1.884dz 

1.81 

146919 

yarn 

6.69 

1.0035 

11.54 

444731 

4.95 

0.7425 

8.54 

453544 i 

3.70 

0.555 

6.39 

156094 

(s  pr 

2.90 

0.435 

5.01 

155705 

2.95 

0.4425 

0.86 

156108 

Hdz) 

(idz) 

Double  heal 

2.29 

0.3435 

3.96 

195316 

Junior 

2.20 

0.33 

3.80 

198951 

Major 

2.65 

0.3975 

4.58 

198978 

Standard 

2.37 

0.3555 

4.09 

199990 

Covered 

3.31 

0.4965 

5.70 

233277 

Diplomat 

1.99 

0.2985 

3.43 

233285 

Universal 

2.25 

0.3375 

3.89 

233315 

air  pillow 

LEMEZE  (Guest) 

effective  April  1 

lozenges 

2.09dz 

0.313dz 

0.30  GSL 

157880 

syrup 

3.81dz 

0.571dz 

0.56  GSL 

157899 

LEM  PAK  (Christy) 

effective  April  14 

beauty  mask       sachet  3 

1.89 

0.2835 

0.54 

497215 

(idz) 

(idz) 

LERYSS  (Eylure) 

colour  reviver  shampoo 

100ml 

0.81 

0.1215 

1.39 

258911 

shampoo              1 00ml 

0.81 

0.1215 

1.39 

150231 

LIBRAX1N  (Roche) 

effective  May  1 

tablets 

100 

3.02 

0.453 

...  POM 

159638 

500 

12.31 

1.8465 

...  POM 

319023 

LIBRIUM  (Roche) 

effective  May  1 

ampoules 

10 

5.60 

0.84 

...  POM 

159654 

capsules  5mg 

100 

1.19 

0.1785 

...  POM 

159662 

500 

4.86 

0.729 

...  POM 

159670 

lOmg 

100 

1.48 

0.222 

...  POM 

159689 

500 

6.15 

0.9225 

...  POM 

159697 

tablets  5mg 

100 

1.19 

0.1785 

...  POM 

159700 

500 

4.86 

0.729 

...  POM 

159719 

lOmg 

100 

1.48 

0.222 

...  POM 

159727 

500 

6.15 

0.9225 

...  POM 

159735 

25mg 

100 

2.99 

0.4485 

...  POM 

159743 

500 

12.27 

1.8405 

...  POM 

159751 

LIDOTHESIN    (Pharmaceutical  Mfg) 

injection 

0.5%  plain 

ampoule  2ml 

100 

7.40 

1.11 

...  POM 

159816 

5ml 

100 

9.25 

1.3875 

...  POM 

159824 

10ml 

100 

13.15 

1.9725 

...  POM 

159832 

20ml 

5 

2.49 

0.3735 

...  POM 

159840 

vial  20ml 

10 

3.42 

0.513 

...  POM 

159794 

50ml 

10 

6.32 

0.948 

...  POM 

159808 

14 
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10 

100 
100 
5 

100 
10 
10 


7.40 
9.25 
13.15 
2.49 
3.42 
6.32 

4.95 

9.25 
13.15 
2.49 
6.32 
3.42 
6.32 


ampoule  2ml  100 
5ml  100 
10ml  100 
20ml  5 
vial  20ml  10 
50ml  10 
1.5%  plain 

ampoules  25ml 
2%  plain 
ampoule  5ml 
10ml 
20ml 
cartridge  2ml 
vial  20ml 
50ml 
5%  plain 

ampoule  10ml 
0.5%  with  adrenaline 
ampoule  5ml  100 
10ml  100 
vial  20ml  10 
50ml  10 
i%  with  adrenaline 
ampoule  5ml  100 
10ml  100 
vial  20ml  10 
50ml  10 
2%  with  adrenaline 
ampoules  2ml  100 
5ml  100 
10ml  100 
vial  20ml  10 
50ml  10 
2%  with  adrenaline 
cartridge  2ml  100 
LIGHTWAVES  (Gillette) 
home  perm 
refill 

LILIA  (Lilia-White) 
effective  April  21 
towels  1 0 

LIL-LETS  (Lilia-White) 
effective  April  21 
mini  10 
20 

regular  10 

20 

super  1 0 

20 

super  plus  10 

20 

LIMB-EASE   (Sterling  Health) 
effective  May  I 
tablets  16 

32 

LIMBITROL  10  (Roche) 
effective  May  1 
capsules  100  4.68 

500  19.81 
LIMBITROL  S  (Roche) 
effective  May  1 
capsules 


1.11 

1.3875 

1.9725 

0.3735 

0.513 

0.948 

0.7425 

1.3875 

1.9725 

0.3735 

0.948 

0.513 

0.948 


25      4.05  0.6075 


9.25 
13.15 
3.59 
6.63 

9.25 
13.15 
3.59 
6.63 

7.40 
9.25 
13.15 
3.59 
6.63 

6.32 


1.3875 
1.9725 
0.5385 
0.9945 

1.3875 
1.9725 
0.5385 
0.9945 

Ml 

1.3875 

1.9725 

0.5385 

0.9945 

0.948 


3.08dz 
5.93dz 
3.29dz 
6.35dz 
3.56dz 
6.90dz 
3.80dz 
7.38dz 


3.425dz 
6.51dz 


0.462dz 

0.889dz 

0.493dz 

0.952dz 

0.534dz 

1.035dz 

0.57dz 

1.107dz 


0.513dz 
0.976dz 


LIMMITS  (Unicliffe) 

spray  &  fry 
LINCOCIN  (Upjohn) 
effective  May  1 

capsules  500mg 


100 
500 


3.08 
12.81 


12 
100 


sterile  solution 
600mg/2ml 

syrup  250mg/5ml 


single 
10 
100ml 


9.50dz 


3.83 
30.70 

1.39 
13.85 
4.01 


0.702 
2.9715 


0.462 
1.9215 


0.5745 
4.605 

0.2085 
2.0775 
0.6015 


2.34dz 
2.16dz 


4.80dz  0.72dz 


LIQUFRUTA   (LRC  Products) 
pastilles 

LITTLE  MISS  MUFFET   (Nutrition  House) 
essence  of  rennet 
liquid 

tablets  6 
LLOYDS   (Lloyd,  Aimee) 
effective  May  1 
Ruxesis  shave  cream 
jar  lOOg 
LOCOID  C  (Brocades) 
(hydrocortisone  0.1%,  chlor- 
quinaldol  3%) 

cream  30g  2.39 

ointment  30g  2.39 

LOGYNON    (Schering  Chemicals) 

(6  light  brown  tabs:  ethinyloestradiol 

30f4g,  levonorgestrel  50fig; 

5  white  tabs:  ethinyloestradiol  40/ug, 

levonorgestrel  75/ug; 

10  ochre  tabs:  ethinyloestradiol  30fig, 

levonorgestrel  125/ug) 

tablets  21  0 

LOMULIZER   (Fisons  Pharms) 

entire  entry 
LONDON  PERFUME   (London  Perfume) 

English  beauty  soap 
freesia,  gardenia,  lavender 


0.3585 
0.3585 


0.12 


Gentleman's  No.  1 
after  shave 
anti-perspirant 

deodorant 
Cologne 

spray 
deodorant  roll-on 

stick 


V5g 


85ml 

170g 
85ml 
50g 
50g 


POM 
POM 
POM 
POM 
POM 
POM 

POM 

POM 
POM 
POM 
POM 
POM 
POM 

POM 

POM 
POM 
POM 
POM 

POM 
POM 
POM 
POM 

POM 
POM 
POM 
POM 
POM 

POM 


I0.21dz     1.531dz  1.49 


4.14dz  0.621dz 


0.41  GSL 
0.78  GSL 


POM 
POM 


POM 
POM 


0.99 


POM 
POM 

POM 
POM 
POM 


0.26 
0.24 


0.69 


POM 
POM 


POM 


1.34 

0.201 

1.01 

(3) 

(3) 

1.76 

0.264 

3.37 

1.13 

0.1695 

2.19 

1.93 

0.2895 

3.72 

1.93 

0.2895 

3.72 

1.00 

0.15 

1.78 

1.00 

0.15 

1.78 

069930 
071811 
071846 
071854 
071870 
071889 

060623 

075108 
075388 
076856 
159867 
077313 
077348 

076910 

077364 
077461 
077518 
077623 

077763 
077771 
077801 
077828 

077917 
077941 
077968 
077976 
077984 

079391 


387827 i 


211648 


035114 
167584 
160237 
160245 
160253 
160261 
160288 
160296 


160598 
160601 


160644 
160652 


160628 
160636 


2471144 


160881 
160903 

160911 
160938 
160946 


214310 
471445 


162418 


380466 


314056 


245178 


245062 

245127 
245038 
245119 
245151 
267295 


herbal  Cologne 
shampoo 

shaving  mug  soa 
soap 

soap  dish 
talc 

talc  shaker 
L'OREAL  (Golden) 
Ambre  Solaire 


10.39dz 

1 .558dz 

/.  78 

135ml 

0.64 

0.096 

1  24 

n  50p 

4.20 

0.63 

8  04 

115g 

0.64 

0^096 

1.24 

28.4g 

2.27 

0.3405 

3.99 

lOOg 

0.65 

0.0975 

1.24 

125S 

3.56 

0.534 

6.85 

LOXENE   (Reckitt  &  Colman) 
effective  May  5 

shampoo  sachet      0.75dz  0.112dz  0.09} 

standard  50cc      2.34dz  0.351dz  0.29 

medium  lOOcc      3.59dz  0.538dz  0.45 

large  250cc      7.06dz  1.059dz  0.89 
LOXON    (Cooper  Agricultural) 


entire  entry 

LUCKSTONE  (Luckstone) 

astringent  lotion 

56ml 

0.20 

0.03 

0.38 

112ml 

0.44 

0.066 

0.75 

beauty  secret 

28g 

0.20 

0.03 

0.38 

70g 

0.44 

0.066 

0.78 

cleansing  cream 

126g 

0.46 

0.069 

0.80 

cold  cream 

126g 

0.46 

0.069 

0.80 

complexion  milk 

112ml 

0.46 

0.069 

0.80 

cosmetic  sponge 

0.17 

0.0255 

0.23 

hand  lotion 

112ml 

0.28 

0.042 

0.50 

perfume 

14ml 

0.38 

0.057 

0.68 

rubilint 

14ml 

0.28 

0.042 

0.50 

shampoo 

112ml 

0.28 

0.042 

0.50 

talcum  powder 

100g 

0.28 

0.042 

0.50 

wax  depilatory 

56g 

0.90 

0.135 

1.40 

refill 

56g 

0.45 

0.0675 

0.80 

brushes 

0.07 

0.0105 

o.u 

wrinkle  lotion 

7ml 

0.21 

0.0315 

0.40 

LUCKY  SEVEN 

(Sellaway) 

disposable  hankies 

8.64 

1.296 

0.29 

(48) 

(48) 

LUCOZADE   (Beecham  Foods) 


singles 
pack  of  3 


LULLABY    (Merrell  &  Pardoe) 
effective  April  21 
nappies 
all-in-one  10 
daytime  14 
disposable  20 


5 


15.24dz 
15.24dz 
6.80 
(10) 

2.52dz 


lie  pants 

LURSELLE  (Lepetil) 
(probucol) 
250mg  tablets 
LYNORAL  (Organon) 
effective  May  1 
tablets  O.Olmg 
0.05mg 
O.lmg 
l.Omg 
MAALOX  (Pharmax) 
effective  May  1 
suspension  300ml 
tablets  50 
MADOPAR  (Roche) 
effective  May  I 
capsules  62.5mg  100 
125mg  100 
250mg  100 
MAILLECRIN  (Jaccaz) 

friction  gloves 
MAILLEPONGE  (Jaccaz) 

toilet  mitts 
MALLORY  (Mallory) 
Duracell  general  purpose  batteries 
MN1300  2 
MN1400  2 
MN1500  4 
MN1604 

MN2400  4 
MN9100 
photographic  batteries 
RM401 

TR164/TR164R 


1.10 
1.15 


3.49 
6.29 
11.25 

1.35 

0.66 


0.165 

0.1725 


0.5235 
0.9435 
1.6875 

0.2025 

0.099 


1.90  GSL 
1.99  GSL 


POM 
POM 
POM 


2.66 
1.20 


1.39 
1.29 
1.49 
1.39 
1.49 
0.371 

0.54 


263958 
245097 
184934 
245089 
184950 
245100 
184942 


after  sun 

1 10ml 

1 1 . 72dz 

1.758dz 

1.56 

00988 1 

190ml 

17.28dz 

2.592dz 

2.30 

388394  i 

cream  2 

50ml 

11.1 9dz 

1 .678dz 

1.49 

146358 

100ml 

18.00dz 

2.70dz 

2.40 

146412 

150ml 

22.44dz 

3.366dz 

3.00 

388351  i 

4 

50ml 

11.19dz 

1.678dz 

1.49 

146439 

100ml 

18.00dz 

2.70dz 

2.40 

00991 1 

150ml 

21.44A1 

3J66dz 

3.00 

388378 i 

6 

50ml 

12.62dz 

1.893dz 

1.68 

160873 

100ml 

20.96dz 

3.144dz 

2.79 

176516 

150ml 

26.28dz 

3.942dz 

3.50 

388386 i 

duotan  cream 

85ml 

16.53dz 

2.479dz 

2.20 

065722 

lotion 

110ml 

13.67dz 

2.05dz 

1.82 

009865 

milk  3 

110ml 

18.48dz 

2.772dz 

2.46 

146420 

5 

110ml 

18  48dz 

2.772dz 

2.46 

146552 

oil 

120ml 

13.67dz 

2.05dz 

1.82 

009946 

195ml 

19.53dz 

2.929dz 

2.60 

130036 

soothing  balm 

50ml 

13.75dz 

2.062dz 

1.83 

169323 

tropical  oil 

195ml 

22.44dz 

3.366dz 

3.00 

388343  i 

16351  1 
163538 
163546 
163554 


163643 
163651 
163678 
163686 
163694 
163708 
163716 
163724 
163732 
354937 
163740 
163759 
163767 
163775 
163783 
163791 
163805 

375098* 


small* 

4.14 

0.621 

163821 

(2dz) 

(2dz) 

large" 

5.29dz 

0.793dz 

163856 

250ml 

4.44 

0.666 

1 15045 i 

(2dz) 

(2dz) 

250ml 

4.44 

0.666 

166650 

(2dz) 

(2dz) 

180742 
180696 
180726 

058092 


120 

13.40 

2.01 

...  POM 

251879 

500 

1.25 

0.1875 

2.15  POM 

164852 

500 

1.80 

0.27 

3.10)  POM 

164879 

500 

2.36 

0.354 

4.07  POM 

164895 

500 

15.76 

2.364 

27.181  POM 

164917 

164992 
165026 


368121 
447579 
447587 

327964 

327972 


166774 
166782 
166790 
006033 
166804 
166812 

349925 
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MARIGOLD  (LRC  Products) 
garden  gloves 


style  1  leather/cotton 

8.82 

1.323 

1.35 

107441 

(10) 

(10) 

style  1 1       all  leather 

21.19 

3.1785 

3.25 

109835 

(10) 

(10) 

style  1 1 1  cotton/leather 

14.275 

2.1412 

2.20 

110043 

(10) 

(10) 

MARMITE  (Bovril) 

effective  April  28 

2oz 

4.90 

0.25 

168149 

(2dz) 

4oz 

4.39dz 

0.43 

168157 

8oz 

8.24dz 

0.82 

168165 

16oz 

7.49 

1.49 

168173 

(}dz) 

MAVALA  (Mavala) 

002  5cc 

0.63 

0.0945 

1.05 

376450 

lOcc 

1.16 

0.174 

1.93 

170291 

buffer  kit 

2.77 

0.4155 

5.17 

291854 

cuticle  cream 

1.16 

0.174 

1.93 

170313 

remover  5ml 

0.63 

0.0945 

1.05 

475505 

10ml 

1.16 

0.174 

1.93 

179698 

sticks  carded 

0.47 

0.0705 

0.87 

300950 

double  lash 

0.94 

0.141 

1.60 

170348 

emery  boards  mini 

0.07 

0.0105 

0.11 

170356 

carded 

0.47 

0.0705 

0.87 

300942 

Eyelite 

0.94 

0.141 

1.60 

170364 

foot  lotion 

0.94 

0.141 

1.60 

376469 

hand  cream  jar 

1.77 

0.2655 

2.95 

170372 

tube  30g 

0.94 

0.141 

1.60 

111481 

tube  50g 

1.62 

0.243 

2.70 

316032 

home  manicure  set 

6.22 

0.933 

11.74 

111503 

lipstick 

1.16 

0.174 

1.95 

105074 

Mavalip  slimline 

1.12 

0.168 

2.25 

416584 

Mavaderma  2cc 

0.76 

0.114 

1.27 

170380 

5cc 

1.40 

0.21 

2.31  ■ 

170399 

mini  color 

0.45 

0.0675 

0.85 

170402 

reflecting 

0.48 

0.072 

0.95 

416592 

nail  enamel  remover  60ml 

0.35 

0.0525 

0.60 

291501 i 

100ml 

0.43 

0.0645 

0.85 

256005 

pads 

0.76 

0.114 

1.27 

243728 

Refix 

0.94 

0.141 

1.60 

170429 

scientifique  Ice 

0.45 

0.0675 

0.75 

170453 

2cc 

0.76 

0.114 

1.27 

170461 

5cc 

1  40 

0.21 

2.31 

170488 

applicator 

1.40 

0.21 

2.31 

170496 

Stop  5ml 

0.63 

0.0945 

1.05 

170518 

10ml 

1.16 

0.174 

1.93 

077100 

thinners 

0.63 

0.0945 

1.05 

111511 

MAWS  (Ashe) 

Pussycat  superdummy 

d 

MAX  FACTOR   (Max  Factor) 

price  changes  in  May  list 

MAXICROP  (Maxicrop) 

seaweed  plant  food 

11 

12.80dz 

1.92dz 

1.84 

256463 

2.51 

12.00 

1.80 

3.45 

490997 

(idz) 

(}dz) 

51 

13.33 

1.9995 

5.75 

491004 

(4) 

(4) 

251 

11.67 

1.7505 

20. 12 

491012 

MAY  &  BAKER   (May  & 

Baker  Agrochemicals) 

bitd  rellent  spray  2 

sachets 

6.37 

0.9555 

1.10 

328049 i 

(10) 

(10) 

caterpillar  killer  2  sachets 

5.50 

0.825 

0.95 

075019 

green  slime  remover 

(10) 

(10) 

5.73 

0.8595 

0.99 

074381 

(10) 

(10) 

MAYBELLINE   (Plough  (UK)) 

lip  colour  automatic 

super  shiny 

9.07dz 

1.36dz 

1.26 

209392 

MEDI-SACHE  (Pharmax) 

entire  entry 

d 

MEDI-SWABS  (Pharmax) 

entire  entry 

d 

MEDRONE  (Upjohn) 

effective  May  1 

acne  lotion  25ml 

1.54 

0.231 

...  POM 

416932 

75ml 

4.13 

0.6195 

...  POM 

416940 

tablets  2mg  30 

2.24 

0.336 

...  POM 

175137 

100 

7.16 

1.074 

...  POM 

175145 

4mg  30 

4.30 

0.645 

...  POM 

175153 

100 

12.43 

1.8645 

...  POM 

175161 

16mg  14 

5.56 

0.834 

POM 

175188 

MELLOW  BLOSSOMS  (Colgate-Palmolive) 

effective  May  5 

soap 

9.39 

1.4085 

0.35 

175765 

(36) 

(36) 

MERITAL  25  (Hoechst) 
effective  May  5 
capsules  25mg  100 
MERRELL  &  PARDOE 

effective  April  21 


9.95 


1.4925      17.16  POM 


(Merrell  &  Pardoe) 


baby  cream 

powder 
cotton  buds 


household  cloths 
mansize  tissues 
nappy  liners  box 
polythene 


250g 
350g 
100 

180 


100 


100 


petroleum  jelly  250g 
zinc  &  castor  oil  cream 


5.04dz 
15.24dz 

7.30 
(2dz) 

5.94dz 

7.29 
(l|dz) 

8.34 
(2dz) 

5.425 

(10) 

5.25 

(10) 

5.04dz 

5.04dz 


0.756dz 

i'095 
(2dz) 
0.891dz 
1 .0935 
didz) 
1.251 
(2dz) 


0.756dz 
0.756dz 


197068 

268151 
180696 
085855 

047171 i 
268186 

268194 

085707 

085723 

268151 
0471981 


MESTINON  (Roche) 
effective  May  1 
ampoules  Img/ml  10 
tablets  60mg  100 
METE  NIX  5  (Hoechst) 
effective  May  5 
tablets  5mg  100 
MICK   (Pedigree  Petfoods) 
effective  May  5 

large 

carry  home  pack 

MICRO-INTERDENTAL 

toothbrush 


0.99 
7.73 


0.1485 
1.1595 


POM 
POM 


7.95        1.1925      13.71  POM 


4. 13dz 
4.265 
(4) 
(Prevdent) 

0.78 


0.6I9dz 
0.6397 
(4) 

0.117 


0.463dz 
0.851dz 
1.064dz 

0.463dz 
0.85 ldz 
0.426dz 
0.826dz 
1.314dz 


MILK  OF  MAGNESIA   (Sterling  Health) 
effective  May  1 
liquid  100ml      3  09dz 

200ml  5.675dz 
300ml  7.095dz 
peppermint  flavoured 

100ml  3.09dz 
200ml  5.675dz 
tablets  30  2.84dz 

75  5.51dz 
150  8.765dz 
MILLBANKE  (MiUbanke  Perfumery) 

narcot  gold  spray 
MILLE  PARFUM 
flaconjoz 
\oz 
loz 
2oz 

flaconette  Joz 
vapomiseur  |oz 
eau  de  Mille  loz 
2oz 

vapomiseur  2oz 
MILOPA   (Bath,  Nancy) 
make-up  range 
automatic  eye  liner 
compact  powder 
eye  pencil 
eye  shadow 
gel 

powder 

super  shiner 
fond  de  teint 
lip  pencil 
lipstick 
nail  varnish 
MIL-PAR   (Sterling  Health) 
effective  May  1 

100ml  2.92dz  0.438dz 
200ml  5.26dz  0.789dz 
500ml      8.265dz  1.239dz 


0.51 
1.58 


1.20 


0.37  GSL 
0.68  GSL 
0.85  GSL 

0.37  GSL 
0.68  GSL 
0.34  GSL 
0.66  GSL 
1.05  GSL 


MILUPA  (Milupa) 
infant  food 
gtanulated  rusk 
with  mixed  fruit 

oat  breakfast  cereal 

with  apple 


12.86 
(2dz) 
12.86 
(2dz) 
12.86 
(2dz) 


0.73dz 


0.0877 


22      0.59       0.0885       1.02  POM 


MINERS   (Smith  &  Nephew  Cosmetics) 
eye  liner  pencil 

watertight  3.95dz  0.592dz 

mascara 

watertight  4.87dz 
MINI-INTERDENTAL  (Prevdent) 

toothbrush  0  585 

MIMLVN  (Organon) 
effective  May  1 
tablets 

MINIMS   (Smith  &  Nephew  Phc) 
fluorescein  sod. 
1.0%  20 
MINTGUARD  (Unicliffe) 
200ml 
400ml 

MINUS   (British  Chemotheutic) 

entire  entry 
MIRAGE  (Croydex) 

shampoo  &  bath  spray 
1081 

MISTRAL  (Croydex) 
bath  &  shampoo  spray 

1082 

MITCHDM   (Mitchum  ThayeT) 
anti-perspirants 
perfumed  or  unperfumed 
cream 

liquid  regular 
roll-on 
spray  regular 
trial 

Esoterica 
cream  regular 
facial 
fortified 
special 
MIXOGEN  (Organon) 
effective  May  1 
injection  vial 
tablets 


1.95 
1.95 
1.95 

1.95 
1.95 
1.95 
1.95 
0.95 
1.95 
1.95 


0.35  GSL 
0.63  GSL 
0.99  GSL 


0.67 
0.67 
0.67 

0.56 
0.69 
0.90 


3.34 


5.40dz 
8.53dz 


2.61 


2.87 


0.501 


0.81dz 
1.279dz 


0.3915 


0.4305 


0.69 
1.09 


4.50 
4.95 


2ml 

100 
250 

MODECATE  (Squibb) 
effective  May  2 
injection  25mg/ml 
0.5mJ  5 
lml  10 


1.75 
1.37 
3.26 


0.2625 
0.2055 
0.489 


3.02  POM 
2.36  POM 
5.62  POM 


177474 
085790 


139831 


177989 
177997 


322040 


178640 
178659 
178667 

178675 
178683 
178705 
178713 
178721 


4.60 

1 70534 i 

(Douek) 

3102 

34.35 

5.1525 

62.50 

261467 

3104 

48.10 

7.215 

87.50 

261475 

3105 

75.00 

11.25 

136.50 

261483 

3106 

118.15 

17.7225 

215.00 

261491 

3103 

31.60 

4.74 

57.50 

046582 

3115 

31.60 

4.74 

57.50 

421502 

3201 

16.85 

2.5275 

30.65 

149179 

3202 

27.50 

4.125 

50.00 

153583 

3213 

29.95 

4.4925 

54.50 

155268 

189065 
189154 
189170 

189189 
189200 
189219 
189235 
218707 
017604 
032719 


179051 
179078 
179086 


3 14048 i 

224278 

313459 

170526 
168033 
388041 

180386 

4402641 

247057 
247065 


296511 
296708 


28cc 

1.19 

0.1785 

1.99 

390704 

28cc 

1.79 

0.2685 

2.99 

390712 

60ml 

0.83 

0.1245 

1.39 

420778 

160g 
95g 

1.79 

0.2685 

2.99 

390739 

1.07 

0.1605 

1.79 

390747 

85g 

1.67 

0.2505 

2.79 

390763 

85g 

1.67 

0.2505 

2.79 

182206 

85g 

2.15 

0.3225 

3.59 

182214 

85g 

2.03 

0.3045 

3.39 

182222 

6.38 
22.11 


0.957 
3.3165 


11.00}  POM 
38.14J  POM 


182508 
182516 
182524 


182591 
364029 
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2ral  5 

20.30 

3.045 

35.02  POM 

326305 

10ml  1 

21.10 

3.165 

36.40  POM 

182605 

syringe  1ml  5 

11.55 

1.7325 

19.93  POM 

182613 

syringe  2ml  5 

20.68 

3.102 

35.67  j  POM 

265659 

concentrate  lOOmg/ml 

1ml  5 

39.10 

5.865 

67.45  POM 

388831 

MODITEN  (Squibb) 

effective  May  2 

elixir  60ml 

1.12 

0.168 

1.93  POM 

182656 

tablets  lmg  100 

4.09 

0.6135 

7.06  POM 

182672 

2.5mg  100 

5.11 

0.7665 

8.82  POM 

182699 

5mg  100 

6.84 

1.026 

11.80  POM 

182710 

enanthate  25mg/ml  10ml 

15.36 

2.304 

26.49)  POM 

182745 

1ml  5 

9.60 

1.44 

16.56  POM 

182737 

MOGADON  (Roche) 

effective  May  I 

capsules                  1 00 

2.33 

0.3495 

...  POM 

182788 

500 

9.33 

1.3995 

...  POM 

182796 

tablets  100 

2.33 

0.3495 

...  POM 

182818 

500 

9.33 

1.3995 

...  POM 

182826 

MONOGRAM  (Dreamland) 

electric  blankets 

single  KS201 

57.53 

209724 

GA61 

41.52 

183113 

double  KS202 

68.09 

210617 

KS203 

74.15 

211524 

GA62 

49.74 

183121 

GA63 

55.79 

183148 

MORTEGG   (Murphy  Chemcial) 

500ml 

1.48  % 

184713 

11 

2.30  X 

184721 

51 

6.88  X 

184748 

MOSSTOX  PLUS   (May  &  Baker  Agrochemicals) 

250ml 

12.17 
(10) 

1.8255 
(10) 

2.10 

464503 

500ml 

10.59 
(5) 

1.5885 
(5) 

3.65 

468533 

MOS-TOX   (May  &  Baker  Agrochemicals) 

entire  entry 

MOTIPRESS  (Squibb) 

effective  May  2 

tablets  28 

2.90 

0.435 

5.00)  POM 

162299 

250 

24.70 

3.705 

42.61  POM 

162302 

MOTIVAL  (Squibb) 
effective  May  2 

tablets  100 

3.42 

0.513 

5.90  POM 

185418 

500 

16.76 

2.514 

28.91  POM 

185426 

MULTIRON  (Vitabiotics) 

mineral,  iron  &  vitamin 

supplement  capsules  30 

12.00dz 

1.80dz 

1.80 

388467 

MURPHY    (Murphy  Chemical) 

int  killer  powder 

puffer  150g 

0.67 

186120 

puffer  300g 

0.99 

350192 

B.H.C.  cones     600cu  ft 

0.40 

090549 

Breakthrough  handy  sack 

2.17 

080152 

economy 

5.62 

080160 

calomel  dust  puffer 

0.99 

081027 

chlordane  wormkiller 

113ml 

115 

081035 

227ml 

1.55 

081655 

combined  pest  &  disease 

dust    150g  mini  puffer 

0.89 

082295 

combined  seed  dressing 

0  46 

082392 

cropmore  lk 

0.72 

277797 

4k 

2.17 

287407 

derris  dust     mini  puffer 

0.67 

084158 

puffer 

0.99 

084166 

liquid          1 1 3ml 

0.75 

287415 

227ml 

1.21 

087106 

Fentro                 1 1 3ml 

~099 

090727 

gamma-BHC  dust  puffer 

0.99 

093440 

mini  puffer 

0.67 

093319 

greenhouse  aerosol  170ml 

1.30 

186171 

hormone  rooting  powder 

0.48 

093459 

lawn  food  2k 

1.55 

287423 

4k 

2.74 

287431 

with  weed  control  2k 

1.86 

287563 

4k 

3.12 

287571 

lawn  weedkiller      1 1 3ml 

0.85 

093513 

227ml 

1.51 

093521 

lindane  pellets       size  1 

0.83 

095915 

liquid  copper  fungicide 

113ml 

0.79 

059773 

227ml 

1.36 

186236 

malathion  dust  puffer 

0.99 

186279 

mini  puffer 

0.67 

186287 

liquid  113ml 

1.06 

186244 

227ml 

1.99 

186252 

mole  smoke 

0.44- 

096598 

plant  food  455ml 

0.93  ■ 

140872 

root  guard  250g 

1.18 

430110 

rose  food  lk 

0.92 

162213 

2k 

1.59 

287520 

4k 

2.76 

287539 

sequestered  iron  sachet 

0.34 

144274 

size  1 

1.55 

428469 

size  2 

2.82 

428477 

sodium  chlorate  500g 

1.18 

186384 

uk 

1.86 

186392 

2]k 

4.09 

476684 

5k 

7.31 

476692 

soil  pest  killer  200g 

1.14 

140813 

systemic  fungicide 

4  sachets          size  1 

0.84 

113530 

.12  sachets        size  2 

2.17 

113581 

systemic  insecticide568ml 

3.98 

115002 

tomato  food  455ml 

0.93 

144266 

Tumbleweed          1 1 3ml 

1.25 

421189 

227ml 

2.30 

421227 

500ml 

3.90 

11 

7.20 

426520 

wasp  destroyer 

0.63 

115312 

MYCIFRADIN  (Upjohn) 
effective  May  1 
sterile  powder  0.5g 
MYCIGUENT  (Upjohn) 
effective  May  1 
ointment  28. 4g 

ophthalmic  ointment  3.9g 


1.43 


0.66 
0.35 


0.2145 


0.099 
0.0525 


POM 


POM 
POM 


186627 


MYCOLACTINE   (Wilcox  Laboratories) 

entire  entry 
MYCOTA  (Boots) 
MYCOTA   (Ciookes  Anestan) 
effective  April  1 
cream  25g 
powder  70g 
spray  200g 
MYRURGIA   (Creme  Simon) 
Promesa 
toilet  water  45ml  488 
MYSTECLIN  (Squibb) 
effective  May  2 
capsules  100 
syrup  100ml 
tablets  100 
500 

NAILOID  (Richards  &  Appleby) 
effective  April  1 
nail  care 
Let'm  grow 
manicure  cream 


2.20dz 
4  35dz 
4.35dz 


2.38 


6.69 
1.18 
6.56 
31.57 


0.33dz 

0.652dz 

0.652dz 


0.357 


1.0035 
0.177 
0.984 
4.7355 


nail  hardener 
plus  with  nylon 
nail  polish 
budget  range 


small 
large 


5.04dz 
2.85dz 
5.04dz 
5.04dz 
5.04dz 


0.756dz 
0.427dz 
0.756dz 
0.756dz 
0.756dz 


0.32  GSL 
0.62  GSL 
0.62  GSL 


4.40 


11.54)  POM 
2.03)  POM 
11.31)  POM 
54.46)  POM 


0.69 
0.39 
0.69 
0.69 
0.69 


NATULAN  (Roche) 
effective  May  1 

capsules  50mg  50  2.87 

NEGRAM   (Sterling  Research) 

tablets  500  54.65 

NELSON'S  (Nelson) 

bruise  &  boils  tablets 


diarrhoea  &  food  poisoning 
tablets 

indigestion  tablets 

influenza  &  cold 
treatment  tablets 


lumbago  &  sciatica 


tablets 


rheumatic  pain  tablets 

NEO-CORTEF  (Upjohn) 

effective  May  1 
eye/ear  drops  1.5% 

ointment  1.5% 
lotion  \% 
ointment  1% 

2i% 


NEO-MEDRONE  (Upjohn) 
effective  May  1 
acne  lotion  25ml 
75ml 

cream  15g 
NEWEY   (Newey  Goodman) 
combs 
styling 
NITOMAN  (Roche) 

effective  May  1  ) 
tablets  25mg 
NOBRIUM  (Roche) 
effective  May  1 
capsules  5mg 

lOmg 

NOLUDAR  (Roche) 
effective  May  1 
tablets  200mg 


6.24 
(jdz) 

6.24 
(jdz) 

6.24 
(jdz) 

6.24 
(idz) 

6.24 
(}dz) 

6.24 
(idz) 


0.4305 

8.1975 

0.936 
()dz) 

0.936 
(}dz) 
0.936 
Gdz) 

0.936 
(|dz) 

0.936 

(m 

0.936 
(}dz) 


5ml 

1.23 

0.1845 

10ml 

1.69 

0.2535 

3.9g 

1.21 

0.1815 

15ml 

2.12 

0.318 

5g 

0.73 

0.1095 

20g 

2.47 

0.3705 

5g 

1.69 

0.2535 

20g 

5.24 

0.786 

...  POM 
...  POM 
1.65  GSL 

1.65  GSL 
1.65  GSL 

1.65  GSL 

1.65  GSL 
1.65  GSL 


POM 
POM 
POM 
POM 
POM 
POM 
POM 
POM 


1.54 
4.13 
1.30 


0.231 

0.6195 

0.195 


POM 
POM 
POM 


186651 
186678 


186759 
186767 
186775 


295205 


187364 
187380 
187402 
187410 


479640 
328294 
328308 
187828 
479659 


base  coat 

4.38dz 

0.657dz 

0.56 

361208 

colourless 

4.38dz 

0.657dz 

0.56 

361275 

creme  polish 

4.38dz 

0.657dz 

0.56 

361283 

cuticle  oil 

4.38dz 

0.657dz 

0.56 

423440 

remover 

4.38dz 

0.657dz 

0.56 

361216 

natural 

4.38dz 

0.657dz 

0.56 

091995 

pearl  polish 

4.38dz 

0.657dz 

0.56 

361291 

top  coat 

438dz 

0.657dz 

0.56 

361321 

protein  plus  high  fashion 

base  coat 

6.18dz 

0.927dz 

0.79 

298174i 

colourless 

6. 18dz 

0.927dz 

0.79 

298204 

natural 

6.18dz 

0.927dz 

0.79 

301469 

top  coat 

6.l8dz 

0.927dz 

0.79 

294284 

jndries 

cuticle  scissors 

I2.11dz 

1.816dz 

1.59 

294276 

emery  boards  (10) 

2.27dz 

0.34dz 

0.30 

361224 

hoof  sticks 

3.29dz 

0.493dz 

0.45 

361232 

manicure  sticks 

2.56dz 

0.384dz 

0.35 

361240 

nail  buffers 

7.23dz 

1.084dz 

0.99 

361259 

clippers  5cm 

2.84dz 

0.426dz 

0.37 

210463  i 

7{cm 

6.46dz 

0.969dz 

0.85 

265101 

pliers 

20.14dz 

3.02  ldz 

2.64 

287970 

scissors 

1 2  1 ldz 

1.816dz 

1.59 

290491 

sapphire  file 

3.48dz 

0.522dz 

0.46 

270946 

tweezers 

4.85dz 

0.727dz 

0.64 

286753 

189677 
385042 
1 84837 i 

184810 
108758 

065749 

116211 
073911 


190934 
190942 
190950 
190977 
190985 
190993 
191000 
191019 


191264 
191272 
191299 


500 

14.39 

2.1585 

....  POM 

193666 

100 

1.68 

0.252 

...  POM 

194336 

500 

7.37 

1.1055 

...  POM 

194344 

100 

2.69 

0.4035 

...  POM 

194352 

500 

11.60 

1.74 

...  POM 

194360 

100 

2.84 

0.426 

...  POM 

194441 

2.43dz 

0.364dz 

0.35 

012823 

4.86dz 

0.729dz 

0.69 

438197 

4.50dz 

0.675dz 

0.65 

075833  i 

3.60dz 

0.54dz 

0.52 

391999 

3  60dz 

0  54dz 

0.52 

034193 
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NORLYN  (Global) 
elective  May  10 
Pop-Sox 
lights 
jumbo 

plain  knit      15  denier 
20  denier 

run  resist 
NORTHERN   (Northern  Blankets) 
hair  curlers 

styling  wand        733    10.95 

hand  held  hair  styler  701 
overblankets 

Star 

single  221    37.45 

double             222  ...         ...  44.45 

dual  control    223    49.45 

underblankets 
Cozee  3  heat 

single  631    18.45 

double             632  ...         ...  22.45 

dual  control    633    29.45 

Regent 

single  511    12.45 

double  512    16.45 

Thermoset 

single              501  ...         ...  11.45 

double             502  ...         ...  14.45 

NURSERY  by  GRIPTIGHT  (Lewis  Woolf) 
effective  April  14 
teats 

narrow  neck  griptight 


NU-SOFT   (Independent  Chemists  Marketing) 
nappies 


disposable 


11.02 
(20) 


sanitary  products 
belts 
adjustable 
de-luxe 
stretch  de-luxe 
nylon 

tissues 


I  {in 
{in 
150 


2.92dz 
3.28dz 
3.28dz 
2.92dz 
8.02 
(2dz) 

NUTRAFLOW.   (Burton  Parsons) 

soft  lens  solution    120ml  1.25 
NYLAX   (British  Chemotheutic) 
ejfeclive  May  I 
laxative  tablets  30 
NYMPH  (Souplex) 

ladies  razor 
NYSTADERMAL  (Squibb) 
effective  May  2 
cream 
ointment 
NYSTAN  (Squibb) 
effective  May  2 
cream 


0.438dz 

0.492dz 

0.492dz 

0.438dz 

1.203 

(2dz) 

0.1875 


3.37dz  0.505dz 


4.55dz  0.682dz 


0.69 


0.40 
0.45 
0.45 
0.40 
0.46 


1.67 


15g 
15s 


1.72 
1.72 


0.258 
0.258 


0.43  GSL 

0.69 


2.96  i  POM 
2.96)  POM 


dusting  powder 
gel 

ointment 

oral  tablets 

pessaries 

powder 
sterile  500,000  units 

vial 

ono-sterile 
300,000  units  vial 
suspension  30ml 
triple  pack 

vagina]  cream  60g 
NYSTAVESCENT  (Squibb) 
effective  May  2 
pessaries  1 5 

100 

ODOR  EATERS  (Combe) 
(distributors  Farillon) 
foot  warmers 
shoe  insoles  pr 
OESTRADIOL,  ORGANON 
effective  May  1 
implant  25mg 
50mg 
lOOmg 

OILATUM  (Stiefel) 
effective  May  1 
cream  40g 
OLBAS  (Lane) 

pastilles  45g 
OLD  SPICE  (Shulton) 
effective  May  1 
after  shave  lotion 


3.42dz     0.513dz     0.49  GSL 


travel  pack 
anti-perspirant 

aerosol 
Cologne  for  men 


050288 


cherry 

3316 

0.0928 

0.0139 

0.16 

078646 

straight 

3016 

0.0928 

0.0139 

0.16 

098841 

wide  neck 

newborn 

1 

0.0986 

0.0147 

0.17 

060720 

2 

0.1739 

0.026 

0.30 

060747 

freflo 

I 

0.0986 

0.0147 

-  0.17 

104515 

2 

0.1739 

0.026 

0.30 

060763 

variflo 

1 

0.1044 

0.0156 

0.18 

067237 

2 

0.1855 

0.0278 

0.32 

070149 

446661 


252638 
253545 
253553 
257184 
198757 


193062 

199052 
199575 


324736 
324752 


I5g 

1  17 

0.1755 

2.02)  POM 

199664 

30g 

2.02 

0.303 

3.48)  POM 

199672 

15g 

0.83 

0.1245 

1.44  POM 

199680 

30g 

2.02 

0.303 

3.48)  POM 

364010 

15g 

0.83 

0.1245 

1.44  POM 

199699 

30g 

1.62 

0.243 

2.79)  POM 

199702 

28 

1.87 

0.2805 

3.23  POM 

199710 

100 

6.05 

0.9075 

10.44  POM 

199729 

15 

0.83 

0.1245 

1.44  POM 

199737 

100 

5.30 

0.795 

9. 14)  POM 

199745 

3.64 

0.546 

6.28  POM 

199753 

4.48 

0.672 

7.73  POM 

199761 

1.72 

0.258 

2.96)  POM 

321958 

6.71 

1.0065 

11.58  POM 

462527 

2.47 

0.3705 

4.26)  POM 

378615 

1.17 

0.1755 

2.02)  POM 

326380 

7.35 

1.1025 

12.68)  POM 

326399 

8.69dz 

1.303dz 

1.19 

185728 

(Organ  on) 

2.70 

0.405 

4.65  POM 

200247 

5.40 

0.81 

9.31)  POM 

200255 

10.34 

1.551 

17.83  POM 

200263 

1.45 

0.2175 

2.50  P 

204587 

437506  i 


3712 

lO.lodz 

1.524dz 

1.50 

200573 

3710 

16.25dz 

2.437dz 

2.40 

200581 

3711 

24.71dz 

3.706dz 

3.65 

200611 

3719 

11.50dz 

1.725dz 

1.70 

200603 

3906 

8.12dz 

1.218dz 

1.20 

200654 

3722 

13.20dz 

1.98dz 

1.95 

200697 

deodorant, aerosol 

roll  -on 

stick 
hair  cream 
men's  soap 
pre-electric  shave 
shave  bowl 
stick 

shaving  cream 


3881 
3876 
3905 
3880 
3040 
3792 
3611 
3709 
3890 


6.77dz 
8.12dz 
8.12dz 
8.12dz 
7.45dz 
7.19dz 
10.83dz 
13.20dz 
9.14dz 
200921 

200891 
200875 


1.015dz 

1  218dz 

1.218dz 

1.218dz 

1.117dz 

1.078dz 

1.624dz 

1.98dz 

1.371dz 


1.00 
1.20 
1.20 
1.20 
1.10 
1.00 
1.60 
1.95 
1.35 


shaving  mug 

370T 

19.30dz 

2.895dz 

2.85 

195243 

20085Z 

195251 

smooth  shave 

369T 

7.45dz 

l.H7dz 

1.10 

195278 

splash-on  lotion 

4022 

13  20dz 

1.98dz 

1.95 

soap-on-a  rope 

3808 

13  20dz 

1.98dz 

1.95 

talc  for  men 

3742 

7,45dz 

1.117dz 

1.10 

195391 

3741 

"  11.85dz 

1.777dz 

1.75 

195405 

OLIVE  (Olive) 

290513 

hairbrushes 
ladies  cylindrical 

195359 

953P 

3.l3dz 

0  469dz 

0.45 

195367 

hair  slides 

conventional  clasp 

482323 

3938 

1.95 

0.2925 

0.14 

482331 

(2dz) 

(2dz) 

200727 
200719 
315893 
200735 
200751 
200956 
200816 
200867 
200913 


200840 

200948 
II 3549 i 
284572 
200670 
200662 


171735 
302139 


OMNOPON  (Roche) 
effective  May  I 
ampoules  20mg/ml 
powder 
tablets  lOmg 
OMNOPON  SCOPOLAMINE  (Roche) 
effective  May  1 
ampoules  10  0.83 

ONE  TOUCH    (Marcel.  Louis) 

home  electrolysis  kit  13.00 
OPTABS   (British  Chemotheutic) 
effective  May  1 
eye  lotion  tablets       kit  4.54dz 
economy  8.45dz 
refill  (20)  4.07dz 
OPTIQUE  (Optique) 
(distributors  Richards  &  Appleby) 
automatic  mascara  0  8827 

eye  make-up  remover  1.0044 
shadow  cream  0.8827 
eyecare  moisturiser  1.0653 
eye  liner 
OPULETS  (Pharmax) 
eye  drops,  chloramphenicol  0.5%  20, 
fluorescein  1%  20,  & 
sulphacetamide  10%  20 
ORABOLIN  (Organon) 
effective  May  1 
tablets  100  5.20 

ORADEXON  (Organon) 
effective  May  1 
ampoules  5mg/ml 
tablets  0  5mg 

2mg 


10 

0.80 

0.12 

POMCD 

201936 

5g 

5.78 

0.867 

POMCD 

356824 

50 

1.185 

0.1777 

POMCD 

210722 

0.1245 
I  95 


0.681dz 
1.267dz 
0.61dz 


0.1324 
0.1506 
0.1324 
0.1597 


0.78 


POMCD  201960 
19.95  429643 


0.58  P 
1.08  P 
0.52  P 


1.45 
1.65 
1.45 
1.75 


8.97  POM 


vial  4mg/ml 
ORAL  B   (Cooper  Health) 
toothbrushes 
interproximal 
ORLANE  (Orlane) 
effective  April  1 
astringent 


bio-lacta  tube 

boreale  cream  50ml 
rube 

cream  fluid  tube 
jar 

B21  range 

cheek  colour 

eye  shadow 

lipstick 

mascara 

powder  cristal 
B23 

ampoules 

traitement 
camphor  lotion 
cleansing  milk 


761 
762 
856 
855 
544 
536 
543 
542 

555 
618 
24 
619 
554 


782 
651 
861 
741 
742 
569 

cream  anti  deshydratante 


jar 
tube 
cream  B21 

B23  50ml 
100ml 
cuticle  cream 
demaquillante  B21 
dry  skin 
day  cream 


736 
738 
640 
649 
650 
96 
637 


lotion 


774 
777 
772 
776 

emulsion  apres  soleil  683 
dondamentale 

540 

hydratante 

solaire 
eyebrow  pencil 
eye  cream  compensatrice 
781 


571 
681 
595 


6.91dz     1.036dz  0.97 


5.35 
8.00 
7.25 
8.50 
7.35 
4.95 
5.65 
8.00 

6.25 
5.95 
3.75 
5.75 
7.00 

32.00 
21.00 
5.45 
5.95 
8.25 
12.50 

8.25 
6.75 
42.00 
32.50 
49.50 
3.00 
12.75 

8.95 
6.75 
7.95 
5.75 
5.75 

7.95 
12.75 
5.75 
1.60 

7.20 


202339 
202347 
202320 


245267 
245348 
245275 
245356 


203025 


25 

20.70 

3.105 

35.70 

POM 

203041 

100 

3.29 

0.4935 

5.67 

POM 

203068 

500 

15.94 

2.391 

27.49 

POM 

203076 

100 

10.95 

1.6425 

18.88 

POM 

203084 

500 

43.33 

6.4995 

74.74 

POM 

268143 

2ml 

1.27 

0.1905 

2.19 

POM 

296392 

189855 


203688 
203696 
425826 
203734 
203785 
242241 
480436 
480444 

274658 i 

383562 

383554 

381829 

383546 

325201 
130354 
203807 
203815 
203823 
203831 

111791 

111805 

203858 

193593 

193615 

107549 i 

215503 

483117 
242276 
483095 
242268 
262633 

242225 
262684 
262625 
480452 

208396  i 
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eye  gel  B21  638 
eyelid  moisture  base  620 


eye  pencils 
eye  shadow 
cream 

powder  trios 
fond  de  teinte 
huile  solaire 
hydro-tonique 
khol  pencils 
lacta  creme 

lait  solaire 

teinte 
lauria  cleanser 


558 

632 
616 
915 

582 
561 
778 
780 
682 
690 
930 
934 
564 
557 
25 


lip  gloss 
pencil 
lipstick 
liquid  hydratante  tube732 
jar  735 
liquid  make-up  jar 
make-up  B21 
mascara  cake 


916 
646 

572 


waterproo 

573 

cleanser 

935 

masque  bleu  tube 

911 

nail  care 

base  protectrice 

92 

dissolvant 

durcisseur 

fixateur 

nail  enamel  plain 

41 

frosted 

42 

oily  skin  under  base  729 

orange  liquid  tube 

602 

Oryane 

648 

peeling  treatment 

539 

poudre  Orlane 

550 

powder  compact 

922 

B21 

559 

pruifier 

541 

Rafermilane 

buste 

660 

cream 

605 

gel  mask 

908 

rouge  compact 

944 

royal  jelly  liquid 

724 

722 

eye  balm 

711 

soap 

730 

super  hydratante  B21  641 

tan  Orlane 

688 

tonifiant  B21 

639 

tonique 

751 

752 

753 

Casaque 

eau  de  toilette 

2oz 

3.75oz 

atomiser 

loz 

2oz 

4oz 

perfume 

;OZ 

;OZ 

loz 

atomiser 

;OZ 

handbag 

Derrick 

after  shave 

50ml 

100ml 

baume 

150ml 

deodorant  stick 

eau  de  toilette 

50ml 

100ml 

200ml 

natural  spray 

atomiser 

100ml 

shampoo 

150ml 

shaving  foam 

155g 

soap 

Ecusson 

eau  de  Cologne 

2oz 

3.75oz 

atomiser 

2oz 

4oz 

eau  de  toilette 

2oz 

3.75oz 

atomiser 

loz 

2oz 

4oz 

perfume 

1/402 

jOZ 

loz 

atomiser 

;OZ 

handbag 

Princesse  D'Albret 

eau  de  toilette 

bottle 

atomiser 

loz 

2oz 

ORTHOXICOL  (Upjhon) 
effective  May  1 
syrup  500ml  3.13 

ORTHOXINE  (Upjohn) 
effective  May  1 
tablets  4.50 

OVESTIN  (Organon) 
effective  May  1 
tablets  0.25mg  100 


0.4695 


0.675 


2.38  0.357 


8.25 

272329 

4.30 

384550 

2.95 

384569 

5.75 

242349 

5.75 

384585 

6.35 

146943 

5.75 

107581  i 

6.75 

203998 

1.75 

022055 

9.75 

191396 

6.95 

1 1 1848 

5.75 

262692 

5.75 

147087 

3.95 

204056 

6.95 

204064 

3.90 

384593 

2.95 

384607 

3.00 

435678 

4.95 

328510 

8.75 

328529 

6. 75 

242314 

11.75 

242330 

3  90 

204137 

4.75 

090298 

3.95 

103950 

4.80 

204196 

3.00 

3841 19 

3.00 

107522 

3.00 

046647 

3.00 

046655 

2.75 

435651 

2.75 

435686 

6.75 

480495 

4.50 

204315 

8.65 

204323 

7.00 

242233 

4  75 

204390 

4.75 

384615 

6.25 

305324  i 

6.75 

242217 

12.50 

1 1 1 856 

13.75 

452866 

8.25 

242284 

5.95 

384631 

7.25 

204439 

1 1. 75 

204447 

5.95 

242292 

1.95 

319538 

29.00 

425869 

5.75 

146951 

12.75 

270865  i 

5.25 

204536 

6.95 

204544 

11.50 

204552 

7.00 

1 18354 

11.75 

1 18362 

4.20 

1 18370 

7.95 

1 18389 

12.95 

1 18397 

11.75 

1 18281 

18  00 

1 18303 

27.50 

1 18311 

7.95 

118338 

6.45 

1 1 8346 

6.25 

1 24672 

9.60 

1 70267 

8.25 

1 54598 

3  40 

1 86570 

7.50 

170275 

11.75 

170283 

16.75 

170577 

12  75 

170585 

6.25 

147168 

4.00 

262560 

3.35 

147141 

4.95 

1 1 8249 

8.00 

1 18257 

5. 75 

1 1 8265 

9.25 

1 1 8273 

7.00 

1 18192 

1 1. 75 

1 1 8206 

4.20 

1 18214 

7.95 

1 18222 

12.95 

118230 

1 1. 75 

1 18133 

18  00 

1 18141 

27.50 

118168 

7.95 

118176 

6.45 

1 18184 

10.50 

257699 

3.85 

296376 

7.75 

296384 

...  P 

205206 

...  P 

205222 

4.10  POM 

206830 

OXY-10   (Norcliff  Thayer) 
(distributors  Pharmagen) 
(.benzoyl  peroxide  10%) 
acne  lotion  30ml 

OXY-5   (Norcliff  Thayer) 
(distributors  Pharmagen) 
(benzoyl  peroxide  5%) 
acne  lotion  30ml 


7.40 
(ydz) 


5.83 
(}dz) 


1.11 

(}dz) 


0.8745 
(ydz) 


1.89  P 


1.49  P 


064793 


058637 


PADDINGTON  BEAR    (Richards  &  Appleby) 
effective  April  1 
bubble  bath 
soap 

soap  in  a  suitcase 
soap  on  a  rope 
talc 

PAEDO-SED  (Pharmax) 
effective  May  1 
children's  sedative 
bottle  100ml 
500ml 

PAGE  BARKER    (Feversham  Products) 
effective  April  14 
D.43  shampoo  105ml 
480ml 
1920ml 

dandruff  lotion  180ml 
480ml 
1920ml 

hair  tonic  105ml 
1920ml 
PAL   (Pedigree  Petfoods) 
effective  May  5 

giant  4.835dz 
large  5.18 
(2dz) 

PALMOLFVE  (Colgate-Palmolive) 


5.72dz 

0.858dz 

0.75 

374806 

5.09dz 

0.763dz 

0.65 

400408 

5.40dz 

0.81dz 

0.69 

367362 

7.75dz 

1.162dz 

0.99 

330507 

5.72dz 

0.858dz 

0.75 

189901 

0.62 
2.50 


5.79dz 
25.86dz 
79.20dz 

7.06dz 
18.35dz 
63.00dz 

7.49dz 
82.00dz 


0.093 
0.375 


0.868dz 
3.879dz 
11.88dz 
1.059dz 
2.752dz 
9.45dz 
1.123dz 
12.30dz 


0.725dz 
0.777 
(2dz) 


1.07  POM  207780 
4.31  POM  207799 


0.81 
0.99 
1.05 


0.591 
0.32 


067407 
067415 
067423 
207934 
207942 
207950 
207969 
207977 


208035 
208043 


effective  May 
rapid  shave 
regular,  lime. 
&  Cologne 

giant 


mint 
standard 


350g 


shampoo-family 
apple,  lemon,  herb 
protein,  medicated 
regular  &  balsam 


2.82 
(}dz) 

4.64 
(|dz) 


6.85 
didz) 


0.423 
(Idz) 
0.696 
(idz) 


1 .0275 
(Hdz) 


0.7  U  208256 
1.17  367303 


shave  cream  lather 

or  brushless         large  5.20dz  0.78dz 

giant  7.13dz  1.069dz 
PANOXYL  10  (Stiefel) 
effective  May  1 

acne  gel  40g  1.39  0.2085 

PANOXYL  5  (Stiefel) 
effective  May  1 

acne  gel  40g  1,23  0.1845 

PANTOPON  (Roche) 

effective  May  1 
Tubunic  ampoules        5      7.80  1.17 
PATERSON  (Paterson) 

enlarging  outfit 
PED-EL  (KabiVitrum) 

effective  May  1 
10  x  20ml  14.00  2.10 

PEDIGREE  CHUM   (Pedigree  Petfoods) 

effective  May  5 

handy 


0.62 


0.63 
0.87 


2.40  P 
2.12  P 


208264 


208272 
208280 


388777 
388769 


POMCD  087181 


POM 


053147 


large 

giant 
large 


puppy  food 

PERNOMOL  (LAB) 
effective  May  1 
chilblain  paint 


effective  April  1 
soap  boxed 
Country  fragrance  lOOg 
125g 

turtle  oil  lOOg 
125g 

Tabac 
after  shave 
pre  electric 
talc 

PETHIDINE,  ROCHE  (Roche) 
effective  May  1 
ampoules  50mg/ml 

100mg/2ml 
powder 
tablets  25mg 
50mg 

PETHILORFAN  (Roche) 
effective  May  1 
ampoules  1ml  10 
2ml  10 
P.F.  (Guest) 

effective  April  1 
extra  energy  tablets  small 
PHASAL  (Pharmax) 
effective  May  1 
tablets  100 
500 


11.415 

1.7122 

0.23j 

213438 

(72) 

(72) 

11.82 

1.773 

0.36{ 

213446 

(48) 

(48) 

5.565dz 

0.834dz 

0.68f 

213454 

5.91 

0.8865 

'0.36j 

000868 

(2dz) 

(2dz) 

0.26 

0.039 

0.46  P 

215198 

Appleby) 

3.83dz 

0.574dz 

0.49 

317195 

4.93dz 

0.739dz 

0.63 

330396 

3.99dz 

0.598dz 

0.51 

301477 

4.93dz 

0.739dz 

0.63 

305723 

6.50dz 

0.975dz 

0.89 

008885 

6.50dz 

0.975dz 

0.89 

156361 

5.48dz 

0.822dz 

0.75 

008907 

10 

0.77 

0.1155 

...  POMCD 

216046 

10 

0.84 

0.126 

...  POMCD 

216062 

5g 

2.88 

0.432 

POMCD 

356832 

50 

0.525 

0.0787 

...  POMCD 

060550 

50 

0.57  . 

0.0855 

...  POMCD 

363863 

1.62 


0.171 
0.243 


POMCD  216119 
POMCD  216135 


2.74dz    0.41  ldz      0.40  GSL 


2.36 
10.67 


0.354 
1.6005 


4.07  POM 
18.41  POM 


420867 


447196 
447218 
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PHILIPS   (Philips  Electrical) 
ejjeclive  April  1 
hair  driers 
lightweight  400W 

hp41 18 


Pistol 

1000W 
shavers 

Ladyshave 
beauty  set 
cordless 


550W 

hp41 19 
HP4218 
HP4225 


5.57 
6.63 
7.50 


HP2122  22.00 
HP2111  11.20 
HP2207  9.50 
PHILLIPS.   (Phillips  Yeast) 
effective  May  5 
brewers  yeast  tablets  300 
1000 

fish  food 
aquatabs 

aquavite  tablets  50 
flakes  (for  coldwater  fish) 
drum 
l{oz 
4joz 
20oz 
(for  tropical  fish) 

drum 

ljOZ 
4joz 
20oz 

fry  food  lOg 
granules  (for  coldwater  fish) 


3.75dz 
10.36dz 

2.22dz 
4.30dz 

2.28dz 
4.18dz 
9.62dz 


0.729 

0.8355 
0.9945 
■  1.125 


3.30 
1.68 
1.425 


0.562dz 
1.554dz 

0.333dz 
0.645dz 

0.342dz 
0.627dz 
1.443dz 


458112 


Xuniversal  V  8.68 
projectors 
Plus-o-matic  cine 
Super  8  202  40.00 

POLAROID  (Polaroid) 
films,  land  pack 


1.302 


6.00 


0.54  GSL 
1.48  GSL 


0.32 
0.61 


0.33 
0.60 
1.38 


353930 

217581 
217603 
217611 


POTENSAN  (Medo) 
effective  March  31 
pack  of  100  tablets 
POTTER  &  MOORE 
Amberwood 


(Potter  &  Moore) 


(goldfish) 

maxiflakes 

multifreeze 
pond  pellets 


super  food 
170g  size 


drum 

3oz 
50g 
400g 
drum 
225g 
450g 
2ik 
50g 
100g 


2.22dz 
4.81dz 
5.76dz 
2.41 
4.30dz 
5.18dz 
9.34dz 
3.33 
7.55dz 
13.80dz 


0.333dz 
0.721dz 
0.864dz 
0.3615 
0.645dz 
0.777dz 
1.401dz 
0.4995 
1.132dz 
2.07dz 


0.32 
0.69 
0.82 
4.15 
0.61 
0.75 
1.34 
5.70 
1.09 
1.98 


PLAYTEX    (Playtex  International) 

disposable  bottles       50  0.48 

bottle  holder  and  cap  0.54 

retainer  rings  3  0.25 

teats  infants  2  0.38 

nipples  older  baby       2  0.38 

PU   (Beecham  Foods) 

standard* 


4.86dz 
7.725dz 


PLUS   (Paul  Plus) 
binoculars 

7  x  35WA 

8  x  40WA 
8  x  30ZCF 
8  x  40ZCF 
7  x  50ZCF 

10  x  50ZCF 
12  x  50ZCF 
16  x  50ZCF 
20  x  50ZCF 
exposure  meters 
model  120 
Plusmeter  110S 
Plusblitz  electronic  flashguns 
CA40 

FF480  8.68 
FP70X  14.78 
TA45  14.78 


CDS 


18.70 
19.13 
14.70 
15.83 
18.87 
18.87 
19.04 
19.65 
26.26 

6.91 
6.04 


0.072 

0.081 

0.0375 

0.057 

0.057 

0.729dz 
1.158dz 


2.805 

2.8695 

2.205 

2.3745 

2.8305 

2.8305 

2.856 

2.9475 

3.939 

1.0365 
0.906 


1.302 
2.217 
2.217 


0.85 
0.95 
0.44 
0.67 

0.67 


217565 
353922 
217689 
403032 
217697 
179760 
180866 
191388 
265012 
265047 


vegetable  diet 

5.76dz 

0.864dz 

0.82 

025895 

iron  tonic  tablets 

50 

4.31dz 

0.646dz 

0.57 

P 

217700 

100 

6.90dz 

1 .035dz 

0.95 

P 

217719 

180 

11.20dz 

1.68dz 

1.45 

P 

217727 

tonic  yeast  tablets 

60 

3.04dz 

0.456dz 

0.39 

GSL 

325325 

150 

4.86dz 

0.729dz' 

0.62 

GSL 

217743 

300 

7.69dz 

1.153dz 

0.98 

GSL 

217751 

vitaminised  iron  tablets 

100 

5.26dz 

0.789dz 

0.76 

GSL 

203181 

yeast  mixture 

Joz 

1.64dz 

0.246dz 

0.23 

217786 

2joz 

3.26dz 

0.489dz 

0.46 

217794 

13joz 

12. lOdz 

1.815dz 

1.72 

217808 

41b 

4.00 

0.60 

6.13 

217816 

PHOTAX  (Photax) 

effective  April  21 

viewers 

Planet 

3 

4.56 

0.684 

7.45 

387843 

Solar 

3 

5.86 

0.879 

9.60 

387851 

PHYTEX  (Pharmex) 

effective  May  1 

20ml 

0.94 

0.141 

1.62 

P 

219002 

PICKLES  (Pickles) 

foot  ointment 

small 

2.10dz 

0.315dz 

0.28 

P 

219177 

(tin/tube) 

large 

4.20dz 

0.63dz 

0.56 

P 

219185 

PIFCO  (Pifco) 

hair  stylers 

easy  curl 

1183 

6.50 

346179 

hot  styling  brush 

1187 

8.25 

261122 

magicomb 

1185 

5.50 

348740 

multi-styler 

1184 

8.25 

■  346187 

hair  dryers 

Jet 

2800 

8.95 

289221 

Sport 

2900 

8.95 

297631 

vibratory  massager 

1556 

16.95 

219835 

Vibrocushion 

1557 

3.50 

219843 

PINODOR  (Ravika) 

effective  May  1 

bubble  bath 

lib 

8.40dz 

1.26dz 

1.20 

298875 

221376 
221333 
221368 
325260 
325562 

221511 
221538 


492612 
221554 
411388 
492604 
221562 
221570 
221589 
221597 
221600 

483427 
470015 


106992 
107174 
111341 


spaice 

cinnamon,  clove  &  nutmeg 
bath  salts  6.89dz  1.033dz 

foam  bath  10.44dz  1.566dz 

soap  toilet  5.92dz  0.888dz 

POTTER'S.   (Potter's  (Herbal  Supplies)) 
tablets 

strength  50      5.84  0.876 

(10)  (10) 

pack  of  40  tablets 
P.R.  (Boots) 
PREDENEMA  (Pharmax) 
effective  May  1 
100ml  7 
PREGNYL  (Organon) 
effective  May  1 
ampoules 

500iu  1ml  12 
1500iu  1ml  12 
5000iu  1ml  12 
PRENTIF  (Prentif) 

cavity-rim  cervical  caps 
PROSTIGMIN  (Roche) 
effective  May  1 
ampoules  0.5mg/ml     10      0.72  0.108 
2.5mg/ml     10       1.16  0.174 
opthalmic  solution  3% 

7.5ml      0.95  0.1425 
tablets  15mg  .100      1.88  0.282 

PROTOPAN    (Pharmaceutical  Mfg) 

granules  150g      5.49  0.8235 

PROVERA  (Upjohn) 
effective  May  1 
tablets  5mg 


4.80 


7.92 
15.84 
34.16 


0.72 


1.188 
2.376 
5.124 


0.99 
1.50 
0.85 


1.01  GSL 


8.28  POM 


13.66  POM 
27.32  POM 
58.92  POM 


24.36dz     3.654dz  4.00 


POM 
POM 


POM 
POM 


GSL 


0.751dz 


48      0.35  0.0525 


2.36 
10.67 


lOOmg 

P.R.  SPRAY    (Ctookes  Anestan) 
effective  April  1 
aerosol  5.01dz 
PURITABS   (Kirby  Pharmaceuticals) 
water  purifying 
tablets 
PYLURA  (Pharmax) 
effective  May  1 
ointment  20g 
40g 

PYNOS   (LRC  Products) 

entire  entry 
PY-SPRAY   (Py  Spray) 
effective  April  21 
concentrate  250m 
199ml  size 
QUARTZ  (Bergal) 

soap  (1)  lOOg 
QUOSH    (Beecham  Foods) 
orange,  lemon,  lime 
lemon/lime,  orange/ 
pineapple,  grapefruit/ 
pineapple,  lemon  barley 
26oz 
HI 


0.354 
1.6005 


0.72  GSL 

0.60 


4.07  POM 
18.41  POM 


18.40dz  2.76dz 


2.75 


4.14dz 

3.90 
(jdz) 


RASTINON  (Hoechst) 
effective  May  5 
tablets 


100 
500 


3.11 
14.68 


0.62 ldz 

0.585 

(ldz) 


0.4665 
2.202 


RAVIKA  (Ravika) 

effective  May  1 
Aquamarin  luxury 

foam  bath 
green  apple 

foam  bath 
Pat  de-luxe 

bubble  bath      1000ml     11  40dz  1.71dz 
wild  orange 

foam  bath 


1000ml  12.84dz  1.926dz 
1000ml     12.84dz  1.926dz 


1000ml     12.84dz  1.926dz 


5.36  POM 
25.32  POM 


1.90 
1.90 
1.70 
1.90 


411450 


418285 


188972 

type  88Polacolor  2 

2.50 

0.375 

451533 

023213 

flashguns 

291277 

Polatronic  1 

16.00 

2.40 

062UUO 

POLLYMUR  (Biocosmetics) 

180g 

2. 13 

0.3195 

J.  IJ  UoL 

22361 1 

391 131 

3  42 

0  513 

5  85  GSL 

223638 

440213 

410g 

3^65 

0.5475 

6.21  GSL 

352179 

2912851 

650g 

5.32 

0.798 

8.72  GSL 

223654 

POLYTAR  (Stiefel) 
effective  May  1 

353892 

emollient  250ml 

2.90 

0.435 

5.00  P 

223700 

353906 

1000ml 

POLYTAR  PLUS  (Stiefel) 

10.02 

1.503 

17.30  P 

223719 

217557  " 

bottle  350ml 

2.00 

0.30 

3.45  P 

453501 

2.92 

0.438 

5.00 

403016 

bath  oil 

8.70dz 

1.305dz 

1.25 

002488 

Cologne  spray  28g 

8.70dz 

1.305dz 

1.25 

414441 

2.22dz 

0.333dz 

0.32 

217646 

perfume  13ml 

6.89dz 

1.033dz 

0.99 

410527 

4.32dz 

0.648dz 

0.62 

217654 

soap  toilet  (3) 

10.95dz 

1.642dz 

1.75 

427330 

lO.lOdz 

1.515dz 

1.45 

217662 

talcum  powder 

6.89dz 

1.033dz 

0.99 

414468 

3.08 

0.462 

5.30 

403024 

English  Lavender  talc  84g 

2.67dz 

0.40dz 

0.38 

384038 

Old  England 

sh) 

soap  toilet 

4.1  ldz 

0.616dz 

0.59 

035971 

035939 
019232 
035963 


297275  i 


101087 


226149 
226157 
226165 

226432 


228923 
228931 


228966 
228974 


290289 


20 

2.06 

0.309 

POM 

229253 

100 

8.56 

1.284 

...  POM 

229261 

100 

34.00 

5.10 

...  POM 

229288 

225576 


291420 


447196 
447218 


230030  i 


423122 i 


323659 
231940 


233242 
233250 


194557 
194549 
172774 
076147 


^ZD- 
RAYMOND  (Raymond) 

colour  rinse  30cc  0.70 

RAYV1T   (Rayner  &  Pennycook) 
ARK  4  seaweed 
capsules  60  13.58dz 

RED  KOOGA   (English  Grains) 
ginseng 
elixir  200ml 
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REGENT  (LRC  Products) 
medical  fingercots 
small  X.200.606  100 
medium  X. 200.706  100 
assorted  X. 200.906  100 
assorted  X. 200. 905  10 

REGENT.   (Highgate  Optical) 


18.25 
(10) 
19.40 
(10) 


binoculars 


8  x  30 


1.04 
1.04 
1.04 
1.62 
(10) 

12.50 
13.20 
14.70 
15.00 
16.00 
17.00 


REGENT  DISPO   (LRC  Products) 
surgeons'  gloves  disposable 
sterile  381.1  50  15.75 

REGULAR  (Photopia) 
cameras 
models  110 
118 
218L 
218LE 
410 
430 
460EL 
580 
590 
Picca  C 
CB 
CLK 
MAT 

case 
Sprinty  case 
REPLICA.  (Replica) 
Dewth 
eau  de  toilette 
spray  30g 
Estoril 
eau  de  toilette 
spray  30g 
Jackie 
eau  de  toilette 
spray  30g 
Mirage 
eau  de  toilette 
spray  30g 
Poppy 
eau  de  toilette 
spray  30g 
Pretendre 
eau  de  toilette 
spray  30g 
RETARDEX   (Mayfair  Labs) 

entire  entry 
RIBENA   (Beecham  Foods) 
standard* 
large* 
economy  ;! 
RIFADIN  (Lepetit) 

capsules  150mg  24 
RIMMEL  (Rimmel) 
eye  shadow 

creamy  collection 
mascara 
creamy 
RO-A-VIT  (Roche) 
ejjeclive  May  1 
ampoules  30,000iu  10 
tablets  50.000iu  100 
ROC   (RoC  Laboratories) 
hypo-allergenic 
lip  colouring  stick 
nail  treatment  top  coat 
trial  pack 
for  combination. 


6.91 
9.52 
13.43 
15.61 
24.30 
34.74 
34.74 
47.78 
17.35 
26.04 
26.04 
30.39 
3.43 
3.43 


1.13 


1.13 


1.13 


1.13 


1.13 


1.13 


5.77dz 
7.88dz 
10.81dz 


0.105 


2.037dz 


2.7375 
(10) 

2.91 
(10) 


0.156 
0.156 
0.156 
0.243 
(10) 

1.875 

1.98 

2.205 

2.25 

2.40 

2.55 


2.3625 


1.0365 

1.428 

2.0145 

2.3415 

3.645 

5.211 

5.211 

7.167 

2.6025 

3.906 

3.906 

4.5585 

0.5145 

0.5145 


0.1695 
0.1695 
0.1695 
0.1695 
0.1695 
0.1695 


0.865dz 
l.I82dz 
l.621dz 


7.35 
1.50 


1.85 
1.13 


1.1025 
0.225 


0.2775 
0.1695 


1.20 
1.95 

3.18  GSL 
3.38  GSL 


21.56 
22.77 
25.35 
25.87} 
27.60 
29.32 


1.95 
1.95 
1.95 
1.95 
1.95 
1.95 


5  71 2d;    0.856dz  0.82 


...  POM 
2.59  P 


3.20 
1.95 


234338 

100951 

260002 
096288 


235717 
235725 
235733 
320064 


235741 
235768 
235776 
235784 
235792 
235806 


371025 


179965 
179973 


RUBAGRIP 

bath  mat 


(Croydex) 


372803  i 

327344 

314676 

031194 

242446 

235946 

235954 

411531 

411558 

181455 

181463 


283843  i 
266574  i 
259209  i 
305200  i 
050830  i 
012335 i 


240117 
240125 
108413 


465763 


045462 
446505 


1 67444 i 
418315 


dry  &  oily  skin 

1.72 

0.258 

2.95 

385476 

ultra  emulsion 

for  dry  & 

combination  skin 

3.62 

0.543 

6.25 

410438 

Keops 

after  shave 

2.49 

0.3735 

4.30 

214655 

balm  lotion 

2.11 

0.3165 

3.65 

262595 

deodorant  aerosol 

2.09 

0.3135 

3.60 

164348 

roll-on 

1.74 

0.261 

3.00 

373176 

stick 

1.72 

0.258 

2.95 

256684 

shaving  cream  aerosol 

2.26 

0.339 

3.90 

373184 

ROCALTROL  (Roche) 

(cakitriol) 

capsules  0.25,t.,g  100 

16.50 

2.475 

...  POM 

190454 

0.5#g  100 

29.50 

4.425 

...  POM 

181900 

RONICOL  (Roche) 

ejjeclive  May  1 

tablets  25mg  100 

1.68 

0.252 

...  P 

150126 

RONICOL  TlMESPAN  (Roche) 

effective  May  1 

tablets  100 

7.18 

1.077 

...  P 

244538 

ROUNDERS   (Pedigree  Petfoods) 

effective  May  5 

dog  sweets 

4.55dz 

0.682dz 

0.59 

245909 

baby                  1 80 1 

1.25 

0. 1875 

2  15 

1AAA  1  7 
Z4W  1  / 

22  x  142n 

2.00 

0.30 

3.45 

299731 

30  x  14in 

2.29 

0.3435 

3  95 

246425 

38  x  14in 

2.75 

0.4125 

4.75 

299790 

shower  mat  1836 

3.16 

0.474 

5.45 

319112 

soap  holder 

5.57 

0.8355 

0.40 

246433 

(2dz) 

(2dz) 

RUBELIX  (Pharmax) 

effective  May  1 

1 50ml 

0.56 

0.084 

ft  ft^  rwT\i 

246468 

RUBIS  POMPADOUR  (Jaccaz) 

nail-polishing  stone 

9.90dz 

1 .485dz 

1.38 

246484 

RUMNEY'S  DR.   (lUingworth  Snuffs) 

effective  March  31 

Mentholyptus  snuff 

2.60dz 

0.39dz 

0.30  GSL 

246638 

1.22dz 

0.183dz 

0.14  GSL 

246646 

round  tin 

1.38dz 

0.207dz 

0:16  GSL 

443069 

SALLY  HANSEN    (Smith  & 

Nephew  Cosmetics) 

effective  April  21 

cutivle  remover 

6.64dz 

0.996dz 

0.95 

371742 

Dry  Fast 

5.942dz 

o'891dz 

0.85 

494 1 78 

Hard  as  Nails 

5.941dz 

0.891dz 

0.85 

371726 

with  nylon 

7.339dz 

l.lOdz 

1.05 

371734 

herbal  remover  124ml 

5.522dz 

0.828dz 

0  79 

00361 1 

Long'n'Strong 

9.716dz 

1.457dz 

1  39 

296252 

nail  biter 

5.942dz 

0.89 ldz 

0  85 

45221 1 

buffer  kit 

13.91  ldz 

2.086dz 

1.99 

434663 

mender 

11.114dz 

1.667dz 

1.59 

362255 

treatment  cream 

6.92dz 

1.038dz 

0.99 

401714 

regular  remover  124ml 

5.522dz 

0.828dz 

0.79 

371750 

Super  Shine 

7.339dz 

l.lOdz 

1.05 

290017 

SANI  FLUSH  (Howard) 

3.78dz 

0.567dz 

0.52 

258288 

refill 

2.69dz 

0403dz 

0.37 

258296 

SANITAS   (LRC  Products) 

toilet  channel  block 

d 

SATIN  TOUCH    (Marcel  Louis) 

i 

0.7291 

0.1093 

1.20 

448583 

SAVENTRINE  (Pharmax) 

effective  May  1 

tablets  30mg  30 

2.03 

0.3045 

3.51  POM 

253049 

250 

14.48 

2.172 

24.98  POM 

253057 

SCHOLL'S  (Scholl) 
effective  April  28 
adhesive  foam 

moleskin 
animal  wool 
antiseptic  foot  balm 
anti-pressure  pads 
arch  cushions 
athletes  foot  powder 
treatment 

Ball-o-Foot 
super  soft  pr 
soft  step  pr 
Vi-step  pr 
bunion  lotion 

shield  Foamease 
Slimfoam 

chiropody  felt 
corn  and  callous  file 
salve 

com  shields  foam 
creme  foot  bath 
felt  corn  &  bunion  pads 
self  adhesive 
Fixo  com  plasters 
foam  cushion  pads 
foot  deodorant  112g 
anti-perspirant  112g 
anti-perspirant/deodorant 
dry  powder  spray 

112g 

foot  powder  small 
large 

foot  refresher  spray  112g 
hard  skin  reducer 
stone 

heel  grip  superluxe  pr 
heel  liner  (Vi-grip) 
Heel  PiUo 

ingrown  toenail  treatment 
insoles 

Air  Pillo  (white  or  floral) 
pr 

Cosy  sole  pr 
deodoriser 
thermal 
knee  warmer 
Kurotex  pads 
met  lift  supports  pr 
nail  clippers 
Poroplast  bandages 

7.5cm  x  4,5m 
Protecto  cushions 
Tarso  pads 
toe  caps 
props 
separators 
sleeve 
Tubegauz 
retail  pack 

refill  No.  01  x  5yd 
applicator,  plastic  NO. 

op 


2.63dz 

2.48dz 

2.07dz 

3.63dz 

2.55dz 

1.46 

5.64dz 

6.78dz 

4.13dz 
3.61dz 
4.88dz 
4.43dz 
6.30dz 
4.15dz 
2.55dz 
4.49dz 
3.36dz 
3  96dz 
6.18dz 
2.40dz 
2.48dz 
2.71dz 
3.96dz 
6.42dz 
6.42dz 


0.394dz 

0.372dz 

0.31dz 

0.544dz 

0.382dz 

0.219 

0.846dz 

1.017dz 

0.619dz 

0.541dz 

0.732dz 

0.664dz 

0.945dz 

0.622dz 

0.382dz 

0.673dz 

0.504dz 

0  594dz 

0.927dz 

0.36dz 

0.372dz 

0.406dz 

0.594dz 

0.963dz 

0  963dz 


0.35 
0.33 
0.28 

0.49  GSL 

0.34 

2.30 

0.75  GSL 
0.89  GSL 

0.55 
0.48 
0.65 

0.59  GSL 

0.85 

0.56 

0.34 

0.59 

0.46  GSL 

0.52 

0.79 

0.32 

0.33 

0.36  GSL 

0.52 

0.82 

0.82 


254223 
254231 
234258 
254274 
254266 
254290 
254304 
254908 

254312 

254320 

254339 

254347 

254355 

254363 

254371 

254436 

254444 

254452 

070777  i 

424943 

254487 

254509 

254517 

254525 

254533 


6.42dz 

0.963dz 

0.82 

449350 

3.68dz 

0.552dz 

0.49  GSL 

254681 

4.88dz 

0.732dz 

0.65  GSL 

254703 

6.42dz 

0.963dz 

0.82 

25471 1 

3.83dz 

0.574dz 

0.49 

254746 

6.42dz 

0.963dz 

•0.82 

170704 

2.37dz 

0.355dz 

0.32 

254754 

2.52dz 

0.378dz 

0.34 

254762 

3.33dz 

0.499dz 

0.45 

254770 

4.72dz 

0.708dz 

0.62  GSL 

254843 

4.06dz 

0.609dz 

0.54 

254789 

6.59dz 

0.988dz 

0.89 

254797 

7.23dz 

1.084dz 

0.99 

411108 

10  57dz 

1.585dz 

1.35 

257788 

1.10 

0.165 

1.75 

254800 

2.59dz 

0.388dz 

0.35 

254819 

18.52dz 

2.778dz 

2.50 

254827 

7.54dz 

1.131dz 

0.99 

254835 

19.56dz 

2.934dz 

'2.81 

254851 

2.63dz 

0.394dz 

0.35 

254886 

2.40dz 

0.36dz 

0.32 

255327 

2.30dz 

0.345dz 

0.31 

255335 

6.78dz 

1.017dz 

0.89 

255351 

2.15dz 

0.322dz 

0.29 

255378 

1.78dz 

0.267dz 

0.24 

255386 

5.04dz 

0.756dz 

0.69 

255408 

4.61dz 

0.691dz 

0.63 

255416 

1.08dz 

0.162dz 

0.15 

255491 
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two  drop  com  remover 
Zino  pads  corn 
callous  &  bunion 
Trimma  tights 
amber  &  mink  pr 


3.43dz 
2.55dz 
2.55dz 

2.27 


0.514dz 
0.382dz 
0.382dz 

0.3405 


SEAL  &  HEAL   (May  &  Baker  Agrochemicals) 


pruning  paint 


200ml 


11.60 
(10) 


1.74 
(10) 


SEMI-DAON1L  (Hoechst) 
ejjeclive  May  5 
tablets  2.5mg  100 
SERADIX   (May  &  Baker  Agrochemicals) 


5.78 


0.867 


powder  No.  1 

No.2 
No.  3 


30g 
30g 


4.30 
(10) 
4.63 
(10) 
5.20 
(10) 


0.645 
(10) 
0.6945 
(10) 
0.78 
(10) 


0.45  GSL 
0.34  GSL 
0.34  GSL 

3.49 

2.00 

9.97  POM 

0.74 
0.80 
0.90 


SEV1N   (Murphy  Chemcial) 

dust             mini  puffer 

0.79 

puffer 

1.20 

SHLOER   (Beecham  Foods) 

apple  juice 

4.72dz 

0.708dz 

grape  jucie 

4.72dz 

0.708dz 

SIMPLE   (Albion  Soap) 

night  cream  50g 

19.00 

2.85 

1.30 

(2dz) 

(2dz) 

talc  lOOg 

5.22dz 

0.783dz 

0.69 

travel  'pack 

7.23dz 

1  084dz 

0.99 

SIMPLY  FOR  SKIN  (Pharmagen) 

cleansing  lotion      1 60ml 

0.46 

0.069 

1.10 

freshener             1 60ml 

0.46 

0.069 

1.10 

moisture  lotion  160m) 

0.64 

0.096 

1.25 

night  care  cream  1459 

0.84 

0.126 

1.40 

existing  145ml  sizes  of 
cleansing  lotion,  freshner  &  moisture  lotion 

SKINTEX    (Lloyd,  Aimee) 
ejjeclive  May  1 
cream  50g 

630g 

SLIMSO  (Slimaid) 

marmalade  I  lb 

SLUGIT   (Murphy  Chemical) 


3.96dz 
30.49dz 


4.60dz 


0.594dz 
4.573dz 


liquid 


1 13ml 
227ml 
568ml 


0.57  GSL 
4.38  GSL 


0.98 
1.71 
3.88 


S-M-A  (Wyeth) 
ejjeclive  May  6 
gold  cap  45g 
powder  regular  450g 
SOF'DOWN   (Lewis  Woolf) 
ejjeclive  April  14 
Swedish-style 
nappy  liners  50 
100 

tie  pants 

SOFTKINS  (Sellaway) 
nappy  liners  100 


1.09 
1.005 


4.79dz 
8.34dz 
13.30 
(50) 


24.50 
(50) 


0.38 
0.69 


SOLAR  (Contactasol) 
soft  contact  lens  solutions  for 
use  with  heat  sterilization 


cleansing  solution 
saline  solution 
courtesy  pack 
SOLIDA  (Gorney) 
haimet 
non  plus  ultra 


20ml 
240ml 


2 


setting  net-  Atelier 
shower  cap  749P 
sleeping  cap- 

Dreamqueen 
SOLIGOR   (Mayfair  Photographic) 
exposuie  meters 

UF  7.78 
flashguns 
MK3A  computer  12.61 
MK  2 

SOLIVITO  (KabiVitrum) 
effective  May  1 

5  vials  7.50 
SOLU-MEDRONE  (Upjohn) 
ejjeclive  May  1 
Mix-o-vial 

40mg  1ml  1.10 

125mg  2ml  3.30 

500mg  7.7ml  10.97 

vial  with  solvent      lg  19.76 
SORBISLO  (Rona) 
(isosorbide  dinitrate) 
20mg  capsules       100  5.95 
SOTAZIDE   (Bristol  Laboratories) 
(hydrochlorolhiazole  25mg.  soialol 
hydrochloride  160mg) 
tablets 
SOTOL 
tablets 


SPOT  (Enalite) 
ejjeclive  April  1 
tar  and  oil  remover 


1.167 


1.8915 


1.125 


0.165 
0.495 
1.6455 
2.964 


POM 


POM 
POM 
POM 
POM 


0.8925     10.27  P 


255610 
255637 
424935 

242594  i 

468541 ' 


118400 
257818 
257826 
257834 


112674 
112690 

260800 
260789 

457965 i 

457973 
259993  i 

274860 i 
284068 
276847 
284076 

d 
d 


263818 
263826 

264113 

264318 
264326 
264334 


459100 
264415 


352845 
352853 
352861 


383732 


0.71 

0.1065 

1.02 

314870 

1,14 

0.171 

1.64 

323802 

1.76 

0.264 

323810 

10.23 

1.5345 

0.341 

487813 

(50) 

(50) 

3.39dz 

0.508dz 

0.48} 

096156 

0.33 

0.0495 

0.57} 

122904 

9.57dz 

1  435dz 

1.37 

096172 

266256 
493015 


055891 


266620 
266639 
266647 
363421 


251933 


28 

6.78 

1.017 

11.70 

POM 

220906 

Claudius) 

12  x  45 

3.36 

0.504 

S.52 

GSL 

267775 

12  x  100 

4.87 

0.7305 

8.00 

GSL 

267783 

500 

1.51 

0.2265 

2.48 

GSL 

267791 

1000 

2.52 

0.378 

4.14 

GSL 

351040 

SPRATTS  (Spratts) 
ejjictive  April  28. 
All  In  One 


kennel  meal 

large 

4.80dz 

0.72dz 

0.55 

398837 

6}lb 

4.93 

0.7395 

1.70 

398845 

(4) 

(4) 

25k 

9.36 

1.404 

12.90 

398853 

junior  meal 

25k 

9.36 

1.404 

12.90 

398888 

senior  meal 

25k 

9.36 

1.404 

12.90 

398861 

Big  Value 

cat  food 

fish  &  cereal 

4.27 

0.6405 

0.24} 

171972 

(2dz) 

(2dz) 

meat  &  gravy 

4.27 

0.6405 

0.24} 

172081 

(2dz) 

(2dz) 

rabbit 

4.27 

0.6405 

0.24} 

406279 

(2dz) 

(2dz) 

dog  meal 

6}lb 

6.97 

1.0455 

1.60 

398918 

(ydz) 

(jdz) 

*5k 

5.99 

0.8985 

2.75 

398926 

(3) 

(3) 

25k 

8.77 

1.3155 

12. 10 

398934 

puppy  meal 

25k 

8.77 

1.3155 

12.10 

398942 

dog  food 

liver 

large 

4.19 

0.6285 

0.24 

398977 

(2dz) 

(2dz) 

jumbo 

3.88dz 

0.582dz 

0.44} 

398985 

beef 

large 

4.19 

0.6285 

0.24 

398950 

(2dz) 

(2dz) 

jumbo 

3.88dz 

0.582dz 

0.44} 

398969 

rabbit 

large 

4  19 

0.6285 

0.24 

193003 

(2dz) 

(2dz) 

jumbo 

3.88dz 

0.582dz 

0.44} 

405752 

Complete  Menu 

i 

dog  food 

large 

5.04dz 

.  0.756dz 

0.58 

224006 

2.5k 

8.05 

1.2075 

1.85 

289043 

(|dz) 

(}dz) 

20k 

9.14 

1.371 

12.60 

379824 

Crackles 

25k 

9.65 

1.4475 

13.30 

399027 

Comfort  cat  litter 

standard 

4,81 

0.7215 

0.90 

399078 

(8) 

(8) 

medium 

4.59 

0.6885 

1.72 

399086 

(4) 

(4) 

large 

4.53 

0.6795 

3.39 

399094 

(2) 

(2) 

homeground  dog 

meal 

?5k 

8.42 

1.263 

11.60 

171581 

stamina 

6.04 

0.906 

0.35 

060593 

(2dz) 

(2dz) 

superfish 

large 

4  80 

0.72 

0.27} 

172111 

(2dz) 

(2dz) 

supermeat  (cat) 

large 

5.41 

0.8115 

0.31 

286370 

(2dz) 

(2dz) 

(dog) 

large 

5.05 

0.7575 

0.29 

171697 

(2dz) 

(2dz) 

supertreat 

6.89 

1.0335 

0.43 

171603 

(2dz) 

(2dz) 

weetmeet  puppy 

meal 

2. 19dz 

0.328dz 

0.25 

171565 

STAR  VALUE  (Sellaway) 

nappy  liners 

100 

8.16 

0.49 

167460 

(2dz) 

double  strength 

100 

9.84 

0.59 

170607 

STEINER   (Contec  Marketing) 
existing  entry 
conditioners 
normal,  dry,  greasy 


(2dz) 


100ml      4.32dz    0.648dz  0.55 


269646 


lOOg 

1.004 

0.1506 

1.65 

025321 i 

damaged,  brittle 

lOOg 

1.065 

0.1597 

1.75 

029386 

Sebosyn 

50g 

0.639 

0.0958 

1.05 

041122 

Gloahead 

0.517 

0.0775 

0.85 

049808 

hair  spray 

350g 

1.065 

0.1597 

1.75 

049751 

hand  milk 

0.578 

0.0867 

0.95 

049883 

shampoos 

normal,  dry,  greasy 

100ml 

0.761 

0.1141 

1.25 

469238 

200ml 

1.126 

0.1689 

1.85 

001791 

anti-dandruff 

lOOg 

0.883 

0.1324 

1.45 

025313 

damaged  hair 

lOOg 

0.883 

0.1324 

1.45 

025291 

STEP  (Douek) 

existing  entry 

d 

handbag  sprays 

1101W 

2.86 

0.429 

5.25 

260258 i 

1102X 

3.13 

0.4695 

5.75 

260622 

1103Y 

3.70 

0.555 

6.80 

286613 

1104Z 

3.43 

0.5145 

6.30 

348775 

11 05  A 

4.84 

0.726 

8.90 

348872 

U06B 

2.86 

0.429 

5.25 

354775 

1107C 

7.72 

1.158 

14.20 

354783 

I108D 

6.09 

0.9135 

11.20 

354791 

1109E 

3.54 

0.531 

6.50 

354805 

1201E 

5.68 

0.852 

10.45 

372757 

1202F 

8.71 

1  3065 

16.00 

390143 

1205J 

5.85 

0.8775 

10.75 

390151 

1206K 

4.75 

0.7125 

8.75 

390178 

1207L 

7.08 

1.062 

13.00 

421235 

1301N 

5.04 

0.756 

9.25 

421243 

1302P 

7.35 

1.1025 

13.50 

423750 

1303Q 

8.89 

1.3335 

16  35 

000426 

1305S 

6.31 

0.9465 

11.60 

000434 

1306T 

7.35 

1.1025 

13.50 

000442 

1307U 

6.31 

0.9465 

11.60 

000450 

1308W 

8.26 

1.239 

15.20 

000469 

1309X 

9.86 

1.479 

18.15 

000477 

1501F 

4.82 

0.723 

8.85 

000485 

1700X,  1701Y 

6.58 

0.987 

12. 10 

000493 

1702Z,  1703 A 

7.70 

1.155 

14. 15 

000507 

1710H,  171 1J 

4.55 

0.6825 

8.35 

000515 

1712K,  17I3L, 

I714M 

5.13 

0.7695 

9.45 

053090 

1716P 

6.30 

0.945 

11.60 

072508 
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1718R 

6.53 

0.9795 

12.00 

072516 

I719S,  1720T, 

1721U 

4.84 

0.726 

8.90 

409294 

1722W,  1723X 

6.30 

0.945 

11.60 

427551 

1724Y,  1725Z 

6.30 

0.945 

1 1.60 

072559 

1733H,  1734J 

4.22 

0.633 

7.75 

072567 

1745W,  1746X 

1747y 

10.54 

1.581 

19.40 

072583 

1748Z,  1749A 

5.70 

0.855 

10.50 

072591 

1752D 

5.13 

0.7695 

9.45 

075345 

1800F 

15.09 

2.2635 

27.75 

079510 

1805L.  1806M 

9.02 

1.353 

16.60 

079529 

dressing  table  sprays 

2100G 

4.51 

0.6765 

8.30 

129658 

2101H 

5.98 

0.897 

11.00 

129666 

2102J 

4.66 

0.699 

8.55 

129674 

2103K 

9.95 

1.4925 

18.30 

129682 

2106N,  2107P 

4.33 

0.6495 

7.95 

129690 

21 1  IT' 

4.95 

0.7425 

9.10 

129704 

21 13W 

6.69 

1.0035 

12.30 

129712 

21 14X 

7.32 

1.098 

13.45 

129720 

21 15Y 

6.42 

0.963 

11.80 

129739 

21 16Z 

7.10 

1.065 

13.05 

1 29747 

220OQ 

6.30 

0.945 

11.60 

133140 

220 1R 

22.22 

3.333 

40.90 

170623 

2203T,  2204U 

6.14 

0.921 

11.30 

170712 

2206X 

7.92 

1.188 

14.55 

170941 

2207Y 

6.91 

1.0365 

12.  70 

171 1 15 

2301 A 

9.52 

1.428 

17.50 

179264 

2302B 

10.38 

1.557 

19.10 

1 79280 

2406P 

25.00 

3.75 

46.00 

1 87496 

250  IS 

8.26 

1.239 

15.20 

187518 

2502T 

10.96 

1.644 

20.15 

187526 

2503U 

7.42 

1.113 

13.65 

187534 

2504W 

9.80 

1.47 

18.00 

187542 

2508A 

12.78 

1.917 

23.50 

187550 

2509B 

17.10 

2.565 

31.45 

187569 

2600A 

20.17 

3.0255 

37.10 

1 87577 

2700J,  2700K 

7.08 

1.062 

13.00 

187585 

2704M,  2706Q 

9.11 

1 . 3665 

16. 75 

187593 

2707R,  2708S 

9.11 

1.3665 

16.75 

210994 

2801T 

23.36 

3.504 

43.00 

21 1001 

2806z,  2807a 

11.15 

1.6725 

20.50 

21 1028 

2810D 

22.85 

3.4275 

42  00 

21 1036 

2403L,  2404M, 

2505N 

8.05 

1.2075 

14.75 

211044 

fERICREPE   (Beacon  & 

Janis) 

effective  May  1 

lin  x  36in 
2in  x  36in 
3in  x  36in 
STER-ZAC   (Hough  Hoserson) 

bath  concentrate  prescription  only  formula 
STICK-ON  LILIA  (Lilia-White) 
effective  April  21 
towels  10  3.6ldz 

STREPSILS  (Boots) 
STREPSILS  (Crookes  Anestan) 
effective  April  1 
regular  24 
honey  &  lemon  24 
STREPTAQUAINE  (Elanco) 
sulpha  oral 
suspension  vet  450ml 
STRESS   (Phillips  Yeast) 
effective  May  5 

lOOg 


0.34  j 
0.69 
1.031 


4.10dz 
4l0dz 


2.35 


0.541dz 


0.615dz 
0.615dz 


0.3525 


0.55  GSL 
0.55  GSL 


POM 


tablets 
SUBA-SEAL. 


1.8k 
3.6k 
150 


4.18dz 
11  44dz 
4.40 
7.90 
5.70dz 


0.627dz 
1.716dz 
0.66 
1.185 
0.855dz 


(Freeman,  William) 


0.60 
1.64 
6.75 
12. 12 
0.82 


271470 
271489 
271497 


182117 


440329 
272205 


0(12801 


272361 
015776 
272396 
403326 
168025 i 


SURE  SHIELD  (Guest) 
effective  April  1 

bis-peps  tablets  3.16dz  0.474dz 

calamine  &  witch  hazel  4.63dz  0.694dz 

dyspepsia  tablets  3.90dz  0.585dz 

footballer's  linctus  3.52dz  0.528dz 
pastilles 
blackcurrant  & 

glycerine  crystallised  2.85dz  0.427dz 

non-crystallised  3.26dz  0.489dz 

catarrh  3.06dz  0.459dz 

cherry  menthol  3.06dz  0.459dz 

children's  cough  2.92dz  0.438dz 

cough  3.06dz  0.459dz 

Gee's  BPC  3.06dz  0.459dz 
glycerin  &  lemon 

non-crystallised 
glycerin,  lemon  & 

honey  2.85dz  0.427dz 

glycerin  &  thymol  3.06dz  0.459dz 
honey,  aniseed  & 

friars  balsam  3.06dz  0.459dz 

loss  of  voice  3.06dz  0.459dz 
menthol  &  eucalyptol 

bpc  49  3.06dz  0.459dz 

pholcodine  3.4ldz  0.51  Idz 

Vox  bronchial  3.06dz  0.459dz 
lozenges 

antibactic  2.09dz  0.313dz 

iodised  throat        tube  2.08dz  0.312dz 

tub  3.52dz  0.528dz 

linseed  liquorice 

compound  1.91dz  0.286dz 

Quatoral  2.09dz  0.313dz 
laxatives,  fruit  flavoured 

small  2.08dz  0.312dz 

large  3.95dz  0.592dz 

mouth  ulcer  tablets  3.31dz  0.496dz 

rum  cough  elixir  _  4.61dz  0.69 ldz 

suntan  oil  4.64dz  0.696dz 

Winterets  1.98dz  0.297dz 
SURF  CITY    (English  Grains) 
glucose  vitamin  C 
tablets 


400 

instant  protein 


0.45  GSL 
0.58 

0.58  GSL 
0.52  GSL 


0.40  GSL 
0.47  GSL 
0.43  GSL 
0.43  GSL 
0.41  GSL 
0.43  P 
0.43  PCDI 


3.26dz     0.489dz      0.47  GSL 


0.40  GSL 
0.43  GSL 

0.43  GSL 
0.43  GSL 

0.43  GSL 
0.49  PCDI 
0.43  GSL 

0.30  GSL 
0.30  GSL 
0.49  GSL 

0.28  GSL 
0.30  P 

0.30  GSL 
0.55  GSL 

0.49  P 
0.64  GSL 
0.65 

0.30  GSL 


1.62 


10.65 
14.93 


0.243 


1.5975 
2.2395 


SUSCARDIA  (Pharmax) 
effective  May  1 
ampoules  6 
SUSTAC  (Pharmax) 
effective  May  I 
tablets  2  6mg  '250 
6.4mg  250 
SUSTANON  (Organon) 
effective  May  1 
100  ampoules  1ml 
250ampoules  1ml 
SWARFEGA  (Deb) 
hand  cleanser 


SWEET 'N  LOW   (Dietary  Foods  (Bletchley)) 

(distributors  DeWitt) 

sachets  50      3  16dz 

SWEET  RELIEF  (Dalton) 


2.79  POM 


18.38  P 
25.76  P 


0.35 


SUPERSOFT   (Reckitl  &  Colman) 

effective  May  5 
hair  spray 


SUPER  SUNTAX 


SUPERTOX  (Ma 

lwn  weed  killer 


SURE   (Elida  Gibbs) 
deodorants 
anti-perspirant 

small  size 
roll-on  &  refill  28ml  size 


120g 

4.62dz 

0.693dz 

0.59 

275794 

200g 

6.80dz 

1.02dz 

0.89 

275808 

320g 

lO.OOdz 

1.50dz 

1.31 

372439 

(C-Vet) 

100ml 

23.00dz 

3.45dz 

3.31  PML 

083070 

&  Baker 

Agrochemicals) 

250ml 

5.73 

0.8595 

0.99 

275875 

(10) 

(10) 

500ml 

9.67 

1.4505 

1.67 

275883 

(10) 

(10) 

51 

27.83 

4.1745 

12.00 

275891 

(4) 

(4) 

deodorants 
roll-on 


stick 

TABANO  (LAB) 

effective  May  1 
anti  smoking  pastilles  42 
TAMP  AX  (Tampax) 

effective  April  14 
tampons  regular 

slender 

super 


0.62 


0.093 


1.06  GSL 


276472 
01 1037  i 
092797 
420824 


276529 
482528 
276537 
276545 
276553 
276642 
2765% 

175471 

276618 
276626 

276634 
276650 

276669 
276685 
276693 

154725 
276715 
276723 

093009 
276731 

276758 

276766 

276782 

420832 

0 1 1 1 85  i 

126594 


100 

14.49 

2.1735 

2.50  GSL 

211052 

(10) 

(10) 

5.07 

0.7605 

8.75  GSL 

211060 

12oz 

25.30 

3.80  GSL 

211079 

(10) 

11 

8.99 

6.89  GSL 

211087 

(2) 

276928 


276987 
277002 


3 

3.34 

0.501 

5.76 

POM 

277029 

3 

7.82 

1.173 

13.49 

POM 

277045 

250g 

4.50dz 

0.675dz 

0.58 

277134 

450g 

7.20dz 

1.08dz 

0.92 

277142 

1kg 

10.46dz 

l.569dz 

1.34 

277150 

414050 


hot  water  bottle 

1.04 

0.156 

1.47  GSL 

277363 

giant 

1A3 

2.12 

0.318 

3.66 

273473 

SWIFT  (Pyser) 

swim  caps 

DCF  compact       8  x  22 

37.50 

5,625 

337501 i 

Chic 

1B5 

0.70 

0.105 

1.05 

297089 

8  x  20  size 

d 

sea  child 

1B7 

0.63 

0.94} 

297100 

SYNADRIN  (Hoechst) 

sea  diver 

1B6 

0.70 

0M05 

1.05 

297097 

effective  May  5 

sea  girl 

1B8 

0.70 

0.105 

1.05 

297070 

tablets  100 

9.95 

1.4925 

17.16  POM 

277940 

sea  maid 

1B4 

0.70 

0.105 

1.05 

297062 

500 

44.86 

6.729 

77.38  POM 

277959 

SUNLOLLY  (Dana-Sunquick) 

i 

SYNKAVIT  (Roche) 

homefreeze  lollies 

effective  May  1 

champagne,  orange. 

ampoules  lOmg/ml  10 

1.80 

0.27 

...  POM 

278297 

pineapple 

(12) 

5.60dz 

0.84dz 

0.72 

388459 

100mg/2ml  10 

4.37 

0.6555 

POM 

278319 

SUNNYBISK  (Granose) 

tablets  lOmg  100 

1.49 

0.2235 

...  P 

278335 

biscuits 

24 

3.85dz 

0.43 

345288 

SYSTAMEX    (Cooper  Agricultural) 

SUNQUICK  (Dana-Sunquick) 

II 

19.26  PML 

327379 

concentrated  squash 

2.51 

44.57  PML 

327409 

apple 

lljoz 

4.63dz 

0.694dz 

0.60 

303259 

TAB   (Beecham  Foods) 

grapefruit 

lljoz 

4.23dz 

0.634dz 

0.55 

303178 

low  calorie  drink 

lemon 

lljoz 

4.23dz 

0.634<Jz 

0.55 

302449 

111  fl.oz 

3.75 

277770 

orange 

lljoz 

4.23dz 

0.634dz 

0.55 

300055 

(2dz) 

29{oz 

9.59dz 

1.438dz 

1.25 

304697 

TABAC  ORIGINAL  (Eylure) 

tangerine 

lHoz 

4.29dz 

0.643dz 

0.55 

300160 

antiperspirant  aerosol 

150g 

1.22 

0.183 

2. 10 

373265  i 

50ml 

1.13 

0.1695 

1.95 

373206 i 

100g 

1.15 

0.1725 

1.99 

373230 

200g 

1.73 

0.2595 

2.99 

373249 

34g 

1.01 

0.1515 

1.75 

373257 

279102 


super  plus 


10 

3.04dz 

0.456dz 

334979 

40 

I0.86dz 

1.629dz 

334987 

10 

3.18dz 

0.477dz 

125083 

40 

1 1  40dz 

1.71dz 

136867 

10 

3.27dz 

0.49dz 

335010 

40 

11.76dz 

1.764dz 

335118 

10 

3.68dz 

0.552dz 

286796 

10 

13.41dz 

2.011dz 

291137 
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TANGEROIL  (Guest) 
effective  April  1 
worm  syrup 
TARACTAN  (Roche) 
effective  May  I 
tablets  15mg 
20mg 


1.032dz     0.98  P 


T ARGON   (International  Chem) 


1.11 

2.82 


0.1665 
0.423 


POM 
POM 


T.C.P.  (Unicliffe) 
effective  April  21 


3.94dz     0.591dz      0.54  GSL 


soothgin 
eau  de  toilette 
TEK  (Addis) 

effective  May  I 
tooth  brushes,  nylon 
TEMETEX  (Roche) 
effective  May  1 
cream 

fatty  ointment 
ointment 


40ml      ...         ...  5.50 

100ml    8.85 


2.28dz    0.342dz  0.32 


30g  1.94 
30g  1.94 


1.94 


0.291 
0.291 
0.291 


TEMGESIC   (Reckitt  &  Colman) 


ampoules  1ml 
TENSILON  (Roche) 
effective  May  1 
ampoules  lOmg/ml 


10     57.60dz  8.64dz 


10 


2.10 


TERPOCODEIN    (Smith  &  Hill) 


0.315 


POM 
POM 
POM 

POM 


POM 


500ml 
21 

TESTORAL  (Organon) 
effective  May  1 
sublings  lOmg  100 
TESTOSTERONE,  ORGANON  (Organon) 
effective  May  1 
implanl  lOOmg 
200mg 


2.90 
9.91 


2.74 
5.08 


0.435 
1 .4865 


0.519 


0.411 
0.762 


TETRABID-ORGANON  (Organon) 
effective  May  1 
capsules  250mg        100  9.75 
500  47.92 

THEPHORIN  (Roche) 
effective  May  1 
tablets  25mg   "  50  0.48 

THOMAS   (Pedigree  Petfoods) 
effective  May  5 
cat  litter 


TOLANASE  (Upjohn) 
effective  May  I 
tablets  lOOmg  ' 


1.4625 
7.188 


0.072 


5.96  POM 


4.72  POM 
8.76  POM 


16.81  POM 
8S.66  POM 


0.83  P 


250mg 


100 
500 
100 
500 


TOLECTIN  (Ortho) 

capsules  ds  400mg  100 
TOMMEE  TIPPEE  (Jackel) 
chiming  loothbrushTT405 
coveralls 
vinyl  crumb  catcher 

TT7005 

first  book  TT300 
scooper  bowl/plate 
squeeze  toys  TT269 
toothbrush  set  TT411 
TOOTHGUARD  (Prevdent) 


2.61 
11.21 

5.66 
26.53 

14.98 


0.3915 
1.6815 
0.849 
3.9795 

2.247 


0.815  0.1222 


0.565 


0.71 


...  POM 

...  POM 

...  POM 

...  POM 

25.84  POM 

1.25 


0.75 


0.1065 


1.09 


TOP  'N'  TAILS  (Jeyes) 
effective  April  21 
nursery  pack  3.93 
(2dz) 

TOUCH  AND  GO  (Ayrton  Saunders) 
effective  April  1 
toothache  tincture      7ml  2.06dz 
TRAVELSUDS   (International  Labs) 

TRI-ADCORTYL  (Squibb) 
effective  May  2 
cream 


ointment 


0.5895 
(2dz) 


0  309dz      0.30  P 


280186 


280208 
280224 


280305 


antiseptic  50ml 

3.256dz 

0.488dz 

0.39 

GSL 

247014i 

100ml 

4.591dz 

0.688dz 

0.55 

GSL 

247022 

200ml 

6.261dz 

0.939dz 

0.75 

GSL 

247030 

570mJ 

13.774dz 

2.066dz 

1.65 

GSL, 

263427 

2280ml 

40.821dz 

6.123dz 

4.89 

GSL 

265128 

packs  of  55ml,  11 0ml  & 

220ml 

d 

ointment  14g 

3.506dz 

0.525dz 

0.42 

GSL 

281883 

26g 

4.758dz 

0.713dz 

0.57 

GSL 

281891 

pastilles 

4  09dz 

0.613dz 

0.49 

GSL 

281913 

TED  LAPIDUS  FOR  MEN 

(Parfums  Ted  Lapidus) 

aftershave 

2471 38 i 
247111 


356670 


269654 
270148 
269662 

285048 


282650 


307041 
307068 


2X3444 


023272 
283460 


283576 
283584 


284467 


handy 

4.415 

0.6622 

0.73 

294853 

(10) 

(10) 

large 

4.33 

0.6495 

1.79 

294845 

(4) 

(4) 

giant 

3.81 

0.5715 

3. 15 

177385 

(2) 

(2) 

288853 
288861 


288896 
198552 i 
289124 

271047 

d 

348112 


Fixident  toothpic 

10 

0.30 

0.045 

0.45 

017558 

Flik  flosser 

24 

0.42 

0.063 

0.65 

409707 

flossing  handle 

0.60 

0.09 

0.95 

324124 

threader 

0.145 

0.0217 

0.22 

324337 

mouth  spray 

mint/lemon 

lemon/cinnamon 

3oz 

1.20 

0.18 

1.85 

328790 

perio  pack 

0.845 

0.1267 

1.30 

328774 

toothbrush 

adult 

41 

1.98dz 

0.297dz 

0.30 

306835 

junior 

29 

1.98dz 

0.297dz 

0.30 

306894 

TOPEKA   (Marcel,  Louis) 

appetite  suppressant 

2.91 

0.4365 

4.25 

450049 

298859 


129852 


15g 

1.08 
2.04 

0.162 

1.86)  POM 

291226 

30g 
15g 

0.306 

3.52  POM 

291234 

1.08 
2.04 

0.162 

1.86)  POM 

291242 

30g 
lOg 

0.306 

3.52  POM 

291250 

1.00 

0.15 

1.721  POM 

291269 

TRILL   (Pedigree  Petfoods) 
effective  May  5 
budgerigar  food  large 

giant 


5.24 
(21) 
7.135 
(15) 


TRINORDIOL  (Wyeth) 

(6  light  brown  tabs:  ethinyloestradiol, 
30/ug.  levonorgestrel  50f;g; 
5  white  tabs:  ethinyloestradiol  40/ig. 
levonorgestrel  75/ig; 
10  ochre  tabs:  ethinyloestradiol  30{ig, 
levonorgestrel  125/ug) 
tablets  21 
TROBICIN  (Upjohn) 
effective  May  1 
vial  2g 
TUFTY  TAILS  (Modo) 
effective  April  28 
disposable  nappies 
baby  20  9.50dz 

newborn  20  8.15dz 

nightime  20  14.64dz 

toddler  20     12  78dz 


0  8 


3.71 


0.786 
(21) 

1.0702 
(15) 


0.12 


0  5565 


TUGON    (May  &  Bakers  Agrochemicals) 


ant  killer 


3.67 
(10) 


TUMS   (Berk  Proprietaries) 
(distributors  Pharmagen) 
1  roll 
3  roll 

TWISSORS   (LPB  Import  Distributors) 
effective  May  1 
tweezers  standard 
de  luxe 
midget 

ULCAID  (Cupal) 

mouth  ulcer  gel 
ULTRABRITE  (Colgate-Palmolive) 
effective  May  5 

toothpaste    standard  30cc 


0.119 
0.29 


0.76 
1.20 
1.44 


0.5505 
(10) 


0.0178 
0.0435 


0.114 

0.18 

0.216 


3.75dz  0.507dz 


large  50cc 
extra  large  85cc 
family  125cc 


11.71 
(48) 
13.48 
(36) 
12.45 
(2dz) 
15.82 
(2dz) 


UNG  MORRHUAE  CO  (Harris,  Philip) 


1.7565 
(48) 
2.022 
(36) 
1.8675 
(2dz) 
2.373 
(2dz) 


VALIUM  (Roche) 
effective  May  1 

ampoules 
10mg/2ml 
20mg/4ml 

capsules  2mg 

5mg 

syrup  2mg/5ml 
tablets  2mg 

5mg 

lOmg 


VAMIN  (KabiVitn 

effective  May  1 
fructose  500ml 
glucose  100ml 
500ml 
1000ml 
VAMIN  N  (KabiVitrum) 
effective  May  1 

500ml 

VASOGEN  (Pharmax) 
effective  May  1 
silicone  20g 
40g 
lOOg 

VEETO   (Reckitt  &  Colman) 
hair  remover  mousse  aerosol 
VELOSEF  (Squibb) 
effective  May  2 
capsules  250mg 


7.75 
3.00 
7.25 
13.40 


1.1625 
0.45 
1.0875 
2.01 


6.65  0.9975 


0.37 
0. 71 


POM 
POM 


0.99 
0.85 
1.52 
1.33 

0.63 


0.19  GSL 
0.46  GSL 


1.31 
2.08 
2.49 

0.49  P 

0.35  j 
0.54} 
0. 75} 
0.96 


500g      2.39       0.3585  4.122GSL 


10 

2.44 

0.366 

...  POM 

10 

3.61 

0.5415 

...  POM 

100 

1.11 

0.1665 

...  POM 

500 

4.42 

0.663 

...  POM 

100 

1.58 

0.237 

...  POM 

500 

6.56 

0.984 

POM 

100ml 

1.06 

0.159 

...  POM 

100 

l.M 

0.1665 

POM 

500 

4.42 

0.663 

...  POM 

100 

1.58 

0.237 

...  POM 

500 

6.56 

0.984 

...  POM 

100 

2.41 

0.3615 

POM 

500 

9.70 

1.455 

...  POM 

POM 
POM 
POM 
POM 


POM 


0.26 
0.42 
0.88 


0.039 
0.063 
0.132 


0.45  GSL 
0.72  GSL 
1.52  GSL 


20 
100 

500mg  20 
100 

syrup  125mg/5ml  100ml 
250mg/5ml  100ml 
VELOUTY   (Dixor  Strand) 
effective  May  1 
powder  cream 
tube 


3.23 
15.53 

6.36 
30.65 

2.10 

4.22 


jai 

VERDrvTTON  (Squibb) 
effective  May  2 
elixir  250ml 
VETRTvTTE  (C-Vet) 
plus  vitamins  A.D.E 
50ml 

VETZYME   (Phillips  Yeast) 
effective  May  5 
coal  tar  shampoo 


choc  drops 


No 

2 

2.82dz 

0.423dz 

0.40 

No. 

3 

3.42dz 

0.513dz 

0.49 

No. 

4 

5.48dz 

0.822dz 

0.73 

5.13dz 

0.769dz 

0.75 

1.00 


0.15 


37.00dz  5.55dz 


1.72( P 

5.32  PML 


125ml 

5.20dz 

0.78dz 

0.75 

454ml 

12.64dz 

1.896dz 

1.78 

igal 

3.85 

0.5775 

5.90 

lgal 

6.90 

1.035 

10.56 

2oz 

2  OOdz 

0.30dz 

0.26 

6oz 

4.43dz 

0.664dz 

0.59 

291595 
376787 


217077 
372358 


269115 
269107 
150347 
269123 

294152 


1 76583 i 
352233 


209201 
213837 
213845 

051004 


295264 
295272 
295280 
295299 

436895 


297623 
297658 
297666 
297674 
297682 
297690 
297704 
297720 
297739 
297747 
297755 
297763 
297771 


453587 
453560 
453579 
084956 


453552 


299685 
299693 
194395 


0.4845 

5.58  POM 

325996 

2.3295 

26.79)  POM 

326003 

0.954 

10.97  POM 

326011 

4.5975 

52.87}  POM 

326038 

0.315 

3.62)  POM 

326046 

0.633 

7.28  POM 

326054 

300896 
300918 
300926 


301663 
294918 


231568 
233595 
233609 
233617 
326062 
363588 
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combined  wormer 
insectividal  powder 
JDS  dog  shampoo  sachel 
75ml 
125ml 
454ml 
}gal 
I  gal 
aerosol 
75ml 


foam 
pel  antiseptic 
powder 


powder  with  vitamin 


skin  cream 
tablets 


tablets  with  vit  E 


41b 
81b 

E 
41b 
81b 

40g 
60 
200 
600 
3000 
6000 
200 
600 
3000 
6000 


4.50dz 
3.82dz 
1 . 1 2dz 
3.53dz 
5.20dz 

12.64dz 
3.85 
6.90 
7.50dz 
3.30dz 

12.00dz 
4.70 
8.61 

6.78 
11.88 
5.02dz 
2.42dz 
5  20dz 
12  OOdz 
4.70 
8.61 
7.81dz 
17.96dz 
6.78 
11.88 
8.38dz 


wormer  syrup 
VIGOROL   (Phils  (Wholesale)) 
easy  comb  6oz  8.40dz 

VIMULE   (Lambens  (Dalston)) 


0.675dz 

0.573dz 

O.I68dz 

0.529dz 

0.78dz 

1.896dz 

0.5775 

1.035 

l.l25dz 

0.495dz 

1.80dz 

0.705 

1.2915 

1.017 

1.782 

0.753dz 

0.363dz 

0.78dz 

I,80dz 

0.705 

1.2915 

1.171dz 

2.694dz 

1.017 

1.782 

1.257dz 

1.26dz 


0.64  GSL 
0.55  GSL 
0.16  GSL 
0.51  GSL 
0.75  GSL 
1.78  GSL 
5.90  GSL 
10.56  GSL 
1.06 

0.47  GSL 
1.64 
7.20 
13.20 

10.40 
17.60 

0.72  GSL 

0.34 

0.72 

1.64 

7.20 
13.20 

1.08 

2.47 
10.40 
17.60 

1.20  GSL 

1.13 


rap_s 

VIOEORM  (C1BA) 
hydrocortisone 
cream 
pack  of  20g 
VIP  (Deborah  Cosmetics) 
blush  on 
compact  powder 

complete 

refiU 
eye  pencil 

shadow  compact 
pencil 
fluid  make-up 
Kajal  pencil 

l'eau  de  Deborah  50ml 
100ml 


22.56dz     3.384dz  3.65 


30g      1.50  0.225 


POM 


9.48dz     1.422dz  1.55 


lipstick 
lipstyling 
mascara 

water  resistant 
nail  polish 

V1SENE  (Unicliffe) 

eye  drops 
VITLIPID  (KabiVitrum) 
effective  May  1 

adult  5  x  10ml 

infant  5  x  1 0ml 

VIVOMIN  (C-Vet) 

entire  entry 
VOCALZONES  (Guest) 
effective  April  1 

pastilles 

WARPAINT   (LRC  Products) 

entire  entry 
WEEDEX    (Murphy  Chemcial) 
sachet  1 
sachet  5 
economy  pack 
super  sachet  1 

sachet  5 
economy  pack 
WHISKAS   (Pedigree  Petfoods 
effective  May  5 


ll.40dz 
6.12dz 
3. OOdz 
7.08dz 
5.28dz 
948dz 
4.56dz 
12.36dz 
22.68dz 
6.84dz 
9.48dz 
7.08dz 
8.28dz 
6.84dz 


1.71dz 

0.918dz 

0.45dz 

t.062dz 

0.792dz 

1.422dz 

0.684dz 

1.854dz 

3.402dz 

1.026dz 

1.422dz 

1.062dz 

1.242dz 

1.026dz 


1.85 
0.99 
0.48 
1.15 
0.85 
1.55 
0.75 
1.99 
3.70 
1.10 
1.55 
1.15 
1.35 
1.10 


2Mdz    1.239dz     0.99  P 


6.45 
6.45 


0.9675 
0.9675 


POM 
POM 


3.06dz     0.459dz      0.43  GSL 


0.40 
1.75 
6.67 
0.47 
1.99 
8.61 


363^96 

WIsDUM  (Addis) 

437697 

effective  May  I 

302163 

denial  floss 

4.22dz 

0.633dz 

0.60 

324868 

458023 

dis-plaque  disclosing 

302 1 98 

tablets 

3.44dz 

0  516dz 

0.49 

324876 

302201 

tooth  brushes 

302228 

51  adult 

3.48dz 

0.522dz 

0.50 

058289 

yoll JO 

junior 

2.78dz 

0  4I7dz 

0.40 

066362 

302155 

baby 

2.44dz 

0  366dz 

0.35 

356476 

^488S 1 

bristle 

3,83dz 

0.574dz 

0.55 

356484 

252034 

hrn.il,-.  IT) 

orisiie  Lii. 

4. 17dz 

0.625dz 

0.60 

356492 

252042 

denture  99 

3.83dz 

0.574dz 

0.55 

357138 

ZjZUjU 

junior  bristle 

2.78dz 

0.417dz 

0.40 

356581 

nylon 

2.29dz 

0.343dz 

0.33 

356603 

mouth  master 

3.90dz 

0.585dz 

0.56 

324841 

^41 924 

multi-tuft  shorthead 

3.48dz 

0.522dz 

0.50 

356611 

uzZjOO 

nylon 

2.64dz 

0.396dz 

0.38 

356638 

302^44 

nylon  ill 

3.48dz 

0.522dz 

0.50 

356522 

0 1 5784 

smokers  212 

3.48dz 

0.522dz 

0.50 

356646 

travel 

2.64dz 

0.396dz 

0.38 

206121 

V  master 

3.96dz 

0.594dz 

0.57 

470619 

403563 

wiiAKli  (Howard) 

IoUZUj 

air  freshener  aerosol 

4.84dz 

0.726dz 

0.64 

258318 

494 1 86 

solid 

5.95dz 

0.892dz 

0.71 

258326 

494 1 94 

daisy  discs  mixed 

1.80dz 

0.27dz 

0.23 

258334 

023175 

I  Al  AuAJi  (UOUeKJ 

i 

180211 

after  shave  60cc 

2.45 

0.3675 

4.50 

368695 

120cc 

3.44 

0.516 

7.00 

368717 

335495 

atomiser  2}oz 

3.44 

0  516 

6.35 

368725 

eau  de  toilette  60cc 

3.52 

0.528 

7.15 

341738 

304190 

1 20cc 

5.20 

0.78 

10.50 

368768 

170cc 

7.88 

1. 182 

14.50 

368776 

240cc 

8.40 

1 .26 

17.00 

368792 

4UUCC 

13.38 

2.007 

27.00 

401404 

atomiser  120cc 

5.72 

0.858 

11.50 

000582 

d 

soap  90g 

1.28 

0.192 

2.35 

020516 

150g 

1.64 

0.246 

3.00 

028673 

390607 

iL5iAivin>    (nngiisn  urains) 
fibre  bran 

390615 

taDiets  oU 

7.25 

1 .0875 

1.25  GSL 

225738 i 

1 1 AOOfi 

4  toyuo 

yiv) 

t  iuj 

418889 

powder                  1 6oz 

7.75dz 

l.I62dz 

0.99  GSL 

314838 

418927 

tablets 

418943 
419052 
419060 
419079 
419141 
419850 
419893 
419931 
419974 
419982 

247073 


070718 
070726 


305952 


059781 
059854 
060011 
060038 
060046 
060097 


handy 

11.90 

1.785 

0.24j 

309761 

(72) 

(72) 

large 

13.44 

2.016 

0.41  i 

309788 

(48) 

(48) 

WHITE'S,  Dr.  (Lilia-White) 

effective  April 

21 

maternity  pads 

10 

6.24dz 

0  936dz 

387932 

Panty  Pads 

regular 

10 

4.09dz 

0.61 3dz 

324663 

20 

7.90dz 

1.185dz 

027995 

super 

10 

4.58dz 

0.687dz 

436038 

20 

8.85dz 

1.327dz 

028045 

super  plus 

10 

5.07dz 

0.76dz 

152390 

sanitary  towels 

size  1 

10 

4.58dz 

0.687dz 

461156 

20 

8.88dz 

1.332dz 

274429 

2 

10 

5.10dz 

0.765dz 

461164 

20 

9.92dz 

1.488dz 

275247 

3 

10 

6.24dz 

0.936dz 

461172 

El 

5 

2.51dz 

0.376dz 

461180 

sanitary  belt 

4.53dz 

0.679dz 

310484 

WILKINSON    (Wilkinson  Sword) 

effective  May 

razor  blades 

Bonded 

pillarpack  or 

cards  5 

14.93 

2.2395 

1.01 

310727 

(25) 

(25) 

cards 

10 

28.09 

4.2135 

1.90 

315974 

(25) 

(25) 

Cressida  ladies 

5 

6.32dz 

0.948dz 

0.89 

369586 

razor 

Cressida  ladies  shaving 

system 

8.28dz 

1.242dz 

1.15 

446483 

pack  of  1000 
ZEMOL   (Phillips  Yeast) 
effective  May  5 

ear  drops  4.50dz  0.675dz     0.64  GSL 

ointment                28g  4.12dz  0.61 8dz     0.59  GSL 

I13g  9.00dz  1.35dz       1.20  GSL 

powder                 28g  3.82dz  0.573dz      0.55  GSL 


This  weeks  changes 


APPLEFORD  (Appleford) 

effective  May  19 
cider  vinegar  salad 

cream  7oz  6.03dz 
cider  vinegar  original 

lOoz  4.05dz 

lgal  3.33 

golden            lOfl.oz.  4.05dz 
conserves 

apricot                 lib  6.93dz 

black  cherry           lib  8.83dz 

black  grape  jelly     lib  6.48dz 

ginger  marmalade  lib  6.21dz 
marmalade  with  peel 

lib  6.03dz 
lemon  juice  unsweetened 

lloz  3.87dz 

molasses  marmalade  6.03dz 

APS   (Approved  Prescription  Services) 


aspirin  tablets  25 
100 

soluble  25 
100 

aspirin  &  codeine  tablets 
25 
50 

bendrofluazide  tablets 


2.5mg 
5mg 

cascara  tablets 

125mg 

300mg 
paracetamol  tablets 


saccharin  tablets 


vitamin  C  tablets 

50mg 
vitamins  A,C  &  D 

chewable  tablets 


500 
500 
1000 

100 
60 
25 
50 
100 
500 

1000 

100 

100 


0.58dz 


0.325dz 
0.433dz 
0.354dz 
0.685dz 

0.70dz 
1.063dz 

0  315 
0.465 
0.87 

0.72d2 

0.87dz 

0.373dz 

0.546dz 

0.862dz 


2.17dz 
2.89dz 
2.36dz 
4.57dz 

4.67dz 
7.09dz 

2.10 
3.10 
5.80 

4.80dz 

5.80dz 

2.49dz 

3.64dz 

5.75dz 

3.05 

(36) 

4.85dz 


3.55dz  0.532dz 


12.25 
(25) 


1.8375 
(25) 


APSIN  VK   (Approved  Prescription  Services) 

granules  for  syrup 

125mg/5ml  100ml  4.90dz 
250nig/5ml        100ml  8.20dz 

tablets  125mg  500  3.25 

tablets  250mg         1000  10.65 
ARONDE  (Columbia  Products) 

Holly  Hobbie 
bath  salts  0208  6.90dz 

soap,  luxury        0213  4.81dz 


0.735dz 
1.23dz 
0.4875 
1.5975 


1.035dz 
0.721dz 


0.67 

0.45 

4.44 
0.45 

0.77 
0.98 
0.72 
0.69 

0.67 

0.50 
0.67 

0.31  GSL 
0.42  P 
0.34  GSL 
0.66  P 

0  67  PCDI 
1.02  PCDI 

...  POM 
...  POM 
...  POM 

0.69  GSL 

0.83  GSL 

0.36  GSL 

0.52  P 

0.83  P 
0.38 

0.61 

0.51  GSL 
0.85  GSL 


POM 
POM 
POM 
POM 


316105 
316113 
316121 
316164 


0.99 
0.69 


374660  a 

015733 
015768 
320226 

374687 
374695 
483877 
374709 

374717 

374741 
227501 

363138  a 
403792 
363111 
271888 

465003 
462470 

000779 
000787 
000795 

462489 
462497 
403849 
403857 
403865 
403873 

403881 

403903 

462519 


016063  a 
016071 
485047 
016101 


396281 r 
396311  a 
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AZIZA   (Prince  Matchabelli) 
eye  shadows 
frosty  lustre 
duo 

moisturising  cteme 
soft  touch 
duo 

with  sealer 
mascara  extra  length 
with  sealer 
with  conditioner 
with  sealer 
two  tone  lustre 
BENGERS   (Fisons  Pharms) 
effective  May  12 
food  250g 
500g 
lk 

BILE  BEANS   (Fisons  Pharms) 
effective  May  12 

medium  2.55dz 
family  5.45dz 
CACHET   (Prince  Matchabelli) 

perfume  14  5ml  and  loz 
CALADRYL   (Parke  Davis) 
effective  May  8 
pack  of  2.251itre  lotion 
CAROUSEL   (Bensons  Rear  Brand) 

entire  entry 
CASILAN  (Farley) 
effective  May  5 


DOMESTOS  (Lever) 


0.82 

0.123 

1.45 

355267  a 

0.90 

0. 135 

1.60 

355283 

0.93 

0.1395 

1.65 

355305 

0.65 

0.0975 

1.15 

355364 

0.76 

0.114 

1.35 

355372 

1.05 

0.1575 

1.85 

355380 

0.88 

0.132 

1.55 

369462 

088 

0.132 

1.55 

369470 

0.88 

0.132 

1.55 

370282 

7.25dz 

0.75 

028401a 

12.38dz 

1.30 

028428 

19.87dz 

2.07 

028436 

0.382dz 
0.817dz 


0.32  P 
0.73  P 


D.H.L.   (D  H  L.  Products) 
effective  May  7 
hair  spray 
7  day  set  6oz 
16oz 

DIETADE  (Appleford) 
effective  May  19 
canned  fruits  in  water 
apricots  7oz 
28oz 

fruit  salad  7oz 
28oz 
7oz 
28oz 
7oz 
28oz 
7oz 
28oz 

conserves  in  fruit  sugar 
marmalade  with  peel 
desserts  \oz 
fruit  sugar 

low  calorie  salad 

dressing 
DIGESPRIN  (Spencer) 
effective  May  1 
antacid 
DISNEY  (Sorelle) 
cereal  dish  &  tumbler 
juice  tumbler 
non-spill  tumbler 
thermo  mug 


pears 
pineapple 
sliced  peaches 


030120  2 
030139 


225g 

17.47dz 

1.82 

043850 

CELLOX    (Sterling  Mansell) 

toilet  rolls  2pack 

3.48 

0.522 

489298 

(Hdz) 

(Hdz) 

4  pack 

3.40 

0.51 

489301 

(9) 

(9) 

CLINOMYN  (DeWITT) 

breath  freshener 

5.64dz 

0.846dz 

0.75 

301124 

COJENE  (Fisons  Pharms) 

effective  May  12 

tablets  35 

5.74dz 

0.86 ldz 

0.75 

PCDI 

054569 

COLOURVUE  (Spicer-Hallfield) 

photograph  albums 

classic 

with  photofixers 

2.10 

0.315 

3.62 

158313 

compact 

3{in  x  3|in 

2.50 

0.375 

4.31 

322741 

3|in  x  4jin 

2.70 

0.405 

4.66 

459054 

3yin  x  5jin 

2.85 

0.4275 

4.92 

322768 

magnet 

3.65 

0.5475 

6.30 

322776 

mini  compact 

3}in  x  3jin 

0.65 

0.0975 

1.12 

180874 

3{in  x  4jin 

0.66 

0.099 

1.14 

181854 

3{in  x  5}in 

0.69 

0.1035 

1.19 

186619 

slimline     3;in  x  3jin 

2.40 

0.36 

4.14 

458988 

3|in  x  4}in 

2.55 

0.3825 

4.40 

458996 

3{in  x  5|in 

2.75 

0.4125 

4.74 

459003 

quickfix 

2.55 

0.3825 

4.40 

322784 

CONTAC  400  (Menley  &  James) 

effective  May  19 

6 

11.448 
(2dz) 

1.7172 
(2dz) 

0.73 

P 

056049 

12 

20.208 
(2dz) 

3.0312 
(2dz) 

1.29 

P 

056057 

24 

15.576dz 

2.336dz 

1.99 

P 

058629 

30 

8.964 
Hdz) 

1.3446 
(ldz) 

2.29 

P 

324310 

CUXSON  GERRARD  (Cuxson  Gerrard) 

first  aid  outfits 

R.A.C.  A46 

2.20 

0.33 

3.80 

338095 

A214 

5.30 

0.795 

9.14 

338249 

CYSTOPURIN   (Fisons  Pharms) 

effective  May  12 

tablets  40 

4.62dz 

0.693dz 

0.55 

P 

067296 

80 

6.97dz 

1.045dz 

0.95 

P 

067318 

5.56dz 

0.834dz 

0. 71 

420735  a 

10.48dz 

1.572dz 

1.35 

420743 

4.34dz 

0.48 

483729  a 

9.21dz 

1.02 

483818 

5.03dz 

0.56 

483753 

11.92dz 

1.32 

483834 

5.28dz 

0.59 

483788 

11.95dz 

1.33 

483850 

4.27dz 

0.47 

483796 

9.46dz 

1.05 

483869 

5.08dz 

0.56 

483761 

14.32dz 

1.59 

483842 

6.21dz 

0.69 

297887 

2.52dz 

0.28 

074020 

6.23 

0.83 

074039 

(10) 

4.95dz 

0.55 

074047 

0.30 

0.045 

0.46  P 

074136  a 

7.31dz 

1.096dz 

1.05 

299391  a 

2.09dz 

0.313dz 

0.30 

309036 

7.31dz 

1.096dz 

1.05 

333638 

8.70dz 

1.305dz 

1.25 

412457 

effective  May  19 

large 

7.13 

1.0695 

(20) 

(20) 

family 

6.68dz 

1  002dz 

DUTTON'S  (Spencer) 

effective  Mov  1 

cough  mixture 

0.375 

0.0562 

bAMrlA  (bolport) 

effective  May  1 

finger  stalls 

grey  leather 

small 

1 162 

2.76dz 

0.414dz 

medium 

1  1 A1 

2.76dz 

0.414dz 

large 

1 1 64 

2.76dz 

0414dz 

ex.  large 

1 165 

2.76dz 

0.414dz 

ex.  ex  large 

1  loo 

2.76dz 

0.414dz 

simulated  leather 

small 

1 172 

1.80dz 

0.27dz 

medium 

1  MX 

1.80dz 

0.27dz 

large 

1  1  "7/1 

1.80dz 

0.27dz 

ex.  large 

1 175 

1.80dz 

0.27dz 

□iue  r .  V  .l„  . 

small 

1 1 82 

0.88dz 

0.132dz 

medium 

1  1  C7 
1  1  OJ 

0  88dz 

0.132dz 

large 

1 1 84 

0.88dz 

0.132dz 

ex.  large 

1 1 85 

0.88dz 

0.132dz 

natural  r.v.L. 

small 

i  iy2 

1.15dz 

0.172dz 

medium 

1 193 

1.15dz 

0.172dz 

large 

1 194 

1.1 5dz 

0.172dz 

ex.  large 

1 195 

1.15dz 

O.I72dz 

thumb  stalls 

grey  leather 

standard 

1 167 

2.76dz 

0.414dz 

large 

1 168 

2.76dz 

0.414dz 

ex .  large 

1  1  f>Q 
I  1  OV 

2.76dz 

0.414dz 

simulated  leather 

standard 

1177 

1.80dz 

0.27dz 

large 

1 178 

1.80dz 

0.27dz 

ex  large 

1 179 

l.80dz 

0.27dz 

blue  P.V.C 

standard 

1187 

0.88dz 

0.132dz 

large 

1188 

0.88dz 

0. 132dz 

ex.  large 

1189 

0.88dz 

0.132dz 

natural  P.V.C 

standard 

1197 

1.15dz 

0. 172dz 

large 

1198 

1.1 5dz 

O.I72dz 

ex.  large 

1199 

1.15dz 

0.172dz 

ELUDRIL  (Concept) 

mouthwash 

Wmg 

0.67 

0. 1005 

500ml 

2.43 

0.3645 

spray 

55ml 

1.19 

0. 1785 

EMPROTE  (Appleford) 

effective  May  19 

8oz 

7.20dz 

lib 

10.90dz 

Pluss  chocolate 

15oz 

5.48dz 

hazelnut 

15oz 

K  ASA^ 

strawberry 

15oz 

ESQUIRE    (Sterling  Mansell) 

facial  tissues  family 

2.65dz 

0.397dz 

EVENFLO  (Evenflo) 

effective  May  1 

automobile  bottle  warmer 

2.90 

0.435 

bottle  &  teat  brush 

0.68 

0.102 

breast  cream 

2oz 

1.13 

0.1695 

feeding  set 

3.86 

0.579 

pump  kit 

4oz 

2.62 

0.393 

cap  &  discs 

3 

0.31 

0.0465 

disposable  boitles 

50 

0.64 

0.096 

100 

1.17 

0.1755 

nurser  kit 

6.47 

0.9705 

starter  kit 

0.80 

0.12 

teats 

3 

0!47 

0.0705 

nipple  shield 

0.52 

0.078 

nurser  kits  complete 

3.45 

0.5175 

starter  glass 

2.59 

0.3885 

plastic 

2.59 

0.3885 

nursers 

glass 

4oz 

0.42 

0.063 

8oz 

0.42 

0.063 

plastic  clear 

4oz 

0.42 

0.063 

8oz 

0.42 

0.063 

movelty 

4oz 

0.68 

0.102 

8oz 

0.68 

0.102 

pastel 

4oz 

0.42 

0.063 

8oz 

0.42 

0.063 

nursing  set  complete 

7.72 

1.158 

pacifiers  otthodontic 

0.36 

0.054 

standard 

0.36 

0.054 

range  lop  sterliser 

a  m 

teats 

0  31 

0  0465 

teat  covers 

3 

0  31 

0  0465 

FEVER  TESTER  (Sorelle) 

entire  entry 

GASTRILS   (Jackson.  Ernest) 

pastilles 

90g 

5.92dz 

0.888dz 

900g 

4.27 

0  6405 

GENASPRIN   (Fisons  Pharms) 

effective  May  12 

tablets 

100 

5.20dz 

0.78dz 

GILL'S  (Beautisales) 

shampoo  500cc 

14.40dz 

2.16dz 

0.461 


0.73 


0.571  P 


1.15  GSL 
4.20  GSL 
2.05  P 


0.80 
1.21 
0.61 
0.61 
0.61 


4.76 

1.121 

1.85 

6.35 

4.30 

0.50i 

1.06 

1.92 

9.921 

1.31 

0.72j 

0.81} 

5.29 

3.97 

3.95 

0.69 
0.69 
0.69 
0.69 
1.12j 
1.12} 
0.69 
0.69 
11.831 
0.60 
0.60 
6.61 1 
0.50} 
0.50} 


0  .80  P 

...  P 


0.75  P 

2.07 


076929  a 
339768 


080187  a 


470120; 

470139 

470147 

470155 

470163 

080691 
080705 
080713 
080721 

080756 
080764 
080772 
080780 

370517 
370525 
370533 
370541 


470171 
470198 
470201 

080799 
080802 
080810 

370592 
370606 
370614 

370622 
370630 
370649 


461210a 

163384 

461229 


087750  a 

411647 

298190 

323993 

087769 

489360  a 


396168  a 

396087 

396222 

396257 

396214 

396044 

396095 

396109 

396117 

396125 

396133 

396230 

396192 

396184 

396176 

395951  r 

395943 

396001 

395994 

396036 

396028 

395986 

395978 

396206  a 

396079 

396060 

396141 

396265 

396052 


462454  a 
462462 


108669  a 
340324  a 
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GRASSHOPPER  (Spencer) 
effective  May  I 
ear  drops  0.375 
INSULIN  A.B    (Duncan  Flockhart) 
effective  May  1 


0.0562      0.57)  P 


114588  a 


20  units 

10ml 

1.14 

0.171 

1.75 

p 

132047 

40  units 

10ml 

1.89 

0.2835 

2.90 

p 

1 32063 

80  units 

10ml 

3.27 

0.4905 

5.01 

p 

132098 

zinc  suspension  (lente) 

40  units 

10ml 

1.86 

0.279 

2.85 

p 

132101 

80  units 

10ml 

3'09 

0.4635 

4.74 

p 

132128 

amorphous  (semilente) 

40  units 

10ml 

1  86 

0.279 

2.85 

p 

132136 

80  units 

10ml 

3.09 

0.4635 

4.74 

p 

132144 

crystalline  (ultralente) 

40  units 

10ml 

1.86 

0.279 

2.85 

P 

132160 

80  units 

10ml 

3.09 

0.4635 

4.74 

p 

132179 

isophane  (NPH) 

40  units 

10ml 

2. 10 

0.315 

3.22 

p 

132187 

80  units 

10ml 

3.51 

0.5265 

5.38 

p 

132195 

globin  zinc 

80  units 

10ml 

3.51 

0.5265 

5.38 

P 

388092 

protamine  zinc 

40  units 

10ml 

2.10 

0.315 

3.22 

P 

132241 

80  units 

10ml 

3.51 

0.5265 

5.38 

P 

404969 

Nuso 

40  units 

10ml 

2.04 

0.306 

3.13 

P 

132276 

80  units 

10ml 

3.39 

0.5085 

5.20 

P 

132284 

JACKSONS.   (Jackson,  Ernest) 
glucose  confectionery 
barley  sugar  drops,  mixed  fruit 
drops,  Devon  butterscotch  & 
fruit  pastilles         3oz  1.92dz 
above  in  lOOg  sizes 
barley  sugar  sticks  &  travel  mints 
linseed,  liquorice  & 

cinnamon  45g 
lozenges 
bismuth  25g 
bismuth  dyspepsia 


0.288dz 


2.89dz 


2.37dz 


45g 
45g 
45g 


Brompton 
sulphur 
above  in  50g  sizes 
pastilles 
antiseptic  throat  45g 
blackcurrant  and  glycerin 
crystallised  &  clear 
45g 

bronchia]  catarrh  45g 
catarrh  45g 
children's  cough  45g 
Creds  45g 
Enovy  45g 
eucalyptus  and  menthol 
45g 

Gee's  lincrus  BPC 

45g 

glycerin,  lemon 

and  honey  45g 
glycerin  thymol 

crystallised  &  clear 
45g 

above  in  50g  sizes 
night  cough  carton 
philcodine  carton 
Ress-Q  45G 
free  from  added  sugar 
cherry  menthol  lOOg 
Devon  blackcurrant 
fruit  lOOg 
mint  lOOg 
lemon  menthol  lOOg 
tablets 
sulphur  cello-bags 
JEAN  SORELLE  (Sorelle) 
Charming  Country 


3.25dz 
3.25dz 
3.33dz 


0.433dz 

0.355dz 

0.487dz 
0.487dz 
0.499dz 


3.40dz  0.51dz 


3.55dz 
3.40dz 
3.40dz 
3.18dz 
3.40dz 
3.40dz 


0.532dz 

0.51dz 

0.51dz 

0.477dz 

0.51dz 

0.51dz 


3.40dz  0.51dz 
3.55dz  0.532dz 


2.89dz  0.433dz 


3.47dz  0.52dz 


3.55dz 
3.70dz 
3.40dz 

3.40dz 
3.40dz 
3.40dz 
3.40dz 
3.40dz 


0.532dz 
0.555dz 
0.51dz 

0.51dz 
0.51dz 
0.51dz 
0.51dz 
0.5 Idz 


2.32dz  0.348dz 


LADYTONE  (Vitabiotics) 

vitamibn,  mineral 

&  iron 

dietary  supplement  30 

1.40 

0.21 

2.40 

260193  a 

LANGS   (D  H  L  Products) 

effective  May  7 

mens  shampoo 

ne_i 

5.25dz 

0.787dz 

0.75 

197084  a 

anti  dandruff 

225  ml 

5.25dz 

0.787dz 

0.75 

197955 

medicated 

225ml 

5.25dz 

0.787dz 

0.75 

197947 

scalp  cleanser 

225ml 

8.28dz 

1  242dz 

1. 19 

'  197963 

mens  toupee  spray 

ooz 

6.54dz 

0  98 ldz 

0.94 

420646 

16oz 

12  OOdz 

1.80dz 

1.72 

420654 

nail  enamel  drier 

aerosol 

8oz 

8.39dz 

1.258dz 

1.20 

420662 

16oz 

13.34dz 

2  OOldz 

1.92 

420670 

toupee  adhesive 

remover 

3oz 

3  04dz 

0  456dz 

0  44 

083755 

ooz 

6  13dz 

0  919dz 

0  88 

436887 

wig  colour  sprays 

6oz 

7  42dz 

1  1 1 3dz 

1  06 

154601 

conditioner  gloss 

ooz 

6.88dz 

1  032dz 

0.98 

1 54628 

16oz 

12  72dz 

1 ,908dz 

1.83 

154636 

crystal  clear  spray  6oz 

6^54dz 

0.98 ldz 

0.94 

154644 

16oz 

12. OOdz 

1  80dz 

1. 72 

1 54652 

dry  cleaner  and  conditioner 

aerosol 

6oz 

6.14dz 

0.92 ldz 

0.88 

154660 

16oz 

10.76dz 

1.614dz 

1.55 

154679 

LIPSAVER   (Menley  &  James) 
effective  May  19 
colourless  lip  moisturiser       8.712  1.3068 
(36)  (36) 
MARY  QUANT   (Smith  &  Nephew  Cosmetics) 
Colourshine  for  lips 


0.37  GSL 


bath  cubes  (6) 

3.41dz 

0.51 ldz 

0.49 

141666a 

beauty  bath 

2.02dz 

0.303dz 

0.29 

354732 

medicated  skin  care  soap 

cold  cream,  glycerine  & 

cucumber,  oatmeal. 

sulphur  cream 

4.1 ldz 

0.616dz 

0.59 

001740 

sponges 

213098 

baby 

1.56dz 

0.234dz 

0.25 

bath  V  learn  animal 

set 

10.95dz 

1.642dz 

1.75 

213101 

bath 

2.19dz 

0.328dz 

0.35 

213071 

Humpty  Dumpty 

10.95dz 

1.642dz 

1.75 

227323 

Smurf 

3.75dz 

0.562dz 

0.60 

412503 

toilet 

1.56dz 

0.234dz 

0.25 

218987 

car  &  kitchen  and  household 

d 

JOCHEM'S  (Beautisales) 

hormone  preparation 

170cc 

10.80dz 

1.62dz 

1.55 

138053  a 

JOCHEMS  (Beutisales 

138053  a 

hair  preparation  170cc 

10.80dz 

1.62dz 

1.55 

JUST   (Fleur  Beauty  Prods) 

bubble  bath  500ml 

4.17dz 

0.625dz 

0.75 

308110  a 

1000ml 

7.01dz 

1.051dz 

1.09 

308102 

herbal  bath  300ml 

3.25dz 

0.487dz 

0.71 

308137 

500ml 

4.71dz 

0.706dz 

1.14 

308129 

family  anti-perspirant 

200g 

4.81dz 

0.721dz 

1.04 

132055 

family  deodorant 

4.81dz 

0.721dz 

1.04 

308153 

hair  spray 

4.32dz 

0.648dz 

0.83 

308145 

shampoo  500ml 

4.17dz 

0.625dz 

0.75 

308099 

1000ml 

7.07dz 

1.06dz 

1.09 

308080 

KUTE  (Solport) 

effective  May  1 

wrist  straps  1543 

0.66 

0.099 

150991 

(10) 

(10) 

NEW  ERA   (New  Era) 
biochemic  tissue  salts 

catarrh  tablets  5.20dz 

hay  fever  tablets  5.20dz 

migraine  tablets  5.20dz 

rheumatism  tablets  5.20dz 
NICODENT  (Sanderson) 
liquid 

NISSON    (Mayfair  Photographgic) 


0.78dz 
0.78dz 
0.78dz 
0.78dz 


0.75  GSL 
0.75  GSL 
0.75  GSL 
0  75  GSL 


366218  a 


04E61A 

11.69dz 

1  753dz 

J.  75 

261505  a 

0.26 

395862  i 

lipstick  04E25A 

11.35dz 

l.702dz 

1.70 

169366 

d 

soft  machine  04E27A 

9.68dz 

1  452dz 

1.45 

474266 

sunskin  04A31A 

ll.69dz 

1.753dz 

1.75 

243256 

MINALKA  (Concept) 

0.39  GSL 

372145  a 

tablets  360 

1.98 

0.297 

3.25  GSL 

179361  a 

MINOLTA    (Japanese  Cameras) 

GSL 

135364 

binoculars 

6  x  20 

43.55 

6.5325 

0 1 722 1 

0  44  P 

uo7uou  1 

8  x  20 

47.90 

7  185 

092770 

0.44  GSL 

395854 

10  x  20 

52.26 

7^839 

085650 

0.46" 

395870 

8  x  32 

87.13 

13.0695 

086290 

d 

10  x  40 
cameras 

95.84 

14.376 

209368 

0.46  GSL 

295868  i 

Autopak  430E 
450E 

30.39 
39.09 

4.5585 
5.8635 

179779 r 
180084 

460T 

43.55 

6.5325 

147109i 

0.48 

295787 

kit  470 

47.90 

7.185 

152633 

0.46  GSL 

024384 

Hi-matic  F  kit 

52.13 

7.8195 

181242 r 

0.46  GSL 

036420 

Hi-matic  Gkil 

43.43 

6.5145 

142034 

0.43  GSL 

185876 

,     7S  11  black 

86.91 

13.0365 

142050 

0.46  GSL 

375640 

chrome 

78.22 

11.733 

142042 

0.46  P 

135577 

AF 

78.41 

11.7615 

34391 9 i 

S 

60.98 

9.147 

304115 

0.46  GSL 

378216 

SD 

69.69 

10.4535 

304123 

Weathermatic  A 

43.55 

6.5325 

017043 

0.48  PCD1 

135593 

flashguns 

20 

10.39 

1.5585 

180106 r 

0.39 

089052 

Auto  25 

18.22 

2.733 

117641 

28 

20.04 

3.006 

117668 

32 

32.13 

4.8195 

117757 

0.47  GSL 

295876 

280 

48.65 

7.2975 

117765 

d 

Auto  electro  128 

29.52 

4.428 

043214 

0.48  PCDI 

135631  a 

132X 

33.00 

4.95 

043206 

0  50  PCDI 

135658 

MUFLIN  (Concept) 

0.46  P 

135666 

syrup  100ml 

0.72 

0.108 

1.24  GSL 

320137  a 

11 

4.95 

0.7425 

8.54  GSL 

226297 

0.46 

203491 

MY  SPRAY    (D  H  L.  Products) 

0.46 

231932 

effective  May  7 

0.46 

498343 

hair  spray 

0.46 

226580 

lanolised  6oz 

5.56dz 

0.834dz 

0.7/ 

420751a 

0.46 

205613 

16oz 

9.71dz 

1.456dz 

1.24 

422355 

soft  set  6oz 

5.56dz 

0.834dz 

0  71 

422363 

0.30  GSL 

135712a 

stylesetter  for  men  6oz 

5.56dz 

0.834dz 

0.71 

422371 

395889  i 
395897 
396249 
175579 


flashguns 

18A 

7.78 

1.167 

349771  i 

18M 

5.17 

0.7755 

212121 

26M 

7.78 

1.167 

304328 

26T 

13.00 

1.95 

051179 

200H 

4.30 

0.645 

328898 

200HA 

6.91 

1.0365 

017507 

280OG 

20.83 

3.1245 

076120 

300H 

6.91 

1.0365 

088439 

300HA 

9.52 

1.428 

088447 

340T 

21.70' 

3.255 

.  114499 

360TW 

26.04 

3.906 

118524 

3200 

23.43 

3.5145 

118532 

3600PP 

32.13 

4.8195 

217093 

400H 

8.65 

1.2975 

217182 

400HA 

11.26 

1.689 

226475 

400HT 

13.87 

2.0805 

340758 

460HTB 

15.61 

2.3415 

138908 

4300 

52.13 

7.8195 

302066 

AF50P 

12.13 

1.8195 

361739 

AF70X 

13.00 

1.95 

361968 

FIH 

3.43 

0.5145 

361976 

FIK 

10.39 

1.5585 

242772  r 

F1T8 

13.00 

1.95 

279692  i 

FP70X 

12.13 

1.8195 

21 7999 r 

ITE-1 

6.91 

1.0365 

041920  i 

PL-5 

8.65 

1.2975 

169722 

&X-1 

13.87 

2.0805 

179507 

slaveunit 

3.43 

0.5145 

332674 
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NU-CROSS   (Independent  Chemists  Marketing) 


1.25cm  x  lm 

2.53 

0.3795 

0,17 

zjUo/z  a 

(2dz) 

(2dz) 

2.5cm  x  lm 

3.22 

0.483 

0.21 

ZjUoflU 

(2dz) 

(2dz) 

1.25cm  x  3m 

2.68dz 

0.402dz 

0.34 

ZooUzU 

2.5cm  x  3m 

4.06dz 

0.609dz 

0.52 

jZUjzo 

1 .25cm  x  5m 

3  80dz 

0  57dz 

0.50 

320536 

2  5cm  x  5m 

5.43dz 

0.814dz 

0.70 

320552 

5.0cm  x  5m 

9.30dz 

1  395dz 

1.21 

320560 

7.5cm  x  5m 

6.11 

0.9165 

1.64 

320579 

(jdz) 

(jdz) 

ORCHID    (Sterlinp  MansHll 

tnilpf  mile               7  nark 

4.80 

0.72 

489328  a 

( 1  jdz) 

(Hdz) 

PALAR    (Japanese  Cameras) 

ZCF  binoculars 

8  x  30 

15.13 

2.2695 

1 3y40o  r 

8  x  40 

16.87 

2.5305 

139416 

7  x  50 

17.  I  J 

2  8695 

139424 

10  x  50 

19.13 

2.8695 

139432 

12  x  50 

19.39 

2.9085 

139440 

16  x  50 

20.00 

3.00 

139459 

20  x  50 

d 

PASTEL   (Sterling  Mansell) 

facial  tissues 

1.87dz 

0.28dz 

489220  a 

toilet  rolls           2  pack 

2.70 

0.405 

489255 

(Hdz) 

(Hdz) 

PEROX-CHLOR   (Jackson , 

Ernest) 

tube                     1  oz 

3.26dz 

0.489dz 

0.44 

184799  a 

jar  25g 

3.26dz 

0.489dz 

0.44 

184802 

75e 

5 . 33dz 

0.799dz 

0.72 

186589 

rOKIIA  (bolport) 

effective  May  I 

bandages  knee  elastic 

standard              1 549 

0.79 

0. 1 185 

04o0eo  a 

large  1j30 

0.86 

0. 129 

U4oUy4 

blackhead  remover  1015 

1.65 

0.2475 

224280 

(10) 

(10) 

breast  relievers  2072 

1 .53 

0.2295 

201405 

breast  shells  2076 

0.75 

0. 1 1 25 

201413 

brushes 

uotue  yin           tui  / 

U.  1 J 

U.UZZj 

ZZ4ZV4 

tincture/lotion 

iodine  1033 

ft  *>A 
U.Z4 

U.UJD 

77/1 17^ 
ZZ4J  /  j 

1034 

2.56 

0.384 

046140 

(10) 

(10) 

douche  nasal  2362 

0.33 

0.0495 

346039 

eye  shades 

surgical  1133 

0. 1 55 

0.0232 

370908 

1 134 

0.29 

0.0435 

370916 

1 135 

0. 145 

0.0217 

370V24 

1 136 

0. 145 

0.0217 

370932 

gloves  bath  1228 

0.42 

0.063 

470279 

nail  files 

manicure  s/s  4in  1296 

0. 175 

0.0262 

0481 19 

4|in  1297 

0.20 

0.03 

AH  07CO 

Jin  IZVo 

ft  71$ 

U.UjjZ 

U48Z0 / 

nail  pliers              1 306 

Z.  J\J 

ft 

U.  J)4j 

^71  no 

nipple  shields 

glass  with  teat  2367 

0.29 

0.0435 

346195 

polypropylene  NHS 

1 309 

0. 175 

0.0262 

371 149 

scissors 

nail  straight  1413 

0  47 

r\  ftifts 

U.U  /Uj 

1  /I 

styptic  pencil 

carded  I42o 

0.92 

0. 138 

371343 

(10) 

(10) 

supports  athletic 

smau                  jjyj  i 

1  .Zo 

n  loo 
u.  tyz 

4  /UjUV 

 i:                           if  ai 

medium  3502 

1.38 

0.207 

470317 

large  3503 

1.51 

0.2265 

470325 

ex,  large  3504 

1.60 

0.24 

470333 

suspensory  bandages  NHS 

 „  1 1                                    1  A  1  1 

small  1431 

0.51 

0.0765 

371378 

medium  1432 

0.53 

0.0795 

371386 

large  1433 

0.55 

0.0825 

371394 

ex.  large  1434 

ft  ^7 

U.Uojj 

J / 14Uo 

ex.  ex.  large  1435 

0.59 

0.0885 

371416 

thermometer,  roo,m  1456 

1.23 

0. 1845 

371424 

tooth  picks  plastic  1462 

0. 1 1 

0.0165 

371440 

tooth  stopping 

gutta  percha  1469 

0.365 

0.0547 

049719 

tweezers 

asstd  3in  chrome  1474 

2.27 

0.3405 

371475 

(10) 

(10) 

chrome  plated  1471/2/3 

0.215 

0.0322 

346365 

PROCTOR'S   (Jackson,  Ernest) 

Pinelyptus  pastilles  45g 

3.55dz 

0.532dz 

0.48  GSL 

228281 i 

2oz  size 

d 

RAYNOX   (Japanese  Cameras) 

cine  camera  XL-303  S8 
ROLLEI  (Rollei) 
cameras 
35  SE  with  HFT 
black  &  chrome 


with  case 

86.90 

13.035 

119.95 

079227 

35  TE  black  &  chrome 

with  case 

65.20 

9.78 

89.95 

079286 

35LED  with  case 

31.85 

4.7775 

43.95 

095966 r 

F  with  case 

39.80 

5.97 

54.90 

424285 

electronic  flashguns 

Beta  3 

19.55 

2.9325 

26.95 

424382 

Beta  4 

28.95 

4.3425 

39.95 

425435 

projectors  with  lens  and  lamp 

P360AF 

105.75 

15.8625 

145.95 

233668  a 

45g 
100g 


15ml 


ROSKENS   (Fisons  Pharms) 
effective  May  12 
hand  conditioner 
tube 
jar 

RUBY  (Spencer) 
effective  May  1 
calf  scour  bolus 
Keepaway 

wormer  for  dogs  tablets8 
for  puppies  50ml 
for  horses  20g 
yeast  tablets  (vet.)  200 
RYBAREX  (Rybar) 
effective  May  1 
existing  entry 
SALVELOX   (Rand  Rocket) 
assorted  plasters  30  6083 
express 
assorted  27  6076 
36  6274 
46  6078 
medium  12  6045 
plastic  plasters  100  6033 
special  pack  21  6099 
strip  lm  x  6cm  5064 
SANATOGEN.   (Fisons  Pharms) 
effective  May  12 
powder  original  4oz 
8oz 
lib 
21b 

selected  multivitamins  30 
60 
120 
30 
60 
120 
30 
100 
30 
100 

SCHWEPPES  (Schweppes) 
fruit  squashes  30oz 
25|oz  sizes 
SCOTTS  (Scott.R.M.) 
effective  May  7 
country  cookies 


4.38dz 

0.657dz 

0.58 

496847  a 

8.05dz 

1.207dz 

1.05 

496855 

2.40dz 

0.36dz 

3.68  PML 

344524  a 

0.225 

0.0337 

0.34{ 

143774 

0.30 

0.045 

0.46  GSL 

246514 

0.405 

0.0607 

0.62  GSL 

246522 

0.75 

0.1125 

1.15  PML 

246530 

0.375 

0.0562 

0.57/ 

246549 

d 
• 

0.41 

0.0615 

0.77 

235997 

0.41 

0.0615 

0.77 

158275 

0.25 

0.0375 

0.43 

028 16y 

0.64 

0.0% 

1.10 

028177 

0.19 

0.0285 

0.33 

301132 

1.77 

0.2655 

3.05 

411221 

0.35 

0.0525 

0.60 

236012 

0.35 

0.0525 

0  60 

411248 

plus  iron 


junior 


vitamin  C  tablets 


Diabiscs 
ginger  nuts 
Husky 

medicinal  charcoal 
biscuits 

Radiant  health 

vitality 


6}oz 
7oz 


6{oz 


7oz 


7oz 


7oz 
7oz 


8.76dz 

1.314dz 

1.10 

GSL 

16.15dz 

2.422dz 

1.99 

GSL 

28.74dz 

4  31 ldz 

3.45 

GSL 

50.88dz 

7.632dz 

6.20 

GSL 

7.17dz 

1.075dz 

0.99 

GSL 

12.70dz 

1.905dz 

1.80 

GSL 

20.38dz 

3.057dz 

2.90 

GSL 

7.17dz 

1.075dz 

0.99 

GSL 

12.70dz 

1.905dz 

1.80 

GSL 

20.38dz 

3.057dz 

2.90 

GSL 

4.27dz 

0.64dz 

0.63 

GSL 

9.80dz 

1.47dz 

1.40 

GSL 

3.65dz 

0.547dz 

0.55 

9.44dz 

1.416dz 

1.37 

P360A 

ROSE'S  (Schweppes) 
diabetic  squashes  20oz 


SILOXYL  -(Concept) 
suspension  100ml 
300ml 

tablets  10 
60 
120 

SIMPKIN'S  (Simpkin) 
glucose  confections 
after  dinner  mints 
barley  sugar  plain 
barley  sugar  fruits 
bitter  lemon  drops 
buttermints 
clearmints 

JuiCees  black  cherry 
black  currant 
orange 

JuiCets 
200g  tins 
after  dinner  mints  125g 
apple 

assorted  fruit 
assorted  fiuit  drops 
assorted  herbal  drops 
barley  sugar  drops 
blackcurrant  sweets 
cola-lemon 
coffee  sweets 
lemon  acid  drops 
menthol  &  eucalyptus 
orange,  lemon  & 

grapefruit 

medicated  confections 
bronchial  catarrh 

lozenges 
childrens  cough 

lozenges 
glucose  winter  candy 
throat,  chest  lozenges 

medicated  Mini-Tabs 
antiseptic  throat 
blackcurrant  & 

glycerine 

catarrh 

lemon,  honey  & 

glycerine 
menthol  &  eucalyptus 
Teddy  cough 
pastilles 
assorted  fruit 


5.04 
(Hdz) 
5.32 
(Hdz) 
5.04 
(Hdz) 
5.32 
(Hdz) 

6.62 
(Hdz) 

4.89 
(Hdz) 

4.89 
(Hdz) 

0.45 
1.32 
0.27 
1.50 
2.60 


0.0675 

0.198 

0.0405 

0.225 

0.39 


0.35 
0.37 
0.35 

0.37  GSL 

0.46  GSL 

0.34 

0.34 


0.78  GSL 
2.28  GSL 
0.47  GSL 
2.59  GSL 
4.48  GSL 


2.27dz 

0.34dz 

0.29 

2.27dz 

0.34dz 

0.29 

2.27dz 

0.34dz 

0.29 

2.27dz 

0.34dz 

0.29 

2.27dz 

0.34dz 

0.29 

2.27dz 

0.34dz 

0.29 

2.27dz 

0.34dz 

0.29 

2.27dz 

0.34dz 

0.29 

2.27dz 

0.34dz 

0.29 

0.375dz 

0.056dz 

0.041 

4.16dz 

0.624dz 

0.53 

4.16dz 

0.624dz 

0.53 

0.17dz 

0.025dz 

0.25 

4.16dz 

0.624dz 

0.53 

4.16dz 

0.624dz 

0.53 

4.16dz 

0.624dz 

0.53 

4.16dz 

0.624dz 

0.53 

4.16dz 

0.624dz 

0.53 

4.16dz 

0.624dz 

0.53 

4.16dz 

0.624dz 

0.53 

0.195dz 

0.029dz 

0.30 

4.16dz 

0.624dz 

0.53 

333719a 

333727 

333735 

333743 

250007 

250015 

250023 

250031 

250058 

250066 

250074 

250082 

429376 

429384 

199796 i 
d 


255831  a 
255858 
255866 
255874 

255882 
255890 
255904 


154768  a 

261653 

261661 

261688 

261696 


262544  a 

262269 

262277 

262285 

262307 

262323 

262358 

262382 

262390 

262404 

390240 

228958 

290939 i 

262498  a 

437689 

262501 

262528 

230111 

262536 

262552 

367540  i 

457159a 


2.55dz 

0.382dz 

0.35 

356921 

2.55dz 

0.382dz 

0.35 

356948 

2.426dz 

0.364dz 

0.31 

262579 

2.55dz 

0.382dz 

0.35 

137774 

2.55dz 

0.382dz 

0.35 

447390 

2.55dz 

0.382dz 

0.35 

447404 

2.55dz 

0.382dz 

0.35 

447412 

2.55dz 

0.382dz 

0.35 

447420 

2.55dz 

0.382dz 

0.35 

447439 

2.55dz 

0.382dz 

0.35 

447447 

1.567dz 

0.235dz 

0.20 

262609 
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roll  packs 
blackcurrant  fruit 

pastilles 
koala  fruit  flavoured 

glucose  sweets 
lemon  &  honey 

pastilles 
menthol  &  eucalyptus 
lemon 

sugarless  bubble  gum 

Vivil  sugarless  mints, 
lemon 

sundries 
glucose  sulphur  tablets 
liquorice  sticks  small 
large 

liquorice  root  small 
Tab-Tabs 

liquorice  root  medium 
Vita-Glucose 
glucose  tablets  rolls 

SPILLERS  (SpiUers) 
effective  May  19 
Bonus 
cat  food 


dog  food 

Choice  Cuts 
Choosy 

Kattomea! 

Kennomeat 


large 

large 

giant 
large 

handy 
large 

handy 
large 
large 


giant 

SPRAY-MATE  (DeWitt) 

entire  entry 
STONE'S   (Jackson,  ERrnest) 
rennet  100m! 

200ml 
300ml 
SWIPOIIL  (Spencer) 

3  5k 

THOM'S   (Sterling  Mansell) 
soap  bath  (31 


VALETTE   (DH  L  Product: 
effective  May  7 
fine  mist  hair  spray  lOoz 
30oz 

hair  colour  sprays  6oz 
16oz 

hair  conditioner  gloss  6oz 
16oz 

metallic  hair  sprays  6oz 
16oz 

spraying  lacquer  16oz 
VULF1X    (Progress  Shaving) 
shaving  brushes 
badger  18  5.60 

850  4,73 
1016      2  53 
1040  4.13 
2068/5  4.20 


1.566dz 

0.235dz 

0.20 

262730 

0.375dz 

0.056dz 

0.04j 

054097 

1.566dz 

0.235dz 

0.20 

262773 

5.79 

0.8685 

0.19 

445509 

(50) 

(50) 

1.41 

0.2115 

0.06 

278645 

(36) 

(36) 

5.79 

0.8685 

0.19 

445509 

(50) 

(50) 

1.806dz 

0.271dz 

0.26 

2h2XI 1 

0.06 

262854 

0.24 

262862 

0.06 

294241 

7.82 

1.173 

0. 12 

279528 

(100) 

(100) 

d 

3.58 

0.16 

305294 

(32) 

4  19 

0.6285 

0.24 

42 1 1 70  a 

(2dz) 

(2dz) 

4.735 

0.7102 

0.27/ 

343595 

(2dz) 

(2dz) 

4.52dz 

0.678dz 

0.52 

343609 

6.295 

0.9442 

0.36} 

409200 

(2dz) 

(2dz) 

6.18 

0.927 

0. 18 

343676 

(48) 

(48) 

5.165 

0.7747 

0.30 

343684 

(2dz) 

(2dz) 

8.47 

1.2705 

0.24} 

343749 

(48) 

(48) 

7.245 

1.0867 

0.41} 

343757 

(2dz) 

(2dz) 

5.55 

0.8325 

0.32 

343773 

(2dz) 

(2dz) 

5.065dz 

0.759dz 

0.59} 

343781 

3.26dz 

0.37 

d 

271977  a 

5.95dz 

0.68 

271985 

8.70dz 

0.99 

347094 

2.70 

0.405 

4.14  PML 

432652  c 

6.40 

0.96 

489239  a 

(2dz) 

.) 

(2dz) 

7.79dz 

1.168dz 

1.00 

083828  a 

20.86dz 

3. 129dz 

2.66 

083801 

7.42dz 

1.1 13dz 

1.06 

297429 

14.36dz 

2  154dz 

2.06 

297437 

6.88dz 

1  032dz 

0.98 

297445 

12  72dz 

1.908dz 

1.83 

297453 

7.42dz 

1 . 1 1 3dz 

1.06 

297488 

14.36dz 

2.154dz 

2.06 

297496 

I0.59dz 

1.588dz 

1.35 

297526 

2074D 

7.00 

1.05 

12.10 

306533 

2197 

3.26 

0.489 

5.62 

306509 

2198 

4.80 

0.72 

8.30 

306517 

2199 

5.80 

0.87 

10.00 

306525 

Coninental 

951/1 

4.66 

0.699 

8.05 

409782 

951/2 

5.20 

0.78 

9.00 

409790 

951/3 

7.47 

1.1205 

12.88 

409804 

London  series 

Mayfair 

403 

4.80 

0.72 

8.30 

494429 

Strand 

5.60 

0.84 

9.66 

306657 

bristle 

86 

7.20dz 

1.08dz 

1.03 

306290 

Continental 

30 

8.26dz 

1.239dz 

1.20 

494348 

31 

lO.OOdz 

1.50dz 

1.35 

494356 

king  size 

20 

9.20dz 

1.38dz 

1.32 

409987 

21 

9.75dz 

1.462dz 

1.40 

409995 

22 

I0.55dz 

1.582dz 

1.52 

410004 

saloon 

630 

1 1  07dz 

1.66dz 

1.60 

306428 

Speedway 

29 

7.20dz 

1.08dz 

1.03 

306304 

756/7/8 

7.86dz 

1.179dz 

1.15 

494321 

Service 

VS/1 

7.47dz 

1.12dz 

1.08 

306258 

VS/2 

9.73dz 

1.459dz 

1.40 

306266 

VS/3 

10.15dz 

1.522dz 

1.45 

306274 

bristle  &  badger 

Continental 

16.00dz 

2.40dz 

2.30 

494372 

WIPE  UPS  (Sellaway) 

• 

household  cloths 

4 

1.60 

0.24 

0.29 

193437 

(10) 

(10) 

10 

3.00 

0.45 

0.59 

379042 

(10) 

(10) 

ZAM-BUK   (Fisons  Pharms) 
effective  May  12 

ointment  28g      2.88dz    0.432dz     0.40  GSL 

ZANTHINE  (Approved  Prescription  Services) 

tablets  60      3.70dz    0.555dz      0.53  GSL 


AMENDMENTS  TO  KEY  TO  SUPPLIERS 


315605  a 
315621  a 


0.84 

0.7095 

0.3795 

0.6195 

0.63 


9.66 
8.15 
4.35 
7.15 
7.25 


306568  a 

306576 

306479 

306495 

306584 


Allergan  Ltd 

Fennels  Lodge 

St.  Peters  Close 

Loudwater 

High  Wycombe 

Bucks    HP11  UT 

062  85  27778 
Arbrook 

Kirkton  Campus 

Livingston 

Scotland 

0506  37441 
Cowie.W.H 

26a  Dene  Street 

Dorking 

Surrey      RH4  2BZ 

0306  87074 
Deborah  Cosmetics 

91  Acton  Lane 

London    NW10  8UY 

01-965  1520 
Fingerlure  Ltd 

4  Athenaeum  Place 

34  North  End  Road 

London     N10  3HL 

01-883  0827 
Lewis  Laboratories  Ltd 

Lavender  Walk 

Leeds      LS9  8JG 

0532  482032 


Norcliff  Thayer,  Division 
Berk  Pharmaceuticals 

Shalford 
Guildford 

Surrey      GU4  8HE 
0483  71221 
Sellaway  Ltd 
23  Union  Road 
Croydon 

Surrey     CRO  2XU 
01-689  9069 

Shireclose  Ltd 

Unit  12 

Mitcham  Industrial  Estate 
Streatham  Road 
Mitcham 
Surrey 

01-686  4820 
Unicliffe  Ltd 
5  Trident  Way 
International  Trading  Estate 
Brent  Road 
Southall 

Middlesex     UB2  5LF 
Vina  (Home  Winemaking 

Supplies)  Ltd 
49  Marsh  Lane 
Liverpool      L20  4SZ 
051  933  6494 
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VAT  READY  RECKONER — 15% 

In- 
Basic        VAT  elusive 
Price      @  15%  Price 

In- 
Basic        VAT  elusive 
Price      @  15%  Price 

In- 
Basic        VAT  elusive 
Price      @  15%  Price 

In- 
Basic        VAT  elusive 
Price      @  15%  Price 

1  0.15  1.15 

2  0.30  2.30 

3  0.45  3.45 

4  0.60  4.60 

5  0.75  5.75 

51  7.65  58.65 

52  7.80  59.80 

53  7.95  60.95 

54  8.10  62.10 

55  8.25  63.25 

101  15.15  116.15 

102  15.30  117.30 

103  15.45  118.45 

104  15.60  119.60 

105  15.75  120.75 

151  22.65  173.65 

152  22.80  174.80 

153  22.95  175.95 

154  23.10  177.10 

155  23.25  178.25 

6  0.90  6.90 

7  1.05  8.05 

8  1.20  9.20 

9  1.35  10.35 
10          1.50  11.50 

56  8.40  64.40 

57  8.55  65.55 

58  8.70  66.70 

59  8.85  67.85 

60  9.00  69.00 

106  15.90  121.90 

107  16.05  123.05 

108  16.20  124.20 

109  16.35  125.35 

110  16.50  126.50 

156  23.40  179.40 

157  23.55  180.55 

158  23.70  181.70 

159  23.85  182.85 

160  24.00  184.00 

11  1.65  12.65 

12  1.80  13.80 

13  1.95  14.95 

14  2.10  16.10 

15  2.25  17.25 

61  9.15  70.15 

62  9.30  71.30 

63  9.45  72.45 

64  9.60  73.60 

65  9.75  74.75 

111  16.65  127.65 

112  16.80  128.80 

113  16.95  129.95 

114  17.10  131.10 

115  17.25  132.25 

161  24.15  185.15 

162  24.30  186.30 

163  24.45  187.45 

164  24.60  188.60 

165  24.75  189.75 

16  2.40  18.40 

17  2.55  19.55 

18  2.70  20.70 

19  2.85  21.85 

20  3  00  23.00 

66  9.90  75.90 

67  10.05  77.05 

68  10.20  78.20 

69  10.35  79.35 

70  10.50  80.50 

116  17.40  133.40 

117  17.55  134.55 

118  11.70  135.70 

119  17.85  136.85 

120  18.00  138.00 

166  24.90  190.90 

167  25.05  192.05 
.168         25.20  193.20 

169  25.35  194.35 

170  25.50  195.50 

21  3.15  24.15 

22  3.30  25.30 

23  3.45  26.45 

24  3.60  27.60 

25  3.75  28.75 

71  10.65  81.65 

72  10.80  82.80 

73  10.95  83.95 

74  11.10  85.10 

75  11.25  86.25 

121  18.15  139.15 

122  18.30  140.30 

123  18.45  141.45 

124  18.60  142.60 

125  18.75  143.75 

171  25.65  195.65 

172  25.80  197.80 

173  25.95  198.95 

174  26.10  200.10 

175  26.25  201.25 

26  3.90  29.90 

27  4.05  31.05 

28  4.20  32.20 

29  4.35  33.35 

30  4.50  34.50 

76  11.40  87.40 

77  11.55  88.55 

78  11.70  89.70 

79  11.85  90.85 

80  12.00  92.00 

126  18.90  144.90 

127  19.05  146.05 

128  19.20  147.20 

129  19.35  148.35 

130  19.50  149.50 

176  26.40  202.40 

177  26.55  203.55 

178  26.70  204.70 

179  26.85  205.85 

180  27.00  207.00 

31  4.65  35.65 

32  4.80  36.80 

33  4.95  37.95 

34  5.10  39.10 

35  5.25  40.25 

81  12.15  93.15 

82  12.30  94.30 

83  12.45  95.45 

84  12.60  96.60 

85  12.75  97.75 

131  19.65     1  50.65 

132  19.80  151.80 

133  19.95     1  52.95 

134  20.10  154.10 

135  20.25  155.25 

181  27.15  208.15 

182  27.30  209.30 

183  27.45  210.45 

184  27.60  211.60 

185  27.75  212.75 

36  5.40       41 .40 

37  5.55  42.55 

38  5.70  43.70 

39  5.85  44.85 

40  6.00  46.00 

86  12.90  98.90 

87  13.05  100.05 

88  13.20  101.20 

89  13.35  102.35 

90  13.50  103.50 

136  20.40  156.40 

137  20.55  157.55 

138  20.70  158.70 

139  20.85  159.85 

140  21.00  161.00 

186  27.90  213.90 

187  28.06  215.05 

188  28.20  216.20 

189  28.35  217.35 

190  28.50  218.50 

41  6.15  47.15 

42  6.30  48.30 

43  6.45  49.45 
AJL            ct  en        mjn  ftf) 

45          6.75  51.75 

91  13.65  104.65 

92  13.80  105.80 

93  13.95  106.95 
oa          1  a  m     inn  in 

95          14.25  109.25 

141  21.15  162.15 

142  21.30  163.30 

143  21.45  164.45 

i  am            o  1  fin      1AR  ftn 
inn           zi.du  iod.uu 

145         21.75  166.75 

191  28.66  219.65 

192  28.80  220.80 

193  28.96  221.96 
1QA           29  10      223  10 
196         29.25  224.26 

46  6.90  52.90 

47  7.05  54.05 

48  7.20  56.20 

49  7.35  56.35 

50  7.50  67.30 

96  14.40  110.40 

97  14.55  111.55 

98  14.70  112.70 

99  14.85  113.85 
100         15.00  115.00 

146  21.90  167.90 

147  22.05  169.06 

148  22.20  170.20 

149  22.35  171.36 

150  22.50  172.50 

196  29.40  226.40 

197  29.66  226.65 

198  29.70  227.70 

199  29.85  228.86 

200  30.00  230.00 
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CHENISm  NPA 
DRUGGIST  Products 

Invite  Chemists  Assistants 
To  Enter  The 


1980 


Chemist  Assistant 
Of  TheYear 
COMPETITION 

By  June  30th,  1980 


OVER  £4,000  TO  BE  WON 

Enter  now  -  and  you  could  win  your  way  to  the  Grand  Final 
at  the  fabulous  Sheraton  Skyline  Hotel  at  Heathrow,  London 
on  27th  November,  1980. 

Regional  Winners  will  be  invited  to  attend  the  Grand  Final 
where  big  cash  prizes  will  be  won:- 

FIRST  PRIZE  £1,000 

awarded  to  "1980  C&D  Chemist  Assistant  of  the  Year". 

SECOND  PRIZE  £500  THIRD  PRIZE  £250 


First  Prize  £100 
Second  Prize  £50 
Third  Prize  £25 


Competitors  for  this  great  day  out 
will  qualify  through  Regional 
Finals  held  during  September 
and  October.  At  each  of  these 
Regional  Finals  cash  prizes  will 
be  awarded:- 

Plus  a  special  prize  of  £20 
for  the  leading  chemist  assistant  aged  19  or  under 
on  June  30th,  1980  not  already  in  receipt 
of  one  of  the  above  prizes,  v 

v   FII J  /  IN  THE  ENTRY  FORM  OVER f  F,  A  F  < 


1. 1980 1— 
Chemist  Assistant 
OfTheYear 
COMPETITION 


^%18yredbyNPA  Products 


Before  you  enter,  please  read  these  rules  carefully. 

RULES 


1 .  The  Competition  is  open  to  all  assistants  employed  for  a  minimum  of 
sixteen  hours  a  week  in  retail  pharmacies  which  are  members  of  the 
National  Pharmaceutical  Association. 

2.  Each  entry  must  be  completed  on  an  official  entry  form.  It  must  be 
completed  in  ink  or  ball  pen  and  must  be  legible. 

3.  Completed  entries  must  be  sent  in  a  correctly  stamped  envelope  to 
"C  &  D  1980  Chemist  Assistant  of  The  Year  Competition", 

51  Boreham  Road,  Warminster,  Wilts,  BA12  9JU.  Entries  must  be 
received  by  30th  June,  1980,  and  proof  of  posting  cannot  be 
accepted  as  proof  of  receipt. 

4.  The  declaration  on  the  entry  form  must  be  signed  by  the  pharmacist 
who  is  either  the  proprietor  or  manager  of  the  pharmacy  in  which  the 
assistant  is  employed. 

5.  All  entries  will  be  examined  by  a  panel  of  judges  whose  decision  will 
be  final.  No  correspondence  will  be  entered  into.  Entrants  are  bound 
by  the  rules  and  the  judges  interpretation  thereof. 

6.  There  will  be  regional  finals  and  the  judges  will  select  those  who 
have  filled  in  the  entry  form  in  the  most  apt  and  suitable  manner.  The 
names  of  those  selected  for  each  regional  final  will  be  published  in 
the  Chemist  &  Druggist  and  each  finalist  will  also  be  notified  by  post 
at  the  same  time. 


7.  At  each  regional  final,  judges  may  impose  such  tests  and  interviews 
as  they  deem  necessary  to  determine  a  winner  and  a  runner-up.  The 
winner  will  be  asked  to  attend  a  Grand  Final  in  London  and 
qualification  as  a  regional  winner  is  conditional  on  attendance  at  the 
Grand  Final.  Each  regional  winner  will  win  a  prize  of  £100  subject  to 
attendance  at  the  Grand  Final.  Second  prize  will  be  £50  and 

third  prize  will  be  £25. 

8.  At  the  Grand  Final,  the  judges  may  impose  such  tests  and  interviews 
as  they  deem  necessary  to  determine  the  prize  winners.  The  first 
prize  winner  who  will  be  named  "C  Et  D  1980  Chemist  Assistant  of 
The  Year"  will  receive  a  prize  of  £1000.  The  second  prize  will  be 
£500  and  the  third  prize  £250.  Travelling  expenses  will  be 
reimbursed  to  all  Grand  Finalists. 

9.  At  the  Grand  Final,  the  judges  who  will  be  appointed  by  the 
organisers  will  consist  of  the  Editor  of  the  Chemist  &  Druggist,  a 
member  of  the  NPA  Board  of  Management,  a  senior  executive  of 
ICML  and  one  or  more  independent  judges.  The  judges  may  appoint 
nominees  at  any  time  if  they  are  unable  to  attend.  The  decision  of  the 
judges  will  be  final  and  legally  binding.  No  correspondence  will  be 
entered  into. 


Answer  the  questions  carefully  and  neatly  -  the  qualifiers  for  the  regional  finals  will  be 
selected  from  the  answers  received:- 

1.  Who  is  the  most  important  person  in  your  pharmacy? 

2.  Should  you  always  address  a  customer  by  name  if  this  is  known?  YES  /  NO 

3.  When  a  customer  returns  a  faulty  hairspray  which  was  purchased  at  your  pharmacy 
should  you  replace  it  immediately?  YES  /  NO 

4.  What  must  you  check  before  selling  any  packet  of  baby  milk? 

5.  NPA  Products  have  various  brand  names  (e.g.  NuSoft  for  Baby  Products,  Tissues  and 
some  other  items).  What  is  the  brand  name  of  the  Mansize  Tissues? 


6.  Which  colour  print  film  is  best  for  taking  pictures  on  a  dull  day  with  a  simple  camera? 

400  a.s.a/100  a.s.a. 

7.  In  no  more  than  30  words  say  what  you  think  are  the  qualities  the  judges  will  expect  of 
the  Chemist  Assistant  of  The  Year. 


>  

PLEASE  COMPLETE  THESE  DETAILS 

Name  

(Miss/Mrs/Mr) 

Home  Address  

I  am  employed  for  at  least  16  hours  a  week  at:- 



;   (Pharmacy  name  and  address) 

If  aged  19  or  under  on  30th  June,  1980,  tick  in  this  box  [~J 
Now  ask  your  manager  to  endorse  your  entry. 


Declaration  by  pharmacy  proprietor  or  manager. 

The  assistant  named  has,  in  my  opinion,  sufficient  responsibility 

and  experience  to  be  a  suitable  entrant  for  the  competition. 

Name  

Qualification   

Position   

Signature   

Post  your  entry  now  to:- 

"The  C  &■  D 1 980  Chemist  Assistant  of  The  Year  Competition", 

Independent  Chemists  Marketing  Ltd., 

51  Boreham  Road,  Warminster,  Wilts.  BA12  9JU. 

Closing  date  for  entry  is  June  30th,  1980. 


BATH 

WATERS 


How  much  does  the  average  consumer 
reveal  about  herself  when  she  buys  a 
certain  type  of  soap  or  both  additive  or 
loofah?  Is  she  simply  buying  something 
which  will  cleanse  her  and  her  family's 
bodies  in  the  most  efficient  and  puritan- 
ical way?  Is  she  going  to  shower  the 
dirt  away  or  scrub  and  scrub  in  true  Lady 
Macbeth  (out  damn  spot)  manner? 

Her  choice  of  bath  additive  gives  a 
lot  away  too.  Is  she  going  to  relax  away 
the  cares  of  the  day  in  a  Radox  bath  or 
is  she  expecting  a  late  night  visitor  after 
a  Badedas  bath?  Of  course  bathing  in 
champagne  or  milk  has  always  'been  re- 
garded as  exotic  but  some  American 
ads,  for  example,  reveal  an  erotic  side  to 
these  oils  and  bubbles.  One  apparently 
urged  readers  to:  "Take  a  bath  in  the 
dark  tonight  and  let  the  water  make  love 
to  your  skin",  adding  later:  "Let  the 
fragrance  set  fire  to  your  imagination." 
Now  we  are  not  here  to  discuss  the 
deeper  ramifications,  but  it  might  be 
interesting  to  take  a  closer  look  at  some 
psychological  and  sociological  reasons 
behind  that  seemingly  simple  task  of 
taking  a  bath. 

Way  back  in  the  late  sixties  Alexander 
Kira  wrote  a  book  called,  simply,  "The 
Bathroom",  in  which  he  said  that  people 
were  only  then  beginning  to  take  a  more 
adventuresome  and  liberal  approach  to 
the  bathroom.  He  suggested  that  whereas, 
from  an  architectural  point  of  view  at 
least,  the  fifties  and  the  sixties  were  the 
era  of  the  family  room  and  kitchen,  the 
seventies  could  be  the  era  of  the  bath- 
room and  body  care:  "Certainly  from  a 
marketing  viewpoint  there  is  every  reason 
to  suspect  that  this  will  prove  to  be  the 
case,  since  the  bathroom  remains  the 
single  most  underdeveloped  area  in  the 
average  house  today." 

Seventies  awareness 

Well,  the  seventies  certainly  did  find 
us  becoming  more  aware  of  the  bath- 
room and  bathing.  Marketing  men  par- 
ticularly began  exploiting  this  humble 
everyday  event  more  and  more.  Different 
products  with  apparently  wholly  differ- 
ent functions  or  results  poured  onto  the 
chemist's  shelves — and  as  if  in  vindica- 
tion, right  off  them  again  into  the  shop- 
ping basket. 

Looking  at  figures  quoted  in  the  IPC 
Cosmetic  and  Toiletries  report  for  1979, 
we  find  that  at  least  63  per  cent  of 
women  questioned  had  used  a  bath  addi- 
tive in  the  previous  four  weeks.  Twenty- 
nine  per  cent  said  they  never  used  such 
a  product  at  all,  66  per  cent  said  they  did, 
"at  this  time  of  year"  and  5  per  cent 
didn't.  At  this  time  of  year.  But  wait, 
it  gets  more  interesting — 11  per  cent  said 


they  used  something  "about  once  a  day 
or  more",  25  per  cent  about  three  or 
four  times  a  week,  15  per  cent  about 
twice  a  week  and  even  10  per  cent  ad- 
mitted to  using  a  bath  additive  about 
once  a  week,  only  4  per  cent  agreed  to 
"about  once  or  twice  a  month"  and  2 
per  cent  to  "less  than  once  a  month". 

Sixty  per  cent  of  the  total  using  addi- 
tives preferred  oils,  essences  or  foams, 
27  per  cent  liked  salts  and  crystals  and 
a  diminishing  5  per  cent  use  cubes. 
Reckitt  &  Coiman  are  undoubtedly  aim- 
ing to  convert  the  3  per  cent  who  said 
they  used  a  disinfectant  or  Dettol  to 
buying  their  latest  product — Dettol  Deep 
Fresh.  This  is  said  to  contain  a  special 
antiseptic  freshness  ingredient  which  sets 
it  firmly  apart  from  the  conventional 
"bubbles  and  perfume"  category.  But 
goodness  only  knows  who  is  going  to 


wean  the  remaining  6  per  cent  away  from 
using  washing  up  liquid,  soap  flakes  or  | 
soda.  Freud  himself  would  probably  have 
trouble  working  out  their  psychological  | 
reasons  for  bathing!  v 
It  is  true  after  all  that  apart  from  jj 
cleansing   the  body,  one  of  the  main 
purposes  of  bathing  is,  in  Britain  at  least, 
to   get   warm — physically   and  psycho- 
logically. At  the  end  of  the  day,  when 
one  is  cold  and  all  bundled  up  in  clothes, 
a  warm  bath  is  a  real  luxury.  This  aspect  l 
of  bathing  is  thought  to  account  for  the 
British  preference  to  "tub"  baths  over 
showers.  Conversely  the  American  habit 
for  a  daily  shower  or  two  may  well  have  l 
more  to  do  with  revival  and  refreshment  j 
than  with  cleansing,  especially  in  view 
of  the  pleasanter  climate  and  the  more 
stressful  urban  life. 

The  relaxing  luxurious  "tub" 

Mr  Kira  feels  that  the  "tub"  bath 
can  be  described  as  generally  more  re-  1 
laxing,  luxurious  and  more  feminine  than 
a  shower.  Showers  tend  to  be  thought 
of  as  refreshing  and  revitalising  while 
baths  are  seen  as  soothing  and  calming. 
Certainly  some  of  the  attractions  of  a 
bath  over  a  shower  are  that  it  does  take 
time.  For  many  people,  especially  mothers 
of  young  children,  the  bath  offers  an 
acceptable  and  socially  convenient  way 
to  withdraw  into  seclusion  for  a  period 
of  time:  "A  significant  function  of  the 
bathroom  is  providing  more  or  less 
guaranteed  privacy  with  no  questions  > 
asked." 

It  was  not,  of  course,  always  so.  His- 
torically we  find  that  bathing  and  other 
"private"  functions  were  in  fact  carried 
out  on  some  communal  basis.  It  was  only 
when  the  resources  became  available  that  j 
we  find  a  shift  to  personal  and  so  private 
facilities.   During   the   move   from  the 
country  to  the  towns  which  was  atten- 
dant  upon  the  industrial  revolution  people 
who  might  have  been  used  to  fairly  re-  I; 
laxed  bathing  with  the  family  found  that 
rather  than  become  more  private  their 
bathing  often  had  to  be  done  hurriedly 
in  a  bath  at  the  end  of  the  hall  which 
was  also  used  by  a  number  of  strangers.  f 
They   became   irritated   and   more  sen- 
sitive   to    intrusion,    more    doors  were 
locked  more  frequently  and  it  was  prob-  ■-• 
ably  unpleasantnesses  and  traumas  aris-  | 
ing  from  this  period  of  history  that  have 
given  way  io  some  of  the  attitudes  we 
hold  today. 

It  is  said  that  the  British  learned  to  I 
bathe   from   the  Hindu's — Ghandi,  for 
instance,  apparently  urged  everyone  to  | 
wear  white  clothes  because  the  coloured 
and  patterned  clothing  worn  in  the  west 
hid  dirt  too  easily.  It  took  several  genera- 
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tions  before  the  daily  bath  was  firmly 
established  among  the  British  upper 
classes.  A  change  then  occurred  and 
dirt  was  condemned,  and  the  way  to  sal- 
vation found  only  through  physical 
cleanliness.  Most  important  of  all,  the 
act  of  making  oneself  clean  was  not  to 
be  enjoyed — it  was,  after  all,  a  duty.  Just 
think  of  all  those  cold  baths  taken  at 
British  public  schools.  The  symbolic  re- 
turn to  the  womb  was  not  to  be  found 
in  the  bathrooms  of  Eton;  no  warm,  wet, 
enclosing  psychological  security  there. 

Even  the  language  from  the  era  re- 
minds us  of  our  duty.  Describing  a  per- 
son as  "clean-cut"  refers  not  only  to  his 
physical  appearance  but  to  his  moral  in- 
tegrity as  well,  while  referring  to  a  sup- 
posed criminal  as  clean  indicates  that  he 
is  innocent  after  all.  Similarly  a  dirty 
old  man  may  actually  be  physically  quite 
clean. 

Early  radicals  and  socialists  made  a 
point  of  parading  themselves  as 
"labourers"  by  rarely  appearing  clean 
or  cleanly  dressed.  This  was  an  act  of 
defiance  that  is  often  echoed  by  the 
world's  rebellious  young.  Beatnicks 
(some  of  you  may  remember  them),  hip- 
pies, rockers  and  now  punks  adopt  an 
uncaring  attitude  to  cleanliness  as  a 
literal  as  well  as  symbolic  offence  to  the 
establishment. 

A  "symbolic  return  to  the  womb" 
with  a  "tub"  bath  (photograph 
courtesy  Nicholas  Laboratories  Ltd) 

If  we  all  lived  on  little,  personal  desert 
islands  with  only  Roy  Plomley  as  the 
occasional  visitor,  we  could  bathe  or  not 
bathe  as  we  chose.  But  because  we  live 
in  close  proximity  to  a  number  of  other 
people  our  individual  behaviour,  cer- 
tainly with  regard  to  niceness-to-be-near 
becomes  a  matter  of  group  concern  and 
ultimately,  points  out  Mr  Kira,  of  group 
regulation.  So  we  bathe. 

British  tradition 

And  in  Britain  at  least,  a  large  per- 
centage of  the  population  have  "tub" 
baths.  While  these  might  be  the  most 
comfortable  and  comforting  they  are  by 
no  means  the  most  efficient  way  of  keep- 
ing oneself  clean.  Although  the  mech- 
anical actions  of  soaping  and  lathering 
are  doubly  useful  in  that  as  well  as  dis- 
lodging dirt  the  massaging  effect  in- 
creases the  blood  circulation,  nourishes 
the  skin  and  tones  up  nerve  and  muscle. 
However,  as  one  scrubs  and  lathers  the 
surrounding  water  becomes  increasingly 
dirty  and  when  the  bather  finally  rises 
from  the  depths  he  carries  with  him  a 
film  of  dissolved  and  suspended  dirt 
and  soap.  One  way  around  this  is  of 
course  to  shower  away  the  debris  as  the 
final  act  of  bathing. 

The  Japanese  have  never  understood 
why  Westerners  "wash"  in  dirty  water, 
just  as  they  are  at  a  loss  to  understand 
why  Westerners  take  a  lovely  linen  cloth, 
deposit  the  excrement  from  their  nose 
into  it  and  then  wrap  it  up  like  some 
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The  Japanese  have  never 
understood  why  Westerners 
"wash"  in  dirty  water 

precious  jewel  and  stow  it  away  in  their 
pocket.  It  was  the  Japanese  in  fact  who 
developed  what  was  at  the  time  prob- 
ably the  ultimate  in  bathing  systems.  The 
Sanyo  company  brought  to  Expo  70  a 
capsule  which  the  bather  enters,  leaving 
only  his  head  exposed.  He  then  selects 
the  water  temperature  and  kind  of  soap 
he  wants  and  pushes  a  button.  The 
machine  then  soaks  him,  washes  him  with 
suds  produced  by  ultrasonic  waves, 
rinses,  massages  the  body  with  rubber 
balls  and  finally  dries  the  body  with  heat 


lamps.  That  machine  was  developed  over 
a  decade  ago  but  we  don't  seem  to  have 
moved  that  far  forward:  we  are  still  im- 
mersing ourselves  in  dirty  water.  At  least 
now  we  have,  as  was  predicted,  a  more 
fully  developed  marketing  viewpoint  to 
bathing. 

There  are  a  number  of  products  on 
your  shelves  today  which  aim  to  entice 
people  into  the  bathroom — and  to  keep 
them  there.  Reckitt  &  Colman  estimate 
that  the  bath  additive  market  is  worth 
£40  million  and  growing.  Apart  from 
the  antiseptic  selling  point  for  Dettol 
Deep  Fresh  they  also  say  that  compared 
with  the  standard  product,  which  is  prim- 
arily designed  to  appeal  to — and  most 
certainly  used  by — women,  theirs  has 
"unisex"  characteristics.  These  character- 
istics are  being  emphasised  by  a  ££  mil- 
lion Press  and  television  campaign  all 
this  year. 

Market  shares 

Since  Deep  Fresh  was  only  launched 
nationally  at  the  tail  end  of  last  year  it 
has  not  yet  found  its  way  into  the  popu- 
larity tables  monitored  in  the  IPC  cos- 
metic and  toiletry  review.  This  puts 
Radox  in  the  number  one  position  with 
26  per  cent  of  their  total  having  used  it 
in  the  previous  four  weeks.  Boots  own 
product  is  placed  equal  second  with  Avon 
at  10  per  cent;  Norsca  from  Elida  Gibbs 
has  4  per  cent  and  Midas  from  Beecham 


three.  Johnson's  baby  oil  is  popular  with 
2  per  cent  of  the  women  questioned,  as 
are  Fynnon  Spa,  Fenjal  and  Pears. 

Radox  has  been  the  brand  leader  in 
this  market  for  some  years  and  Nicholas 
Laboratories  decided  to  herald  the  dawn- 
ing of  a  new  decade  by  updating  the 
product's  image  and  presentation.  The 
therapeutic  appeal  of  the  salts  has  been 
reinforced  and  strengthened  and  the 
liquid  herbal  bath  is  now  richer  in  herbs 
and  packaged  in  a  new  distinctive  way. 

For  over  fifty  years  Radox  salts  have 
been  the  most  widely-used  bath  additive. 
Now,  with  the  addition  of  more  herbs 
and  mineral  salts,  updated  fragrances 
and  an  innovative  new  pack  design,  they 
will  be  even  more  of  a  pleasure  to  use, 
says  the  company.  They  tell  us  that  re- 
search has  shown  a  warm  response  to 
the  natural,  fresh  appeal  evoked  by  herbs 
so  Radox  has  been  further  enriched  with 
witch  hazel,  horse-chestnut,  rosemary, 
hops  and  camomile.  For  the  first  time 
Atlantic  sea  salt  has  been  added  to  the 
mineral  salts  contained  in  Radox  salts. 
The  three  fragrances — pine,  cologne  and 
bouquet — are  said  to  have  been  given  a 
more  modern  and  sophisticated  inter- 
pretation and  the  packaging  facelift  has 
been  designed  to  make  the  salts  attrac- 
tive to  a  wider  audience.  The  blue  sea 
scene  for  cologne,  green  forests  for  pine 
and  pink  (? )  country  fields  for  bouquet 
,are  each  said  to  capture  the  escapist  feel- 
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.  .  .  the  bath  additive  market 
is  worth  £40  million  and 
growing 

ing  experienced  when  people  sink  back 
and  relax  in  a  Radox  salts  bath. 

Radox  herbal  bath  is  said  to  have 
been  a  pioneer  in  its  own  field  when  it 
was  launched  in  1971.  It  is  thought  that 
it  maintains  its  enviable  position  as  the 
leading  bath  additive,  despite  the  sudden 
emergence  every  year  of  new  products 
which  "make  a  big  splash"  and  then  fall 
by  the  wayside,  because  it  has  evolved 
over  the  years  to  meet  current  needs. 
When  launched  it  was  said  to  be  unique 
in  combining  the  luxury  of  a  bubble  bath 


with  "down  to  earth  practical  family  re- 
quirements". Now  while  retaining  its 
value-for-money  formula,  Radox  herbal 
bath  is  being  relaunched  with  additional 
herbs  and  new  fragrances  and  packaging. 

The  existing  fragrances,  cologne,  pine 
and  lemon  and  lime  have  been  updated 
to  a  more  sophisticated  and  appealing 
interpretation.  Cologne  and  pine  retain 
their  names  but  lemon  and  lime  has  been 
replaced  by  new  citrus,  and  these  three 
are  joined  by  orchard  bouquet.  This  last, 
tinted  a  rich  peach,  has  a  floral,  slightly 
fruity  and  distinctly  feminine  scent. 

Probably  the  most  striking  thing  about 
the  new  pack  design  for  Radox  herbal 
bath  is  the  "tap  top"  which  owes  much 
to  the  design  of  modern  bathroom  taps. 
Each  cap  is  colour-keyed  to  match  the 
four  fragrances  whose  colour  is  visible 
through  the  cylindrical  transparent  P" 
bottle.  This  relaunch  will  be  supported  by 
a  nationwide  television  commercial  cam- 
paign from  July. 

Richard  Simpson,  product  marketing 
manager  says  of  the  advertising:  "In  1977 
it  was  decided  that  the  best  way  to  allow 
each  of  the  two  products  to  develop  was 
to  separate  the  advertising  platforms  and 
media.  Hence  television  has  formed  the 
basis  of  herbal  bath  advertising  con- 
solidating its  position  as  brand  leader 
in  the  generally  available  bath  liquids 
market  whilst  regular  national  poster 
campaigns  have  contributed  to  the  en- 
Trie  natural  'approach  is  emphasised  by 
Norton's  "cork"  packaging  on  their 
Country  Garden  range 

couraging  increase  in  volume  growth  for 
Radox  bath  salts.  Our  policy  of  con- 
tinued and  regular  support  for  those 
brand  leading  products  has  undoubtedly 
played  a  major  role  in  helping  to  main- 
tain the  bouyancy  of  Radox — particularly 
in  this  difficult  period  of  recession  for 
manufacturers  and  retailers." 

Round-up 

A  quick  round-up  of  other  bath  addi- 
tives available  for  sale  shows  us  that 
Beecham  relaunched  Midas  last  year 
featuring  the  escapist  theme  very 
strongly;  Galenco's  deep  moisturing 
foam  bath  came  in  on  Fenjal's  moistur- 
ising theme  and  Florbath's  fruity  feel  is 
echoed  by  Norton's  Country  Garden 
range.  The  latter  includes  a  wild  straw- 
berry variant,  grapefruit,  green  apple 
and  peach.  They  were  repacked  last  year 
and  are  beautifully  presented  in  a 
natural  cork-looking  wrapping  with  cork 
caps  to  the  bottles. 

Perhaps  the  "naturalism"  of  these  pro- 
ducts will  appeal  to  those  people  whose 
zeal  to  return  to  a  more  fundamental 
way  of  life  leads  them  to  regard  clean- 
liness as  "unnatural"  or  as  still  another 
aspect  of  "civilisation"  to  be  avoided.  I 
do  hope  so.  Personally,  I'm  just  popping 
off  for  a  quick  symbolical  return-to-the- 
womb  immersment  to  escape  the  worries 
and  stresses  of  the  day.  I  may  even  have 
a  wash  as  well! 

*The  Bathroom  by  Alexander  Kira.  Pub- 
lished by  Penguin  Books. 
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OH  WHAT  CLEAN 

LITTLE  DARLINGS 


Every  year  at  about  this  time  we  aim 
to  look  at  the  children's  market.  We 
want  to  find  out  what  sort  of  products 
are  targetted  specifically  for  children, 
at  how  you  can  promote  those  products 
and  how  to  help  children  and  their 
mothers  buy  wisely.  And  every  year 
almost  without  fail  we  end  up  looking 
at  products  which  make  children  clean. 
Is  this  really  the  only  way  in  which 
chemists  can  cater  for  the  needs  of 
children? 

Remember  we  are  not  talking  about 
babies,  which  are  amply  served  by  the 
chemist,  but  children.  Noisy,  dirty  (well, 
some  of  the  time)  boisterous  kids.  They 
seem  to  be  a  slightly  neglected  market 
except  by  'the  toy  manufacturers.  Is  this 
the  fault  of  the  chemist  trade — or  the 
manufacturers?  There  must  be  more  to 
a  child  than  keeping  it  clean! 

Children  are  invariably  fascinated  by 
chemists'  shops  and  the  array  of  glittering 
goodies.  They  probably  look  at  your 
displays  with  a  much  more  discerning 
eye  that  their  parents,  so  why  not  aim 
it  at  them?  At  this  time  of  year  mothers 
of  young  children  may  well  be  looking 
ahead  despairingly  to  the  protracted  sum- 
mer holidays.  Is  there  not  some  other 
way  of  helping  them  than  to  suggest 
that  they  submerge  little  Johnnie  in  a 
bath  of  warm  pink  suds  'to  play  with 


a  fast-disintegrating  Buzby  soap.  Or  be 
endlessly  brushing  his  teeth  with  Mickey 
Mouse  toothbrushes  covered  in  Camber- 
wick  Green  paste? 

Before  the  manufacturers  of  these  pro- 
ducts begin  to  foam  at  the  mouth,  let 
us  assure  them  that  we  are  not  decrying 
them  in  any  way.  They  are  without 
doubt  invaluable  in  helping  mum  (or 
dad,  or  Auntie  May  before  we  get  the 
Auntie  May  liberation  front  on  to  us) 
through  bath  time — rarely  an  easy  time. 

Why  not  look  around  your  town  and 
see  whether  any  particularly  child-orien- 
ted shop  is  lacking.  Is  there  a  good 
toyshop?  If  not  why  not  stock  a  few 
basic  toys — educational  ones  if  you  feel 
that's  more  in  keeping  with  your  role 
in  the  community? 

Similarly  books.  Often  the  only  book- 
shop in  the  area  is  a  'branch  of  a  certain 
well  known  chain  store,  which  shall 
remain  nameless  and  which  has  now 
diversified  so  much  they  sometimes  for- 
get about  books  altogether.  Why  last  year 
they  even  started  selling  soap!  So  why 
not  get  your  own  back? 

Of  course  over-diversification  is  a 
criticism  often  levelled  at  chemists  any- 
way and  here  we  are  suggesting  more. 
Have  we  gone  off  our  heads?  No,  we 
are  simply  saying  that  you  could  supply 
an  extra  need  in  your  town  if  you  choose 


wisely.  And  don't  forget  those  summer 
holidays.  There  are  now  a  number  of 
sun  tan  and  anti-sun  products  available 
which  are  specifically  formulated  for 
children.  Additionally  sun  hats,  buckets 
and  spades — or  whatever  space  age  equi- 
valent is  popular — and  of  course  kiddies 
sunglasses  could  be  sold,  perhaps  in  some 
sort  of  bumper  bundle. 

However,  for  the  time  being  we  are 
stuck  with  getting  the  little  darlings  clean. 
We  can  also  tidy  their  hair  neatly.  The 
Miss  Jayne  range  of  hair  care  products 
from  Laughton  comprises  colourful  bob- 
bles, bands  and  slides,  with  bright  pack- 
aging and  a  counter  display  unit  which 
Despite   our   previous   despairing  cries, 

Character  merchandism 

Despite  our  previous  despairing  cries 
children's  toiletries — those  that  get  'em 
clean — are  part  of  a  fast  and  growing 
market  and  Fassett  &  Johnson  believe 
that  they  are  becoming  increasingly  im- 
portant to  the  chemist,  not  only  as  a 
Christmas  line,  but  also  as  an  all-year- 
round  range  of  products.  They  claim  that 
their  "years  of  experience"  in  the  field, 
particularly  of  character  merchandising, 
has  led  them  to  believe  that  forward- 
looking  chemists  can  take  advantage  of 
this  growth  situation  if  they  keep  a 
keen  eye  on  the  market. 

"The  chemist  has  great  opportunities 
with  character  toiletries  as  he  can  spe- 
cialise in  areas  in  which  supermarkets 
do  not  involve  themselves.  Also,  if  the 
characters  are  well  known  and  arranged 
in  a  way  that  attracts  the  children,  he 
can  create  a  demand  without  having  to 
depend  upon  advertising  to  sell  his 
product." 

One  of  the  new  ranges  from  this  com- 
pany features  Betsey  Clark's  whimsical 
waifs,  the  little  character  created  by  Hall- 


It's  "his" 


Idren's  bathtime  now  that  Matey  has  been  joined  by  his  new  companion  Miss  Matey 
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mark  for  their  greetings  cards.  The  range, 
they  say,  is  designed  to  appeal  to  all 
young  girls  who  appreciate  the  romance 
and  fantasy  captured  in  this  imaginary 
world.  Also  new  this  year  are  nursery 
rhyme  soaps  based  on  favourites  such 
as  Humpty-Dumpty  and  Old  Mother 
Hubbard,  and  filling  the  gap  in  the  boys 
sector  of  the  market  Desperate  Dan,  hero 
of  the  Dandy  comic,  is  soon  to  appear 
in  a  new  range  of  toiletries  from  Bellair 
Cosmetics. 

LRC  say  that  in  fact  the  market  for 
children's  toiletries  is  expected  to  hit 
the  £14  million  mark  this  year  and, 
like  Fassett  &  Johnson,  they  estimate 
that  there  will  be  a  strong  emphasis  on 
character  merchandised  products  associa- 
ted with  children's  television  and  films. 
"With  the  continued  popularity  of  the 
Camberwick  Green  television  serial,  we 
look  forward  to  our  range  enjoying  a 
similar  success  this  year  to  last",  com- 
mented Nick  Taylor,  group  product 
manager. 

Feminine  touch 

Probably  the  most  popular  product 
in  this  market  is  Matey  from  Nicholas 
the  Radox  people.  Being  epitomised  by 
a  little  sailor  boy  all  in  blue  however, 
he  did  rather  leave  out  the  ladies,  so 
the  company  have  now  introduced  a  girl 
companion  for  him  in  the  shape  of 
Miss  Matey,  Matey  bubble  bath  has 
been  relaunched,  say  Nicholas,  and  now 
has  "bigger,  bubblier,  wobblier  bubbles." 
Miss  Matey  has  been  added  to  appeal 
to  girls  with  its  "feminine  pink  liquid 
and  bottle  depicting  a  smiling  girl's  face." 

A  recent  survey  showed  that  more 
than  half  of  all  mothers  with  Children 
aged  between  two  and  twelve  bought 
Matey  regularly.  Matey  has  always  been 
supported  by  a  series  of  inventive  pro- 


motional themes  and  a  carefully-planned 
policy  of  supporting  the  brands  with 
television  advertising.  The  new  campaign 
has  been  booked  to  coincide  with  the 
summer  school  holidays. 

Tony  Ruback,  product  marketing  man- 
ager commented :  "Matey  continues  to 
be  the  only  nationally-advertised  child- 
ren's bath  additive  on  television.  We  are 
well  aware  that  the  continued  heavy 
promotion  of  this  brand  via  television, 
added  to  the  promotional  themes  which 
have  been  followed — such  as  the  current 
Green  Cross  Code  campaign  and  the 
Save  the  Whale  promotion — have  con- 
tributed to  Matey's  buoyant  position  as 
brand  leader  in  the  children's  bath  addi- 
tive market.  We  fully  intend  to  continue 
with  this  adventurous  policy  and  hope 
that  this  will  allow  our  chemist  stockists 
to  feel  a  continued  confidence  in  Matey 
and  his  new  girl  companion,  Miss  Matey." 

Addis  tell  us  that  they  have  devised 
a  novel  way  of  promotion  their  Sergeant 
range  of  children's  bathtime  products. 
This  range  consist  of  three  brightly  col- 
oured and  attractively  packaged  plastic 
bottle  that  stand  in  military  fashion  on 
the  bathroom  shelf.  The  sales  force  are 
now  offering  retailers  window  bills  and 
display  units  with  header  boards  designed 
to  draw  attention  to  the  promotion.  Each 
of  the  bottles  will  have  a  collar  which 


entitles  the  consumer  to  an  inflatable 
weight-based  model  of  Sergeant  Soaky 
when  sent  to  Addis  together  with  £1. 
The  toy  is  2ft  6in  high  and  will  float 
and  bob  in  the  bath. 

Also  available  in  this  increasingly  im- 
probable list  of  bubble  baths  is  the 
Musketeer,  Soldier  boy,  Daddy  Christ- 
mas, Dolly  Bird  (both  blonde  and  brun- 
ette). Gay  Dragoon  and  Pearly  King  and 
Pearly  Queen  bubble  baths  from  Andre 
Philippe.  Managing  director,  Mr  Reg 
Morris,  said  that  he  believes  products 
for  Children  must  be  safe,  unbreakable 
and  of  a  high  standard — an  after  use, 
he  says,  is  an  additional  advantage  and 
all  their  products  can  be  used  as  toys 
when  empty. 

Remember  too,  that  the  real  children's 
market,  especially  when  it  comes  to 
character  merchandising,  lies  with  the 
over  25s.  If  you  stock  the  range  of 
Snoopy  soaps  distributed  by  Norton  it 
is  probable  that  the  last  ten  you  sold 
to  that  lady  who  doesn't  look  old  enough 
to  have  kids,  hasn't.  They're  for  her. 
Many  kitchens  have  a  Paddington  Bear 
apron  hanging  on  a  peg  and  not  a 
child  in  sight.  More  and  more  ladies  who 
wash  their  hair  frequently  do  so  with 
a  mild  baby /  child's  shampoo — and  if 
bath  additive  comes  in  a  pink  Miss 
Matey  bottle,  all  the  more  fun! 


Left:  A  bathroom  Wonderland  for  any  Alice 
the  'hair 


with  a  new  range  of  Crabtree  &  Evelyn  character  soaps.  Right:  Lady  Jane  remember 
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CSD  supplement 


How  to 
catch  a 

customer 


Kim  Pearl  takes  a 
lightheaded  look 

How  to  catch  a  customer,  part  one,  chap- 
ter one,  open  paragraph.  Catching  a  cus- 
tomer is  probably  a  great  deal  easier  than 
writing  about  it.  When  you're  trying  to 
explain  to  a  typewriter  and  a  blank  piece 
of  paper  how  you  should  smile  without 
leering,  look  helpful  without  seeming  to 
pounce,  grin  at  feeble  jokes  about  the 
weather  which  have  been  made  five  times 
already  in  the  last  half  an  hour,  and  hand 
back  the  correct  change  with  a  cheery 
grin  which  should  encompass  everything 
from  "glad  to  have  been  of  service"  to 
"do  come  again",  all  that  really  springs 
to  mind  is  that  the  plants  probably  need 
watering.  Not  to  mention  the  fact  that 
that's  probably  the  longest  sentence  ever 
printed  in  C&D.  Answers  on  postcards 
only,  please.  Right,  back  to  the  subject. 

The  subject  might  be  that  watery-look- 
ing man  over  there  with  a  scarf  and  a 
sniffle.  He's  gazing  forlornly  at  the  baby 
food  section.  Surely  he  doesn't  want 
strained  bits  of  something  in  egg  custard, 
does  he?  Ah,  his  eyes  slid  this  way  just 
then.  When  they  'do  it  aga'in,  smile! 
There,  that's  it,  he's  conning  over.  Yes 
sir?  "Can't  seem  to  find  . . .  sorry  . . .  silly 
of  me . .  .  for  a  cold.  Something.  For  a 
cold?  I  don't  think  he  expects  a  magic 
wand  although  he's  probably  read  just 
as  often  as  you  that  there  as  simply  no 
known  cure  for  the  common  cold,  and, 
oh  dear  is  his  common!  But  it  won't  do 
your  sales  much  good,  will  it,  just  to  tell 
him  to  take  himself  back  home  and  tuck 
himself  up  in  bed  'With  a  glass  of  whisky 
and  a  good  book  until  it  goes  away  of 
it's  own  accord.  Equally,  he  won't  be  very 
happy  if  you  flog  him  three  or  four  ex- 
pensive home  remedies,  take  his  money 
and  run.  Metaphorically  speaking.  Try 
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tempering  a  bit  of  Sound  Advice  with  a 
Small  but  Useful  Sale,  not  to  mention  a 
quick,  but  fervent,  hope  you  Get  Better! 

Or  it  might  be  that  rather  frightening 
young  person  over  there  by  the  slimming 
foods.  That  is  green  hair  she's  wearing 
isn't  it?  Oh  I  see,  it's  green  on  one  side 
and  pink  on  t'other.  Rather  fetching 
really.  I  hope  she's  not  looking  for  more 
hair  colourant,  we've  only  got  blondes, 
blacks  and  brunettes.  Still  I  could  sell  her 
some  kohl  pencil.  She  looks  like  she  uses 
a  dozen  a  day.  She  does  not,  however, 
look  as  if  she  needs  any  slimming  pro- 
ducts. Lose  any  more  weight  and  only 
those  spots'll  be  left.  Spots,  that's  it!  Oh 
Lord,  here  she  comes. 

"Wot?  AinchagorranystrorberrySlen- 
der?"  Don't  panic.  Slender.  Strawberry 
flavour.  Haven't  you  got  any.  Question 
mark.  Oh.  Oh  no,  we're  right  out  I'm 
afraid,  there's  more  coming  in  soon. 
We've  got  lots  of  raspberry  which  is  just 
as  nice.  But  surely  you  don't  want  to 
lose  any  weight  dear.  '"Naw,  don't  wantta 

I  


lose  any  weight.  S'got  to  be  strorberry 
though  ya  see — for  what  I  want  it  for." 
What  on  earth  can  she  mean?  No,  don't 
dwell  on  it  or  you'll  miss  that  lady  over 
there.  She's  picked  up  five  different  sun 
preps  already.  She  can't  need  all  that. 
Perhaps  she's  confused.  Offer  to  help 
her.  Excuse  me,  madam.  Good  Lord, 
just  like  that,  dropped  the  lot  and 
scarpered.  What  a  mess. 

Oh.  What  are  you  doing  here,  hiding 
behind  the  sanpro  section?  Writing  an 
article  on  how  to  catch  a  customer? 
About  sales  technique?  Well,  you'll  be 
lucky  in  this  neck  of  the  woods,  dearie. 
Catch  a  cold  maybe,  or  something 
nastier  from  a  lady  in  leather  or  a 
secret  sun  prep  fetishist,  but  a  customer? 
I  tell  you  what,  I  could  sell  you  a  pen  if 
you  like,  it's  a  new  line  we're  carrying. 
You  can  use  them  at  the  top  of  the 
highest  mountain,  it  says,  or  the  bottom 
of  the  deepest  sea.  No?  Plant  food? 
Yes,  of  course,  going  to  water  some 
plants  are  you? 


taken  a  real  interest 
>u7<Atp  had  Lady  Jayne 


LADYJiWNE 

hair  care 


Lady  Jayne  really  is  the  way  to  get  your 
customers  interested  in  hair  care  products. 
Which  is  why  nearly  three  quarters  of  all 
chemists  and  stores  stock  Lady  Jayne. 

Not  surprising  when  you  consider  how 
beautifully  Lady  Jayne  products  are  packaged 
and  presented  -  a  complete  range  of  hair  care 
accessories  cleverly  displayed  for  easy  self- 
selection. 

But  there's  more  to  it  than  that.  Each 
Lady  Jayne  product  is  made  from  the  highest 
quality  materials  and  designed  to  look  good. 

So  you  can  recommend  Lady  Jayne  to 
your  customers  knowing  that  they  are  buying 
the  best  at  the  right  price.  And  knowing  they 
will  be  back  for  more. 

With  Lady  Jayne  you  simply  can't  go 
wrong.  Choose  a  stand.  Display  it.  Keep  it 
well  stocked. 

The  rest  is  profit . . .  and  happy 
customers! 

If  you'd  like  a  list  of  your  local  Lady 
Jayne  wholesalers  drop  a  line  to 

Jack  Moss, 

Laughton  &  Sons  Limited, 
Warstock  Road, 
Birmingham  B14  4RT. 
Tel.  No:  021-474  5201 


LADYJAYNE 

for  simply  beautiful  hair 


PROFESSIONAL  NEWS 

Pharmaceutical  Society  of  Northern  Ireland 

Date  fixed  for  Queen's 
building  to  be  opened 


The  new  pharmacy  building  at  the 
Queen's  University  will  be  formally 
opened  on  Wednesday,  October  29.  Pro- 
fessor D'Arcy  told  the  May  meeting  of 
the  Council  of  the  Pharmaceutical  Society 
of  Northern  Ireland  that  the  presidents 
of  the  Great  Britain  Society  and  Northern 
Ireland  Society  would  be  invited  jointly 
to  open  it. 

The  celebrations  surrounding  the  open- 
ing would  be  linked  with  the  50th  anni- 
versary of  the  awarding  of  the  pharmacy 
degree  at  Queens  and  the  provisional 
programme  was  as  follows:  Tuesday, 
October  28— lecture  on  "Fifty  years  of 
pharmacy  history"  followed  by  a  tour  of 
the  building. 

Evening — private  dinner  given  by  Vice- 
Chancellor  (limited  guest  list). 
Wednesday,  October  29 — opening  cere- 
mony (by  invitation)  followed  at  5  pm 
by  a  lecture  on  "Fifty  years  of  pharma- 
ceutical services". 

Evening — dinner  in  the  Great  Hall  of  the 
University  to  celebrate  the  50th  Anni- 
versary. 

Thursday,  October  30 — open  evening  in 
the  new  building  preceded  by  a  lecture 
on  "'Fifty  years  of  pharmacy  practice". 
Friday,  October  31 — open  evening  in  the 
new  building  to  include  a  showing  of  Dr 
Cooper's  exhibition  on  pharmaceutical 
legislation. 

Professor  D'Arcy  also  said  he  was  de- 
lighted that  his  appeal  for  help  towards 
the  purchase  of  equipment  had  met  with 
such  a  good  response.  Over  £7,000  of  the 
target  figure  of  £10,000  had  already  been 
received. 

Health  centre  pharmacies 

Mr  O'Rourke  reported  on  a  meeting 
with  officers  of  'the  Department  of  Health 
when  the  paper  "Health  centre — Phar- 
macy Charges"  was  discussed  in  detail. 
The  object  of  the  paper  was  to  regularise 
the  charges  made  for  accommodation  and 
services  provided  for  health  centre  phar- 
macies. Most  of  the  proposals  had  been 
agreed,  some  after  slight  alterations,  but 
a  few  required  further  investigation.  It 
was  hoped  to  hold  another  meeting  on 
June  4.  The  charges  to  the  longer  estab- 
lished health  centres,  such  as  Northern 
Pharmacies  and  Omagh,  were  likely  to 
be  increased,  while  those  of  recent  origin 
would  benefit. 

The  January  advertising  of  vacancies 
in  hospital  pharmacies  for  students  wish- 
ing to  undertake  practical  training  was 
referred  to.  It  was  the  custom  of  students 
to  apply  for  positions  with  all  four  Area 
Health  Boards  in  the  hope  that  at  least 
one  would  offer  them  a  place.  By  the 
time  the  matter  was  sorted  out,  the  under- 
graduates were  involved  in  the  prepara- 
tions for  the  final  degree  examinations 


and  half  of  those  accepted  learned  that 
they  had  to  find  a  position  in  a  general 
practice  pharmacy  starting  on  August  1. 

So  far  attempts  to  relieve  the  students 
of  this  anxiety  had  failed.  It  was  agreed 
that  the  Secretary  should  write  to  the 
Department  of  Health  and  Social  Security 
to  ask  its  help  in  having  the  advertise- 
ments inserted  some  months  earlier,  in 
October  for  example.  This  would  mean 
that  students  who  obtained  positions  in 
hospital  pharmacies  would  be  informed 
before  the  Easter  vacation. 

Annual  meeting 

The  Secretary  said  the  annual  meeting 
and  dinner  of  the  Lurgan,  Portadown 
and  Armagh  Branch  had  been  well 
attended.  Mr  T.  Lee,  Portadown,  had 
been  elected  chairman,  Messrs  M.  V.  A. 
Napier,  Portadown,  V.  E.  Reaney,  Hills- 
borough, and  D.  S.  Stewart,  Armagh,  had 
been  appointed  to  the  committee.  Follow- 
ing the  dinner  an  interesting  and  amusing 
talk  was  given  by  Mr  N.  A.  J.  Anderson 
on  "Fifty  years  in  pharmacy". 

It  was  agreed  that  some  representa- 
tives of  the  Council  should  meet  the 
officers  of  the  Northern  Ireland  Branch 
of  the  Guild  of  Hospital  Pharmacists  on 
June  9.  A  meeting  would  be  held  on 
June  12  with  some  members  of  the  drug 
section. 

Miss  Watson  said  there  had  been  a 
disappointing  attendance  at  the  meeting 
of  the  Agricultural  and  Veterinary 
Chemists  Group  on  May  8.  A  most  in- 
teresting talk  had  been  given  by  Mr 
Bruce  Rhodes  on  the  activities  of  the 
Great  Britain  Society's  group.  It  was 
obvious  that  the  members  of  both  Soci- 
eties had  common  problems.  However, 
Northern  Ireland  pharmacists  had  the 
additional  problems  of  sales  of  veterinary 
medicines  from  vans  and  the  legal  sale 
from  pharmacies  in  Eire  of  antibiotics 
for  veterinary  use.  In  Great  Britain  the 
group  was  encouraging  pharmacists  to 
stock  and  sell  agricultural  and  veterinary 
products  but  in  Northern  Ireland  phar- 
macists were  losing  out  in  such  business. 
The  Northern  Ireland  group  had  appoin- 
ted a  committee  Which  hoped  to  bring 
forward  to  Council  a  recommendation 
that  certain  products  should  be  trans- 
ferred from  the  PML  and  POM  lists  to 
the  Pharmacy  list. 

Mr  Kerr  said  he  was  sorry  to  report 
that  neither  he  nor  the  secretary  had 
attended  the  UK  Joint  EEC  Group  meet- 
ing in  London,  on  May  12.  The  meeting 
began  at  10  am  and  even  if  they  had 
travelled  on  the  first  flight  to  London  it 
was  unlikely  that  they  could  have 
arrived  in  time.  The  Council,  at  its  last 
meeting,  had  approved  some  of  the 
papers  considered  at  the  group's  meeting 


and  Mr  Appelbe  had  promised  to  let 
him  have  details  of  the  other  decisions 
made. 

It  was  agreed  to  refer  to  the  Statutory 
Committee  the  case  of  a  body  corporate 
which  carried  on  a  retail  pharmacy  busi- 
ness and  had  been  convicted  of  offences 
under  the  Medicines  Act  1968. 

Referring  to  the  management  course 
for  pre-registration  students  provided  by 
the  Northern  Ireland  Staffs  Council,  Pro- 
fessor D'Arcy  said  it  had  been  a  great 
success.  The  course  included  lectures  on 
the  general  principles  of  management 
given  by  the  Staffs  Council  personnel  and 
also  lectures  by  a  general  practice  phar- 
macist, a  health  centre  pharmacist,  and 
a  hospital  pharmacist  on  "Personal  con- 
cepts of  management  in  pharmacy".  The 
speakers  were  Messrs  J.  Kerr,  J.  J.  Speers 
and  D.  A.  Giles,  respectively.  Those  who 
accepted  the  offer  of  free  accommodation 
at  the  Staffs  Council's  headquarters  had 
been  well  looked  after.  He  suggested  that 
an  approach  should  be  made  to  the 
director  of  the  Staffs  Council  to  ask  if  a 
similar  course  could  be  provided  in  April 
1981  and  this  was  agreed. 

Applications  for  registration  as  stu- 
dents were  granted  to:  Dominic  Sean 
Burns,  3  Inniscoole  Close,  Randalstown 
Road,  Antrim,  Co.  Antrim;  William 
Magee,  Flat  1,  19  Wellesley  Avenue,  Bel- 
fast; Robert  Irwin  Stewart,  26  Station 
Road,  Castledawson,  Co.  Londonderry; 
Lesley  Wilson,  208  Drumgor  Road, 
Craigavon,  Co.  Armagh  and  Sylvia  Ann 
Wilson,  208  Drumgor  Road,  Craigavon, 
Co.  Armagh. 


NEWS  IN  BRIEF 

□  A  new  pharmacy  has  been  approved 
for  the  Westhill  District  of  Aberdeen 
where  a  lease  has  been  approved  to  Mr 
James  Donald,  of  Kincardine  Road,  Tor- 
phins,  who  is  already  in  business  with  his 
wife,  Charlotte,  operating  the  Torphins 
supermarket,  post  office  and  pharmacy. 
At  Westhill  Mr  and  Mrs  Donald  will 
employ  a  qualified  pharmacist  to  do  pre- 
scription work  and  will  also  operate  a 
full  chemist  trade  service. 

□  The  Union  of  Shop,  Distributive  and 
Allied  Workers  has  decided  to  use  tele- 
vision for  the  first  time  to  train  thou- 
sands of  its  own  shop  stewards.  A  special 
video-film  has  been  produced  for 
USDAW  so  that  newly-elected  work- 
place representatives  can  learn  how  to  do 
their  voluntary  job  before  they  have  an 
opportunity  of  attending  a  stewards' 
course.  The  video-film  package,  "Some- 
body special"  has  been  produced  jointly 
by  USDAW  and  the  DITB. 

□  A  study  of  drug  regulations  and 
economics  in  France  has  been  published. 
It  includes  a  description  of  the  regula- 
tory system  and  tables  of  the  latest 
statistics  on  the  pharmaceutical  industry 
("Reglementation  &  economie  du 
medicament,"  volumes  I  and  II,  Ffr 
1,500  and  500,  Droit  &  Pharmacie,  19 
rue  Louis-le-Grand,  F  75002  Paris). 
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Summertime 
is  Snugglers  time! 

Stock  up  now  for  a  boom  in  profits. 

*  Summer  is  peak  sales  time  for  disposable  nappies. 

*  Massive  TV  campaign  planned  for  Snugglers, 
£lm  in  the  kitty  for  it. 

*  Babies  come  in  more  than  one  size,  and  so  do 
Snugglers.  Each  of  the  4  sizes  is  a  profit  maker 
for  you. 


Remember,  Summertime  is  Snugglers  time.  So  don't  miss  out. 
Stock  all  4  Snugglers  sizes  and  plenty  of  them! 


Big  news! 

Our  new  Manicure  Scissors 
are  ready,  and  when  your 
customers  see  them  it'll  be 
thumbs  up  from  everyone. 

Because  our  new 
Manicure  Scissors  are  simply 
the  best. 

And  no  wonder 
We  dominate  the  scissors 
market  because  we've 
made  it  our  business  to 
give  people  what  they  want. 

Precision  ground  fine  steel  cutting 
edges  for  flawless  grooming. 


With  a  choice  of  curved 
or  straight  blades  to  suit 
personal  preference,  and 
handles  moulded  for  comfort 
in  lipstick  red  or  classic  blue, 
to  appeal  to  everyone. 

In  their  space  saving 
merchandiser;  our  new  little 
nail  scissors  mean  business. 

We've  all  kinds  of 
scissors  for  all  kinds  of  jobs. 


WILKINSON 


SWORD 


Thumbs  up  forour  smallest  introduction 


Driving  a  good  bargain? 
a  look  at  car  leasing 


According  to  the  Equipment  Leasing  Association,  in  1976  £6m  worth  of  vehicles  on 
British  roads  were  leased.  Today  the  figure  is  well  over  £350m  or  some  60  times  the 
1976  figure,  and  latest  estimates  reckon  that  by  J 985  two  in  every  three  company 
vehicles  will  be  leased.  Here  Nick  van  Zanten  of  Lex  Vehicle  Leasing  looks  at  the 
pros  and  cons  of  leasing,  with  the  smaller  operator  in  mind. 


Contrary  to  papular  belief  it's  not  just 
the  "big  boys"  who  lease.  According  to 
the  latest  research  from  Lex  Vehicle 
Leasing,  90  per  cent  of  leased  fleets  are 
of  25  vehicles  or  less,  and  a  substantial 
amount  of  those  are  among  retailer's 
and  small  businessmen  of  the  "one-man- 
and-a-van"  mould. 

So  why  has  leasing  become  so  popular? 
The  1979  budget  caused  much  concern 
and  confusion  among  businessmen  and 
women,  but  the  Government  only  signifi- 
cantly changed  the  financial  benefits  of 
leasing  on  cars  costing  more  than  £8,000 
— a  tiny  minority  of  company  vehicles. 
Before  the  1979  budget,  companies  could 
claim  all  leasing  rental  payments  against 
tax,  regardless  of  the  purchase  price  of 
the  vehicle.  Now  there  is  a  limit.  Only 
the  leasing  charges  on  vehicles  costing 
£8,000  or  less  are  100  per  cent  tax  de- 
ductable.  For  vehicles  costing  more,  half 
the  balance  of  the  leasing  charges  are 
claimable. 

For  example,  on  a  car  costing  £12,000 
you  take  £8,000  plus  50  per  cent  of  the 
difference  between  £8,000  and  £12,000 
(£2,000)  and  then  divide  that  by  the  total 
cost  of  the  vehicle  which  is  then  expressed 
as  a  percentage : 

£8,000 +  £2,000 

£12,000=  =83.33  per  cent 

£12,000 

Thus,  in  this  example,  you  are  able 
to  write  down  83.33  per  cent  of  the 
monthly  rental  against  tax. 

So  the  changes  were  only  marginal  and 
the  most  recent  budget  made  few  changes 
(see  later  'in  this  article).  Moreover, 
for  large  and  small  companies  alike,  the 
really  big  incentive  isn't  financial  anyway. 
An  increasing  number  of  companies  are 
switching  from  ownership  simply  beoause 
leasing  with  a  maintenance  contract  puts 
the  responsibility  of  looking  after  cars, 
fairly  and  squarely  on  someone  else's 
shoulders. 

To  own  or  to  lease 

Until  fairly  recently  most  business 
vehicles  were  purchased  outright  or  the 
cost  financed  via  a  bank  overdraft  or  a 
hire  purchase  agreement.  The  clear  ad- 
vantages here  are  ownership,  being  able 
to  buy  a  second-hand  vehicle  of  a  better 
quality  for  the  same  price,  and  the  oppor- 
tunity to  make  a  good  deal  by  trading  in 
an  old  car  or  van  against  a  new  one.  But 
businessmen  increasingly  want  good,  re- 
liable and  often  stylish  cars  without  the 
worries  that  go  with  them.  Also,  buying 
a  vehicle  can  be  very  heavy  on  the  wallet 
if  paid  for  in  cash  and  equally  heavy  in 


the  long  term  using  hire  purchase,  as  in- 
terest is  paid  on  the  total  cost  of  the  car. 

Running  a  vehicle  also  takes  time  and 
money — the  worry  whether  the  thing  is 
going  to  start  before  an  important  col- 
lection or  delivery,  or  break  down  en 
route.  Then  there  is  the  possibility  of 
being  faced  with  rather  large  repair  bills 
as  well  as  the  expense  of  having  to  hire  a 
vehicle  for  the  time  it  is  off  the  road.  So 
what  do  companies  get  for  their  leasing 
monies? 


A  "directors"  Rover  3.5 — £31 5  a  month  on 
contract  hire 

Flexible  scheme 

In  the  first  place  no  two  companies' 
vehicle  requirements  are  the  same,  so  a 
reputable  vehicle  leasing  company  should 
have  a  flexible  hire  scheme  to  meet  the 
individual  demands  of  a  particular  situa- 
tion. 

Lex  first  of  all  discuss  with  a  prospec- 
tive customer  what  sort  of  vehicle  or 
vehicles  are  needed  and  what  they  will  be 
used  for  and  they  will  find  and  purchase 
any  vehicle  you  want  and  arrange  any 
modifications  required.  Lex  then  run  the 
vehicles  through  a  series  of  quality  con- 
trol tests  and  checks  to  prevent  a  faulty 
vehicle  being  delivered  to  a  customer. 

Once  vehicles  are  leased  a  businessman 

A  Ford  Cortina  Estate  on  contract  hire — on 
£163  a  month  from  Lex  Vehicle  Leasing 


can,  for  example,  invest  that  money  pre- 
viously used  for  buying  vehicles  in  his 
company — buying  more  stock,  widening 
his  range  of  products,  extending  and 
modernising  his  premises,  building  up  a 
better  after-sales  service  and  so  on.  What 
is  more,  a  switch  from  owning  to  leasing 
vehicles  causes  the  value  on  a  balance 
sheet  to  plummet,  resulting  in  an  im- 
provement in  the  rate  of  return  on  capital 
employed. 

A  company  can  forget  the  worry  of 
keeping  its  vehicles  in  tip-top  condition. 
If  a  maintenance  agreement  is  made  this 
is  all  done  by  the  leasing  company  and 
When  a  vehicle  breaks  down  there  is  a 
replacement  on  the  doorstep  within  hours. 
All  this  means  that  businessmen  can 
budget  more  accurately  because  they  do 
not  have  the  problems  of  trying  to  assess 
vehicle  repairs  and  depreciation  over  a 
12-month  period.  That  is  all  taken  care 
of  in  standard  monthly  charges. 

Contract  hire 

Leasing  is  strictly  a  financial  arrangement. 
Leasing  coupled  with  a  maintenance 
agreement  is  known  as  "contract  hire". 
If  the  responsibility  for  looking  after  the 
vehicle  is  wished  to  be  placed  with  the 
leasing  company,  contract  hire  must  be 
negotiated. 

A  contract  hire  charge  covers  the  pur- 
chase of  the  vehicle,  all  service  and  main- 
tenance charges,  whatever  they  may  be, 
road  fund  licence,  tyres  when  needed  and 
even  an  AA  Relay  membership.  A  loan 
vehicle  is  delivered  automatically  if  the 
vehicle  is  going  to  be  off  the  road  for 
more  than  24  hours.  All  the  client  has  to 
pay  for  and  worry  about  are  petrol  and 
insurance.  Everything  else  is  covered. 

Mr  Chris  Bundy,  managing  director  of 
Lex,  comments  that :  "The  contract  hire 
scheme,  quite  simply,  reduces  the  com- 
plexities of  purchasing,  maintaining  and 
continued  overleaf 

lease  with  full  maintenance — costs  around 
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disposing  of  a  vehicle  to  a  fixed  monthly 
transaction.  The  businessman  can  then 
get  on  with  what  he  is  good  at,  selling 
his  stock  and  keeping  a  roof  over  his 
head,  while  we  get  on  with  what  we  are 
good  at — keeping  his  vehicle  going." 

All  this  may  be  good  news  for  com- 
panies about  to  change  their  vehicles. 
They  merely  sign  up  on  contract  hire  and 
away  they  go.  But  what  of  the  company 
with  an  existing  fleet  of  vehicles  with 
plenty  of  years  left?  There  is  no  prob- 
lem. Operators  will  simply  buy  your  fleet 
or  vehicle  at  the  current  market  valua- 
tion and  then  lease  it  straight  back.  This 
sale  and  leaseback  scheme  has  a  number 
of  clear  advantages. 

It  can  provide  an  immediate,  and  pos- 
sibly much  needed,  injection  of  capital 
that  can  be  put  to  a  profitable  use  instead 
of  being  tied  up  in  depreciating  assets.  It 
also  gives  all  the  benefits  of  leasing  or 
contract  hire  immediately  and  without 
changing  vehicles. 

What  about  the  cost? 

But  what  about  the  cost?  How  much 
does  leasing  hit  the  pocket  and  is  it  really 
worth  it  in  financial  terms?  Doing  the 
obvious — comparing  the  cost  of  contract 
hire  against  straight  purchase  for  a  fixed 
period  of  time — is  not  only  difficult  but 
can  be  misleading. 

To  calculate  how  much  it  could  cost 
to  run  a  vehicle  over  a  period  requires 
all  sorts  of  assumptions,  many  of  which 
would  certainly  be  inaccurate.  How  much 
will  the  vehicle  be  sold  for  in,  say,  two 
or  three  years'  time?  How  many  times 
will  it  break  down?  What  will  repair 
charges  be?  And  what  about  lost  busi- 


Getting  somebody  else  to  shoulder  the  responsibility  for  looking  after  your  vehicle  and 
freeing  previously  tied  up  capital  are  just  two  of  the  advantages  of  contract  hire 
according  to  Lex  Leasing.  A  typical  contract  hire  price  for  this  Ford  Fiesta  van  is  £125 
per  month 

ness  as  a  result  of  the  breakdown? 

The  question  is:  how  does  a  company 
assess  the  cost  of  having  a  vehicle  that 
works — all  the  time?  How  could  the 
capital,  currently  tied  up  in  vehicles,  be 
otherwise  invested?  And  what  about  the 
time  and  money  involved  in  buying,  ser- 
vicing and  then  disposing  of  the  vehicles? 

The  actual  cost  of  contract  hire  will 
vary  depending  on  the  type  of  vehicle, 
the  modifications — if  any — and  how  long 
they  are  needed  either  on  contract  hire 
or  lease.  But  to  take  the  popular  Ford 
Cortina,  this  can  be  leased  for  example 
from  £99.85  per  month.  On  the  full  con- 
tract hire  the  bill  would  work  out  be- 
tween £120  to  £156  a  month,  depending 
on,  among  other  things,  the  expected 
mileage  and  what  the  vehicle  would  be 
used  for — and  all  of  it  is  tax  deductable. 
As  a  guide,  measure  this  figure  against 
current  cost  and  the  chances  are  that  con- 
tract hire,  taking  all  factors  into  account, 
will  be  cheaper.  Couple  this  with  the 


On  contract  hire  for  two  years,  driving 
some  20,000  miles  a  year,  this  Ford  Transit 
would  cost  you  around  £260  a  month 
from  Lex 


other  advantages  of  leasing — like  the  re- 
lease of  capital  and  more  time  to  invest 
it — and  it  is  not  dffiicult  to  see  why  an 
increasing  number  of  companies  are  turn- 
ing to  vehicle  leasing  and  are  likely  to 
continue  to  do  so. 


Typical  contract  hire  price  for  an  up-market  saloon  like  this  Ford  Granada  L  is  £216  per 
month  from  Lex  Leasing 
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Budget  changes  from  1981 

From  April  1981  employees  earning  less 
than  £8,500  p. a.  will  not  be  liable  for  any 
tax  on  their  company  car,  but  higher 
earners  will,  on  the  following  scale  rates: 

Cars  costing  up  to  £9,600  £ 
1300  cc  or  less  230 
1301-1800  cc  300 
Over  1800  cc  458 
Cars  costing  £9,601 -£14,400  600 

Cars  costing  over  £14,400  1,050 

These  figures  are  what  is  added  to  the 
salary  for  tax  assessments.  But  one  very 
important  point:  the  rates  are  halved 
when  business  mileage  exceeds  18,000  per 
annum,  Which  obviously  included  the 
majority  of  company  car  users. 

Of  course  these  changes  apply  only 
to  employees  of  a  company  and  are  of 
little  importance  to  the  small  operator. 
For  large  companies  the  "luxury  perk" 
may  be  affected. 
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HOLL1 


\bu'll  never  see 
through  Hollister 's 
latest  development! 


Hollister  are  introducing  a  new  range  of  ostomy  bags  and  we  know  your  patients  are 
going  to  prefer  them. 

They  are  every  bit  as  strong,  odour-proof  and  reliable  as  before.  In  fact,  there's  only 
one  thing  that's  different. 

You  can't  see  through  them. 

Research  has  shown  that  opaque  material  is  one  of  the  features  ostomists  prefer. 
That's  why  we're  so  confident  that  our  new  opaque  bags  will  quickly  £> 
become  first  choice  with  your  stoma  patients. 

Phone  or  write  for  full  ordering  information  about  the  new 
bags  -  closed  and  drainable.  We  also  want  to  tell  you  about  an 
improvement  we've  made  to  the  Hollister  flatus  filter  which  makes  it 
more  effective  than  ever. 


H0417 


The  Team  That  Cares 


•  votiabto  from  m 


HOmSTER-  »  ABBOTT  C 

Abbott  Laboratories  Ltd  .Queenborough,  Kent,  MD15EL 
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This  is  the  new  CC148  -  the  fast,  fully  secure 
electronic  cash  register  that  produces  an 
audit-ready  print-out  of  all  transactions.  It  also 
separates  value  added  tax  (and  discounts  etc) 
automatically,  so  enabling  assessment  of  sales 
performance  and  reducing  book-keeping 
time.  Not  only  does  the  CC148  speed  the  day's 


business  -  it  also  accurately  records  a  secure 
and  detailed  account  of  every  transaction. 
That's  what  we  call  audit-readiness. 

Proudly  British  in  conception  and  manu- 
facture, the  CC148  is  available  in  single-total, 
four-  and  eight-total  versions  -  with  facilities 
selected  to  meet  your  own  operational  needs. 


Chubb  Cash 


Please  contact  your  nearest  Chubb  Cash  regional  centre 


LONDON 

29  Enford  Street,  W1  Tel  01-262  3251 
NORTH 

Wfellhouse  Fold,  Greenside  Road,  Mirfield, 
V\fest  Yorkshire.  Tel  (0924)496387 
MIDLANDS 

24a  Terminus  Shopping  Centre.  Wylde  Green, 
Sutton  Coldfleld,  West  Midlands  Tel  021  -382  7780 
EAST 

Laureate  Paddocks,  Newmarket,  Suffolk, 
Tel,  (0638)  3527 


SOUTH  EAST 

9  Commonside  East,  Mitcham,  Surrey 
Tel  01-648  7060 
SOUTH  WEST 

Barton  Vale,  Bristol.  Avon  Tel  (0272)  20541 
SCOTLAND 

10-12  Abbotsmch  Road,  Grangemouth 
Tel.  (03244)  4856 
NORTHERN  IRELAND 

377a  Antrim  Road,  Newton  Abbey, 
Glengormley,  Co  Antrim  Tel.  023-13  3171 


CHUBB  CASH  LTD  HEAD  OFFICE.  BRIGHTON  (0273)  558441 


Chubb  Cash 
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Wide-angle  view  of  the  cosmetics  island  counter  in  Graham  Walker's  shop  at  Spalding,  Lincolnshire 


One  man's  way  to 
manage  cosmetics 

Part  2:  Should  you  bother? 

by  Graham  Walker,  BPharm,  MPS,  AMBIM 


In  my  opening  article  I  emphasised  the 
need  for  the  definition  of  a  clear 
strategy  of  development  policy  if  the 
independent  was  to  survive  in  an  in- 
creasingly competitive  world.  In  no  area 
of  merchandise  is  this  more  necessary 
than  cosmetics  and  fragrance  which  can 
and  often  do,  account  for  50  per  cent 
of  stock  investment — yet  which  some- 
times produce  only  10  per  cent  of  sales 
whilst  utilising  25  per  cent  of  staff  time. 

Identify  your  pharmacy 

It  is  naturally  impossible  to  genera- 
lise so  I  would  suggest  that  indepen- 
dents should  identify  the  type  of  phar- 
macy into  which  their  own  can  readily 
be  classified.  For  the  purpose  of  this 
article  I  would  suggest  that  the  follow- 
ing classifications  are  appropriate:  — 

1.  "Professional":  ie  health  centre  or 
close  to  group  surgery  with  NHS 
accounting  for  80  per  cent  of  turnover. 

2.  "Surburban":  estate  on  the  outskirts 
of  town  with  a  good  general  mix  of 
business  with  the  emphasis  on  conveni- 
ence shopping. 

3.  Village  pharmacy:  population  less 
than  5,000. 

4.  Market  town:  population  from  5,000 


up  to  20,000. 

5.  Town  or  city  centre;  population  in 
excess  of  20,000. 

These  classifications  are  in  no  way 
definite  but  at  least  they  will  serve  as  a 
guide  to  determining  a  policy  for  your 
pharmacy. 

The  "professional"  pharmacy  (1) 
should  in  my  view  deliberately  restrict 
its  merchandise  to  medicines  and  allied 
health  care  products.  It  should  capi- 
talise on  its  strengths,  namely  the  avail- 
ability of  the  professional  expertise  of 
the  pharmacist,  who  would  be  free 
from  the  hassle  of  the  commercial 
merry-go-round  that  so  many  of  us  have 
to  climb  upon  in  order  to  maintain  a 
reasonable  standard  of  living.  So  for 
classification  (1)  no  toiletries,  cosmetics, 
fragrances,  toilet  rolls,  no  cut-pricing  is 
the  policy  I  would  recommend,  coupled 
of  course  with  an  extensive  range  of 
medicines  and  allied  products. 

The  "surburban"  pharmacy  (2)  often 
presents  the  most  difficult  policy 
decisions.  Its  raison  d'etre  is  convenience 
but  its  customers  expect  a  wide  range  of 
OTC  merchandise  at  prices  not  much  in 
excess  of  those  in  the  town  centre  or 
local  "superstore".  So  you  must  stock 


a  comprehensive  range  of  merchandise 
and  adopt  a  fairly  aggressive  pricing 
policy. 

As  fas  as  cosmetics  are  concerned,  you 
need  one  budget  range  (Rimmel).  one 
more  comprehensive  lower-middle  price 
range  (Max  Factor),  and  one  range  of 
fragrance,  preferably  heavily  advertised 
on  television  (Lentheric  Morny).  Beyond 
those  you  would  be  well  advised  to  for- 
get cosmetics  and  fragrance  altogether, 
despite  the  persuasive  representatives  and 
persistent  customer  demand  which, 
honestly,  would  hardly  be  likely  to  pro- 
duce an  adequate  return  on  your  invest- 
ment. 

Similar  remarks  apply  to  the  village 
pharmacy  (3).  except  that  due  to  the 
distance  to  the  nearest  town  you  may 
be  able  to  sell  reasonable  quantities  of 
better-quality  fragrance.  Here  you  could 
be  well  advised  to  cultivate  your  nearest 
town  centre  "cosmetics"  chemist  who  is 
likely  to  be  prepared  to  supply  you  with 
small  quantities  of  the  best-selling  fra- 
grances to  show  you  a  25  per  cent 
return  on  sales  without  you  having  to 
take  on  full  agencies.  The  cosmetic  com- 

Continued  overleaf 
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Managing 
cosmetics 


Continued  from  p991 

panies,  in  my  experience,  tend  to  turn  a 
blind  eye  to  this  practice  which,  after  all, 
does  nobody  any  real  harm.  But,  for 
goodness  sake,  don't  be  tempted  to  run 
full  cosmetic  agencies  on  a  population 
of  less  than  5,000. 

Market  town  pharmacies  (4)  present  a 
much  more  interesting  managerial  chal- 
lenge. Often  they  have  a  catchment  area 
of  up  to  30,000,  and  are  probably  10-20 
miles  from  the  next  nearest  town.  Usually 
there  is  no  department  store  competition. 

A  thriving  business 

This  is  the  situation  in  which  the  in- 
dependent can  thrive  by  developing  cos- 
metic and  fragrance  business.  Agencies 
are  usually  available,  staff  are  not  diffi- 
cult to  recruit,  competition  is  not  usually 


severe  and  there  can  be  30,000  potential 
customers.  The  plan  to  be  followed  in 
developing  the  business  will  be  outlined 
in  later  articles.  Suffice  it  to  say,  at  this 
stage,  that  I  believe  this  avenue  of  de- 
velopment to  be  the  most  viable  means 
of  counteracting  doctor  dispensing,  that 
scourge  of  market-town  pharmacies. 

Finally  we  must  consider  (5)  the  town 
or  city-centre  pharmacy.  Here  property 
costs  are  high,  wage  costs  are  high — but 
then  so  is  customer  flow.  To  survive,  the 
independent  must  have  a  high  turnover 
(at  least  £100,000)  with  the  emphasis  on 
high  productivity  in  either  dispensing, 
photographic  or  cosmetics;  or  preferably 
all  three.  There  is  no  way  he  can  afford 
to  compete  with  the  High  Street  multiples 
on  general  merchandise  because  of  their 
in-built  cost  advantages,  so  specialisation 
is  the  only  route  to  long  term  survival. 

Having  generalised,  let  me  now  move 
to  the  particular — namely  my  own  busi- 
ness. You  may  recall  from  the  first  article 
in  this  series  that  in  1968  I  bought  a 
small  pharmacy  in  the  market  town  of 


Wherever  they're 
going  they'll  come 
to  you  first  for 


Carmil 


Carmil  -their  passport 
to  a  carefree  holiday 


TREATS  AND 

STOPS 
DIARRHOEA 


FOR  USE  IN  "GASTRIC  FLU 
COLIC.  GASTRO  ENTERITIS 

MILD  FOOD  POISONING. 
HOLIDAY  "UPSET  TUMMY 


SHAKE  THE  BOTTLE 

E 

EX-LAX  LTD.  WOKINGHAM.  BERKS 

a  company  of  Culbro  Corporate  |Q*«Pl 


Carmil -your  route 
to  BIC  SALES 


Holidays  ahead  can  mean  big 
potential  sales  for  you  -  with  Carmil, 
trie  soothing  answer  to  holiday 
tummy  upsets". 

Based  on  the  proven  formula  of 
pectin,  kaolin,  morphine  and  atropine 
methonitrate,  Carmil  is  effective  and 
easy-to-take  (it  comes  complete  with  a 
5ml  dosage  spoon). 


Carmi 


PCDI 


a  company  of  Culbro  Corporation  [GulEro] 
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PONT  MISS  THE BIG  PRE-HOLIdAY  DEMAND 

Now  is  the  time  to  pack your  shelves.  And 
there's  no  better  time  because  we're  offering 


A  SPECIAL  BONUS 


flflffftivlr  hit  '™t  ra  ^* 

From  wholesalers  or  contact  Ex-  Lax  di  rect  at: 
Ex- Lax  Limited,  Fishponds  Road,  Wokingham,  Berks  RC11 2QD. 
Telephone:  Wokingham  (0734)  790345. 


Spalding  in  south  Lincolnshire. 

When  I  first  went  to  look  at  the  busi- 
ness I  stopped  in  the  Market  Place  and 
asked  for  "The  Crescent".  It  took  five 
minutes  to  find  someone  who  knew  where 
it  was,  let  alone  that  there  was  a 
pharmacy  there — so  you  can  see  it  was 
not  very  well  sited.  It  had  been  owned 
by  a  delightful  man,  the  late  Alfred 
Spencer,  for  some  43  years  and  then  at 
the  age  of  73  he  had  decided  to  retire. 
Being  a  person  of  extremely  generous 
disposition  he  loaned  the  penniless  Gra- 
ham Walker  95  per  cent  of  the  capital 
necessary  to  purchase  his  50-year-old 
business  and  acted  as  guarantor  to  the 
bank  for  the  remaining  5  per  cent. 

My  'inheritance' 

So  what  did  I  find?  An  elderly  clien- 
tele, bemoaning  the  loss  of  the  delightful 
Mr  Spencer,  a  wide  range  of  stock,  in- 
cluding two  cosmetic  accounts  (Max 
Factor  and  Yardley),  a  staff  trained  to 
entire  counter  service  (and  too  many  of 
them),  15,000  population,  three  other 
pharmacies  and  nine  dispensing  doctors. 

What  could  I  do?  The  first  step  was 
to  evaluate  the  competition,  which  con- 
sisted of  Boots  and  two  independents. 
One  of  the  independents  seemed  very 
strong,  with  high  dispensing  due  to  his 
proximity  to  both  surgeries,  a  good  mix 
of  high-class  cosmetic  agencies  and  a 
thriving  turnover.  The  other  indepen- 
dent, now  closed,  was  also  a  thriving 
optical  practice,  did  a  substantial  counter- 
prescribing  turnover  and  had  that  sort 
of  rapport  with  the  local  community 
after  75  years  of  service  that  many  of  us 
regret  to  see  passing  away. 

Then  there  was  Boots,  located,  as  usual 
in  the  prime  site  in  the  Market  Place  with 
a  relatively  low  NHS  but  a  thriving  OTC 
business.  So  what  could  our  27-year-old 
ex-"whizz-kid"  do  to  improve  his  pro- 
fitability in  a  back  street  of  a  sleepy 
market  town? 

Leapfrogging  undesirable 

I  couldn't  increase  dispensing  unless 
I  leapfrogged,  which  I  regarded  as  being 
ethically  undesirable.  I  was  not  prepared 
under  any  circumstances  to  start  supply- 
ing dispensing  doctors,  as  I  regarded  that 
to  be  aiding  and  abetting  those  who  were 
trying  to  get  rich  at  my  expense.  I  didn't 
feel  there  was  a  large  enough  population 
to  support  a  specialist  photographic  op- 
eration in  competition  with  Dixons  mail 
order.  So  I  decided  that  I  had  to  con- 
centrate my  efforts  on  increasing  general 
business  by  refitting  and  introducing 
self-selection.  I  also  set  about  the  longer 
term  objective  of  developing  a  substan- 
tial cosmetic  and  fragrance  business 
which  would  involve  acquiring  agencies, 
training  staff,  improving  presentation  and 
probably  moving  to  a  better  site.  Now 
some  ten  years  later,  my  turnover  has 
increased  seven-fold  and  most  of  the 
objectives  have  been  achieved. 

In  the  next  article  I  shall  attempt  to 
classify  the  agencies  and  tell  you  how 
to  choose  between  them  and,  having 
chosen,  how  to  go  about  opening  new 
accounts. 
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(jet  into  Lrlovelies  tor 
bigger  profits 

This  autumn,  we'll  be  telling  3J4  million  housewives  that  there's 
a  better  household  glove  on  the  market  -  Glovelies. 
They're  unique:  made  from  tough,  and  attractive,  PVC  on  the 
outside  with  a  lovely  soft  jersey  lining  inside.  They're  treated 
with  Hygesan  to  control  and  guard  against  germs 
and  infections.  They're  easy  to  slip  on  and  off; 
hard  to  tear;  protect  in  the  hottest  water; 
stay  fresh,  and  last  longer. 
Ordinary  household  gloves  i  I 

just  can't  compete. 


Real 
value  for  money 


In  view  of  all  the  advantages  we've  just 
mentioned,  Glovelies  must  be  the  best  value-for- 
money  household  buy  on  the  market.  Your  customers  wi 
love  them.  And  you'll  love  the  better-than-average  profit  per  sale! 


TheGloveliest 
advertising... 

The  big  promotion  that  will  help  sell 
Glovelies  starts  in  September  1980,  with 
full-colour  ads  in  the  prime  home-interest  magazines, 
—       'Good  Housekeeping'  and  'Homes  &  Gardens', 
/  *  I  i  plus  extensive  editorial 


coverage. 


...plus  the 
handsomest 
dispenser 


We've  designed  a  new,  attractive 
dispenser  that  makes  the  perfect 
^^^''counter  display,  and  will  help  you  make  the 
most  of  the  demand  created  by  the  advertising.  If  space  in-store  is 
at  a  premium,  you  can,  of  course,  take  out  the  12  pairs  and  hang 
them  on  your  existing  display  racks.  Whichever  way  you  look 
at  it,  you  should  be  stocking  up  now. 


Just  write,  or  phone  your  wholesaler  today,  and 
he'll  give  you  all  the  facts  about  the  1980 
promotion,  the  prices  and  the  profits. 

\MES  NORTH  &  SONS  LIMITED, 

0.  Box  3,  Hyde,  Cheshire  SK14  1RL.  Telephone  061-368  5811 


Glovelies 
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e  turn 
burglars 

into 
bunglers 


Not  surprisingly,  being  the  largest  and  most 
comprehensive  security  organisation  in  the 
country,  we  at  Securicor  take  more  than  a 
passing  interest  in  alarm  systems.  The  surprise  to 
many  people,  though,  is  that  we  are  now  one  ot 
Britain's  largest  suppliers  of  intruder  alarms. 
Whether  your  need  is  for  a  sophisticated  alarm 
and  monitoring  system  to  secure  a  vast 
manufacturing  or  distribution  unit  or  a  more 
humble,  but  effective  set-up  to  keep  a  watchful 
eye  on  a  retail  store,  we  can  help.  We  boast  a 
nationwide  network  ofbranches  and  engineers 
who  are  radio  linked  and  on  call  twenty  four 
hours  of  every  day.  With  a  comprehensive  range 
of  products  including  our  own  micro-processor 
based  systems,  they  ensure  you  get  the  alarm 
you  need  and  that  it  always  stays  on  top  form. 
Let  us  case  your  joint  before  someone  else  does. 
Send  us  the  coupon  now. 


To:  D.  Norton,  Securicor  Ltd. 

24/30  Gillingham  Street,  London  SW1V 1HZ.  Tel:  01-828  5611 
Please  tell  me  more  about  Set  vrit  vr  Alarms  Systems 


Name- 


Company  Name  (it  applicable). 


Address. 


Pho'ne_ 


mm. 


Intruder  Alarms  by 

SECURICOR 


CD  7/6/80 
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STERILE 

DRESSING  PACK 

DRUG  TARIFF 

CONTENTS 

1  Absorbent  r.  m.»  Tiuus  Pad 
'1  Absorbent  Gau/s  Swabs  10  cm  *  10  cm 
4  Largs  Coltcn  Wool  Bails 
1  Absorbent  Pap«  Towel 
)  Water  Repellent  Papar  Sterile  Field 


vemaicl 


;TERILE 


Vernon-Carus  Urns 


5  GAUZE  PADS 

(GAUZE  SWABS  B  P.C. ) 
7«anX7.5«   8  PLY 


Vsrnon-Carus  Limited 


Vernon-Carus  Ltd.  pioneered 
commercially  produced  Sterile 
Dressing  Packs  in  the  United  Kingdom 
almost  twenty  years  ago  and  have 
led  the  field  ever  since. 

Packs  are  obtainable  from  all 
wholesale  chemists  and  conform  to 
the  National  Health  Service  Drug 
Tariff  Specification. 

1/ernaid 


REGD. 


THE  BRAND  LEADER 


VERNON-CARUS  LTD. 
Penworthani  Mills, 
Preston,  Lancs,Tel :  744493/8 
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LETTERS 

The  case  for  a 
35-hour  week 

From  George  Baxter,  London  £.13 

Arguably  the  most  consistent  issue 
featured  in  the  pharmaceutical  Press  is 
the  immediate  future  role  of  general 
practice  pharmacy — a  patient-orientated 
advisory  role  in  the  interests  of  the  com- 
munity; with  a  simple  more  individual 
contract  to  encourage  this  aim,  not  stifle 
it  at  birth  as  the  new  contract  proposals 
would  certainly  do. 

The  PSNC,  after  years  of  bitter 
struggle  to  increase  substantially  the  basic 
global  sum,  now  appears  to  believe  this  is 
not  a  realistic  possibility  or  should  be 
left  to  some  benevolent  Review  Body. 
The  PSN'C  instead  offers  to  concentrate 
largely  on  new  monies  for  auxilliary 
work,  work  which  I  am  sure  the  DHSS 
is  bursting  to  offer  poverty-stricken  con- 
tractors and  pay  handsome  remuneration 
for.  At  the  last  conference  of  Local 
Pharmaceutical  Committees  a  resolution 
was  accepted  to  implement  a  basic  35- 
hour-week  contract.  The  P'SNC  proposals 
recommend  a  maximum  of  24,000  scripts 
per  annum  per  pharmacist.  If  this  is  to  be 
voluntary  it  is  a  mere  platitude  on  exist- 
ing remuneration,  a  guarantee  of  mass 
bankruptcies.  Excluding  the  time  needed 
to  carry  out  other  essential  non-NHS 
tasks  this  would  be  an  average  of  41  mins 
per  script,  based  of  course  on  the  false 
assumption  that  dispensing  is  an  evenly- 
distributed  work  load,  which  it  is  not. 
A  recent  article  by  a  hospital  pharmacist, 
based  on  realistic  research,  stated  the 
average  time  spent  advising  patients,  prior 
to  leaving  hospital,  was  6  mins. 

Productivity  deals 

The  proposed  extra  money  for  this 
auxilliary  work  is  dependent  on  the  new 
proposal — productivity  deals  as  in  indus- 
try. No  relevant  details  are  given,  yet  we 
are  expected  to  discuss  it  and  make 
pertinent  and  constructive  comment. 
Somehow  it  must  mean  an  increased  rate 
of  dispensing.  Yet  previously  the  PSNC 
has  repeatedly  stated  that  once  and  for 
all  they  intend  to  finish  with  the  present 
factory  system  of  dispensing.  This  con- 
firms previous  experiences  whereby  we 
now  have  complete  confidence  'in  at  least 
one  aspect  of  PSNC  policy — its  incon- 
sistency. 

In  industry  there  are  many  different 
types  of  productivity  deal,  but  in  all 
there  are  certain  factors  which  must  be 
present.  All  these  essentials  are  totally 
missing  in  NHS  dispensing. 
1.  A  sufficient  supply  of  "advance  work" 
must  be  available,  guaranteed  by  the 
employer.  This  is  necessary  to  create  any 
real  incentive  to  extra  effort- — in  our  case 
by  the  DHSS  via  the  doctors.  The  PSNC 
vice-chairman  recently  stated  that  the 
availability  of  NHS  dispensing  is  almost 
totally  dependent  on  the  whims  of  GP 
doctors;  it  certainly  is  completely  outside 


the  control  of  pharmacists.  GP  doctors, 
however,  are  not  paid  on  incentives  based 
on  the  number  of  scripts  written;  there 
are  also  continuous  demands  on  them  to 
reduce  prescribing  volume — fewer  scripts, 
and  the  recently  increased  script  charges 
will  further  reduce  numbers  of  scripts. 

2.  In  industrial  productivity,  each  and 
every  worker,  can  at  the  same  time  earn 
more  by  increased  effort,  whilst  the 
pharmacists  can  only  increase  his  normal 
dispensing  at  the  expense  of  other 
pharmacists.  Without  limitation  of  scripts 
per  pharmacist,  this  can  only  encourage 
commitment  indeed. 

3.  In  industrial  productivity  quality  is' 
usually  ensured  by  some  form  of  inspec- 
tion. What  criteria  of  quality  could  be 
used,  and  by  whom,  to  decide  the  effec- 
tiveness of  NHS  dispensing  in  the  best 
interests  of  the  patient?  The  PSNC  pro- 
ductivity deal  overall  is  not  to  enable  us 
to  do  more  scripts,  but  to  create  sufficient 
free  time  to  do  the  new  auxilliary  jobs — 
an  incentive  to  decrease  the  patient 
advisory  role,  a  retrograde  step  indeed. 

4.  In  pharmacy  there  is  a  stop  go 
anachronism  totally  opposed  to  organisa- 
tion or  productivity  deals  i(see  later). 

Dangerous  workload 

To  ask  pharmacists  to  consider  increas- 
ing their  present  excessively  fast  rate  of 
dispensing  is  ludicrous  and  even 
dangerous.  It  only  proves  PSNC  really 
does  believe  that  the  role  of  GP 
pharmacy  has  only  equal  comparability 
with  retailing  generally — or  is  it  now  with 
factory  industrialisation  like  the  repetitive 
work  in  the  car  industry?  The  latter  is 
being  replaced  by  robots.  Micro-com- 
puters will  soon  be  commonplace  in  NHS 
dispensing:  will  they  be  used  by  pharma- 
cists or  by  doctor/receptionist  teams? 
The  only  logical  productivity  scheme 
appears  to  be  a  second  dispensing  fee 
(or  second  item)  for  each  28  days'  supply 
or  part;  in  theory,  excessive  amounts 
should  be  accounted  for  in  the  activity 
sampling,  in  practice  they  are  not  and 
contractors  are  well  out  of  pocket  in  this 
system.  The  limitation  of  drugs  would 
then  be  a  direct  issue  between  the  DHSS 
and  doctors. 

On  the  initiative  of  employers  in 
industry,  in  the  past  decade  the  older 
types  of  productivity  schemes  have  been 
replaced  by  "measured  day  work" — a 
negotiated  fair  day's  wages  for  a  fair 
day's  work,  the  total  onus  of  producing 
advance  work  is  the  employers  workers 
are  paid  the  same  wages  at  all  times — 
yes — even  for  doing  nothing.  This  is  still 
classified  as  "payment  by  results"  (PBR) 
— surely  a  modern  and  moral  replace- 
ment for  activity  sampling.  The  negoti- 
ated salary  (the  notional  salary)  becomes 
the  effective  salary,  and  the  answer  to  the 
total  time  payment  of  the  whole  contract, 
for  the  first  pharmacist,  of  which 
strangely  there  is  no  mention  at  all  in  the 
new  proposals. 

In  a  35-hour  working  week  there  is 
little  time  for  effective  NHS  dispensing 
and  auxilliary  tasks.  Therefore,  it  is  vital 
to  get  our  priorities  correct  and  domicil- 


Our  Midlands  subscriber  wonders 
whether  this  qualifies  for  the  "illegible 
prescription  of  the  month"  title.  It  was 
translated  as  Suppos.  Anusol  12. — but 
it's  probably  one  of  those  you  see 
straightaway  or  puzzle  over  for  ages 


lary  visiting  must  come  first  on  the  list. 
The  domiciliary  visits  mentioned  in  the 
proposals  are  quite  trivial — the  real 
essentials  to  the  community  and 
pharmacy  have  been  ignored,  although 
a  detailed  account  of  them  was  given  by 
Joan  Greenleaf  in  September  1979.  Since 
then  a  comprehensive  draft  report  has 
been  produced  by  the  NE  Thames 
Regional  Pharmaceutical  Committee  and 
the  area  pharmaceutical  offices. 

There  is  certainly  no  need  to  look 
elsewhere  for  new  roles  or  extra  work. 
GP  pharmacy  as  a  primary  care  profes- 
sion is  obliged  to  carry  out  the  work 
outlined  in  the  report,  which  above  all  is 
pharmaceutical  in  content.  However,  the 
work  must  be  allocated  and  shared  fairly. 
No  single  pharmacist  should  qualify  for 
this  extra  work  who  was  already  dispens- 
ing above  an  agreed  maximum  number 
of  scripts.  It  must  not  just  be  "jobs  for 
the  boys".  The  recipients  and  their 
remuneration  can  and  should  be  negoti- 
ated by  LPCs  and  FPCs  on  national 
guidelines. 

Technicians:  One  effective  method  of 
easing  the  workload  on  pharmacists 
would  be  to  make  greater  use  of  experi- 
enced technicians.  Most  pharmacists 
believe  that  the  personal  supervision  of 
OTC  sales  like  Transvasin  and  Bayolin 
are  quite  superfluous.  Delegation  of  work 
should  be  official  and  left  to  the  dis- 
cretion of  the  pharmacist-in-charge,  who 
although  always  in  attendance  when 
really  required  for  real  supervision  and 
advice,  is  not  just  standing  around  doing 
nothing. 

Delegation 

Other  professionals  in  the  NHS  dele- 
gate work,  especially  GP  doctors.  This 
often  puts  extra  burdens  on  pharmacists. 
Few  receptionists  are  sufficiently  experi- 
enced to  be  able  to  ask  the  essential 
questions  for  first-time  prescribing  etc. 
Trainee  doctors  often  work  more  like 
locums,  even  with  official  emergency 
systems.  In  these  cases  patients  are  totally 
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LETTERS 

Back  to  the 
computer 

Despite  ithe  justifiable  failure  of  my 
PSNC  election  plank  last  year,  and  the 
subsequent  benign  amusement  it  pro- 
voked at  the  last  LPC  conference,  may  I 
reiterate  a  simple  answer  to  many  of 
our  woes,  which  will  be  aggravated  by 
the  anticipated  pricing  crisis,  caused  by 
the  latest  ripple  on  the  murky  waters  of 
the  wholesaling  pond? 

Virtually  all  our  suppliers  are  now 
computerised  (to  our  regret,  don't  we  all 
know  it!)  and  thus  could  readily  produce 
a  statement  of  monthly  "ethicals"  pur- 
chases, which  could  become  the  basis 
for  pricing,  in  the  same  way  as  submit- 
ting invoices  for  "specials"  at  present. 
With  a  "one-off"  payment  for  dispens- 
ing stock,  professionally  valued  at  our 
next  year-end,  we  could  see  an  end  to 
many  of  the  problems  of  real  (or  im- 
moral/artificial) price  changes  (either  up 
or  down),  broken  bulk  ("ethicals",  gal- 
enicals, generics  or  surgical)  and  dead 
stock  of  specials  bought  in,  often  as  a 
result  of  the  failure  of  the  wholesalers 
to  give  service,  for  patients  who  may 
subsequently  have  a  change  of  equip- 
ment or  treatment. 


Payment,  which  could  be  seen  to  be 
accurate,  would  be  simplified  because, 
except  for  fees,  individual  prescriptions 
would  not  need  to  be  priced.  Arbitrary 
scales  of  discount  would  no  longer  create 
big  or  little  (C&D)  dippers,  indeed  "dif- 
ferential on-cost",  could  itself  'be  re- 
placed by  a  definable  and  negotiable 
premises  allowance  and  a  margin  for 
turnover  related  expenses  like  fixtures 
and  fittings,  phone  calls,  etc.  The  real 
potential  for  prompt  payment  would  cut 
out  the  hassle  of  return  on  capital,  be- 
cause we  would  no  longer  be  providing 
so  much  (if  any)  capital,  a  privilege  cur- 
rently enjoyed  by  doctors. 

The  cost  of  NHS  dispensing  would 
then  rest  squarely  where  it  belongs,  with 
the  DHSS,  and  without  the  profession 
of  pharmacy  being  crushed  to  financial 
dust  between  the  millstones  of  the  Min- 
ister's whim  and  the  commercial  greed 
of  the  wholesalers. 

A.  O.  Bond 

Glastonbury,  Somerset. 

PS.  If  our  review  body  is  likely  to  be 
formed  in  January  81,  when  will  it  re- 
ceive its  terms  of  reference?  When  will 
it  report?  When  will  the  Government 
of  day  act  on  its  report?  How  many 
pharmacies  will  have  closed  in  the  mean- 
time because  they  no  longer  had  control 
over  their  buying  or  selling  prices? 


suggest  the  extension  of  employment  of 
second  pharmacists  in  pharmacies  doing 
over  a  maximum  of  24,000  scripts.  One 
more  platitude  which  totally  ignores  the 
impossibility  of  being  able  to  afford  them 
in  the  range  of  25,000-36,000  scripts  per 
annum,  where  would  the  remainder  of 
their  salary  come  from?  The  proof  that 
both  pharmacists  were  totally  employed 
on  NHS  work  for  their  agreed  portions 
of  the  contract,  would  be  impossible  to 
monitor.  Let  the  PSNC  be  realistic  and 
make  a  start  on  the  largest  volumes 
immediately — 8,000  and  more  scripts  per 
month  and  only  one  pharmacist? 

From  the  above  it  should  be  evident 
no  system  of  contract  dependent  on  the 
rate  of  dispensing  or  on  doctors  as  the 
sole  suppliers,  can  ever  be  fair  to  con- 
tractors. The  real  losers  are  the  public 
saddled  with  a  second-class  pharma- 
ceutical service. 
George  Baxter 
London  El 3. 


EQUIPMENT 

Plastic  laminates 

All-plastic  laminates  have  been  developed 
by  Brand  Packaging  for  uses  in  the  food 
and  pharmaceutical  industries.  One  of 
the  company's  new  sachets  has  been 
developed  to  contain  pharmaceutical 
liquids,  which  require  steam  sterilisation 
at  121  °C.  The  complex  consists  of  biax- 
ially  orientated  Polyamide  film  adhesive 
laminated  to  a  Polyolefin  Copolymer 
inner  ply.  Brand  Packaging  Ltd,  Bridge 
Mills,  Holland  Street,  Pendleton,  Man- 
chester M6  6EL. 

Ten  department  registers 

During  the  Spring  of  this  year,  the  first 
of  the  Kingtron  Series  KC  cash  registers 
have  made  their  appearance. 

The  company  say:  "it  is  ideal  for 
those  businesses  which  require  fast,  simple 
operation  into  up  to  ten  departments, 
records  for  four  staff  and  totals  for  cash, 
credit  cards  or  cheques  and  deposit  pay- 
ments." The  KC  Series  can  deal  with 
discounts,  VAT  programming,  if  required, 
and  issue  a  detailed  receipt  in  addition 
to  which  items  and  totals  are  displayed 
to  both  operator  and  customer.  Geller 
Business  Equipment  Ltd,  15  Percy  Street, 
Tottenham  Court  Road,  London,  Wl. 

Display  aids 

The  latest  development  in  Hallons  range 
of  display  aids  and  fittings  is  a  "unique" 
ticket  clip.  Hallons  say  the  clip  is  vir- 
tually unbreakable  and  "provides  a  new 
and  economical  method  of  attaching 
tickets  to  bottles  and  other  'difficult  to 
price'  merchandise." 

The  stock  size  measures  3x3cm  and 
has  a  nominal  25mm  capacity,  in  the 
near  future  they  hope  to  introduce  larger 
and  smaller  versions  to  accommodate 
extreme  sizes.  The  company  say,  however, 
that  the  25mm  standard  clip  has  worked 
satisfactorily  in  tests  on  a  milk  bottle 
with  a  50mm  neck.  Hallons  Ltd,  Perry 
Road,  Harlow,  Essex  CM18  7PW. 


Hosts  needed  for  fore 

Once  again  the  British  Pharmaceutical 
Students'  Association  is  looking  for 
pharmacists,  either  in  hospital,  industrial, 
retail  or  wholesale  practice  to  act  as 
hosts  to  foreign  pharmacy  students 
applying  to  work  in  Britain  via  the 
International  Pharmaceutical  Students' 
Federation  Student  Exchange  Scheme. 

The  students  may  have  anything  from 
one  to  five  years'  experience  of  an 
academic  course,  plus  practical  experi- 
ence in  some  cases,  or  they  may  be 
young  qualified  pharmacists.  The  idea 
is  for  the  applicant  to  gain  knowledge 
and  experience  of  pharmacy  and  the 
way  of  life  in  another  country.  In  most 
cases,  the  host  offers  food  and  accom- 
modation in  his  own  home  and  gives  tbe 
student  a  little  pocket  money  in  return 
for  the  work  done  in  the  pharmacy.  In 
some  cases  the  host  may  prefer  to  pay 
a  more  substantial  sum  of  money  to 
enable  the  student  to  pay  for  his  own 
accommodation  elsewhere. 

The  host  is  expected  to  involve  his 
student  in  as  much  pharmaceutical 
activity  as  possible.  By  working,  the 
student  will  learn  about  varied  aspects 
of  pharmacy  practice  in  this  country  and 
it  would  also  be  useful  to  introduce  the 
pharmaceutical  literature  which  we  use 
to  update  our  knowledge.  Local  branch 
meetings  of  the  Pharmaceutical  Society 
and  other  pharmaceutical  groups  may  be 
of  interest  as  well  as  visits  to  hospitals, 
university  departments,  factories  etc. 

This  scheme  operates  all  year  round, 
although  the  greatest  activity  is  in  the 
summer  months  for  British  and  Euro- 


gn  students 

pean  students.  Thus  hosts  are  needed 
NOW  for  the  summer  and  autumn  of 
this  year. 

If  any  pharmacist  is  interested  in  pro- 
viding a  place  for  a  foreign  student, 
more  information  or  answers  to  any 
questions  arising  from  this  letter  may  be 
obtained  from  me  at  the  following 
address.  Thanking  you  all  in  anticipation. 
5.  Jayne  Davis 

Assistant  IPSF  Liaison  Secretary 

49  Crown  Road 

Billericay,  Essex  OM11  2AD 

35-hour  week 

Continued  from  p995 

unaware  that  they  are  only  trainees.  Is 
this  because  pharmacists  act  as  the 
doctor's  first  line  of  defence?  If  so  this 
should  be  appreciated  formally  and  suit- 
ably remunerated — one  more  proof  that 
the  role  of  the  GP  pharmacist  is  not 
merely  comparable  with  retailing  gener- 
ally. Limitation  of  dispensing  volumes  has 
been  really  ignored,  but  it  won't  just 
disappear.  Are  we  to  take  no  action  on 
the  question  of  the  supervision  of  exces- 
sive numbers  of  non-pharmacists  and  at 
the  same  time  continue  to  allow  other 
pharmacies  to  close  for  lack  of  pharma- 
ceutical work?  Even  trade  unions  limit 
dilution  of  labour  and  limit  the  ratio 
of  apprentices  to  tradesmen.  Limitation 
of  numbers  with  this  type  of  supervision 
is  essential  and  should  be  an  urgent 
priority  of  the  Pharmaceutical  Society  as 
well  as  the  PSNC. 

Second  pharmacist.  The  new  proposals 
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Isn't  it  time 
you  gave  your 

sales  a 
vitamin  boost? 

As  you  know,  the  neighbourhood 
chemist  is  more  than  a  local  shop.  It's  a 
professional  institution.  So  it's  inevitable  that 
your  customers  expect  your  shop  to  be  cleaner 
and  more  efficient  than  other  stores. 

But  that  can  be  a  problem  in  a  smaller, 
busy  chemist.  And  if  your  shop  is  not  seen  to 
live  up  to  your  customers'expectations,  they 
may  well  take  their  custom  elsewhere,  resulting 
in  reduced  profits  for  you. 

How  can  you  prevent  that  happening? 
You  need  attractive  shopfitting  equipment  to 
display  your  stock  at  its  best.  You  need  a  shop 
layout  which  ensures  that  all  your  products  are 
easily  available  to  both  customers  and  staff. 
And  you  need  them  designed  to  work  together 
in  such  a  way  that  your  shop  can  be  kept  clean, 
neat  and  attractive  with  the  minimum  of  effort, 
so  your  staff  have  more  time  to  provide  a  good 
efficient  service. 

In  short,  you  need  Showrax. 

Showrax  is  part  of  the  Morthfleet  Group, 
a  company  whose  unrivalled  expertise  and  up- 
to-date  designs  in  shopfitting  over  the  last  20 
years  have  made  it  the  market  leader.  It's  a 
position  we're  proud  of.  A  position  which  we 
reinforce  day  after  day  by  helping  to  increase 
the  profit  of  our  customers.  And  we  mean  to 
keep  that  record. 

Which  is  why  Showrax  employ  45 
specially  trained  regional  sales  consultants, 
always  available  to  solve  your  specific 
problems,  and  back  them  with  equally  highly 
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trained  designers,  production  staff  and 
installation  teams. 

It's  also  why  our  Showrax  range  is  being 
continually  updated,  redesigned  and  expanded 
to  meet  modern  retailing  needs.  And  to  make 
sure  you  receive  the  best  products  at  the 
lowest  possible  prices,  everything  from  buying 
the  raw  material  to  final  installation  is  carried 
out  within  the  Northfleet  Group. 

It  all  adds  up  to  increased  sales.  And 
with  that  sort  of  boost,  your  profits  will  be  a 
great  deal  healthier. 

Get  the  full  facts  by  sending  off  the 
coupon  today. 


I  CD  7/6  | 

Please  send  this  coupon  to  Steve  Lovett, 
The  Morthfleet  Group,  Tower  Works,  Gravesend, 
Kent  DAI  1  9BE.  Tel:  0474-60671. 

Please  send  me  further  information  about  Showrax  QJ 
Please  arrange  a  meeting  with  my  local  consultant  [~ J 

Name  

Address 


Tel.  no 


The 
leet^_ 
Group 


3    V  «—  k 

Northfleet^Ej 

tin 


SHOWRAX 


Winners  of  three  regional  finals  in  the  Numark  Chemist  National  Golf  Tournament.  Top  left:  Mike  Thornton,  MPS,  receiving  his 
prize  from  Peter  Cox,  financial  director  of  Herbert  Ferryman,  Numark  wholesaler  to  the  south  of  England.  Top  centre:  Ray  Crockett, 
MPS,  receiving  his  prize  from  Peter  Barrett,  MPS,  regional  director  of  Macarthys.  Top  right:  David  Muir,  MPS,  being  presented  with  his 
prize  by  Mike  Walker,  national  accounts  manager,  Beecham  Scott  &  Bowne.  Bottom:  a  party  at  New  Forest  Golf  Club  (left)  and 
Troon  (right) 


PRESCRIPTION 
SPECIALITIES 
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DIAMICRON  tablets 

Manufacturer  Servier  Laboratories  Ltd, 
Greenford,  Middlesex  UB6  7PW 
Description  White,  circular  tablets  with 
a  cross  scoring  on  one  side,  each  contain- 
ing gliclazide  80mg 

Indications  Treatment  of  maturity  onset 
diabetes  in  patients  who  cannot  be  con- 
trolled on  diet  alone 

Dosage  Total  daily  adult  dose  may  vary 
from  40  to  320mg.  The  dose  should  be 
adjusted  according  to  the  individual 
patient's  response  commencing  with 
40-80mg  daily  an'd  increasing  until 
adequate  control  is  achieved.  Higher 
doses  should  be  divided  according  to  the 
main  meals  of  the  day.  In  obese  patients, 
or  those  not  showing  adequate  response, 
a  biguanide  may  be  added 
Contraindications  Juvenile  onset  diabetes, 
pregnancy,  diabetes  complicated  by 
ketosis  and  acidosis,  hypersensitivity  to 
other  sulphonylureas  and  related  drugs. 
Should  not  be  used  by  diabetics  under- 
going surgery,  'after  severe  'trauma  or 


during  infections 

Precautions  Care  should  be  exercised  in 
patients  with  hepatic  and/or  renal 
impairment  and  a  small  starting  dose 
should  be  used  with  careful  patient 
monitoring.  Hypoglycaemia  will  occur  if 
the  patients'  dietary  intake  is  reduced 
or  if  they  are  receiving  a  larger  dose  than 
required.  Care  should  be  taken  when 
giving  Diamicron  with  drugs  which  are 
known  to  alter  the  diabetic  state  or 
potentiate  the  drug's  action,  such  as 
sulphonamides,  salicylates,  phenylbuta- 
zone, beta-blocking  agents,  MAOI's, 
thiazide  diuretics  and  steroid  hormones 
Side  effects  Nausea,  headache,  rashes  and 
gastrointestinal  disturbances  have  been 
reported 

Packs  60s  (£6  trade) 

Supply  restrictions  Prescription  only 

Issued  June  1980 

BLEPH-10  LIQUIFILM 
eyedrops 

Manufacturer  Allergan  Ltd,  Fennels 
Lodge,  High  Wycombe,  Bucks. 
Description.  Clear,  colourless  to  slightly 
straw  coloured,  sterile,  ophthalmic  solu- 
tion containing  sodium  sulphacetamide 
10  per  cent 

Indications  Treatment  of  conjunctivitis, 
corneal  ulcer  and  other  superficial  ocular 


infections  from  susceptible  micro-orga- 
nisms, and  as  an  adjunct  to  systemic 
sulphonamide  therapy  of  trachoma 
Dosage  One  to  two  drops  into  the  lower 
conjunctival  sac  every  two  to  three  hours 
during  the  day  and  less  at  night 
Contraindications     Hypersensitivity  to 
sulphonamide  preparations 
Precautions  The  solution  is  incompatible 
with  silver  preparations.  Non-susceptible 
organisms,  including  fungi,  may  prolifer- 
ate  with  the  use  of  this  preparation. 
Sulphonamides   are   inactivated  by  the ; 
aminobenzoic  acid  present  in  purulent 
exudates 

Pharmaceutical  precautions  Do  not  use 

if  the  solution  is  discoloured  (dark 
brown) 

Packs  Plastic  dropper  bottles  (5ml,  £0.40; 
15ml,  £0.85,  trade) 
Supply  restrictions  Prescription  only 
Issued  June  1980 

Microgynon  colour 

Microgynon  30  tablets  will  now  be 
coloured  beige  and  imprinted,  in  black, 
with  A  in  a  hexagon.  The  cartons  will 
be  marked:  "Note:  Colour  change: 
Contents  remain  unchanged".  Schering 
Chemicals  Ltd,  Pharmaceutical  division, 
The  Brow,  Burgess  Hill,  West  JSussex. 
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Unbreakable  Glass-Clear 
Polycarbonate  Urinals 


Code 
5A88C 

1  Litre  (35oz)  Male  Urinal  in 
transparent  polycarbonate,  fitted 
with  dust  and  splash  cap. 

The  hygenic,  unbreakable, 
sterlisable,  glass-clear'  urinal. 

Delivery  from  stock. 
Ask  for  details  of  our 
comprehensive  range  of  urinals, 
bedpans,  air  rings  and  other 
home  nursing  and  hospital 
products. 


William  Freeman  &  Co.  Ltd.      IS  U I 

Suba-Seal  Works,  Staincross,  Barnsley,  Yorkshire,  England.  ^^^^^^^^ 
Telephone:  (0226)  84081  Telex:  547186  ^> 
24  HOUR  -  7  DAY  ORDER  FACILITY  DIAL  (0226)  84085  AND  DICTATE  YOUR  ORDER 


Made  in  England  by 


UT  SPUR  AND  READtCLIP  TOGETHER 
AND  HALVE  THE  COST  OF  A  REFIT. 


fr 


You  can  spend  a  fortune  getting  your  business 
d  out  with  modern  shelving  and  displays. 
But  there's  no  need  to. 
For  we've  devised  a  system  that  combines 
e  nomic,  super-strong,  wall-mounted  Spur  adjustable 
"ving  with  low-cost,  easy-to-assemble  Readiclip 
standing  units. 

If  you  wish,  you  can  easily  put  it  together  yourself, 
<e  a  really  professional  job  of  it,  and  save 
in]  allation  charges. 

What's  more,  we'll  give  you  the  help  you  want  in 
ining  and  layout  free  and  without  obligation,  ^-^ts 
Just  clip  the  coupon  and  see  how  Spur  and  J"         ftV ! 


'  -  START  CUTTING  COSTS  HERE  - ' 


To:  Spur  Systems  International  Ltd, 

Otterspool  Way,  Watford,  Herts.  Telephone:  Watford  26071. 
Please  mail  me  a  Spur-Readiclip  brochure. 


Name 


CD/7/6 


Type  of  business 


Address 


Telephone 


R«  diclip  can  clip  the  costs  for  you. 


CLIP 
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COMPANY  NEWS 

Sanger  drop  £1m 
in  profits 

Pre-tax  profits  of  Sangers  fell  by  over 
£1  million  for  the  year  ending  Febru- 
ary 29  1980— down  to  £1.1 2m  from 
£2. 17m  in  the  previous  year.  Turnover 
rose  to  £11 5.1m  (98.2m).  The  company 
say  that  as  indicated  at  the  half  year, 
second  half  profits  "reflect  the  full  effect 
of  the  collapse  of  resale  price  main- 
tenance". 

Also  reported  is  a  £250,000  out  of 
court  settlement  concerning  their  claim 
for  damages  against  several  companies, 
over  potential  profits  they  say  they  lost 
by  failing  to  acquire  the  Westons  retail 
pharmacy  chain  (C&D,  December  15, 
1979,  p976).  This  credit  will  he  added  to 
the  1981  figures. 

Extraordinary  items  of  £640,000  ab- 
sorbed the  cost  of  the  group  re-organisa- 
tion recently  announced  and  interest 
charges  were  up  .by  £403,000  to  £639,000. 
The  final  dividend  remains  unchanged  at 
4.85p  per  ordinary  share  making  a  total 
of  6.3 8p. 

Sangers  did  reveal  at  the  time  of  their 
half  year  results  that  they  have  increas- 
ingly reduced  their  reliance  on  pharma- 
ceutical wholesaling,  down  from  78  per 
cent  of  turnover  in  1974  to  around  71  per 
cent  in  1979,  and  at  that  time  the  com- 
pany were  "particularly  encouraged"  at 
the  return  from  optics  and  photographic 
divisions,  expressing  hopes  of  expansion 
in  these  fields.  Some  £2m  will  he  spent 
on  optics  this  year. 

Strong  £  affects 
Beecham  results 

The  strength  of  sterling  hit  Beecham's 
growth  for  the  year  ended  March  31 
1980  by  reducing  overseas  subsidiary 
sales  and  pre-tax  profit  by  £62.8  million 
and  £7. 8m  respectively. 

Overall,  ■profit  before  tax  fell  by  5 
per  cent  to  £1 36.8m  (£144 .Om)  on  sales 
up  by  11.4  per  cent  to  £1.3bn  (£923m). 
On  the  brighter  side  Beecham  point  out 
that  these  figures  include  the  results  for 
six  months  Jovan  line  trading  — 
acquired  in  September  1979.  This  and 
other  minor  acquisitions  raised  turnover 
by  £24m,  but  had  only  a  marginal  effect 
on  profit  after  financing  costs  were 
allowed  for. 

The  company  are  currently  promoting 
Jovan*s  products  (see  this  issue  p971) 
and  their  profit  contributions  should  aid 
next  year's  figures. 

Tradebase  expand 

Tradebase  Chemicals  Ltd  have  formed 
Tradebase  Finiohem  as  a  subsidiary 
company  in  partnership  with  Mr  David 
Clarke,  formerly  export  marketing  man- 
ager for  Isochem  SA,  France.  The  com- 
pany becomes  the  UK  agent  for  Isochem 
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Dr  Gerard  Vaughan,  Minister  for  Health, 
with  Mr  Eric  Barber  (left)  chairman  of 
Sterling-Winthrop  Group,  unveiling  the 
plaque  at  the  opening  of  the  new  building 


Dr  Vaughan  using  one  of  the  individual 
access  cards  to  get  through  the  turnstiles 
which  control  entry  into  the  quality 
assurance  building  at  Fawdon,  Newcastle 


Sterling-Winthrop  show  faith  in  north-east 


Opening  Guardian  House,  £5  million  first 
phase  of  Sterling-Winthrop's  three  year 
plan  for  the  new  Fawdon,  Dr  Gerard 
Vaughan  paid  tribute  to  the  inventive- 
ness, stability  and  export  achievements 
of  the  pharmaceutical  industry.  The 
Minister  saw  the  Government's  role  in 
exports  as  "opening  doors".  It  was  up  to 
industry  how  fast  they  went  through. 

Mr  Eric  Barber,  chairman,  later 
showed  the  Minister  and  60  guests  from 
the  region  and  overseas  around  "this 
investment  in  our  most  important  asset — 
our  people  and  the  products  they  pro- 
duce." 


Entry  to  the  quality  assurance  centre 
is  through  turnstiles  operated  by  per- 
sonal identity  cards.  The  chemical  and 
microbiological  laboratories  have  "so- 
phisticated equipment  linked  to  micro- 
processors and  computers  and  there  is  a 
new  and  up-to-date  training  area  to 
match." 

Stressing  the  company's  faith  in  the 
north-east,  which  they  have  been  linked 
with  through  Andrews  Liver  Salt  since 
1893,  Mr  Barber  said  that  the  workforce 
had  quintupled  since  1956.  The  next 
phase  of  "The  New  Fawdon"  is  a  60,000 
sq  ft  tabletting  plant  costing  £8m. 


quinines  and  intermediates  and  hopes  to 
expand  in  the  marketing  and  distribution 
of  fine  organics  and  other  bulk  pharma- 
ceuticals. 

In  partnership  with  the  French  com- 
pany, Engrais  Phosphate  et  Minerals,  the 
company  have  set  up  a  Paris  office — 
Tradebase  Chimie — which  will  market 
and  distribute  speciality  chemicals  from 
overseas  sources. 


Ellis  &  Everard 
buy  Anstead 


llford  review 


Ilford  are  currently  reviewing  the  finan- 
cial viability  of  all  aspects  of  their  opera- 
tions in  the  UK  in  the  light  of  poor 
results  over  the  past  few  years — culmina- 
ting in  particularly  heavy  losses  in  1979. 

The  company  has  blamed  the  high  cost 
of  raw  materials,  particularly  silver,  and 
increased  interest  rates.  Moreover,  as 
over  half  their  sales  are  outside  the  UK. 
■the  strength  of  sterling  has  particularly 
hit  profitability. 

Ilford  have  been  part  of  the  Ciba- 
Geigy  group  since  1969  and  Ciba's 
management  are  now  examining  the 
company  in  depth.  Proposals  for  action 
are  expected  to  be  ready  for  discussion 
with  unions  by  the  end  of  next  week  and 
the  company  will  not  yet  confirm  that 
redundancies  are  likely. 

Ilford  have  some  3,500  employees  at 
four  plants  in  England. 


Ellis  &  Everard  Ltd  have  bought  out 
Anstead  (Holdings)  Ltd  for  £700,000— 
paid  for  by  the  issue  of  525,000  ordinary 
shares  and  £112,000  in  cash. 

Anstead  made  pre-tax  profits  of 
£176,000  in  1979  on  a  turnover  of  some 
£3  million.  Profits  are  warrented  to  con- 
tinue at  this  level  for  the  current  year 
and  a  scale  of  bonuses  and  penalties  have 
been  agreed  if  profit  levels  fall  below  or 
rise  above  that  figure. 

The  Anstead  group,  which  includes 
D.  F.  Anstead,  Rosanne  products  and 
Bongers  de  Rath,  specialise  in  the  sup- 
ply, manufacture  and  distribution  of 
colours  and  speciality  chemicals  for  the 
pharmaceutical,  cosmetic  and  food  indus- 
tries. Ellis  &  Everard  see  the  acquisition 
of  the  group  as  a  natural  expansion  of 
the  company  and  Mr  Simon  Everard, 
chairman,  welcomed  the  company's  move 
into  this  "new  and  important  area."  The 
Anstead  group  of  companies  will  con- 
tinue to  operate  under  their  established 
names  and  customers  should  order  as 
normal.  Mr  Douglas  Anstead  continues 
as  managing  director  and  joins  the  board 
of  Ellis  &  Everard.  Mrs  Anne  Anstead, 
FPS,  becomes  a  consultant  to  the 
Anstead  group. 
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Former  Sorelle  man 
forms  own  company 

Peter  Bailey,  until  recently  managing 
director  of  Jean  Sorelle,  has  formed 
Samantha  Jane  Ltd  to  produce  and 
market  fragrances,  toiletries  and  cos- 
metics. 

Mr  Bailey  moved  to  Sorelle's  in 
January  of  this  year  (from  Richards  & 
Appleby)  but  left  after  10  weeks  to  form 
Samantha  Jane.  The  company  will  be 
introducing  three  toiletry  ranges — Saman- 
tha Jane,  Tom  &  Jerry  and  Mrs  Fitz- 
herbert.  It  already  has  two  subsidiaries 
— Caligula  Ltd  and  Gina  Perfumery  Co 
Ltd — and  a  contract  manufacturing  divi- 
sion. Caligula  will  offer  men's  toiletries 
and  Gina,  fragrances,  aimed  primarily  at 
the  export  market.  Extensions  to  these 
ranges  are  planned. 

Initially,  the  products  will  be  produced 
by  other  contract  manufacturers,  but  a 
new  factory  has  been  acquired  in  South 
Wales  and  is  expected  to  be  in  produc- 
tion by  the  end  of  July  1980. 

'Mr  Mike  Swan,  national  and  key  ac- 
counts sales  manager,  and  Mr  Dennis 
McGuinness,  field  sales  manager,  both 
previously  worked  for  Jean  Sorelle,  as  did 
the  financial  controller  and  chief  chemist. 
The  sales  force  is  currently  eight  strong 
but  is  planned  to  increase  to  12  in  1981. 

The  company's  offices  are  at  West 
London  House,  86  Kensington  Gardens 
Square,  London  W2. 

Woolworth's  extend 
credit  card  scheme 

Woolworth's  are  extending  their  own 
credit  card  system  to  all  of  their  1,000 
or  so  stores  due  to  the  "successful  first 
ten  months  of  operation". 

At  present  the  card  is  available  in 
about  400  stores.  A  further  70  will  be 
added  shortly  and  by  October  the  card 
will  be  in  operation  at  all  outlets.  Wool- 
worth  cardholders  do  not  need  to  have 
bank  accounts,  nor  are  they  issued  with 
special  cheque  books  to  accompany  the 
cards. 

Woolworth's  say  that  four  out  of  ten 
adults  in  the  UK  do  not  have  a  bank 
account  and  they  estimate  that  of  their 
cardholders  half  have  accounts.  The  split 
between  the  sexes  is  65  per  cent  men, 
35  per  cent  women  and  nearly  80  per 
cent  are  under  45. 

Under  the  "Personal  Budget  Account" 
minimum  repayment  is  £5  per  month  and 
for  this  customers  can  purchase  up  to 
£120  worth  of  goods.  Minimum  purchase 
is  £10. 


Briefly 

Richard  Daniel  &  Son  Ltd,  the  Derby 
pharmaceutical  wholesalers,  have  pur- 
chased three  NCR  computers  utilising 
the  Directo  Order  Visual  Entry  (DOVE) 
software  package,  at  a  cost  of  some 
£140,000.  The  DOVE  purchase  order 
system    provides    the    wholesaler  with 


information  on  stock  levels  and  stock 
depletion  over  a  12-week  period  as  a 
buying  aid. 

Thames  Board  Mills  Ltd:  From  June  2 
1980  the  company  changes  its  name  to 
Thames  Board  Ltd.  The  company  be- 
lieve the  new  name  is  more  appropriate 
for  the  group  and  reflects  recent  orga- 
nisational changes. 

Walker  Blundell  Ltd's  pharmacy  at  157 
Red  Bank  Road,  Blackpool  FY2  9HZ, 
has  been  taken  over  by  Mr  David  H. 
Mort,  MPS,  who  is  trading  under  his 
own  name. 

Maltown  Ltd  have  a  new  telephone 
number:  0423  62593.  The  company's 
wholly  owned  subsidiary,  Maltown 
(Middle  East)  Ltd,  reports  sales  of 
£22,000  for  April,  their  first  month  of 
trading. 

ICI  Ltd  are  increasing  production  of 
ethoxylates  at  their  Teesside  plant, 
following  a  decision  to  sanction  a  new 
60,000  tonnes  a  year  plant  at  Wilton. 
Costing  over  £10m,  it  will  be  ready 
during  1982. 

Squibb  Corporation  have  completed  the 
merger  of  Vita-Stat  Medical  Services 
Inc  and  a  wholly  owned  subsidiary  of 
Squibb.  Vita-Stat,  a  privately-owned 
Florida-based  company,  is  engaged  in 
the  manufacture  and  sale  of  computer- 
ised blood  pressure  monitoring  equip- 
ment. 

Sterilin  Ltd,  the  hospital  and  laboratory 
supplies  division  of  J.  Bibby  and  Sons, 
improved  sales  by  both  volume  and  value 
according  to  Bibby's  1979  annual  report. 
Record  profits  were  also  achieved,  much 
in  line  with  results  for  the  group  as  a 
whole  (C&D,  Mardh  22,  p492). 
ICI  experts  have  been  invited  to  run  a 
course  at  Laubach,  West  Germany,  to 
introduce  planners  from  the  German 
chemical  industry  to  the  company's 
hazard  and  operability  study  system 
following  the  publication  in  German  of 
Id's  Guide  to  Hazard  and  Operability 
Studies. 

Sanofi/CM  Industries:  An  outline  agree- 
ment between  the  Boards  of  the  two 
companies  for  a  merger  has  been  agreed 
upon  by  the  relevant  authorities  in 
France.  The  groups  estimate  that  their 
combined  sales  in  pharmaceuticals  could 
reach  FFr  5.3bn  in  1980. 
May  fair  Perfumery  are  engaged  in  talks 
with  Peterborough  Development  Corpora- 
tion with  a  view  to  the  establishment  of 
a  factory  on  the  Orton  Southgate  Indus- 
trial Estate,  Peterborough,  but  final 
details  have  yet  to  be  arranged.  The 
proposed  factory  would  provide  employ- 
ment for  about  120  people. 
Warner /Lauren  Ltd:  Certain  areas  of  the 
UK — inainly  the  North  Midlands,  North 
and  Scotland — are  now  handled  for  the 
company  by  selling  agents.  The  company 
say  this  will  not  affect  existing  head 
office  and  central  purchasing  protocol 
and  any  individual  accounts  affected  will 
be  advised  as  soon  as  possible.  "The 
aim  of  the  new  arrangements  is  to  "give 
better  account  service  as  well  as  increase 
our  overall  UK  coverage",  they  say. 


APPOINTMENTS 

Braun  Electric  (UK)  Ltd:  Mr  Martin 
O'Neill,  29,  is  promoted  to  brand 
marketing  manager,  shavers — a  new 
position  with  the  company. 

Wilkinson  Sword  Ltd:  Mr  Don  Wight- 
man  is  now  product  manager  for  Sun- 
glasses, with  responsibility  for  three 
brands:  Foster  Grant,  Camargue  and 
Charles  Jourdan.  He  joined  the  com- 
pany in  December  1979. 

Ortho  Pharmaceutical  Ltd:  Mr  G.  V. 

Parlin  has  been  appointed  managing 
director.  He  succeeds  Mr  T.  W.  Lindsay 
who  has  recently  assumed  wider  manage- 
ment responsibilities  within  Johnson  & 
Johnson's  European  pharmaceutical 
operations. 

Riker  Laboratories:  Mr  Ian  Parkinson  is 
appointed  marketing  director,  UK  and 
Ireland.  Since  July  1979,  Mr  Parkinson 
has  been  general  manager,  sales  and 
marketing,  with  responsibility  for  market- 
ing of  the  company's  prescription  pro- 
ducts in  UK  and  Ireland. 

Albright  &  Wilson  Ltd:  Mr  Robin  Gooch 
is  appointed  managing  director  of  the 
company's  flavours  and  fragrances  divi- 
sion. Mr  Gooch  was  previously  with 
Bush  Boake  Allen  from  1963  until  1968. 
Prior  to  rejoining  the  company  earlier 
this  year  he  was  responsible  for  the 
European  fragrance  and  chemical  divi- 
sions of  Naarden  International. 

Warner/Lauren  Ltd:  Mr  George  Mc- 
Alpine  has  taken  over  as  managing 
director  from  Mr  Fred  Jackson.  Mr 
McAlpine  was  previously  international 
director  of  operations.  Mrs  Leslie  Balls 
is  promoted  to  sales  manager  and  sales 
office  administration  and  consultants 
supervision  become  the  responsibility  of 
Mrs  Sonia  York. 

Agfa-Gevaert  (UK)  Ltd:  Three  mana- 
gerial changes  have  been  announced.  Mr 
G.  Ahrens,  managing  director  since  1969, 
moves  to  Leverkusen,  West  Germany,  to 
become  marketing  director  of  the  photo 
division  within  the  parent  company.  Mr 
R.  P.  Dickinson,  who  for  three  years  has 
headed  the  reprographic  division,  steps 
up  to  managing  director  of  the  British 
company.  Mr  J.  S.  Stabler,  head  of 
finance  and  administration,  now  also 
becomes  deputy  managing  director. 
Hoechst  UK  Ltd:  The  following  appoint- 
ments have  been  made:  Medical  repre- 
sentatives: P.  J.  Herd  (Brent  and 
Harrow);  S.  Sweeting  (Brentwood,  South- 
end and  Essex);  Miss  C.  Brown  (West 
Sussex  and  Runnymede);  G.  C.  Shepherd 
(Greater  London,  north);  M.  I.  Hill 
(Northants  and  Cambridgeshire);  G.  E. 
Meredith  (Dyfed  and  Glamorgan);  R. 
Ancliff  (Bradford,  Kirklees  and  Wake- 
field); Miss  W.  A.  Russell  (Glasgow). 
Behring  representatives:  Miss  J.  C. 
Moran  (south  London,  Kent,  Surrey); 
Mrs  G.  C.  Walsh  (Middlesex,  London, 
north  and  Essex);  Mr  J.  O.  Evans 
(Gloucester,  Hampshire  and  the  west 
country). 
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COMING  EVENTS 


Tuesday,  June  10 

Galen  Group,  Friends'  Meeting  House,  Park  Lane, 
Croydon,  at  8  pm.  Miss  Pauline  Chapman  on  "The 
Citizens'  Advice  Bureau". 

Sunday,  June  15 

Hertford  Branch,  Pharmaceutical  Society,  Car  trail 

cancelled. 

Advance  Information 

Tymshare  UK  Clinical  Trial  symposium,  Waldorf 
Hotel,  Aldwych,  London  WC2,  on  June  19.  The 
symposium  will  examine  the  use  of  data  processing 
systems  in  the  analysis  and  administration  of 
clinical  trials  and  provide  a  forum  for  medical 
directors  and  clinical  trial  managers  to  exchange 
ideas.  Further  information  from  Jerry  Goldman, 
Tymshare  UK,  Brettenham  House,  Lancaster  Place, 
London  WC2. 

European  Conference  on  Waste  Management, 

Wembley  Conference  and  Exhibition  Centre,  London, 
from  June  17-19.  Applications  (£92)  to  Conference 
Organiser,  European  Conference  on  Waste 
Management,  44  Kendal  Steps,  St  George  Fields, 
London  W2  2YE. 

British  Dental  Association  Centenary  conference, 

Royal  Festival  Hall,  London  SE1,  July  10-11. 
Society  for  Drug  Research  symposium  on  "Drugs 
and  the  foetus",  Chelsea  College,  Manresa  Road, 
London  SW3,  on  July  15.  Registration  (£3  for 
non-members)  to  the  secretariat.  Society  for  Drug 
Research,  Institute  of  Biology,  41  Queen's  Gate, 
London  SW7  5HU. 

Distribution  in  the  90's  seminar,  Bolton  College  of 
Education,  Chadwick  Street,  Bolton,  July  14-18. 
The  course  will  look  particularly  at  the  effect  of 
changes  on  industry's  demands  for  education  and 
training.  Further  information  from  Bolton  College. 


MARKET  NEWS 

Sodium  bicarb  rises 

London,  June  4:  Sodium  bicarbonate 
has  risen  by  £18.50  ton  to  £139.74 
metric  ton  for  a  BP  grade.  Sodium 
chloride  remains  unchanged  at  £38.94 
ton — both  in  10-ton  lots. 

There  were  few  price  changes 
among  botanicals  during  the  week. 
Reflecting  possible  end-of-season  shor- 
tages, the  following  items  showed 
firmer  tendencies:  cherry  bark,  hyd- 
rastis,  witchazel  leaves,  and  Copaiba 
balsam.  Canada  balsam,  however, 
continued  to  ease  as  did  a  number  of 
spices. 

Dealers  are  wondering  whether  the 
peppermint  plants  normally  harvested 
in  July,  in  the  Yakoma  district  of 
Washington  have  been  damaged  by 
the  volcanic  ash  thrown  up  by  Mount 
St  Helens. 

Essential  oils  showing  a  price  re- 
duction on  the  week  included  can- 
anga,  citronella,  petitarain,  Chinese 
peppermint,  and  sandalwood.  Eucalyp- 
tus and  Ceylon  cinnamon  leaf  are 
firmer. 

Pharmaceutical  chemfcals 

Acetic  acid:  4-ton  lots,  per  metric  ton  delivered — 
glacial    BPC   £399:    99.5   per   cent   £382;    80  per 
cent  grade  pure  £344,  technical  £323. 
Acetone:  £439  metric  ton  for  30-drum  lots. 
Adrenaline:    (per   g)    1  kg   lots   base   £0  30;  acid 
tartrate  £0.25. 

Aluminium    chloride:    Pure   crystals   in  50-kg  lots 

£1353  kq. 

Ammonium  acetate:  BPC  1949  crystals  £0  7378  kq 
in  50  kq  lots;  strong  solution  BPC  1953  £0.243  kg 
in  250-kg  lots. 

Ammonium  bicarbonate:  BPC  £208  96  metric  ton, 
ex-works,  in  50-kg  bags. 

Ammonium  chloride:  Pure  in  50-kg  lots  £0.2344  kg 
for  powder. 

Ammonium  tartrate:  Commercial  £2.95  kg  in  50-kg 
lots. 

Biotin:  Crystals  £7.71  per  g;  in  10-q  lots. 
Borax:  EP  grade,  2-4  ton  lots  per  metric  ton  in 
paper  bags,  delivered — aranular  £276;  powder  £300; 
extra  fine  powder  £314. 
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Boric  acid:  EP  grade  per  metric  ton  in  2-4  ton 

tots — granular   £425;    powder  £453. 

Calcium    carbonate:    Light    precipitated    BP  £203 

metric  ton  delivered. 

Calcium  chloride:  BP  anhydrous  96/98%  £1.13  kg 
in  50-kg  lots  of  powder;  granular  £1.15  hexahydrate 
crystals    BP    1968  £0.87. 

Calcium   gluconate:   £1,960   per   metric  ton. 
Calcium  pantothenate:  £10.61  kg  in  25-kg  lots. 
Carbon  tetrachloride:  BP  5-ton  lots  in  290-kg  drums. 
Calcium  ascorbate:  £7.28  kg  in  5-kg  pack. 
Calcium  lactate:  100-kg  lots  £1.37  kg. 
Chloral    hydrate:    50-kg    lots    £2.20  kg. 
Clioquinol:   NF   XIV  500-kg  lots  £13.18  kg. 
Cocaine:   Alkaloid   £700.50  kg;   hydrochloride  £618 
for  over  3-kg  lots. 

Cyanocobalamin:  £2.53  per  g  in  100  g  lots;  impor- 
ted £2.40. 

Dexpanthenol:  (Per  kg)  £12.50  in  5-kg  lots. 
Dextromethorphan:  £165  in  5-kg  lots. 
Dihydrocodeine  bitartrate:  £535  kg   in  20-kg  lots: 
Subject  to  Misuse  of  Drugs  Regulations. 
Ephedrine:  (Per  kg),  hydrochloride/sulphate  £20.60 
in  50-kg. 

Ergometrine  maleate:  £6.35  in  50-kg  lots 
Ergotamine  tartrate  £4.25g  in  50-g  lots. 
Ether:   Anaesthetic:   BP   2-litre   bottle   £3.60  each; 
one-metric  ton  lots  in  drums  from  £1.75  in  18-kg 
drums  to  £1.65  kg  in  130-kg.  Solvent,  BP  in  130- 
kg  drums.  £1,190. 

Folic  acid:  100-kg  lots  from  £58  kg. 
Formic  acid:  per  metric  ton  delivered  in  4-ton  lots. 
98  per  cent  £400;  85  per  cent  £334. 
Glucose:   (Per  metric  ton   in   10-ton   lots) — mono- 
Glycerin:  In  250  kg  returnable  drums  £745  metric 
ton  in  5-ton  lots;  £750  in  2-ton  lots. 
Homatropine:    Hydrobromide    £133.10    kg;  methyl- 
bromide  £126.60 — both   in   J-kg  lots. 
Hydrogen   peroxide:  35  per  cent  £308  metric  ton. 
Hydroquinone:  50-kg  lots  £3.08  kg. 
Hypophosphorous  acid:    (Per   metric   ton   in  50-kg 
lots).    Pure    50    per    cent    £454.75;    BPC    (30  per 
cent)  £326.71. 

Hyoscine:    Hydrobromide   £490  kg. 
Hyoscyamine:  Sulphate,   100-kg   lots  £267.90  kg. 
Iodides:     (kg)     Ammonium    £11.40     (50-kg  lots); 
potassium  £5.90  (250  kg);  sodium  £8.50  kg  (50-kg). 
Iodine:  Resublimed  £7.15  kg  in  250-kg  lots;  crude 
£7.30. 

Iodoform:  USNF  £15  kg  in  50-kg  lots. 
Isoetharine  hydrochloride:  £110  kg  for  1-kg  lots. 
Isoniazid:  BP  1973  £4  kg  in  300-kg  lots. 
Isoprenaline:  Hydrochloride  £70  kg;  sulphate  £65. 
Mercurials:    Per    kg    in    50-kg    lots:  ammoniated 
£11.55;  oxide — red  £12.75;  and  yellow  £12.65;  per- 
chloride  £7.20;  subchloride  £10.30;  iodide  £11.60. 
Mercury:  BPC  redistilled  £12.10  kg  in  25-kg  lots. 
Mersalyl:  Acid  £42.38  kg  in  10-kg  lots. 
Methadone  hydrochloride:  £330  per  kg.  Subject  to 
Misuse  of  Drugs  Regulations. 

Methyl    salicylate:    5-ton    £1.61     kg;     1-ton  £1.65 
Metol:  Photo  grade  per  kg.  50-kg  lots  £9. 
Nicotinamide:  £4.40  kg   in  50-kg  lots. 
Nicotinic  acid:  £4.35  kg;  in  50-kg  lots. 
Paracetamol:  (Per  kg)  50-ton  contracts  from  £3.22; 
10-ton  £3.30.  Premium  for  d/c  £0.20  kg. 
Paraffin   liquid:   BP  £0.642  litre  in  210-litre  drums; 
light  BPC   1963  £0.569:  Technical  white  oil  WA23 
£0.557;  WA21  £0.586. 

Pethidine    hydrochloride:    Less    than    10-kg  lots 

£51.30  kg.  Subject  to  Misuse  of  Drugs  Regulations. 
Petroleum  jelly:  BP  soft  white  £466  21   metric  ton 
delivered    UK:   yellow   BP   £448.556   in  170-kg. 
Phenylephrine  hydrochloride:  £89  kg  in  50  kg  lots: 
£92  in  10  kg. 

Pholcodine:     1-kg     £543;     60-kg     lots    £493  kg. 
Subject   to   Misuse   of   Druqs  Regulations. 
Phosphoric   acid:   BP  sg   1,750  £0.4815   kg   in  38- 
drum   lots  minimum. 

Physostigmine:    Salicylate    £2.48   per    g;  sulphate 

£3  37  in   100-g  lots. 

P:lorarpine:    Hydrochloride    £328    per    kg;  nitrate 
£308  kq  for  1-kq  lots. 
Phthalylsuphathiazole:  50-kg  lots  £9.05. 
Potassium  acetate:  BPC  £1  kg  for  minimum  1,000-kg 

order. 

Potassium  ammonium  tartrate:  £2  76  kg   in  50-kg 

lots. 

Potassium  bitartrate:  £1,215  per  metric  ton. 
Potassium  citrate:  Granular  £1,112  per  metric  ton, 

5-ton  contracts  £1,106  ton. 

Potassium    diphosphate:    BPC    1949    in    50-kg  lots, 
qranular  £2.279  kq;   powder  £1.9928 
Potassium  hydroxide:  Pellets  BP  1963  in  50-kq  lots 
£1.7985    kg;    sticks    not    offered;    technical  flakes 

£0.6965. 

Potassium  nitrate:  Recrystallised  £1.07  kg  for  50-kg 

drums. 

Potassium  phosphate:  monobasic  BPC  1949,  £1.39 
kg  in  50-kg  lots. 

Pntpssium  s"d;um  tartrate:  £887  per  metric  ton. 
Pyridoxine:  £22.83  kg  for  20-kg  lots. 
Reserpine:  100-g  lots  £0.22q. 

Riboflavine:     (Per    kq)     £27.85    in    10-kg  packs, 
diphosphate  sodium  £79.61  in  5-kq. 
Saccharin:  BP  '73  powder  £3.90  kg;  crystals  £3.40 
for  500  kg  lots  of  imported  material. 
Salicylic   acid:   5-ton   lot  £1  61   kg;   1   ton  £1.63. 
Sod:nm  acetate-  BP  crystals  £0  94  kq  in  50-kq. 
Sodium  acid  phosphate:  BP  crystals  £1.28-£1.42  kg 
as  to  source  for  50-kq  lots. 
Sodium  ascorbate:  100-ka  lots  £5.51  per  kq. 
Sodium  benzonlate:  £0  6664  kg  500  kg  lots. 
Sodium  bicarbonate:   BP  from  £139.74  metric  ton 
as  to  qrade  in  minimum.  10-ton  lots  delivered  UK. 
Sodium  chloride:  Vacuum  dried  in  10-ton  lots  de- 
livered London.  4-ply  bags  £38.94  metric  ton. 
Sodium  citrate:  Granular  £927  metric  ton;  powder 
£947   Five-ton   contracts   £922   for   granular — all  in 
lined  bags. 

Sodium  fluoride:  in  50-kg  lots  £2  43  kg. 
Sodium  oluconate:  Technical  £756  metric  ton. 
Sodium  hydroxide:  Pellets  BP  1973  in  50-kg  lots 
E0  82-E1.45  kg. 

Sodium  nitrate:  Recrystallised  £0.88  kg  for  50  kg 
lots. 

Sodium  nitrite:  BPC  1973  £0.94-£1.296  kg  as  to 
maker  for  50-kg  lots. 


Sodium    perborate:    (per    1,000    kg)  monohydrate 

£648;   tetrahydrate  £384. 

Sodium  percarbonate:  £507  per  metric  ton. 

Sodium  phosphate:  monobasic  BP  crystalline  £1.28 

kg  in  50-kg  lots. 

Sodium  sulphate:  Fine  crystals  BP  £99  per  metric 
ton,  pea  crystals  £121.60;  commercial  £43.10 
ex  works. 

Sodium  sulphite:  Crystals  £0.1750  kg  (500  kg 
minimum) . 

Sodium  thiosulphate:  photo  grade  £197.35  per  metric 
ton;  £184.15  ton  in  4-ton  lots. 

Sorbitol:   Powder,   £690  metric   ton;   syrup  £315. 
Streptomycin  sulphate:   Sterile  £23.50   kg   in  250- 
500  kg  lots;  oral  £18.50. 
Stilboestrol:  BP  in  25-kg  lots,  £176  kg. 
Strychnine:  Alkaloid  £74.30  per  kg;  sulphate  and 
hydrochloride  £60.40  kg.  5-10  kg  lots. 
Succinylsulphathiazole:   £12.50   kg   in   250   kg  lots. 
Sulphacetamide  sodium:  BP  £7.25  kg  for  50-kg. 
Sulphadiazine:  BP  68  £4.80  kg  in  250-kg  lots. 
Sulphadimidine:  £5.75  kg  for  imported  in  J-ton  lots. 
Sulphamethizole:  £11.35  kg  in  1,000  kg  lots. 
Sulphaquinoxaline:   BVetC  £11.17  kg;   sodium  salt 
£12.52  kg  both  in  500-kg  lots. 
Sulphathiazole:  BP  1973,  £7.30  kg  in  J-ton  lots. 
Talc:    BPC    sterilised   £585    metric    ton    in  50-kg 
£351  for  1,000  kg  lots. 
Tartaric  acid:  £1,795  per  metric  ton. 
Tetracycline:   Hydrochloride  £16.50  kg;  oxytetracy- 
cline  £18.50  in  250-500-kg  lots. 
Theobromine:  Alkaloid  no  offers. 
Theophylline:  Anhydrous  and  hydrous  £5.78  kg  in 
100-kg   lots:    ethylene   diamine   £6.23  kg. 
Thiamine:  Hydrochloride/mononitrate  £19.49  kg  in 
25  kg  lots  of  British  origin;  500-kg  £17.99;  Imported 
£15.50  g  (500-kg). 

Yohimbine  hydrochloride:  £327.50  per  kg;  £303.50 

kg  in  5-kg  lots. 

Zinc  acetate:  Pure  £1.29  kg  in  50-kg  lots. 

Zinc    carbonate:    Pharmaceutical    grade    £660  per 

metric  ton 

Zinc  chloride:  Anhydrous  powder  £450  metric  ton, 

delivered  U  K. 


Crude  drugs 

Agar:  Spanish/Portuguese  £7.50  kg. 

Aioes:  Cape  £1,100  ton  spot;  £1,090,  cif,  Curacao; 

£2,210  cif,  no  spot 

Balsams  (kg)  Canada:  Easier  at  £12.50  on  the 
spot,  shipment  £12.40,  cif.  Copaiba:  £3.28,  spot, 
3.15,  cif.  Peru:  £9.95  spot;  £9.85,  cif.  Tolu:  £6.15. 
Belladonna:  (kg  cif)  herb  £1.99};  leaves  £2.24;  root, 
£2.240,  cif,  no  spot. 
Benzoin:  £203  cwt,  cif. 

Camphor:  Natural  powder  £10.20  kg,  spot;  £8.00  kg, 
cif.  Synthetic  96%  £1.25,  spot  and  cif. 
Cardamoms:  Alleppy  green  No.  2  £5.50  kg,  cif. 
Cascara:  £1,470  metric  ton  spot:   £1,400,  cif. 
Cherry   bark:   Spot   £1,155   metric    ton;  shipment 
£1,140,  cif. 

Cinnamon:  Seychelles  bark  £480  metric  ton  spot: 
£425.  cif.  Ceylon  quills  4  o's  £0.86}lb,  featherings 
£0  181-   lb  both.  cif. 

Cloves:     Madagascar    £4,150     metric     ton  spot, 

£3.900,  cif. 

Ginqer:    Cochin    £370   metric   ton    spot  shipment, 

£340,  cif.  Other  sources  not  quoted. 

Henbane:  Niger  £1,405  metric  ton  spot;  £1,395,  cif. 

hydrate    £260;    anhydrous    £550;    liquid    43  Baume 

£279  (5-drum  lots):  naked  18-tons  £217. 

Hvdrastics:   Spot  £28.40;   £27,60,  cif. 

Liquorice  root:  Root,  no  spot;  £655,  cif,  nominal 

Block   juice   £1,400    metric    ton    spot;  Spraydried 

£1  550. 

Menthol:  (kq)  Brazillian  £5.25  spot;  £4.80,  cif. 
Chinese  £4.85;  spot;  £4.60,  cif. 

Peooer:    (metric    ton)    Sarawak    black   £875  spot, 
$1,575,  cif;  white  £1,250  spot;  $2,350,  cif. 
Seeds:    (metric   ton,    cif)    Anise:    China   £850  for 
shipment.    Ce'erv:    Indian   £430.    Coriander:  Moroc- 
can   £210.    Cumin:    Indian    £690.    Fennel:  Indian 
£440  Fenviareek:   Moroccan   £250;    Indian  £230. 
Senega:  Canadian  £9.90  kq  spot;  £9.20,  cif. 
Senna  (ko)  spot  Alexandria  pirls  hand-oickpd  from 
£2    upwards:    manufacturinq    £0.55.    Tinnevellv  fan 
leaves  £0  52:  pods,  fan  £0  46:  hand-picked  £0.55. 
SouiM:  Indian  white  £340  metric  ton.  cif. 
Ti'rmeric:    Madras    finger    £400    metric    ton  spot; 
£390.  cif. 

Witchhazel  leaves:  £2  70  kg  spot;  £2  65,  cif  liquid 

£0.50  kq. 

Essential  and  expressed  oils 

Cananga:  Indonesia  £14.50  kg  spot;  £14.25,  cif. 
Cinnamon,  Ceylon  leaf  £2.40  kg  spot;  £2.45,  cif. 
bark,  English-distilled  £155. 

Citronella:  Ceylon  £3.90  kg  spot;  £3.65,  cif.  Chinese 
£4  spot;  £3.65,  cif. 

Eucalyptus:  Chinese  £1.95  kg  spot;  £1.80,  cif. 
Lavender  spike:  £15.50  kg. 

Lemon:  Sicilian  best  grades  from  £30  kg  in  drum 
lots. 

Lemongrass:  Cochin  £4.20  spot;  £385,  cif. 
Lime:  West  Indian  £15  kg  spot. 
Mandarin:  £28  kg  spot. 

Nutmeg:  East  Indian  £8.75,  kg  spot;  £8.45,  cif. 
English  distilled  £16. 

Olive:  Spanish  £1,480  per  metric  ton  in  200-kg 
drums  exwharf;  Mediterranean  origin  £1,460.  Draw- 
back £207.61  ton  on  Spanish  after  packing  in  con- 
tainers of  5  litres  or  less. 

Pepper:  Enqlish-difilled  ex  black  £120  kg,  nominal. 
Petitgrain:  Paraguay  £7  spot;  £6.80,  cif. 
Peppernvnt:    (kg)    Arven's — Brazilian 
£4.25,  cif  Chinese  £2.85  spot;  £2.78, 
Amercan  Far  West  £13.50  spot. 
Sandalwood:    Mysore    £60    kg  spot; 
£45  spot. 

Spearmint:    Chinese    £9.80    kg  spot; 
American  £13  spot. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  tor  bulk  quantities  and  do  not  Include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


£4.35  spot; 
cif.  Piperata 

East  Indian 

£8.75,  cif; 
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The  new  Companies  Act 
could  affect  everjrreader  of 

this  magazine. 

Order  your  copy  of  our  explanatory  guide  now. 


The  Companies  Act  1980  will  bring  major 
changes  to  company  law  in  this  country, 
affecting  both  public  and  private  companies 

The  Act  includes  clauses  on: 

Classification  and  registration  of  companies, 

including  the  introduction  of  the  new  concept  of  a 
public  limited  company,  and  the  necessity  for  many 
companies  to  re-register. 

Pre-emption  rights  of  existing  shareholders 

to  have  first  refusal  of  new  shares  before  they  are 
offered  to  the  public. 

Payment  for  share  capital,  including  a 
requirement  in  most  cases  for  any  non-cash  asset 
given  as  payment  to  be  valued  by  an  expert. 

Maintenance  of  capital,  regulating,  for  example, 
surrender  and  forfeiture  of  shares  and  charges  by  a 
company  on  its  shares. 

Restrictions  on  the  distribution  of  profits 

and  assets,  for  public  and  other  companies. 

Duty  of  directors  to  consider  the 
interests  of  employees  as  well  as  those  of  the 
shareholders. 

New  restrictions  on  loans  to 
directors  and  on  directors'  contracts, 

plus  more  stringent  disclosure 
requirements. 

Insider  dealing  offences. 

Every  company,  and  every 
company  director  and  secretary,  will 
therefore  be  affected  by  this  Act. 


TOLLEY'S  COMPANIES  ACT  1980  will  be 
published  as  soon  as  possible  after  the  Act  receives 
the  Royal  Assent. 

Its  authors  -  barrister  Mary  Arden  and  accountant 
George  Eccles  -  set  out  to  give  practical  guidance  on  the 

interpretation  of  this  complex 
legislation. 


Contains  full  text  of  the  Act 

( reproduced  by  kind  permission  of  HMSO). 


To:  Tolley  Publishing  Co  Ltd,  Freepost,  Croydon  CR9  9EA 


Please  send  me . 


of  Tolley 's  Companies  Act 

1980  at  £5.95  each  (post  free 
UK  and  Eire)  as  soon  as 
possible  after  publication. 
I  enclose  my 
cheque  for  £  


copies  Signed 


Name 


Position 


Firm 


[Tolley 


Address . 


Telephone  No . 


Tolley 's 
Freepost  Service 

Complete  this  coupon 
and  return  it,  together 
with  your  cheque, 
using  the  Freepost 
address.  We  pay  the 
postage. 


Registered  Number  729731  England 
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Box  Numbers  £1.50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10%  on 
7  insertions  or  over.  15%  on  13  insertions  or  over. 


STOCKS  FOR  SALE 


CONSUMER  PRODUCTS 

wish  to  announce  that  we  have  now  moved  into  new  premises 

at: 

Unit  22c,  Robell  Way,  Water  Lane  Estate,  Storrington,  Sussex 

We  now  have  representatives  supplying  our  products  nationally 
who  would  be  only  too  pleased  to  visit  you  and  show  you  our 
range  of  top  brand  names  in  perfumery,  cosmetics  and  toilet- 
ries. 

CONSUMER  PRODUCTS 
Storrington  (09066)  4418 


AFRO  &  AMERICAN 
COSMETICS 
Full  delivery  service  around 
London,  or  personal  callers 
welcome  at  our  cash  &  carry 
showroom 
Price  list  available.  Export 
enquiries  welcome 
BARRY  MERO  LTD. 
36  Brixton  Rd,  Brixton  SW9 
01-582  4755  (6  lines) 


SINGLE  EDGE  BLADES 

20  pkts  of  5  on  showcard  £4.50 
Cartons  of  100  £3.50  incl.  VAT  and  post. 
Cheque  with  order  please 

MAXWELL  GORDON 

2B  Cricklewood  Lane  NW2  1  EX 

(TCW) 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  chains  etc,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  PO  Box  180,  Maidenhead. 

(3/1W) 


SINGLE  EDGE  STAINLESS  STEEL 
BLADES.  Five  cartons  of  100  £19.50 
inclusive.  Immediate  delivery.  Cheque 
with  order  please,  Rolenworth  Ltd.  1-3 
Grey's  Road,  Henley  on  Thames. 
Oxon. 

(TCW) 


STOCKS  WANTED 


PERFUMES 
REQUIRED 

Immediate  settlements  for 
supplies  of  youth  dew.  Old 
spice,  Chanel  No.  5,  Blue 
Grass,  Aramis. 

Details  to: 
BOX  NO.  2721 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:   "Salvall",  London 

E.C.1.  (TCW) 


PHARMACEUTICAL  ANTIQUES 

Drug  runs,  shop  interiors,  bottles, 
etc.,  urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319.  Buyer  col- 
lects. (TCW) 


WE  PURCHASE 
SHOP  STOCKS  AND 
MANUFACTURERS  SURPLUS 

Please  telephone  or  write: 
LAWRENCE  EDWARDS 
AND  CO.  LTD., 
Wellington  Close, 
London  W11  2 AN. 
Tel:  01-727  3137-8  (17/1F) 


IF  YOU  HAVE 

surplus  stocks  of  perfumes  (Chanel, 
Yves  St.  Laurent,  Dior,  Lauder,  etc) 

we  will  buy  your  stock — Large  or 
small  quantities — we  collect  any- 
where. Immediate  settlement. 

Details  to 
BOX  NO  2718  (5/7W) 


PERSONAL  WEIGHING  machmes/- 
coin  operated  types,  urgently  wanted 
for  cash.  Please  contact  S.  Gundle, 
Rolls  Scales  Ltd.,  Royal  East  St., 
Leicester  59943 

(7/6) 


CHEMIST 

Wishes  to  purchase  old  fashioned 
show  cases  (upright  and  hori- 
zontal). Specie  jars,  carboys 
— especially  swan  necked  and  any 
old  fashioned  shop  rounds  etc. 
Please  phone:  Briton  Ferry 
81 2470  or  write  to  Mr.  G.  Williams, 
1a  Lodge  Drive,  Baglan,  Port  Tal- 
bot, West  Glamorgan. 


AT  EXPORT  PRICES 
COSMETICS,  PERFUMES, 
TOILETRIES,  SUNTAN  LOTIONS, 
SUNGLASSES 

W.L.C.C.,  397  Acton  Lane,  W3 
Telephone:  01-983  6490, 
0409,  2821 
Telex  88941  — 
LCCI— G— Westcash  , 


CANTASSIUM  MAKE  THE  FINEST 
RANGE  OF  THESE  AVAILABLE 
SPECIAL  TERMS  FOR  CHEMISTS 


GLUTEN  FREE  FOODS 


Write  to  Cantassium  for  details 
Cantassium  Company  (Dept  FC32), 
225  Putney  Bridge  Road,  London 
SW15  2PY   (5/4AW) 


Three  Pears  Cosmetics 
Station  Road 

Warley 
West  Midlands 

WE  OFFER  A 

LARGE  RANGE  OF 

TOP  QUALITY 

PERFUMES  AT 

BELOW  TRADE  PRICES. 
CONTACT 
ANGELA  CLARKE 
ON  021-559  9367 

(3/5F) 


ONE-SIZE  TIGHTS  from  £2.30  doz. 
plus  VAT.  Min.  order  6  doz.  overall 
CWO.  Carriage  free.  Full  range  Price 
List.  E  &  R  Kaye,  16/18  New  Bridge 
Street,  London,  EC4.  (18/1  OF) 


BUSINESS  FOR  SALE 


Xl-SOUTH  M  A  N  - 
CHESTER — Retirement  vac- 
ancy in  residential  suburb. 
Turnover  £95,789  to  March 
1980.  Scripts  2,500  per  month. 
Easily  run,  no  late  hours.  Prop- 
erty for  sale  or  lease  at  £2,600 
per  annum.  Goodwill  and  fix- 
tures £11,500,  stock  at  val- 
uation. £20,000  approx- 
imately. 

X2— MANCHESTER— Sub- 
urban business  has  been  run  as 
semi-retirement  with  no 
cosmetic  agencies  etc.  Scripts 
average  1,400  per  month.  Total 
turnover  approximately 
£58,000  lease  at  £720  per 
annum.  Goodwill  and  fixtures 
£1,000  plus  stock  at  valuation 
approximately  £7,000. 

X3 — SOUTH  LANCASHIRE 
VILLAGE — Pharmacy,  near 
to  the  coast,  comprises  of  dou- 
ble shop  unit  unopposed  with 
potential.  Turnover,  1978 
around  £120,000.  Property 
including  extensive  living 
accommodation.  £42,000, 
goodwill  and  fixtures  £12,000 
and  stock  at  valuation,  around 
£16,000. 


X4— WEST  WALES— Market 
Down,  turnover  £133,000, 
NHS  £2,200.  Property  for  sale 
or  lease,  no  living  accom- 
modation, goodwill  and  fix- 
tures £15,000,  approximately 
£20,000. 


X5— CENTRAL  SCOT- 
LAND— Retirement  vacancy, 
excellent  dispensing  business 
(3,000-3,500  scripts  per 
month).  Counter  trade  unde- 
veloped. Profit  to  owner/man- 
ager 1979  approximately 
£17,000.  Total  capital 
requirement,  including  prop- 
erty, approximately  £46,000. 


X6  — SOUTH  COAST  — 
Major  resort.  High  street  pos- 
ition. Turnover  £180,000  per 
annum,  excellent  dispensing 
practice.  Rent  £6,000  per 
annum,  with  benefits  of  poten- 
tial. Sub-let  lease,  goodwill  and 
fixtures,  £65,000.  Stock 
approximately  £20,000. 


Ernest  J.TSeorge 

£t5  &  CO 

GARDALE  HOUSE.  122  GATLEY  ROAD,  GATLEY,  CHEADLE, 
CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 
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BUSINESS  OPPORTUNITIES 


TRADE  SERVICES 


THE  RELIABLE  SOURCE  OF  SUPPLY 


EXPORT/IMPORT  COMPANY 

wishes  to  sell/buy  pharmaceuticals  and 
perfumery  in  UK/EEC  where  prices  or 
exchange  rates  offer  financial  benefit  to  both 
parties. 

Requirements  and  offers  to: 
Box  No.  C&D  2683 


SHOPFITTING 


apian 

shopfitting  limited 

alplan  house,  cavalier  road, 
heathf  ield,  newton  abbot,  devon. 
tql2  6tg      tel.  06Z6  832059. 
from  counters  to  total  contracts 
alplan  s  national  coverage  for 

pharmacies 


BULMAN 
SHOPFITTINGS 

good  condition,  reconditioned  4 
years  ago.  At  least  21  4ft  mod- 
ules with  7  shelves  average  per 
module  (28  linear  teet)  and  many, 
many  spares. 

2  Bulman  hanging  display 
cabinets  with  3  glass  shelves  and 
doors. 

1  Nordia  4ft  illuminated  display 
counter,  1  illuminated  18in  display 
cabinet,  2  Bulman  banks  of  draw- 
ers. 

3  electric  tills  and  1  antique  NCR 
manual  till  (painted  tin  plate). 

Buyer  collects. 
What  offers? 
(0202)  700175  after  8pm. 


SHOPKIT 


The  world's  first  D.I.Y.  shop- 
fitting  system  can  save  you  as 
much  as  £1 ,500  on  an  average 
refit.  Illustrated  leaflets  sent  by 
return  of  post. 

SHOPKIT 
50  Ivatt  Way, 
Peterborough  PE3  7PN 
or  telephone 
Peterborough  0733  265263 
(24  hour  cheap  rate  service) 

(5/4M) 


SHOP  FITTINGS 

Mason  Nordia  Fittings  (free  stand- 
ing) 20  uprights  including  shelves, 
glass  binning  etc  (suitable  for  shop 
up  to  600  square  feet).  Give  away 
price  for  cash  sale.  Phone: 

Mr.  HUGHES  031-339  6525 
or  evenings  031-334  0951 


Invest  in  your 
future! 


Our  attractive  shopfitting  systems 
will  give  your  shop  an  efficient, 
professional  image,  and  make  your 
sales  healthier  too. 
Telephone  us  now  for  more  details 
and  a  copy  of  our  free  colour  booklet. 

East  Kilbride  (03552)  38521 
Farnwonh,  Manchester  (0204)  793316 
Daventry,  Northants  (03272)  4574 
Gravesend,  Kent  (0474)  60671  k 
The    A  r~t 
Group  'WHH 

SHOWRAX 


I 


DETROIT 
DISPLAY 
SHELVING 

HIGH 
QUALITY 
SHELVING 

UNrrs 

approved  by 

INUMARKI 


SPECIALIST  SHOPFITTING  SER- 
VICES. Free  Planning,  Competitive 
Prices.  Phone  061-445  3506.  H.  A. 
Peyser,  20  Fairfax  Avenue,  Didsbury, 
Manchester  M20  0AJ.  (TC) 


K.H.WOODFORD &Co.  Ltd. 
Ring  Now  0202  36272 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  0PD. 
Tel:  01-946  2291.  (TC.W) 


North  West  Ostomy  Supplies 
(Wholesale)  Limited 

Are  the  specialists  to 
contact  for  all  Ostomy  and 
incontinence  supplies. 
Suppliers  of  the  following 
Ostomy  products:- 

COLOPLAST.  CUXSON  GERRARD, 
DOWN'S.  ESCHMANN.  HOLLISTER, 
SALT'S.  SEARLE/FRANKLIN,  SIMPLA 
SASSCO. SQUIB  SURGICARE. 
THACKRAY.  BULLENS. 
ROUSSEL  UNISEAL 
Also:-  NIGHT  DRAINAGE  AND  LEG 
DRAINAGE  BAGS  BY:- 
ALDON.  BARDIC.  CHiRON.  SETON. 
SIMPLA.  THACKRAY.  WALLACE. 
PORTEX.  MEREDITH. 

We  also  carry  a  comprehensive  stock  of 
Catheters  and  Incontinence  Sheaths 

11  BRIDGEWATER  ROAD,  WALKDEN. 
MANCHESTER  M28  6AE 

Tel:  061-790  2382 


NORTH  WEST  OSTOMY  SUPPLIES 
(WHOLESALE)  LIMITED.  The  special- 
ists to  contact  for  all  ostomy,  inconti- 
nence supplies.  1 1  Bridgewater  Road, 
Walkden.  Tel.  061-790  2382. 


'//Ml'*''  ^%HorU 
International  Trade  Mark  Agents 

Established  1887 
52-54  Featherstone  Street 

London  EC1Y  8 ST 
Telephone  01-253  6184 


Telex  299638  March  G 


(23/8F) 


Why  not  send  your  (7/6M) 
enquiries  to 

ANGLIAN  MANUFACTURING 
CHEMISTS  LIMITED 

Contract  Packers  of  Toilet  Pre- 
parations (creams,  shampoos  etc 
in  jars,  tubes  and  bottles)  and  of 
Medicinal  Preparations  (liquids, 
creams  and  powders). 
Also  packers  of  tablets  and  cap- 
sules. 

Competitive  prices,  prompt  deliv- 
ery. Exports  a  speciality. 
Enquiries: 

38/40  Featherstone  St., 

London,  EC1Y  8RN. 

Tel:  01-253  0571    Telex:  267391 


TRADE  SERVICES 


"THE  TRADE  MARK  No.  927199  con- 
sisting of  the  word  CHECK  and  regis- 
tered in  respect  of  Deodorants'  was 
assigned  by  Care  Laboratories  Limited 
of  162  New  Bond  Street,  London  W1 ,  to 
Beecham  Group  Limited  of  Beecham 
House,  Great  West  Road,  Brentford, 
Middlesex.  WITHOUT  THE  GOODWILL 
OF  THE  BUSINESS  IN  WHICH  IT  WAS 
THEN  IN  USE." 


AGENTS  REQUIRED 


AGENTS 

required  throughout  U  K  to  sell  Blood 
Pressure  Instruments,  Breath  Refreshers 
and  other  Chemist  sundries  on  Com- 
mission only 

Write  to 
BOX  No.  2722 

C&D  (21/6) 


WHOLESALE  SUPPLIERS 


COSMETICS 

and 

PERFUMES 


Distributors  of  leading  U.K. 
brands  and  French  perfumes  at 
discount  prices. 

A  visit  is  well  worthwhile  to  view 

our  large  selection. 

Suppliers   to    Retail  and 

Wholesale  Chemists. 

Price  List  available  on  request. 

Mail  order  possible. 

For  full  details,  call  or  write: 


F.  G.  M.  COSMETICS 

116  Cheetham  Hill  Road,  Manchester  4 
or  telephone  061-833  9652 

Opening  hours: 
9.30  a.m.  to  5.30  p.m.  Mon.  to  Fri. 
10.00  a.m.  to  2.00  p.m.  Sunday 


SITUATIONS  VACANT 


Are  you  good 
at  figures? 

A  person  is  required  to  assist  in  the  C&D  Pricing  and 
Information  Service. 

We  are  looking  for  somebody  who  can  handle  prices 
and  value  added  tax,  who  is  accurate,  and  who  has 
the  ability  to  cope  with  inquirers  on  the  telephone  and 
maintain  neat  records. 

The  successful  applicant  is  likely  to  have  experience 
in  a  pharmacy,  dispensary  or  the  pharmaceutical 
industry  and  may  have  been  employed  in  invoicing, 
stocktaking,  or  stockkeeping. 

The  offices  are  at  present  in  central  London  but  will 
be  relocated  at  Tonbridge,  Kent,  during  1981. 

If  you  believe  you  have  the  necessary  qualities  write 
to: 

J.  Lear, 
Director, 

Chemist  &  Druggist, 
25  New  Street  Square, 
LONDON,  EC4A  3JA. 


CHEMIST 
DRUGGIST 


(7/6) 


EXPORT  SALES  EXECUTIVE 

Registered  Pharmacist  required  to  assist  Director  in  sales  of 
pharmaceuticals  in  overseas  market.  Job  would  involve  travelling, 
advising  customers  on  new  formulation  and  Marketing  of  various 
pharmaceutical  products. 

Apply  with  full  particulars 


Prajay  Partners  Ltd 
Celtic  House 
17  Grove  Vale,  London  SE22 


(7/6) 


Pharmacy 
in  NW11 

requires  experienced  person  to 
manage  busy  medicine 
counter,  top  salary  paid  to  right 
person. 

Telephone: 
Mr  Ganz  455  4351/7779 


FOR  SALE 


FRANCOISE 
LIMITED 

We  require  a  representative  to 
sell  our  quality  toiletries/ 
sundries  in  England,  Scotland 
and  Wales.  Commission  would 
be  at  10%  and  15%. 
Please  write  giving  brief 
details  to: 

Francoise  Ltd 
38  Crown  Street 
Acton,  London  W3 


Thinking  of  Renting 
a  TELEPHONE 

ANSWERING 
MACHINE 

THEN  STOP! 

Did  you  know  that  for  the  equivalent  of  just 
one  year's  rental  you  could  actually  BUY 
ONE  OUTRIGHT? 
For  details  write  to: 
JAVAL  SUPPLIES  LTD.  (Dept.  12C) 
120  Alexandra  Road,  Burton  on  Trent 
Staffs  DE15  OJB,  or  Telephone 
(0283)  47427  anytime 


MISCELLANEOUS 


EXHIBITIONS/CONFERENCES 
BANQUETING  AND  TRAINING 

SCHEMES.  Why  not  try  a  luxury  hotel  in 
central  position.  Three  different  size 
suites.  Hotel  beautifully  refurbished 
with  the  feminine  touch.  2  acres  of 
grounds  facing  the  sea.  Marry  other 
amenities  and  complete  hydro  facilities. 
Write  for  brochure,  New  Normandie 
Hotel,  Manor  Road,  Bournemouth  or 
phone  Mr.  Smart  0202  22246.  Organis- 
ers welcome.  Ashley  Courtenay 
recommended .  (2 1  /6) 


Vestric 


requires  a 

CHEMIST 
REPRESENTATIVE 

to  work  from  its  Preston  Branch. 

The  successful  applicant  is  likely  to  be  aged 
25—45  and,  ideally  will  have  had  at  least  two 
years'  selling  experience  in  a  pharmaceutical 
or  hospital  environment. 

Vestric,  a  member  of  the  Glaxo  group  of 
companies,  is  the  largest  pharmaceutical 
distributor  in  the  U.K.,  serving  independent 
retail  pharmacists,  hospitals  and  suppliers  of 
photographic  equipment. 

In  addition  to  an  excellent  salary,  the  company 
also  offers  a  number  of  attractive  fringe  benefits 
which  include  an  annual  profit-sharing  bonus 
and  life  assurance  and  pension  schemes. 

A  company  car  will  be  supplied. 

Initially,  please  write  to  :—  Mr  D.  Binder, 
Personnel  Manager,  Vestric  Limited,  Chapel 
Street,  Runcorn,  Cheshire  WA7  5AP. 

A  worthwhile  job  with  Vestric 


YOUR  ALFA  ROMEO 
AWAITS  YOU  ... 

We're  on  the  move  and  would  like  to 
take  you  with  us. 

Our  Brands— FlorBath  Bath  Additives,  D'Orsay 
and  Schiaparelli  Perfumes,  Niki  Lauda  Mens 
Toiletries,  Michel  Plazy  Sun  Tan  Products,  Woltz 
Italiana  Nail  Polishes  and  Cosmetics,  and  Mr. 
Whoppa  range  of  children's  bath  novelties. 

We  are  looking  for  professionally  trained  Sales 
Personnel  from  all  markets  (Merchandisers, 
Salesmen,  Sales  Trainers,  Area  Sales  Managers 
etc.  seeking  promotion),  who  understand  modern 
marketing  techniques  and  planned  selling,  and 
who  are  anxious  to  improve  their  overall  status  by 
joining  a  young  and  rapidly  expanding  company. 

The  overall  compensation  package  will  be  in 
keeping  with  the  demands  of  the  positions 
involved,  and  all  replies  will  be  treated  in  utmost 
confidence. 

Write  in  the  first  instance  to  the  Managing 
Director,  Franchise  Fragrance  &  Cosmetic 
Distributors  (UK)  Ltd.,  22  Grosvenor  Street, 
London  W1X  9FE  (01-491  4196). 
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WOODWARDS  hold  a 
Medicines  Manufacturing 
Licence  to  contract  pack 
solid  unit  doses  in  bottles 
or  strip  packs 

WOODWARDS  might 
easily  solve  your 

(packing 
problems 


o  o  o  o  o 
o  o  o  o  o 


For 
quick 
action 
PHONE 

Charlbury  810-369  and  speak  to  - 
Mr.C  E  Woodward  or  Mr.  DA  Hooker 


G.O.WOODWARD&CoLtd 

CHARLBURY- OXFORD 


ADDALO  CAREERWEAR 

PRESENT 

THEIR  EXCELLENT  SELECTION  OF 
HIGH  QUALITY  LADIES'  APPAREL 
DESIGNED  TO  BUILD  YOUR  IMAGE  AND 
RAISE  MORALE 


SEND  FOR 
OUR  NEW 

1980 
BROCHURE 

Ref.  C.D.2 


BY 

&  M.  REFSON  LTD. 
HENDON  RD. 
SUNDERLAND 
SR1 2NB 
TEL:  0783  59861/2 


SURGICAL  ELASTIC  HOSIERY 
BELTS  —  TRUSSES 

•  TWO-WAY  STRETCH  ELASTIC  YARN 

•  FLATBED  KNIT  &  CIRCULAR  KNIT 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made-to-Measure 
Obtainable  direct  or  through  your  wholesaler  Write  for  literature 

Stock  Belts  (Abdominal  and  Spinal)  -  Elastic  Band  Trusses  -  Jock  Straps 
Suspensory   Bandages  Athletic   Slips      -      Stockinette  Bandages 

Vernon  Works,  Basford,  Nottingham 
Phone:   77841-2         Grams:  Eesiness 


Methanol 


Also  to  AR  specification. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01-735  8131 


E.    SALLIS  LTD 


ifil€fifplte(i__ 
_ /y/tem80 


continental  style  shopfittings  designed  for  today's  Pharmacy 
plus  full  service  -  complete  installations 
olney  bros  ltd  jado  house,  northbridge  road, 
berkhamsted,  herts  hp4  leg 
free  colour  brochure  04427-5417/9 


I 


ORALCER 


pellets  I  MOUTH  ULCERS 

Retail  Price  48p        Trade  Price  £3.50  per  dozen 
Available  from  your  local  wholesaler. 
VitabiOtics  Ltd.    122. MOUNT  PLEASANT,  ALPERTON.MIDDX  HAOIUG 


I 


SOLVE  CONTACT  LENS  SOLUTION  PROBLEMS 
FROM  THE  LARGEST  STOCKS  IN  THE  U.K. 

For  quality,  for  reliability,  for  service 

contact  Reggie  Ormes,  M  C  L  Services  Ltd., 
Castleham  Road,  St.  Leonards-on-Sea, 
East  Sussex,  TN38  9NB 
Telephone  Hastings  53381  -7 
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BRAND  LEADER 
NO  SWEAT. 

Mum  already  outsells  all  other  roll-on  and 
aerosol  deodorants  by  more  than  2  to  1. 

Our  brand-share  is  soaring,  with  a  massive 
13%  volume  increase  in  1979. 

Now,  we're  spending  £1.5  million  on  press 
and  TV  advertising  and  promotions  to  launch 
new  Mum. 


There's  modern,  impactful  packaging. 
And  a  bigger  ball  for  easier  application. 
Becoming  today's  most  popular  deodorant 
was  easy. 

But,  with  these  improvements,  roll  on 
tomorrow. 

Mum's  the  word. 


